Ad Budgets Will Probably Be Cut This Year, 


and Unwisely So, Says Research Institute 


Wedereit Asks 
Funded Reserves 


for Advertising 


Urges Support for Plan 
to Set Money Aside and 
Use It at Later Time 


MILWAUKEE, April 16—Funded 
reserves for advertising appear to 
be the answer to many of the prob- 
lems that will face business when 
hard selling is again required, and 
all advertising men should join the 
fight to make them possible. 

That was the opinion expressed 
here last night by Gene Wedereit, 
director of advertising, Tube Turns 
Inc. and the Girdler Corp., Louis- 
ville. Mr. Wedereit, who is presi- 
dent of National Industrial Adver- 
tisers Assn., spoke at a dinner 
of the Milwaukee Advertising Club 
and the Milwaukee Industrial Mar- 
keters Assn., at which Associated 
Business Publications awards for 
industrial advertising were pre- 
sented. (For story and pictures of 
the awards, see Pages 56 and 88.) 

“What will happen to advertising 
and sales promotion when the in- 
evitable recession forces a return 
to salesmanship?”, Mr. Wedereit 
asked. ‘Will industry and business, 
softened by years of favorable ra- 
tios of supply and demand, pull in 
its horns, follow the line of least 
resistance and point a sharp cut- 
ting knife in the direction of its ad- 
vertising appropriation? 

“Of course it wil!. It always does. 


a “Well, what can we do about it? 
What can we in advertising do to 
protect our own future?...What we 
need is a concerted effort, a unified 
approach to the problem, an an- 
swer that will be economically 
sound, have management under- 


standing, accounting practice ac-. 


ceptance, legal sanction, and) 
whole-hearted sales department | 
support. 


New York, April 16—Are ad- 
vertising budgets going to be 
slashed this year? 

Research Institute of America 


believes so. Some companies have | 


already succumbed to the tempta- 
ition, it says in its “Distribution 


/'Report” of April 14, and others) 


are about to follow. 

“In most cases the reasoning 
_runs like this,” the report says: 
\“Costs have to be pared; advertis- 
‘ing expenditures can’t be justified 
/as well as others; if we prune ju- 
'diciously, we'll get just as good 
‘results for less money. 


= “Yet these same companies 
agree that the prospect of keener 
competition is their main reason 
for tighter control—in itself a 
strong argument for more adver- 
tising.” 

Research Institute is convinced 
that this dilemrna will face more 
and more companies in the coming 
months. Unfortunately, it says, 
some companies will make the 
wrong choice when the selling 
chips are really down. 

“Basic weakness,” it points out, 
“is lack of sound standards for a 
critical review of the ad budget. 
Top advertising, sales and agency 
people we've talked with agree 
that the key to sound decisions on 
ad spending is to weigh all possible 
effects of each proposal on sales 
objectives under present and ex- 
pected conditions.” 


# It recommends gearing ad 
spending to over-all sales plans. 


(Continued on Page 90) 


10% Postal Hike 
on Controlled 
Papers Asked 


ICC Can Grant Boost 
to 11¢; Books Also 
Would Be Affected 


“Perhaps the answer is funded | 


reserve. 
(Continued on Page 90) 


‘That. Word’ Seems 
to Plaque HOBM 


New York, April 17—Last night, 
at the annual “inside advertising” 
banquet sponsored by the Assn. of 
Advertising Men, one of the 35 
college seniors who had been a 
guest of the group for a week’s 
tour of the advertising business got 
up to express his thanks. Said the 
lad, from New York University: 

“In Webster’s dictionary there is 
a word called ‘ineffable.’ It means 
beyond description in words. That’s 
the way this week has been.” 

Toastmaster at the occasion was 
Larry Nixon, publicity director at 
Hewitt, Ogilvy, Benson & Mather. 
Said Mr. Nixon, slowly and de- 
liberately: 

“At Hewitt, Ogilvy, Benson & 
Mather, the word ‘ineffable’ is 
not in the dictionary.” 


WASHINGTON, April 15—The Post 
Office Department announced to- 
day that it wants to raise the rates 
for controlled circulation business 
/publications and books. 

These latest rate increase pro- 
posals were surprise developments 
as the Interstate Commerce Com- 


mission opened hearings on pro-| 


posals which had already been 
filed calling for 35% increases in 
the rates for parcel post and heavy 
catalogs (AA, April 13). 


s The increase for controlled cir- 
culation business publications from 
10¢ to 11¢ a pound can be author- 
ized by ICC. The plan to increase 
the rates for books will require 
congressional approval. 

As the hearing opened, Ross 
Rizley, the department’s new so- 
licitor, announced that postal offi- 
cials expect to move toward rate 
schedules which will require each 
class of mail “to pay its way.” 

His statement appeared to give 


(Continued on Page 8) 
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THE NATIONAL NEWSPAPER OF MARKETING . 


NEw York, April 17—What hap- 
pens when Lushus hits Columbus? 
The answer to that is one jelluva 
tangle between Shirriff’s Ltd., To- 
ronto, 


which turns out Jell-O. 
It all started quietly enough in 


|New York, the agency for Lushus, 
| began spade work in the Ohio city 
| for a test of the Canadian product, 
| which boasts a “bud” of extra fla- 
| vor—a conical shell of cane sugar 


® Hilton & Riggio talked to Co- 
lumbus food brokers and grocers, 
saw media people, and settled on 
an opening week ad schedule call- 
ing for 22 TV spots, 18 radio spots 
and 3,000 lines in the Columbus 
Dispatch. The advertising was set 
to break on April 12 with a page 
in the Columbus Sunday Dispatch 
Magazine. 

Then, as James Williamson, v.p. 
of Hilton & Riggio, reenacted it: 

“Jell-O charged into the Co- 


maker of Lushus gelatin) 
dessert, and General Foods Corp., | 


January, when Hilton & Riggio, 


‘filled with liquid gelatine flavor. 
“Can other sales cost be cut to) 


_ 
ae me 


ene ae ae 
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ONE JELLUVA FIGHT—That’s what these two ads in the Columbus Dispatch seem to 
represent. Shirriff’s Ltd. opens a test in Columbus with the “warning” to grocers, and 
General Foods comes along at the same time with a major push for Jell-O. 


Shirriff's and GF Fight It Out 
in Columbus—Lushus vs. Jell-O 


| lumbus market with a special cam- 
_paign just two days ahead of the 


opening of the long-planned Lush- 
us market test. 


8 “The Jell-O drive, which started 


(on April 10, in its use of coupon- 


ing and newspaper, radio and TV 
advertising, is paralleling the pat- 
tern of the Lushus test program. 
The sudden and heavy splurge in 
advertising on the part of Jell-O 
is highlighted by the use of news- 
paper advertising, which started 
with 1,200 lines in both the Dis- 
patch and the Citizen, and con- 


tinued through this week for a to-_ 


tal of 6,420 lines. 
“This eight-day total compared 


with Jell-O previous use of news- | 


papers in Columbus about like 
this: In 1951, Jell-O used 674 lines 
in the papers; in 1952 the total 
was 6,200 lines; in the first three 
months of this year neither paper 
carried a line of Jell-O advertis- 
ing. 

“With its new campaign only 

(Continued on Page 4) 


Last Minute News Flashes 


Brisacher Gets Commonwealth Pacific Air Lines 


San Francisco, April 17—Brisacher, Wheeler & Staff has been ap- 
pointed to handle advertising in the U.S. and Canada for the British 
‘Commonwealth Pacific Air Lines. Cecil & Presbrey, New York, and 
Cockfield, Brown & Co., Vancouver, B. C., have previously handled 


the U.S. and Canadian accounts. 


Valentine Seaver Line Gets Much Bigger Budget 


| NAPERVILLE, ILL., April 17—Kroehler Mfg. Co. is boosting its budget 
for the Valentine Seaver upholstered furniture line five or six times, as 


this line goes into mass production for the first time. Full-page bleed 
color ads will run in mass-circulation weeklies as well as shelter maga- 
zines. All ads will quote retail price. The total Kroehler budget will be 
/25% higher this year. Henri, Hurst & McDonald, Chicago, is the agency. 


Vitamin Corp. Switches Product to Kastor, Farrell 


New York, April 17—Vitamin Corp. of America will shortly announce 
the appointment of Kastor, Farrell, Chesley & Clifford to handle 
the advertising for its new product, Calometric weight control. Little 
more than.a._month ago, VCA appointed Biow Co. as the agency and 
was reportedly..beginning a test-campaign on the West Coast this 


month (AA, March 9). 


D-F-S Expected to Get Nestle Products 

New York, April 17—Nestle Co. is expected to appoint Dancer-Fitz- 
gerald-Sample to handle the advertising for Maggi products, Nestle 
bouillon cubes and Nestea instant tea, effective next month. Needham 


& Grohmann is the present agency. 


(Additional News Flashes on Page 91) 
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D-F-S Loses 
General Mills’ 


Mixes to BBDO 


BBDO’s N. Y. Office Gets 
Account; D-F-S Still 
Has Most GM Billings 


MINNEAPOLIS, April 16—General 
Mills yesterday announced that the 
Betty Crocker cake mix account-— 
for several weeks rumored to be 
leaving Dancer-Fitzgerald-Sample 
—had finally landed. Effective 
Sept. 1, the mixes will be adver- 
tised through Batten, Barton, Dur- 
stine & Osborn. 

The $3,500,000 account will be 
handled by BBDO’s New York of- 


‘fice. Edward A. Cashin, who is 


now v.p. in charge of the agency’s 
Minneapolis office, will be in 
charge of the account and will 
move to New York. BBDO’s Min- 
neapolis office, which recently lost 
the General Mills institutional ad- 
vertising to N. W. Ayer & Son, 


‘will continue to handle the com- 


pany’s home appliance advertising. 


® The appointment of the New 
York, rather than the local of- 
fice of BBDO, was said to have 
been decided upon because radio 
and TV are important factors in 
cake mix advertising, and these 
facilities are concentrated in 
BBDO’s New York office. 

The statement issued by Samuel 
C. Gale, v.p. in charge of adver- 


(Continued on Page 87) 


Quaker Oats Names 
JWT to Handle Its 
Aunt Jemima Mixes 


Cuicaco, April 16—Just when 
all the rumors of a change in 
agencies for Aunt Jemima prod- 
ucts seemed safely laid to rest 
(AA, April 6), Quaker Oats this 
week announced the appointment 
of a new agency. 

Effective July 1, the Chicago of- 
fice of J. Walter Thompson Co. 
will take over all advertising for 
Aunt Jemima pancake mix, buck- 
wheat mix and cake mixes. Price, 
Robinson and Frank formerly han- 
dled Aunt Jemima products. 


s J. Walter Thompson thus be- 
comes the fifth agency handling 
some phase of the Quaker Oats 
account. The other four, and the 
Quaker products they handle, are: 

Sherman & Marquette, Chicago 
—Quaker oats, Puffed Wheat and 
Puffed Rice, Sparkies, Pack-O-Ten 
and Ful-O-Pep livestock and 
poultry feeds. 

Needham, Louis & Brorby, Chi- 
cago—Quaker corn meal and grits, 
Aunt Jemima corn meal and grits, 
and Ken-L-Ration dog food. 

Price, Robinson & Frank, Chi- 
cago—Muffets, Quaker flours, mac- 
aroni and spaghetti, and institu- 
tional advertising. 

Lynn Baker Advertising, New 
York—Puss ’N Boots cat food and 
Biltmore tuna products of Coast 
Fisheries, Wilmington, Cal., a di- 
vision of Quaker Oats. 
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RCA’‘s Color TV 
Makes Enthusiast 
of Rep. Wolverton 


PRINCETON, N. J., April 14—Col- 
or television picked up another 


outspoken supporter here today. 


After watching a 20-minute 


demonstration of Radio Corp. of 


America’s colorvision, Rep. Charles | 


‘Quick's’ Demise 
Comes Like Its 
Name; 30 Out 


little wonder of the magazine pub- 


| New York, April 14—Quick, the 


PE Lo oR Ee REE So 


Squeeze-Bag Inventor Is Back in Business 
with Butter, Margarine Shaped Graciously 


Cuicaco, April 15—Leo Peters, | parture as their shape: 
who has already made one fortune; Each quarter-pound pat is 
through his invention of the packed in a heavy cardboard collar 
squeeze-bag method of coloring | and tightly encased in a patented 
margarine, may well be on the clear plastic mold, which is sealed 
| way to another in the same field. |to the collar. After removing a 

Legislated out of the margarine protective cover from the base, the 
market (except in three states and housewife puts the pat on a plate 


A. Wolverton (R., N. J.), chairman | 
of the House committee on inter-| 
state and foreign commerce, has. 


} 
| 


this to say: 

“It’s amazing. Color television | 
has reached the stage of perfection | 
where the public should have its 
benefits. It would seem justified to 
put it into production.” 

Reporters who witnessed the. 
demonstration, which conformed to 
the signal standards recommended 
by the all-industry national tele- 
vision committee, also were enthu- 
siastic. 


@ David Sarnoff, RCA _ board 
chairman, told the House commit- 
tee, which started hearings on the 
subject last month, that RCA is 
“ready to proceed with color TV 
as soon as the FCC approves the 
standards.” He said his company 
could have receivers on the market 
9 to 12 months after an okay on 
the system from the commission, 

The only colorcasting system 
now authorized for commercial use 
in this country is the system de- 
veloped by Columbia Broadcasting 
System, which got a green light 
from the FCC in 1950. CBS was 
on the air with color TV in 1951 
but discontinued the programs 
when the use of scarce materials 
for the manufacture of color sets 
was banned by the government. 

This ban has since been lifted 
but Columbia has indicated a re- 
luctance to continue pushing the 
system that from the outset has 
been almost unanimously opposed 
by set manufacturers. They claim 
that its “incompatability” makes 
it impractical. 


EMERSON OFFERS DEAL 
IF COLOR TV ARRIVES 


New York, April 16—Emerson 
Radio & Phonograph Corp. hauled 
out an old advertising gimmick 
this week. 

The set manufacturer used full 
page cooperative newspaper ads in 
New York to make a “money- 
back” offer to people who buy 
b&w sets now and want a color set 
later. 

Emerson used the same sort of 
advertising come-on in July, 1951. 

The new copy reads: “Here’s 
how you can have color television 
and still enjoy today’s TV pro- 
grams! Buy a 1953 Emerson now. 
Wanamakers guarantees full credit 
toward any make color TV receiv- 
er you select within 12 months!” 

Benjamin Abrams, president of 
Emerson, has predicted that color 
receivers will be on the market 
early next year. 


Appoints Beaumont & Hohman 

Puget Sound Navigation Co., Se- 
attle, has appointed Beaumont & 
Hohman, Seattle, to handle its ad- 
vertising. New tourist literature on 
the company’s revised sailing 
schedule is planned, as is a cam- 
paign using magazines, newspa- 
pers and radio. J. Walter Thomp- 
son Co. had the account until the | 
agency closed its Seattle office re-| 
cently. 


Nelson Joins Fairall & Co. 

Bart Nelson, formerly an execu- 
tive with Frank E. Whalen Adver- 
tising Co. and Russell C. Comer 
Co., both of Kansas City, has been | 
appointed an account executive 
with Fairall & Co., Des Moines 
agency. 


Jatte Joins Ad Federation 
Jaffe Advertising Agency, Min- 
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Wins Music Award 


Cuicaco, April 14—Crucible 
Steel Co. of America, Pittsburgh, 
has won the third annual Ameri- 
can Music Conference award for 
the outstanding use of a musical 
theme for non-musical products or 
services. 

The winning ad, prepared by G. 
M. Basford Co., New York, was 
picked by a jury of advertising 
publication editors. Honorable 
mentions went to James Lees & 
Sons Co., Manhattan Shirt Co. and 
National Automotive Fibres Inc. 

The ad that won the award of 
the musicians’ union appeared last 
September. It was one in a series 
in Crucible’s corporate program 
that has been running for the past 
four years. Full-page, two-color 
ads are used 13 times a year in 
Business Week, Modern Industry, 
Newsweek, Time, The Saturday 
Evening Post and U. S. News & 
World Report. 


® This program is in addition to 
the company’s advertising in 80 
vertical business publications. Pur- 
pose of the corporate program is to 
tell financial interests, business 
men, labor leaders and the general 
public that Crucible is not an or- 
dinary steel company but a spe- 
cialty organization that manufac- 
tures special steels for special uses, 


such as specially treated tool steels, 


surgical steels, gear steels, etc. 
The company’s corporate cam- 
paign is distinguished for its un- 
conventional layouts, whimsical 
illustrations and informal copy. 


a | 
a | 


‘lishing business, will be discon- 
tinued June 1. 
| Reason: advertising just didn’t 


% ‘ develop. 


Circulation continued as healthy 
as ever—the first quarter of 1953 
|saw the pocket-size weekly hitting 
a new average in excess of 1,350,- 
000, half of it newsstand sales. 
| Still, Gardner Cowles elected to 
kill the book, on the thesis that a 
successful newsweekly must carry 
a substantial volume of advertis- 
ing, and that volume of advertising 
just wasn’t evident in Quick’s fu- 
ture. 


= The employes of Cowles got the 
word yesterday, in a morgue-like 
atmosphere. In New York, about 
30 people would be cut off the pay- 
roll—about ten in secretarial and 
clerical positions, the remainder in 
advertising and editorial. 
| John (Jack) Reiss, Quick’s pub- 
|\lisher, will be shifted to an execu- 
|tive position with Look. Harold B. 
|(Hal) Hawley, Quick’s ad boss, 
will be moved back to the Look 
isales staff. Joel Harnett, Quick 
‘promotion manager, will be moved 
into the Look promotion setup. 
Out: executive editor Fred Van- 
| derschmid, and business manager 
|Edwin F. Thayer and the produc- 
‘tion staff. 


s The official explanation of 
| Quick’s demise came from Gardner 
‘Cowles: “...Its abnormally small 
‘page size, while proven effective 
for some advertisers who used it 
ingeniously, has proved also to be 
| too great a hurdle for many adver- 
|tisers. With steadily rising costs, 
we concluded we couldn’t produce 
a quality news weekly without a 
husky advertising volume.” 

Quick advertisers were notified 
of the change in a letter from Mr. 
Reiss, who began by saying that he 
had recommended to Mr. Cowles 
and “his officers” that Quick be 
discontinued last week. At the 


(Continued on Page 92) 


AD-X2: The Play-by-Play Account: 


The Legal Implications 
Are Important, as the 
Additive Case Shows 


(See editorial on Page 12) 

WASHINGTON, April 15—Is_ it 
false advertising? Or is it fraud? 

That, apparently is a question 
which can be of increasing con- 


cern to advertisers if the experi- 
ences of Jess M. Ritchie of Oak- 
land, Cal., are an indication of the 


procedures which government 
agencies can follow in attacking 


deceptive promotion campaigns. 


Mr. Ritchie, as the world knows 
by now, is the manufacturer of a 
controversial battery rejuvenator 
called AD-X2. For the past four 
years he has been battling Better 
Business Bureaus and government 
agencies which consider his prod- 
uct worthless. 

To judge from his case, the legal 


What's Fraud or False Advertising? 


AA’s Washington editor was the 
first—and so far as we know, the 
only—reporter to read the Post 
Office Department’s file in the 
celebrated AD-X2 case. His report 
below deals with issues which are 
of special importance to advertis- 
ing but have yet to attract the 
attention of congressional investi- 
gators. 


mean a post office order, shutting 
off mail deliveries. 

| Mr. Ritchie had two strikes on 
|him when he started, for the Na- 
|tional Bureau of Standards, the 
government’s top testing labora- 
| tories, ruled many years ago that 
| battery “additives” have no use- 
ful effect. 

| On June 18, 1949, the Better 
/Business Bureau of New York 
‘called FTC’s attention to Mr. 
Ritchie's activities. After an inter- 


neapolis, has affiliated with the) 
National Federation of Advertis- 
ing Agencies, New York. 


‘Trade Commission. Fraud can) 


distinction between false advertis- | view with the chief of the electro- 


|ing and fraud can be slim. But the | chemistry section of the National 


penalties, and attitudes of the men | Bureau of Standards and prelimi- 


administering the laws are quite nary correspondence, the commis- 

different. sion, on Oct. 5, 1949, instructed 
its San Francisco field office to 

eIf it’s false advertising, the | conduct an investigation. 

worst that can happen is a cease| Five months later (March 22, 

and desist order by the Federal | 1950) the commission sent samples 


(Continued on Page 80) 


Canada, where he’s still drawing | 
his royalty on squeeze-bag mar- | 
garine), Mr. Peters has come up 
with a new notion and a new firm | 
to promote it. 

His latest idea—as tightly pat- 
ented as was the sqeeze bag—is to | 
market margarine (and butter, as | 
well) pre-formed in a fancy shape | 
resembling a diminutive gelatine 
mold—‘“just like Grandma made} 
it.” Mr. Peters’ year-old firm, | 
Gracious Foods, Evanston, IIl., has | 
just started a Chicago-area ad 
drive on the new products (AA, 
April 13). 


= The way Mr. Peters licked the 
problem of packaging his spiral- 
molded spreads is as big a de- 


of Lilly Injunction 
Blasts Price Fixing 


New ORLEANS, April 14—Fair 
trade legislation was the target of 
a brief filed in the U. S. 5th circuit 
court of appeals here on behalf of 
Schwegmann Bros. Giant Super 
Markets. 

Schwegmann is appealing a rul- 
ing of Federal Judge J. Skelly 
Wright granting an injunction to 
Eli Lilly & Co. prohibiting Schweg- 
mann from selling Lilly products 
at lower than fair trade prices. 

The brief contends that fair 
trade price fixing is an unconsti- 
tutional delegation of a legislative 
function and a violation of the due 
process clause. 

Schwegmann’s attorneys say 
that the case affects more than a 
monetary saving on Lilly drug 
products. 


a “The principle involved affects 
the price of foods, drugs, clothing 
and other necessities of life,” says 
the brief. “It can affect the price 
of almost all goods moving in 
interstate commerce. More—it af- 
fects the American way of life.” 

The brief asserts further: “The 
decision in this case will determine 
whether a vast segment of our 
economy will have the benefit of 
free enterprise or whether it will 
be sheltered from competition by 
price fixing.” 

Lilly also filed a brief in argu- 
ment with Schwegmann’s conten- 
tions. Referring to the appeal as 
“extravagant claims of jeopardy 
to ‘the American way of life’ and 
even to a whole ‘world teetering 
between totalitarianism and demo- 
cracy’,” the Lilly brief argued that 
the appeals court would have to 
upset a long line of decisions by 
the U. S. Supreme Court to reverse 
Judge Wright’s decision. 


® Meanwhile Judge Wright 
granted Bristol-Myers Co. a pre- 
liminary injunction restraining 
Schwegmann from selling its pro- 
ducts lower than fair trade prices; 
Schwegmann’s attorneys retaliated 
by filing a counterclaim against 
the company for $2,073.93, under 
the Sherman Anti-Trust Act. 

The counterclaim is for triple 
| damages, provided for in the anti- 
itrust laws. It charges that B-M 
|has refused to pay Schwegmann | 
certain advertising allowances, | 
amounting to $691.39. 

And still another injunction was 
granted by Judge Wright, this one | 
‘restraining Schwegmann from sel- | 
ling the products of Mead Johnson 
and Co. at lower than fair trade 
prices. | 


| 
| 


| 


Schwegmann Appeal | 


Ace ee me San Meneame oe a by 
peated mom tn teas tops tem woe se 
re ~ 
ae a 
Mem, tone ewe cancmng AY peng, ane. “~ 


co Re a nee 
to tee pune: pal Se Oe IES SEE 


LIKE GRANDMA‘S—This newspaper ad is 

part of the Chicago-area kick-off by Gra- 

cious Foods, Evanston, Ill., on its fancy- 

shaped butter and margarine, which come 
packed in the mold. 


and snaps it out of the mold with 
a touch of the fingertips. 

After use, the mold and collar 
are pressed back on for storing in 
the refrigerator. Furthermore, says 
Gracious Foods, the heavy collar 
allows the stacking of other ice- 
box entries on top. 

According to Fred W. Swanson, 
v.p. in charge of the account for 
Russel M. Seeds Co., Chicago, the 
point of the new venture is to pro- 
vide a spread which “matches the 
housewife’s gracious chinaware.” 


# Mr. Swanson, who also helped 
put the squeeze bag on the market, 
feels that over-use of the standard 
stick pat has tended to reduce but- 
ter and margarine to the level of 
commodity products, like sugar. 
“We're shooting at a quality 
margarine market, for people who 
can’t afford butter but can afford 
the best margarine there is,” he 
states. The margarine package, 
which contains two quarter-lb. 
molds, retails at 19¢, he says. The 
Gracious butter product sells at 23¢ 
for one quarter-pound mold. 
Gracious Foods at present pro- 
duces its spreads on a contract 
manufacturing basis, limited to the 
Chicago area. Plans are to expand 
to other parts of the country as 
soon as a Sales organization is built 
up. Also listed for the future is 
the bringing out of other Gracious 
shapes, such as flower shapes, 
corn-on-the-cob, etc. The Peters 
patents are broad enough to cover 
all of them, Mr. Swanson states. 


® Meanwhile, the firm’s current 
six-week merchandising campaign 
in Chicago is partly aimed at get- 
ting the bugs out of selling, pack- 
aging, advertising, etc. 

As to media, Gracious Foods is 
now looking for live, audience- 
participation radio and TV shows, 
because, says Mr. Swanson, “this is 
a brand-new product and we want 
personal reactions. Right now, we 
plan to hit some high spots quick 
and see what happens,” he adds. 
The existing “high spots” include 
newspapers, radio and TV, plus 
displays in two large Chicago 
chains and a number of independ- 
ent stores. 


Promotes ]. E. Brinckerhott 


J. E. Brinckerhoff, sales manager 
of the refractories division of Bab- 
cock & Wilcox Co., New York, has 
been promoted to general manager 
of the division. 


Advertising Age, April 20, 1953 \ 
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GE Getting In 
on Big Swing 
to Flashbulbs 


Cuicaco, April 15—The picture 
taking habits cf Americans are 
changing and General Electric is 
al set to capitalize on one of the 
most important elements of this 
change—the increasing use of pho- 
toflash equipment by amateurs. 

To help rake in its share of an 
estimated sale of nearly 59,000,000 
flashbulbs this year—better than 
double the 28,000,000 sold in 1950 
—GE will concentrate on promot- 
ing increased use of flashbulbs 
by amateurs during the summer 
months, when 40% of all roll film 
is used by shutterbugs. 

A special advertising campaign 
will hit hard on the themes “The 
Sun Sets in Summer, Too” and 
“Outdoor Pictures are Better if 
Flash is Added.” The themes will 
be incorporated into GE’s regular 
advertising campaign with the pos- 
sibility of some additional space 
in consumer magazines yet to be 
selected. 


@ (When AA asked D. J. Mohler 
of GE’s lamp division ad depart- 
ment what magazines would be 
used, he said the department is 
now preparing ads to run in Quick. 
He was astounded to learn, then, 
that Quick will discontinue June 
1. See story on Page 2.) 

The GE campaign will be aimed 
primarily at women, according to 
Mr. Mohler. He told AA, 


is the big picture taker in the fam- 
ily and we’re slanting much of our 
copy aimed at amateur photog- 
raphers in her direction.” 

Mr. Mohler pointed out that the 
use of flash equipment by ama- 


teurs is growing steadily. The per- | 
centage of pictures using flash has | 


increased from 5.3% to 10.2% since 
1950, he said. 


® To help boost its flashbulb sales, 
GE introduced six major develop- 
ments today at the Master Photo 
Dealers’ and Finishers’ Assn. con- 
vention here. Three of the new 
developments are improvements in 
existing midget bulbs—a boost of 


“Our | 
research has indicated that mama | 


midget flashbulbs. The result of a} 


| six-year program of research by a 
special packaging committee, the 
new bulb carton is less than 5” 
square and 3” deep and contains 
'three packs of four flashbulbs 
aces 

|a “Each compact four-bulb pack,” 
‘according to Earl B. Candell, in 
charge of packaging materials for 
_GE’s lamp division, “combines two 
Neste physical features. It has two 
separate compartments, each hous- 
ing two bulbs. Special die cutting 
separates the two lamps in each 
compartment. It is because of this 
double feature that we have been 
able to package four midget bulbs 
into a container almost as small as 
a pack of king-size cigarets, and 
as convenient to carry. The die- 
cut feature also permits quick and 
easy removal of a bulb with one 
hand.” 

Copy on the new cartons, which 
are printed in GE’s traditional 
blue and yellow colors, is aimed 
at increased use of flashbulbs by 
amateurs. One large copy block 
urges the use of triangle lighting 
for better pictures. Since this in- 
volves use of three flashbulbs at 
one time, the advantages to GE 
are obvious. 


s Carton copy also encourages the 
use of flash for better outdoor pic- 
tures. A common practice of com- 
mercial and advanced amateur 
photographers, this practice is now 
in growing use by amateurs. 

GE feels that the packaging of 
the bulbs in multiples of four wil! 
in itself bring increased sales. Re- 
search has shown, GE _ pack- 
aging experts say, that few people 
buy single flashbulbs. Since the 
‘number of exposures on a single 
‘roll of film is usually in multiples 
of four, dealers will be able to sell 
/customers pre-packaged bulb units 
‘to coincide with the film sales. 
| 


Harrington-Richards Adds 3 


Harrington-Richards, Los An- 
geles agency, has added three staff 
/'members. They are Pat Follinsbee, 
‘formerly in contact and copy with 
|'Batten, Barton, Durstine & Os- 
'born; Michael Minchin, previously 
‘assistant manager of The Empori- 
ium, Los Angeles, and Connie Mc- 
|\Kaig, formerly with BBDO. The 
lagency will run a summer test 
‘promotion for a new product of 
‘Macmillan Petroleum Corp., Los 
Angeles. 


light output by 10%, improvement | 


in the sensitivity of bulbs which 


cuts in half the electricity needed | 


to flash them and a new base 
which makes the bulbs easier to 
use and reduces the number of 
flash failures. 

GE also announced a new sub- 
midget flashbulb, considerably 
smaller than its present midget 
bulbs, and two new flashtubes for 
strob units. 

The sixth development was the 
introduction of a new “12-8-4” 
bulb packaging technique for 


Hamilton Cotton Promotes 2 
Hamilton Cotton Co., Hamilton, 
/Ont., has promoted Dunlop Stew- 
art to v.p. and general sales man- 
ager. Selby Stewart has been pro- 
,/moted to assistant general sales 
| manager. 


Groom to Reo Motor, Canada 

Richard Groom, formerly To- 
ronto district manager for Fire- 
'stone Tire & Rubber Co. of Can- 
ada, has been appointed general 
sales manager for Reo Motor Co. 
‘of Canada. 
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First-time Award to Any Reilroed! 


SAFETY STORY—St. Lovis-San Francisco Railway Co., St. Louis, has scheduled the 


black and gold ad at left for Newsweek 


and U. S. News & World Report to high- 


light the Harriman gold medal award of the American Museum of Safety, won by 
the railroad. Citations from the National Safety Council will be featured in a second 


od in the same publications. Warner 


& Associates, St. Louis, is the agency. 


BEER THAT TALKS—Joseph Hensler Brewing Co., Newark, is using pages and spreads 

in New Jersey newspapers to push Hensler beer as “the only bottle beer with the 

draft beer flavor.” Hensler is distributed only in New Jersey so doesn’t need to be 

conditioned for transportation to other points. E. T. Howard Co., New York, is the 
brewer's agency. 


Rosberg Tells 
Limitations of 
Starch Reports 


Cuicaco, April 14—Four big 
question marks clouding the value 
of studies on advertising reader- 
ship were answered last night by 
the research director of a Chicago 
agency. 

Addressing the Chicago Indus- 
trial Advertisers Assn., J. Wesley 
Rosberg of the Buchen Co. told of 
his investigation into readership 
| Teports prepared by Daniel Starch 
& Staff, New York. 

This research, he said, has pro- 
vided some answers to these basic 
questions of advertisers: 

Q: Is the sample used by Starch 
large enough to provide us with 
accurate data on advertising read- 


Reynolds May Be 
Forced to Make 
Longer Camels 


JERSEY City, April 15—Camel 
may be “forced” into the king-size 
field, according to John C. Whit- 
aker, chairman of the board of R. 
J. Reynolds Tobacco Co. 

At the annual _ stockholders 


meeting here last week, Mr. Whit- | 


aker indicated that Reynolds is 
watching the various changes in 
the tobacco industry carefully. He 
said the company had been experi- 
menting with filter-tip cigarets for 
some time, but had not yet de- 
cided to introduce such a cigaret. 

The tobacco executive left the 
impression that a major manufac- 
turer would be “obliged” to go 
along, if legislation is passed 
calling for a lower excise tax for 
“economy cigarets,” and market 
such a brand. 


= Mr. Whitaker said the com- 
pany’s gross and net for the first 
quarter of 1953 were higher than 
the corresponding period for the 
preceding year. He did not reveal 
figures or percentages. Sales of 
king-size Cavalier for the first 
three months of 1953 are about 
double those of the first quarter in 
1952, he reported. 

In answer to a specific question 
from a stockholder, who wanted to 
know how much Reynolds is 
spending for advertising, Mr. 
Whitaker referred him to previous 
statements putting the ad _ allot- 
ment at about one-third of a cent 
a pack. According to the _ best 
available sales estimates, this 
would mean approximately $20,- 
000,000 for 1952. 


Promotes John R. Armstrong 
John R. Armstrong, advertising 
manager for J. H. Williams & Co., 
Buffalo maker of wrenches, chain 
pipe tongs and vises, has been 
placed in charge of advertising for 
three plants of the United Drill & 
Tool Corp. They are J. H. Williams 
& Co., Chicago Latrobe Twist Drill 
Works, Chicago, and Whitman & 
Barnes, Plymouth, Mich., all sub- 


'sidiaries of United. 


Parkin Adds Sales Duties 


William J. Parkin, advertising 
sales manager of National Petrol- 
eum News, will also serve in the 
same capacity on Petroleum Pro- 
cessing, former Platt petroleum 
publications published in Cleve- 
land and recently acquired by Mc- 
Graw-Hill Publishing Co. 


Brodie Joins Gottschaldt 


Melford M. Brodie, formerly 
general manager and director of 
production with Green-Brodie, 
New York agency, has joined the 
staff of Gottschaldt-Mickelberry, 
Miami agency. 


ership? 

A: Probably not. But statistical 
compensations can be made for the 
size of the sample and for incon- 
sistent distribution of the sample 
from month to month. 


Crosley Completes 
Line, Opens Drive 
to Tell About It 


CINCINNATI, April 15—Crosley 
Division, Avco Mfg. Corp., says it 
has just become “the second com- 
pany in the world” that manufac- 
tures a complete line of major 
household appliances and electron- 
ic goods (GE, it would appear, is 
the first)—and Crosley has sched- 


® Q: Can readership reports be 
used to measure the effectiveness 
of a single advertisement or cam- 
paign? 
| A: Yes—with qualifications. 
| They can be used as a measure of 
‘campaign’ effectiveness and of 
‘uled an advertising campaign to| long-term trends in readership, but 
| tell alsoust it. not as a safe means of comparing 
Three automatic washers, a port- readership of one ad against an- 
lable semi-automatic washer and other in - different issue of the 
/an electric and a gas dryer are the ao publication. ‘ 
new appliances which fill out the| ,@' Can we compare the findings 
Crosley line. They will be intro-|°! 4 Teadership study for one pub- 
duced to consumers in a three-page lication with the findings from the 
ad in the June 29 issue of Life. study of another publication? 
Other national advertising will; “: Yes and no. In general, com- 
appear in the July issues of Amer- parisons of qualitative data are 
ican Home, Better Homes & Gar- (Continued on Page 6) 
dens, Country Gentleman, Good 
Housekeeping, McCall’s and Sunset : . . 
Magazine, and Crosley’s ‘Paul Trip to Gai Paris 
Winchell Show” (NBC-TV) will ’ 
also give the new home laundry Sparks Dulane Ss 


equipment a big play. Fryryte Contest 


River Grove, Itv., April 15—The 
charms of Gay Paree have now 
entered the advertising picture as 
suitable successor to the Corona- 
tion as bait for a contest campaign. 

Dulane Inc. has launched a pro- 
motional contest for its new model 


s Also scheduled is a good-size 
cooperative advertising drive to 
include newspapers, outdoor and 
local radio in major trading areas, 
plus display and promotion pro- 
grams and a complete direct mail 
campaign. In addition, Crosley is 
tapping a list of trade media which | Fryryte automatic electric deep 
includes Electrical Dealer, Electri-| fryer with a 12-day trip to Paris 
cal Merchandising, Electrical) for two as the big prize. 


South, Plumbing & Heating Busi-| ‘The contest breaks on April 19 
/ness and Retailing Daily. _and will be promoted via newspa- 
| Benton & Bowles, New York,| pers, radio and in Better Homes & 
handles Crosley’s appliances. Gardens, Everywoman’s Magazine, 
| House & Garden, McCall’s, Modern 
Bride, Pictorial Review, This Week 
Magazine and 24 independent Sun- 
| , 
Market After Korea, oe oneness sections, The pro- 
pe motion will run through June. 
Bigger Ad Budgets Dulane not only offers to pay all 
= _, .| expenses “from home town and 
Cuicaco, April pePrvambtngy nl ss for the 12-day trip, but 
expenditures will continue to in- | also offers to “pay you your eater 
| crease during the next nine months | whije you’re gone.” y 
because of increased competition | ‘ 
and salesmanship will become a} , : 
prime factor in the prosperity nd Pee rep eng Me of 
businesses, Dr. Charles F. Roos, | ,, Hiei. bed 
president of the Econometric In- ph ef of this peregndd Dulane’s 
stitute, told the industrial section, littl a aimed at bringing the 
Chicago chapter of the American uk ae pa nt 
Marketing Assn. last night. ir Be e€ gilt o id- 
Dr. Roos predicted that the rich rs e-ly g = pep 
seller’s market which has pre- s S to a Cealer to see 
vailed in the past few years will poybop engin Rage aug and picks 
soon take a downturn and become an in hae ae "4 Dg ge 
a buyer’s market. ve = woe Oe 
This simply will mean, he said, pte Rat ype why she pre- 
that those whe go out and active- the tr yer to get a chance at 
ly merchandise their products will r “eaaies 
continue to enjoy large sales vol- 44 r “er 1,319 other prizes 
and that the weak sellers 2% Offered. One prize is $1,000 


Roos Sees Buyer's 


ume, . 
will drop out of the economic pic- Worth of groceries at the winner's 
ture. nearest IGA store. Other prizes: 


18 U. S. $50 savings bonds, 200 
Advance Displays Moves French handkerchiefs, 100 Cofty- 
Advance Displays Inc., Minne-| ryte drip coffee makers, 1,000 box- 
apolis maker of store fixtures, ©’ Of Tussy toilet soap. 
signs and displays, has moved to Lauesen & Salomon, Chicago, is 
larger quarters at 222 N. Fifth St, the agency. 
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Shirriff's and GF Fight It Out 
in Columbus—Lushus vs. Jell-0 


(Continued from Page 1) 
starting, the GF product in little 
over a week has used more news- 
paper space in Columbus than in 
the entire year of 1952.” 


s The Jell-O print ads feature a 
picture of Bob Hope, behind bars 
and natty in prison stripes, and 
the headline: “Only Jell-O has 
locked-in flavor.” The Lushus 
newspaper copy highlights the fla- 
vor “bud” which Shirriff’s claims 
“seals in the flavor and produces 
a fruitier tasting dessert.” 

Mr. Williamson said Jell-O’s 
“locked-in flavor” theme “repre- 
sents a change in the style of ad- 
vertising Jell-O has been running.” 
Jell-O copy has featured cartoons 
and the tagline, “Now’s the time 
for Jell-O.” 

Further, Lushus comes in seven 


“lively” flavors, one more than | 
Jello-O’s “six delicious flavors.” | 
® To introduce the product for 
the first time in the U. S., Hilton 
& Riggio used coupons, offering 
three packages for 15¢, a saving 
of 10¢. Jello-O did likewise, said | 
Mr. Williamson. 

According to Mr. Williamson, 
the Jell-O ad spurt began after | 
Young & Rubicam’ executives. 
visited Columbus “to check on the | 
selling and program of the new 
rival.” 


s Despite the hassle, which ob- 
viously has been a bonanza for) 
Columbus media (the TV station 
is fresh out of spot time), Mr. 
Williamson said 85% of the lead- 
ing grocers have bought Lushus 


‘and all of the grocery chains have 


stocked and are displaying the new 
gelatin. 


"WHO, US?’ GF ASKS 

New York, April 17—A spokes- 
_man for General Foods, who did 
‘not wish to be named, disclaimed 


any “battle” with Shirriff’s, add- | 


ing that “the only sensible thing) 
to do is to meet your competition. 


He said Jell-O’s use in Colum-. 
“locked-in flavor’ 


bus of the 
theme is not new. 

“We use it on Bob Hope radio 
all the time,” he said. “We haven’t 
used it in print for years, but we. 
started with it in the ’40s.” 


Joins Sherman & Marquette 

Leslie C. Bruce, formerly ac- 
count executive with Benton & 
Bowles, 
Sherman & Marquette, New York, 
in an executive capacity. 


Ford to Cecil & Presbrey 


Jerry Ford, formerly with Grey 
|Advertising, has joined the radio- 
& Pres-| 


television staff of Cecil 
brey, New York. 


New York, has joined. 


“Good Taste 
ts Good Business... 


There are many times when I 
want to let a business associate 


know | remember a date or 


an occasion im 
A big bouquet 


plant says just 


what | want to say... 


in perfect taste.” 


“Gin. 


Pres. SPEIDEL CORPORATION 


| Say it with 


Flowers -By- 


portant to him. 
or a living 


exactly 


Yes.. 


.another executive agrees: 
Flowers are beautiful business 
builders! Use this tasteful, 


graceful business gesture on 


. whenever you want to say eos 


say it with Flowers-By-Wire! 


There’s a place for a 
plant in every man’s office! 


Wire 


opening days—special events 
—as a “thank you” for the 


order. Whatever you want to say 


F.T. D. means: Fiorists’ Tetecrarn Detivery ASSOCIATION 


Headquorters: 


Detroit, Michigan 


Advertising Age, April 20, 1953 


Shirriff’s and GF in tiff— that is to say, Jell-O has opened a big cam- 
paign in Columbus, just as the Canadian company starts a test for 


its Lushus 


report on what the record is 
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» | Since there’s a lot more affecting advertising than you'd at first think, 
in the AD-X2 case, AA presents, for the first time anywhere, a full 


Bragging, brawling and brattish brewers get their come-uppance in a 
| new report that explains the proprieties of beer advertising. Write 


copy about nice beer drinkers, it says 
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Stokeley-Van Camp is adding thousands of salesmen—by asking its 


stockholders to call on dealers 


ERG eae Pee eee cae ea 


Guild, Bascom & Bonfigli may not amuse you as much as the Marx 
brothers, but they’re just about as successful in their field in using 


a zany approach 


What can you do when you overbuy in the mail order field? Whitt 


Schultz points out six exits from your quandary 
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Voice of the Advertiser ....... 78 
What They're Saying ......... 12 


326th to 33lst TV 
Permits Authorized 


WASHINGTON, April 15—The Fed- | 


eral Communications Commission | 
has authorized six new TV stations 


for a total of 331 commercial per- | 


mits since the lifting of the con-| 


struction freeze last year. 

Two of the new stations—WMIN 
Broadcasting Co., St. Paul, and 
Minnesota Television Public Serv- 
ice Corp., Minneapolis, are to share 


\time on Channel 11, which is as-— 
| presentation. 
The other grants are to Tri-State | 


signed to them jointly. 


‘Television Inc., Ch. 15, Waterloo, 
'Ind.; KGMO Radio-Television Inc., 


| 
| 


'Ch. 18, Cape Girardeau, Mo.; Hud- 
;son Valley Broadcasting Co., Ch.) 


41, Albany, N.Y., and Reporter 


‘Broadcasting Co., Ch. 9, Abilene, | - 2 - ; 
|magazine will raise? its rates to 


‘include the circulation of the 


| Tex. 


‘Ad League Elects Agency 

Thielle & Cisneros, New York 
agency, has been elected to mem- 
bership in the League of Adver-| 
tising Agencies, New York. 


MAB Issues Magazine Study 


The Magazine Advertising Bu- 


‘reau, 271 Madison Ave., New York, 


has produced a 70-page book and 
pocket edition form, called “Maga- 
zines for Advertising.” The study 
traces the growth of magazines in 
circulation, growth of the markets 


|reached by magazines, and the 
results gained by advertisers in 
magazines. The books will be 


mailed to 3,300 advertising and 
sales managers, to 1,800 executives 


|in 650 agencies, and to teachers of 


advertising and marketing. Also, 
it is available for 25-minute slide 


‘Parade’ Alters Color Rates 


Parade, New York, on July 12 
will change to a net rate for all 
color advertising, no longer in- 
cluding production costs in color 
space rates. On the game date, the 


Columbus Citizen, with b&w pages 


advancing from $13,250 to $13,675. 
|Four-color pages will remain at 
| $16,625, but the latter figure will 


now be net. Advertisers are to 
‘supply positives and negatives. 


Now, display 

your product 

with deep-drawn 
THIRD DIMENSIONAL 
plastic in gorgeous 
full-color lithography. 
Only Wessel! offers 
complete design, 


all under one roof. 
You owe it to yourself to 


AIF YOU SPEND 


10,000 


OR MORE ON DISPLAYS 


lithography, and forming, 


find out about the fabulous 
WESSEL TRIOGRAPHIC PROCESS 


Stanley 
WESSEL 
and, Company 


420 North Michigan Avenue Chicago 11, Illinois 


tear out this ad and pin it 
to your letterhead for 
full information 
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65th of a Series 


| BEST CUSTOMERS 
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4 One way to increase profits is to cut selling costs. 
S 
: , Best way to cut selling costs is to sell best 
e 
. Fe customers...the people who not only can afford to 
: buy, but want to buy! In the New York 
e 
market...one newspaper selects these best 
. customers for you. It’s the Herald Tribune 
1 e eye e . 
: ...an audience of families with higher 
: : 
x incomes, unusual savings and securities 
e 
Ss 


holdings... families who buy more, buy 

1 more often at all price levels—because they’re 
interested in the things that mean better 
living. Today this Herald Tribune Quality 

| Market is FIVE BILLION DOLLARS BIG... 


well worth looking into—right now! 


~ QUALITY 
BUYS 


NEW YORK 


| Herald Tribune“ 


® More than 375,000 Herald 
Tribune families own securities 


® Herald Tribune families carry 
$7,400,000,000 in life insur- 
ance of all types 


® More than 275,000 Herald 
Tribune families own their own 
homes 
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‘News’ Promotes Two Admen 


Robert K. Stoltz, advertising 
manager of the San Francisco 
News, has been promoted to ad- 
vertising director. He will be suc- 
ceeded by Robert K. Hill, a mem- 
ber of the national advertising de- 
partment. 


KSTM.-TV, St. Louis, to Build 


Broadcast House Inc., operator 
of KSTM-TV, St. Louis, plans to. 
| construct a $200,000 plant. The sta- 
tion, with 275,000 watts power, 
will begin telecasting no later than | 
Sept. 1, and will be a basic Amer- | 
‘ican Broadcasting Co. station. 


| 
i 


Rosherg Tells 
Limitations of 


Starch Reports 


(Continued from Page 3) 


feasible, but straight quantitative 


comparisons are not. A_ color 
spread generally is read more than 
a b&w page, but readership of any 
ad varies in different publications. 


® Taking the Starch report on 


Power magazine for September, 


1952, as a case history, Mr. Ros- 
berg declared that interview sam- 
ples were not selected in the same 
proportion that readership is dis- 


| tributed in the June 30, 1952, Audit 


Bureau of Circulations statement 
for Power. Neither is the sample 


| proportion constant during studies 


of several issues. 
Experiments with 21 Starch re- 


ports indicated that if a running | 
average over a five-month period | 
is used, a “reasonably consistent” | 
sample distribution results, Mr. 
Rosberg said. ; 

Studies on the effect of the prod- 
uct itself on readership disclosed 
that marked variations turned up 
in number of persons who noted 
b&w pages and two-color pages in 
50 issues of Power included in one 
of Mr. Rosberg’s analyses. There 
was 15% more than average inter- 
est in ads in the engines, motors 
and turbines class and about 18% 
less than average in insulating ma- 
teriais, he said. 


= “We have pointed up the rather 
obvious, but sometimes overlooked, 
fact that you can’t compare apples 
and oranges,” he said. “In other 
words, the first step in any quan- 
titative use of readership reports 
as a measure of the effectiveness 
of an ad or of a campaign is to 
establish the degree of interest in 
your product class.” 


Once the readership picture has 


Doctors and the Journal 
tell people about their health 


The Atlanta Journal and The Fulton 


County 


Medical Society have joined 


forces during March and April of this 
year, and are presenting a series of 
public forums under the title of “You 
and Your Health.” 


Running one evening a week tor 
eight consecutive weeks, these forums 
are covering a wide range of topics— 
everything from “Child Health” to 
“Growing Old Gracefully.” 


In the belief that both the newspa- 
per and medical professions are en- 


The Atlanta Zournal 4 


Covers Dixie Like the Dew 


THE ATLANTA CONSTITUTION 


AND 


The South’s Standard Newspaper 


a ag 


gaged in kindred endeavors — the 
newspaper disseminating news to keep 
the public informed—the doctors dis- 
pensing medical knowledge to keep the 
public healthy, The Journal is proud 
to be a part of this joint venture. 


Year ’round services such as this 
series of forums in the public interest, 


are among the reasons The 


Journal and The Atlanta Constitution 


are great newspapers. Daily 


tion is 421,079; Sunday 467,206 — 
largest in the South. 


\ 


Atlanta 


circula- 
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been established for a_ product 
class an advertiser can compare 
the scores of his brand with those 
registered by his competitors, he 
added. Mr. Rosberg pointed out 
that his studies showed that, while 
interest in valve ads, for example, 
fluctuated during the period Pow- 
er was examined, advertising of 
one manufacturer consistently 
scored higher than that of another. 
Readership of the lesser read ads, 
however, tended to rise and fall 
faster than the level of the reader- 
ship of the progress class. 


@ Study of 5,000 ads in Power 
shows, he said, that the trend of 
ad readership increases as size is 
increased and color or bleed is 
added. Mr. Rosberg said that aver- 
age visibility of bew page ads was 
found to be 18.7% noted, while 
that of a b&w spread is 31.7% 
noted. However, from a cost stand- 
point, the study disclosed that the 
readers-per-dollar score—in both 
noted and most-read classifications 
—declined as size went up over 
two-thirds page and as color or 
bleed was added. 

“Now, obviously, I would be 
considered to be six different kinds 
of a fool if I made out...an excuse 
for the exclusive use of two-thirds 
page or one-page b&w ads,” said 
Mr. Rosberg. ‘“‘What we can learn 
...s the fact that spreads, color 
and bleed are being misused if 
their only purpose is to increase 
visibility. They must be used for 
much more basic purposes than 
that and when used should be han- 
dled a lot ‘smarter’ than is true 
for much advertising.” 


® Getting into the subject of what 
copy aids can result from Starch 
reports, Mr. Rosberg said that a 
survey of Power disclosed that ads 
which were noted and read the 
most had a line of products as their 
subject. Single product ads came 
next, with “offers” and _ public 
service ads bringing up the rear. 

The words “new” or “‘you” were 
found much more often in the high 
scoring ads than in low, he added. 

Summing up, Mr. Rosberg com- 
mented, “Frankly I don’t pretend 
to be smart enough to have the 
answer on how to do a better read- 
ership study. I would say that the 
smartest thing that we as indi- 
viduals can do is to continue to 
work with the tools at our dis- 
posal.” 

Meanwhile, advertisers should 
support efforts “to find still better 
tools,” he said. 


TV Packager Bows 

George W. Monoghan, formerly 
with WTHT, Hartford, has formed 
a television package company, 


Represented by 
Kelly-Smith Co. 


Kinescope Inc., 211 W. 16th St., 
|New York, in association with 
|Gordon Frye. 

| 


(ADVERTISEMENT) 


Appointed by Servel 


Paul R. Kennedy has been appointed 
|Southern manager for the public util- 
ity division of Servel, Incorporated, 
Evansville, Ind. Mr. Kennedy is a reg- 
ular reader of The Wall Street Journal. 
Like most men everywhere who are 
| getting ahead in business he finds The 
| Journal provides necessary background 
for important decisions. What an ad- 
vertising medium! 
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With audited circulations 
that read like national 
census figures ... with 
more individual titles 

than all other kinds of 
magazines put together. . . 
with an inside track into 
the hearts and minds 

of their readers . . . comics 
books are firmly established 
as a major publishing force. 
This, coupled with 
remarkably low advertising 
rate-per-thousand 
circulation, makes comics 
books a particularly efficient 
mover of merchandise 

in the mass market . . . as 
our advertisers have 
already learned. We invite 
you to share their 


pleasant experience. 


m National 
m Comics 
BS Group 


Represented by 
Richard A. Felden & Co., Inc. 
205 East 42nd Street 
New York 18, N. Y. 
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Hartley to Artists School 

Paul Hartley, formerly color 
merchandising counsel to Cun- 
ningham & Walsh, New York agen- 
cy, has joined Famous Artists 
School, Westport, Conn., in an ad- 
ministrative capacity. 


Miss Dutty to PR Dept. 

Peggy Duffy, formerly 
commercial department of WTHT, 
Hartford, has joined the public re- 
lations department of the Life In- 
surance Agency Management Assn.., 
Hartford. 
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on Controlled 
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(Continued from Page 1) 
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Advertising Age, April 20, 1953 


increases at this time. He said the zines) and a 2¢ rate for third class. 
department’s new bosses feel they 
are in the position of a company #® The increase for newspapers and 
which has a product which needs magazines is a delicate matter. At 
improvement. Until the service is the present time, the publishing 
improved, he said, ‘““we do not feel industry has completed the second 
it would be proper to go to Con- step in a series of three 10% in- 
gress for a general rate increase.” creases voted by Congress in Octo- 
: ber, 1951. There is some feeling 
« According to the reports that that Congress would hesitate to 


substance to reports which had 


field will soon suggest that Con- 
gress raise the rate on letters to 
4¢ and approve increases for oth- 
er classes of mail. 


The QUAD-CITIES are # 


I1™ w E.B.I. pe CAPITA 5 
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among Sales Management’s 164 Metropolitan Areas 3 


To exert the proper influence on 
this buying power — use 


s These reports stemmed largely 
from conversations which Mr. 
Summerfield has had with indi- 
vidual mail users who have visited 
the department to pay their re- 
spects to the new “team.” 


TELCO BUILDING, ROCK ISLAND, ILLINOIS 


_ Represented by Avery-KnodelInc sistants told ApvEeRTISING AGE to- 


tention to propose general rate 


been circulating here that Post- | 
master General Arthur Summer-. 


One of Mr. Summerfield’s as-— 


day, however, that there is no in-| 


have stemmed from private con- | authorize further second class in- 


versations, the department’s offi- 
cials feel the time is near when it 
will be necessary to charge 4¢ for 
first class mail. ‘: 

A proposal along this line was 
approved by the Senate post office 
committee two years ago on the 
grounds that it is the only rate ad- 
justment which can bring a sub- 
stantial amount of revenue toward 
/overcoming the department’s defi- 
cit of more than $660,000,000. The 
committee estimated that an in- 
crease for letter mail of the cent 
would raise about $250,000,000. 

In addition to 4¢ letter mail, the 
current discussions are supposed 
to involve a 30% increase for sec- 
|ond class (newspapers and maga- 


‘ 


) 


than any other 


in the Southwest! 


San Antonio, Fort Worth or Tulsa. 


market of 1,543,400 people. 


id. & 
at 


\ as 2% of Oklahoma homes. 


% 
\\ 
—_—- ™ __ For BIG sales results in a BIG market, use the BIGGEST 
a 7° |) SUNDAY NEWSPAPER in the Southwest. 


=~ 


THE DAILY OKLAHOMAN 


Sunday Newspaper 


It's the BIGGEST SUNDAY NEWSPAPER in the 
Southwest. Bigger than any newspaper in Houston, Dallas, 


That's why no other Sunday newspaper in this area 
can sell so many people so much. The Sunday Oklahoman 
delivers 77% coverage of urban homes in a major 


= And remember — the /ocally-edited, locally-printed Sunday 
. Magazine section of the Daily Oklahoman blankets a rich 
market that ‘national’ Sunday supplements completely 
miss. No outside Sunday supplement covers as much 


| THE DAILY OKLAHOMAN | 
| OKLAHOMA DAILY TIMES — 


creases until the present series is 
completed. 

Since taking office, the new ad- 
ministrators of the department 
have been hard at work planning 
extensive reorganizations to re- 
‘duce operating costs. The depart- 
;/ment’s 1954 budget has not been 
ireleased but it is understood to 
include a reduction of $100,000,- 
000 which is to be made up through 
‘more efficient operating methods. 
| Several congressional commit- 
‘tees have joined in the campaign 
'to improve service and reduce 
|costs. The House post office com- 
mittee today issued a comprehen- 
|sive report outlining several steps 
‘to improve the department. 


‘. Prepared under the chairman- 
|ship of Rep. Katherine St. George 
| (R., N. Y.), an experienced postal 
_committee member, the House re- 
port calls for modern personnel 
‘training procedures and new budg- 
-eting methods which would re- 
\lieve mail users of responsibility 
|for the “public service” activities 
| which the Post Office renders for 
| the government and special classes 
|of mail users. The proposed in- 
|crease for controlled circulation 
|/business publications is a small 
item in the over-all picture of post- 
al finances, but a matter of sig- 
nificance in the highly competitive 
publishing world. 

Business publications which pay 
second class rates have absorbed 
two 10% increases in the past two 
years but still pay considerably 
|less than the controlled circulation 
| publications. 


|@ Nelson Wentzel, the depart- 
ment’s rate expert, told the Inter- 
state Commerce Commission the 
operating costs assigned to con- 
'trolled circulation publications in 
| the first half of 1952 were $900,651 
| while the revenue was $844,015. 
He said the 1¢-a-pound increase 
would offset the $56,636 deficit. 
The increase in parcel post rates, 
the third since World War II, 
would amount to $135,000,000. The 
proposed increase in catalog rates, 
/announced only last week, is $7,- 
| 000,000. 
Interstate Commerce Commis- 
sion is expected to suspend its 
_hearing in order to give mail users 
time in which to prepare an an- 
swer to the Post Office presenta- 
tion. 


GENUINE 
GLOSSY 
PHOTOS 


Sharp, clear, 
crisp! Prompt 
Delivery! 


where required .. $1.35 
additional (each subsect) 


PHOTOMATIC CO. 


53-59 E. Illinois St., Chicago 11, Illinois 
Phone: WH itehall 4-2930° 
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interest 


is | 
KNTHUSIASM! 


he 
AME RICAN WEEKLY 
creates HKNTHUS [ASM 


By presenting features that serve the enthusiasms 
of both adults and older children, The American Weekly influences 


the basic purchasing unit—the family! 


* Enthusiasm is interest raised to a buying pitch! 
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The ELKS 


New York ¢ Chicago ¢ Detroit « Los Angeles 


is UNMATCHED 


in GROWTH 


Of the 5 fraternal ABC magazines hav- 
ing more than 700,000 circulation, The 
Elks had the greatest circulation gain 


for the 3 years ending June 1952. 


0 LINAGE INCREASE! 


The Elks Magazine added more linage 
in 1952 over 1951 than any of the 11 
other leading monthly magazines in the 
fraternal, outdoor and general groups. 


MAGAZINE 


ei ee 


Perkins to Winius-Brandon 


cosmetics manufacturer, and its 
subsidiary, Miller Products Co., 
have appointed Winius-Brandon, 
St. Louis, to direct advertising. A 
new stick-type insect repellent, 
S-7, will be introduced in May 
through newspapers, direct mail 
and radio, as well as point of sale 
merchandising displays. Previous- 
ly, the company was a direct ad- 
vertiser. 


Wade Boosts Owen, Adds Two 

Forrest Owen Jr., in the radio 
department, has been promoted to 
radio-TV director of Geoffrey 
Wade Advertising, Hollywood. Lee 
Carrou, formerly director for 
KTTV, Los Angeles, has joined the 
radio-TV department. Dick M. 
Fischer, previously advertising 
manager for Harris & Frank, Los 
Angeles, has joined the copy staff. 


Conroy Joins Avis Rent-A-Car 

Vincent Paul Conroy, formerly 
v.p. of traffic and sales for Trans- 
World Airlines, Kansas City, has 
been appointed v.p. in charge of 
advertising and public relations for 
Avis Rent-A-Car System, Detroit. 
Mr. Conroy will center his atten- 
tion on Avis plane-auto tie-in pro- 
motions with airlines. 


Hutchins Appoints Rice 

Stuart J. Rice, formerly adver- 
tising and sales promotion mana- 
ger for the Delco division of Gen- 
eral Motors Corp., Rochester, N. 
Y., has been appointed an account 
executive of Hutchins Advertising 
Co., Rochester. 


Minnesota Bankers to Jenkins 

The Minnesota Bankers’ Assn., 
Minneapolis, has appointed Ray 
C. Jenkins Advertising Agency, 
Minneapolis, to handle its adver- 
tising, publicity and public rela- 
tions. 


© (6S SOON!) 


the only 50,000-watt Class 
station in the State 


1-B ciear channel 


the only Arkansas station with 28 years of con- 
tinuous broadcasting experience — 


formerly located at Hot Springs with 10,000 watts 
on 1090 KC, — 


now broadcasting from Little Rock, with 50,000 
watts on 1090 KC. 

now offers primary daytime coverage of 1,002,758 
people, of whom more than 100,000 do not receive 
primary daytime service from any other station 


secondary coverage (between 
adds another 2,369,675 people! 


5 and .1 contours) 


superb new equipment — superb new program- 
ming planned for every segment of Arkansas’ 
population 


same ownership and operation as KWKH, Shreve- 
port, whose KNOW-HOW has made KWKH one 
of the South's great stations 


EFFECTIVE JUNE 15th, KTHS JOINS THE 
CBS RADIO NETWORK 


ask your Branham Man! Several truly unusual 
“charter opportunities”, now open, may not be 
available again for years 


BROADCASTING FROM LITTLE ROCK, 


TEXAS © . ~ 


1ssiP 


* 


i, Fs 
your SIANAS 


is ; 


- 


or NEW 


Represented by The Branham Co. 
Henry B. Clay, Executive Vice President 


B. G. Robertson, General Manage: 


50,000-WATT (CBS SOON!) 


THS 


ARKANSAS 


Dorothy Perkins Co., St. Louis | 


Advertising Age, April 20, 1953 


Getting Personal 


Add to the list of executives active in this month’s Cancer Cru- 
sade the names of David J. Hopkins, director of sales and advertising 
for Emerson Radio & Phonograph Corp., and Kenath T. Sponsel, v.p. 
at Erwin, Wasey & Co. Mr. Hopkins is chairman of the radio-TV 
manufacturers and distributors division and Mr. Sponsel heads up 
the advertising and publishing division. .. 

Richard R. Falk Associates president Richard R. Falk has a sec- 
ond child, Pamela Sherwood. ..But ex-agency man George F. Foley 
Jr., now a New York television producer, goes him considerably 
better. He now has six children, the newest, his fourth daughter, 
named Barbara... 


THE CHAMPS—Kenyon & Eckhardt’s president, William B. Lewis (left), congratulates 

co-captains Bob Innes (center) and Frank Martello for winning the Thom McAn 

trophy in the New York advertising agency bowling league championship and league 

playoff. After K&E, league teams finished in the following order: William Esty Co., 

Batten, Barton, Durstine & Osborn, Young & Rubicam, Ruthrauff & Ryan, Sullivan, 
Stauffer, Colwell & Bayles, McCann-Erickson and Kudner Agency. 


Wallace Campbell, v.p. of the Fuller Brush Co., has been named 
to the executive committee of the National Civil Service League... 
Agency president John Mather Lupton, chairman of the ad agencies 
and services division of the 1953 Red Cross fund campaign, is offer- 
ing a full day off from work to all personnel who contribute to the 
blood donor program... 

Robert M. Cambell, v.p. of J. Walter Thompson Co. Ltd., Toronto, 
is entering politics. He was appointed Liberal candidate for York 
West federal riding by acclamation, and if successful in the next 
election will follow in the footsteps of his grandfather, who was a 
cabinet minister in the Sir Wilfrid Laurier government. . 

Jerome Henry Roth, art director at Bobley Co. advertising agency, 
has an exhibit at Kaufmann Art Gallery, New York. The show, 
which includes work in oil, gouache, water color and casein, is a 
painting award exhibit, won in competition with other artists... 


QUARTER CENTURY MEMBERS—William G. Bell (center), director of research for 

the Bureau of Advertising, ANPA, gets a two-handed welcome from fellow members 

as he joins the ranks of the 25-year club. He’s flanked on the left by Business Man- 
ager Edward C. Raymond and, right, Field Director Allen B. Sikes. 


Lauren E. Lyman (friends call him Deac), whose article, “The 
Lindbergh I Knew,” appeared in The Saturday Evening Post a few 
weeks ago, was aviation editor of the New York Times before join- 
ing United Aircraft Corp., East Hartford, where he’s v.p... 

Francis S. Murphy, retiring editor and publisher of the Hartford 
Times, will be honored at a testimonial dinner on May 4 at the Hart- 
ford Club in Connecticut’s capital, attended by leading executives 
of business, industry and insurance. Co-chairmen of the $25-a-plate 
dinner are David R. Daniel, general manager of the Times, and 
William H. Mortensen, chairman of the Connecticut State Develop- 
ment Commission. Mr. Murphy will retire on June 1 after 55 years 
with the newspaper. . . 

Arno H. Johnson, v.p. and research director at J. Walter Thomp- 
son Co., New York, has a speaking date at Yale University April 22, 
under the auspices of the Yale department of industrial administra- 
tion. .. 

Rex Davis, news director at KMOX, received an unusual honor in 
being asked to read the scripture lesson at the Good Friday services 
sponsored by the Metropolitan Church Federation of St. Louis... 
A story in “SAAD News,” the not-at-all sad bulletin of the Socie- 
ty of Artists and Art Directors in Minneapolis, reports that the local 
office of BBDO is in need of a remodeling job in the art department 
—specifically to raise the ceiling. Dick Hustad, the bulletin reports, 
is 64”; Bob Dowswell is 63”; and newcomer Bob Englund is 6’4” - - 
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HOW 


dollars in 1952. 


You wouldn’t mind sending your advertis- 
ing into a market that’s 200 million dollars 
better off, would you? 

Here’s how it works. With corn at $1.50 
loan level (certain for 1953), lowa farmers 
could afford to buy and use 147 thousand tons 
of nitrogen, 102 thousand tons of phosphate, 
and 50 thousand tons of potash on corn alone. 

An expert at Iowa State College says the 


TO MAKE $220,000,000! 


... Sounds ridiculous as some “‘success”’ book promotions 


But, that’s the story. And it’s a sure fire 
formula for adding another 200 millions to 
lowa’s farm income that ran over 2 billion 


use of this much fertilizer on corn would pro- 
duce a net increase in yield (over cost) worth 
around 220 million dollars. That’s for 10,700,- 
000 acres of corn. 


How many farmers will grab at this bar- 
gain? A lot of them. 


From 1941 to 1951 fertilizer application 
jumped 12 times. And the total used this 
year will run the volume even higher. 

Where do Iowa farmers go to find out how 
to use fertilizer, and why? Call us up and 
we'll give you the secret. No charge. 


Published by Wallaces’ Farmer and Iowa Homestead 


. . « « Leading Farm Publication in Iowa . . . . Des Moines, lowa 
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Wet, desperate, and fighting mad, this chick is struggling to get a start at living. 


Norb Bybee, the photographer, said he’s fed to the teeth with fluffy chicks. So he 


waited till a new hatch broke through the shells. Makes a better shot, too! 


For an Egg-nog Grab the Rum 


Jug and Come Out to lowa 


Even though beef prices are down, 
farmers are doing very well on eggs. 
Iowa likes that. For last year lowa 
produced over five billion eggs. 

A sharp researcher with a hot cal- 
culator says all these eggs laid end to 
end would circle the earth at the equa- 
tor six times. 

No thanks. I'll take mine Grade-A. 
With some corn-fed bacon and over 
easy. You can have yours soft boiled, 
scrambled, shirred, deviled, poached, 
fried, in an omelet or an egg-nog 
(don’t forget the rum). 

What does it take to produce five 
billion eggs? Chickens—there were 30 
million on Iowa farms January 1. Feed 
—over 12.5 million 100 pound bags of 
high protein ration, and lots of equip- 
ment, housing and farmers. 

Farmers with patience, too. They 
buy the chicks early in the spring. 
Then it takes about five months of care 
before they begin to lay. 

Odd biological note: A female chick- 
en (pullet or hen) can lay eggs with- 
out having laid eyes on a rooster. Of 
course, when they gather around the 
drinking fountain on a hot day all that 
cackling isn’t about the drinking wa- 
ter. Even tho they’ve never seen a 
rooster. 

Only in breeding flocks do hens and 
roosters associate. Then eggs are fer- 
tile. 


The eggs of an ordinary pullet could 
as well be of china (for hatching pur- 
poses, that is). A hen could sit on one 
for weeks and never get a peep. 

What happens between the time the 
day-old chicks are delivered to the 
farm and the time the pullet starts to 
lay? 

Just about everything. They get 
sick, get cold, get bored with their 
feed. So the farmers use brooding 
equipment, special feeds and last year 
used more than 30 million dollars 
worth of medical treatment. 

Chickens have other enemies. One 
farmer complains: “Those rac- 
coons come in and eat the legs off my 
hens.” Then there are hawks, foxes, 
weasels—and folks who like free fried 
chicken. 

Who runs the poultry business? 
Sometimes there is an argument about 
this. 

But remember: women as well as 
men worry about the diseases of their 


chickens, special feeds, about housing | 


and equipment. 

Incidentally, Iowa is an egg state, 
not a broiler state. Almost 90 percent 
of the poultry producers list eggs as 
their main product... depend on W.F. 
and I.H. as their chief source of help- 
ful poultry information. 

Next order: Straight up, over easy, 
or over hard? 


New type vaccines for hog cholera, 
using watered-down virus, are taking 
hold among Iowa farmers. A recent 
check-up shows that 24 per cent of the 


Since March of last year, hog prices have 
gone up 30 per cent and egg prices 35 per 
cent. And Iowa leads in production of 
both hogs and eggs. 

* 


> = farmers who usually vaccinate for 
How many people with poultry cholera are shifting to these new vac- 
flocks of 100 to 200 hens think they cines. 
can make any money? Or those with * ¢ *& 


200 hens or more? Or those with less 


than 106? Good news for cattle feeders is that 


. = 8 many city folks are grabbing bargains in 
The Wallace-Homestead Poll has found | beef, putting cut-up quarters into deep 
the answers to these questions from Iowa | freeze. 
poultry raisers. Write us if you want the e. &° 9 


figures. 
* * + 
lowa production of spring pigs this 
year may equal or exceed the record 
number last year. All other states 


show a decrease. 
+ + + 


You’ve heard about the odd collec- 
tive nouns of Shakespeare’s time: a 
“gaggle” of geese, a “cowardice” of 
curs, a “clowder” of cats, a “barren” 
of mules. But today in the country, 
flock of sheep, herd of cows and drove 
of hogs are about all you need to know 
to make yourself understood. Don’t 
try “gaggle of geese” on a poultry- 
man. 


How do Iowa farmers like Secretary 
Benson? They aren’t sure yet. Next fall, 
the Wallace-Homestead Poll will check up 
and report. 


"Fertilizers and Rotations” to help them 
in their farming operations. 


Pus.8 
5.4 


SCR 


“InFARMation Please No. 2” measures 
media serving the $2 billion Iowa farm 
market by the most scientific method 
cig known. The study was conducted by 
as the Statistical Laboratory of lowa State 

_ College, the nation’s highest ranking 
experts in area probability sampling. 
Support your media selection by writing 
us for your copy of this guide to more 
sales in Iowa. 


WALLACES’ FARMER and IOWA HOMESTEAD 


DES MOINES, IOWA 
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Public and Business Interests Identical 


Whatever the merits of the controversy regarding battery additives 
and the National Bureau of Standards may be, it begins to look as 
though Secretary of Commerce Weeks had not used the best possible 
judgment in summarily firing Dr. A. V. Astin, the director of that 
bureau. 

In the AD-X2 battery additive controversy which has been raging 
for five years, and which has now reached a climax, Sec. Weeks ap- 
parently feels that the Bureau of Standards findings, which indicated 
no particular value to the additive when used under normal condi- 
tions, were too harsh. To some extent, other researchers agreed with 
him, or apparently did so. 

As a result, Sec. Weeks induced the Post Office Department to 
stop issuance of a fraud order against the maker of the additive, 
and also released a blast against the Federal Trade Commission, 
which had been investigating the case as a result of a complaint by 
the New York Better Business Bureau, but had taken no action. 

Sec. Weeks is said to feel that the government should not proceed 
against a product other than a food or drug where there is no evi- 
dence of a harmful effect, and conflicting evidence of its value. It 
is doubtful if anyone would disagree with this position. 

But it is also doubtful if very many people will wax enthusiastic 
over the Astin firing. The Bureau of Standards is supposed to be a 
testing agency, not a policy-making body. Thus, the Secretary of 
Commerce, as a policy-making official, has some right to decide 
how the findings of the bureau will be used. But he does not seem 
to have the right to ask a testing organization to come up with the 
answers he personally happens to think proper, and his public blast 
questioning the competency of the bureau, without giving the bureau 
a chance to defend itself, leaves a bad taste. 

The present case is an involved one, in which scientific truth is 
apparently difficult to come by. Yet the general feeling is that the 
Secretary acted hastily and pettishly. 

It is not easy to dismiss this as a case in which a government bureau 
or bureaus unnecessarily harassed a private business. It must be 
remembered that the New York Better Business Bureau, organized 
and supported by business interests, initiated a complaint. And it is 
doubtful that any substantial segment of the community, including 
business men, would be willing to support a complete reversal of 
present governmental policy in the field of advertising and promo- 
tion. More understanding and less legalistic harassment, yes; but not 
a complete about-face. 


We Need Those Benchmarks 


Hearings before the House appropriations committee indicate that 
the Bureau of the Census will have a tough time getting the money 
it needs to take the 1953 censuses of business and manufactures. 

Rep. Cliff Clevenger (R., O.) made an important point in empha- 
sizing that census figures are “historical” rather than current, and 
that most big businesses develop their own current statistical infor- 
mation. He is right, but he overlooks the fact that small businesses 
can’t do this, and the even more important point that no private 
figures that are meaningful can be developed without the occasional 
benchmark which the census figures supply. It is only by being able 
to check private estimates and sampling against a complete nose- 
counting census operation that real authority is given to the private 
figures. 

Rep. Clevenger also declared that the “big boss” always wants 
expenditures cut, and it is only the “little fellows, down in the same 
company keeping a library,” who want census figures. Maybe some 
of the “big fellows” up at the business peak need a little educating 
on the importance of these statistics. And maybe some of them had 
better let their congressional representatives know how they feel 
about census activities. 
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—From calendar and film timing chart 
by Academy Film Productions, Chicago. 


What They're Saying 


Manutacturer-Retailer 
Cooperation Would Help 

| Among retail trends affecting 
/manufacturers will be reduced cost 
by conversion to self-selection and 
self-service methods; the elimina- 
‘tion of low volume lines; closer 
buying and more rigid stock con- 
trol; demand for efficient packag- 
ing with more functional package 
design and point of sale promotion; 
more pressure for price advan- 
tages, discounts, improved delivery 
service, free advertising, fixtures 
and displays. 

Selling will become more compe- 

titive and more difficult as more 
‘stores adopt simplified merchan- 
‘dising practices and demands for 
‘additional services will become in- 
‘creasingly insistent. The appear- 
ance of a new title, “Director of Re- 
tail Relations,” indicates that man- 
ufacturers are aware of the prob- 
lem and preparing to improve re- 
‘lationships with retailers. Many 
‘manufacturers believe that most 
‘merchants are unenlightened, un- 
‘dependable, uncooperative pirates, 
and stores think that much of the 
‘effort of manufacturers to assist 
them is “silly.” Both attitudes arise 
\from basic lack of knowledge and 
/understanding. The most satisfac- 
tory store-vendor relationships of- 
‘ten result where smaller manufac- 
|turers are able to work with buy- 
lors personally. 
An essential requirement of self- 
service is proper packaging. When 
the customer is not familiar with 
a product it is handled and ex- 
amined, with the result that a dis- 
play can become a shambles. Cur- 
sory investigation of packaging de- 
'velopments indicates little action 
is being taken to solve the basic 
problem, and examination of pack- 
ages on display substantiates this. 
Selection is difficult at best and 
‘there does not seem to be any con- 
| structive planning or development 
in self-service packaging. 

Self-service requires design of 
package construction and illustra- 
tion to provide for identification, 
maximum examination and de- 
scription of uses and benefits. 
Packages we are trying to sell by 
self-selection range from unprinted 
corrugated cartons to well-de- 


signed, printed containers. Al- 
| though the brand is unquestionably 
important, it must leave room for 
descriptive and illustrative mate- 
rial which too often is given in- 
sufficient space. If it cannot be 
read ten feet away it is not good 
for self-selection. Too much of the 
descriptive and informative copy 
cannot be read easily even with 
close examination. The design 
must also protect the product from 
damage that will occur in normal 
shipping. It must provide for effi- 
cient storage in fixtures, forward 
and reserve stock, and it should 
include price marking. 

The manufacturer must be com- 
petitive, or better, non-competitive, 
by having design and quality bet- 
ter than that of his competitor. 
There is a wide range of quality 
and construction within price lines 
ind often it is difficult to see where 


duced real production economies. 
Conversely, quality frequently 
could be improved considerably 
with little or no cost. We are fre- 
quently responsible for improve- 
ment suggestions and this is an 
illustration of the important in- 
formation available to the manu- 


facturer in the store... 
—Datus W. Berlin, assistant general 
manager, Gimbel Brothers, at the 
marketing conference of American 
Management Assn. in New York. 


Mrs. Roosevelt's View 
Reader: “Why aren’t you on a 


regular radio or TV program any 
more? We used to listen to all your 
programs and now we can never 
find any.” 

Mrs. Eleanor Roosevelt: “I am 
glad to know that you listened to 
my programs and would still like 


to have me on TV and radio. I| 


the poorer quality item has pro-| 
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Rough Proofs 


| It’s to be hoped that the front 
|cover photographs of Desi Arnaz 
Iv which have been popping so 
‘frequently in the magazines don’t 
give the lad any false ideas as to 
the importance of publicity. 


Schlitz is the beer that made 
Milwaukee famous, and now Hop- 
along Cassidy is described by his 
‘admiring friends as the cowboy 
iw made cowboys famous. 


| 

| That Post thriller about an atom 
' bomb being introduced into a coro- 
nation naval review may have giv- 
/en the occupants of 10 Downing St. 
la slight case of the jitters. 


Florence Chadwick will use 
-MBT, a new beef drink, on three 
long-distance swims this summer, 
' but readers of her testimonials will 
/undoubtedly want to know how she 
managed to swim the Channel 
without it. 


Y&R calls the chap who leaves 
his TV set when the commercial 
;comes on “the vanishing Ameri- 
can,” and thereby poses another 
problem for Mr. Nielsen’s ingenious 
Audimeter. 


Nobody likes the frank and 
caustic criticisms of The Creative 
Man except the advertisers who 
get the benefit of his very occa- 
sional pats on the back. 


Lawrence Chait thinks there 
should be an audit bureau for mail- 
ing lists, and maybe the Post Of- 
fice could pick up some extra 
/dough by having the mail carriers 
‘do the auditing. 


| ; 


The first Advertising Essentials 
‘Show is to be held in New York 
June 9 and 10, and as far as a 
| certain publication is concerned, 
it will be devoted to advertising 
| requirements. 


Gladys the beautiful receptionist 
|says she sees magazines are brag- 
ging about their charge-account 
subscribers, and maybe they know 
how easy it is for the gals to say, 
“Charge it.” 


Pierre Martineau talks about the 
“irrational, mysterious ways” in 
which products acquire reputa- 
_tions. Maybe Madman Muntz isn’t 
so crazy, after all. 


Editors differ widely as _ to 
whether to print it duPont or Du- 
Pont, and it is not because of any 
doubt regarding the importance 
of the company from the capital 
| standpoint. 


' would like to go back if possible, | 


/but I did so much traveling in the 
last year it was not possible for 
me to give the necessary time. I 


am not sure how much time I will | 


have in the coming year, nor am 
I sure any advertiser will feel like 
sponsoring a program on which I 
appear. There are people who dis- 
like me whvieheartedly as well as 
‘people who like me and for a 
sponsored program perhaps a non- 
controversial figure is best.” 


—From Mrs. Roosevelt's monthly col- 
8. i 


umn in the April McCall’ 


With women given chief credit 
for the trend toward long cigarets, 
why doesn’t some enterprising 
manufacturer designate his prod- 
‘uct as queen-size? 

. 


All the FCC wants, says Chair- 
man Paul Walker, is “a simple, 
workable and economical color 
transmission system” for TV. 
| That makes it a lot easier for 
the engineers. 


Copy Cus, 
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>" Dimension in 
DELAWARE VALLEY, 
USA. ; 


THE GREATER 
PHILADELPHIA 
MARKET! 


The first four factors long since established Philadelphia as America’s 3rd 
market. With the essential “5th Dimension”—the growth factor—Phila- 
delphia becomes the market you must not miss! For here is Delaware Valley 
... site of 11% billion dollar industrial expansion... home of 144 million 
prosperous, buy-minded families. The Valley's future shines even brighter, 
with new workers still arriving, new industries still building. At the center 
of this dramatic growth stands THE PHILADELPHIA INQUIRER ... cover- 
ing the whole great Valley... winning new readers, new influence, new 
advertisers month after month. 


The Philadelphia Pnguirer 


Constructively Serving the World's Greatest Industrial Area 


Now in its 20th 
Consecutive Year of Total 
Advertising Leadership 

in Philadelphia! 


Exclusive Advertising Representatives: ROBERT T. DEVLIN, JR., 342 Madison Ave., N.Y.C., Murray Hill 2-5838; EDWARD J. LYNCH, 20 N. Wocker Drive, Chicago, Andover 3-6270; GEORGE S. DIX, 
Penobscot Bldg., Detroit, Woodward 5-7260. West Coast Representatives: FITZPATRICK & CHAMBERLIN, 155 Montgomery St., Son Francisco, Garfield 1-7946 * 1127 Wilshire Boulevard, Los Angeles, Michigan 0259 
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WHEN YOU WANT TO SELL TODAY’S 


onsider these 


STARCH RATINGS 


y Advertising readership studies 
are conducted on 26 issues annu- 
ally. These provide you with up- 
to-date data on the readership of 
your own and other advertise- 

ments in Business Week. All 

advertisements of 2/3 page 
or larger are studied. 


Tre ares, Se SS ea eee 


ee ae 


FOR | EVALUATING THE “EFFECT. 
IVENESS (OF YOUR | 

| ADVERTISING  ¢g sa , ADVERTISING AND 

| EDITORIAL READERSHIP ANALYSIS 


A complete report on the Advertising 
Research Foundation Study of Business 
Week is available to all advertisers. It 


FULL 
SUBSCRIBER INFORMATION 


Every Business Week subscriber ; . 
is identified by position and t includes complete readership data on all 


editorial and advertising pages in a specific 

issue. This is the only such study 
ever to be conducted on a general- 

business or news magazine. 


of industry, assuring you accurate 
market information on which to 
base your business decisions. 


These exclusive Business Week services 
are constantly helping advertisers secure 
maximum value for their advertising investment. And, because advertisers and their agencies 
know what they are getting, they consistently place more pages in Business Week than in any 
other magazine measured by Publishers Information Bureau.* 


*P. 1. B. does not include trade, industrial or technical publications. 


BUSINESS WEEK 


330 WEST 42nd STREET, NEW YORK 36, N.Y. 
: A McGRAW-HILL PUBLICATION 
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| IMPORTANT MANAGEMENT MARKET... 


| facts: 
i 
| 
eee nail cp eT Me Tee” ADVERTISING PAGES 
| oo Menem. ewe ee JANUARY-MARCH 
BUSINESS WEEK 1,340 
SATURDAY EVENING POST 966 
LIFE | 910 
TIME 872 
NEW YORKER 806 
NEWSWEEK 680 
_$. NEWS & WORLD REPORT 605 
im FORTUNE 392 
| YOU ADVERTISE IN BUSINESS WEEK WHEN YOU 
WANT TO INFLUENCE MANAGEMENT MEN — 
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SECTION 

mo ee bs sk sep My 0 ® MANUFACTURERS’ CATALOGS A! 
of Products used in Peatpatigies, baeeeaees Ronn eae hts ® DIRECTORY OF PRODUCTS A.2 
the following. types of ria | vee Meme REFERENCE LIBRARY a3 


FURNISHINGS & FIXTURES 

SECTION 
© MANUFACTURERS’ CATALOGS 6.1 
# DIRECTORY OF PRODUCTS 8.2 
@ REFERENCE LIBRARY 8-3 


MAINTENANCE & LAUNDRY 

SECTION 

_ Gite * MANUFACTURERS’ CATALOGS C-! 

FERS . Ebi Se DIRECTORY OF PRODUCTS C2 
PUBLIC INSTITUTIONS = — | Reems © REFERENCE LIBRARY c 


- YMCA's AND YWCA's 
"INDUSTRIAL CAFETERIA 


BUILDING PRODUCTS 
SECTION 


® MANUFACTURERS’ CATALOGS D-! 
* DIRECTORY OF PRODUCTS 0.2 
@ REFERENCE LIBRARY 0.3 


COMPLETE OUTFITTERS 


SECTION 
© OUTFITTERS’ CATALOGS a 
@ DIRECTORY OF OUTFITTERS —E.2 


TRADE NAMES 
SECTION 
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Here’s how you can be sure 
your catalog reaches and 
is used by cee 


oe cage fo a, 
Fe LN eG Bk Gece 


| FOR YOUR CATALOG IN 


_ will be looking for your product, your catalog, your company ‘ 


aber ch pe 


prom 


ha) 


tep 
- = 


e CONSTANT AVAILABILITY 
e INSTANT REFERENCE . 


pas your atin in INSTITUTIONS CATALOG  OIREETOR 
you will be following good catalog. practice. It will be constantly | 


available for instant reference by your best prospects in all mass- — 


feeding, mass-housing institutions. These busy buyers and speciflers 


your catalog is kept... never misfiled .. . never Sout .. . ALWAYS | 4 
_ EASY TO FIND . . . by inserting it in the 1954 INSTITUTIONS 
: CATALOG DIRECTORY. When printing your Me i plan for 
16,000 copies for distribution to ar ae 

INSTITUTIONS: CATALOG DIRECTORY. 
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Brewers Set 
Straight About 
Ad Proprieties 


Necking, Gambling and 
Plain Hilarity Taboo, 


New York, April 16—Boy, is 
beer genteel! 

If you’ve been thinking of beer 
in terms of rushing the growler, 
or sweaty truck drivers bellied up 
to a scarred bar, you’d better 
change your frame of reference. 
Beer is only narrowly removed 
from the lace doily and the crum- 


iz 


Or at least that’s the impression 


~ of a new booklet produced by the 


_.U. S. Brewers Foundation, called 
“The ABC of Beer Advertising.” 
| This is the second booklet on the 


_ |subject. The first was turned out 


_\ten years ago, and this is supposed 
_to instruct the brutal brewers in 
the sweet art of wooing the public 
mit television. 
The brewers are reminded of 
their responsibilities. The U.S. 
Brewers Foundation’s advertising 


» is recalled (“associates beer and 


» |ale with nice people”), and the 


foundation’s self-regulation pro- 
gram is unblushingly hailed as a 


. “model program of public educa- 
' |\tion for the benefit of all.” 


a | 


_. The foundation points out that 
_ \the American Assn. of Advertising 
| Agencies’ monthly interchange in 
| | the last six years has shown only 
@ | 1% of the total complaints were 
jaimed at beer advertising. 

| TV commercials, the booklet 


: q | says, must be planned for a family 


' group, and “the brewer and his 
advertising agency should ask 
themselves, ‘Will this television 


program or commercial offend in 
the slightest degree any member 
| of the family circle?’”’ 

| “Mothers are important people,” 


me the foundation attests, and goes on 


to caution: 

| “Beer advertisers have good 
|reason to play down the sex angle. 
Even mild love scenes or kissing | 


> | are sometimes interpreted to show 


that beer is the enemy of good 
morals. 


. “Equally offensive is the inclu- 
sion of ‘leg art’ or the use of double 
meanings in advertising. 

| “Since epithets—even the mild- 
est—are considered by many as 
‘near-profanity,’ that should be 
|kept out of beer advertising. 

| ‘Comical’ inebriates (or people 
| who look as though they might be | 
intoxicated) and scenes of hilarity 
are taboo. 


| “Beer is relatively nonfattening, | 
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commercials should not be adja- 
cent to religious programs.” 
And then the disillusioning lines: 
“Beer is a beverage with such a 


mild alcoholic content that any at- 
‘tempt to play it up would be down- 
right misleading. Distillers must 


say how much alcohol their prod- 
‘uct contains. Brewers should never 
mention it.” 


® There isn’t going to be any 


‘hilarity in language, either: 
Brewers Foundation Says | 


“Words like ‘exhilarating’ or 
‘zippy’ are not dictionary synonyms 
for intoxicating, but in a beer ad- 
vertisement they might take on 
that meaning, and so they should 
be ruled out.” 

Bragging brewers are sternly 
warned that overstatements lose 
sincerity. 

Brawling brewers are adjured to 
sportsmanship: “...Digs at other 
products...statements that run 
down competition...are as offen- 
sive in advertising as they are 
when used by a salesman. They 
have the disadvantage of calling 
attention to the competition rather 
than to the brand advertised and in 
some cases can harm the entire 
industry.” 

Brattish brewers who say things 
like “No Burps in Our Beer” and 
“No Green Beer” may “tend to 
make beer of any kind an unap- 
petizing beverage.” 


® Bright brewers will recall the 
foundation’s succinct advice: 

“Advertising that describes the 
pleasure of a glass of beer and its 
good qualities helps all brands of 
beer and mainly the one adver- 
tised.” 

Brooding brewers will recall 
that “fathers and mothers both are 
seriously interested in their chil- 
dren and are sensitive to any in- 
fluence upon them that could be 
considered harmful...That’s why 
all beer advertising, including 
what appears on television, will 
have more appeal to grownups 
when it carefully avoids any ap- 
peal to children.” 

Copies of the booklet will go to 
all members of the U.S. Brewers 
Foundation, and to non-member 
brewers, as well as to the National 
Assn. of Radio & Television Broad- 
casters, whose members may ob- 


tain it from NARTB. 


|@ Copies may not be found in your 
|nearby tavern, a sober place with- 
\out hilarity, undistinguishable from 
a soda fountain except for the 
|slender, attractive people clustered 
about the non-pinball machines, 
and speaking in hushed, unzippy 
| tones. 


'6 Name Lester Harrison Inc. 


| Lester Harrison Inc., New York, 
has been appointed to handle ad- 
vertising by Mauvel Ltd., producer 
‘of Renoir perfumes and Nu Lips 
lipstick applicator (consumer pub- 
‘lications); American Fidelity & 
Casualty Co., Richmond, Va.; Mar- 


|and brewers want to dispel any | kel Services Inc., Richmond safety 
misconception to the contrary. This | engineering consultant for truck 
can best be done by implication,,; and bus lines; Joselli Suits Inc., 
through slender, attractive people |New York (national and trade ad- 


in beer advertisements.” 

| Now, father also has a place in 
the brewers’ orbit—‘“‘father is a 
family man.” To get on with fath- 
er: 

“Beer is on the side of law and 
order and should never be associ- 
ated with bad company or situa- 
tions that might be construed as/| 
illegal or undesirable. 


es “Whenever advertising shows 
scenes of beer served in taverns 


well-kept, respectable kind of place 
that the beer industry has sought 
to make the general rule. 

“All forms of gambling should 
be barred, 
lette, horse racing and pinball ma- 
chines. 

“Certainly, religion is not a sub- 
ject for beer advertising. Outdoor 
away from churches. Television 


or restaurants they should be the) 


including poker, rou-| 


| vertising), and Betty Ames Inc., 
national and trade promotion of 
|'Betty Ames blouses, and Fifth Av- 
enue Classics. 


= Walton Award to FC&B 


Foote, Cone & Belding has won 
jthe Public Relations Honor Roll 
| Award given annually by the Izaak 
| Walton League of America, Chi- 
/cago. The award, inaugurated in 
| 1948, is given to individuals or or- 
ganizations which have made out- 
standing contributions to the con- 
servation of natural resources. The 
agency has been selected for 1953 
because of its Smoky Bear symbol 
and program as a factor in the 
control of forest fires. 


|Fawcett Names Proctor 


Fawcett Publications, New York, 
| whose advertising was last hand- 
|\led by Hewitt, Ogilvy, Benson & 
Mather, New York, has named J. 
G. Proctor Co. New York, to han- 


displays should always be kept! dle its advertising. 
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Trade Displays Moved Economically | 
—_ rhiens, 


Door-to-door delivery on time! Less crating! 
Less handling! That's the economical, effi- 
cient way to ship your exhibits to trade 
shows, conventions, sales meetings! Get the 
facts. Write today for Free booklet, “How 
to Move Trade Show Exhibits.” 


Superior service available, too, for moving house- 
hold goods of transferred personnel, office and 
plant equipment. Get cost-saving estimate from 
local agent. No obligation. 


5 | ae 
‘- 4 


Contact Display and Exhibit Dept. 


North American Van Lines, Inc. 
Dept. AA4, Ft. Wayne, Indiana 


Advertising Age, April 20, 1953 


20th Century-Fox to Make 900 ‘Flat Films’ 


New York, April 16—Twentieth 


the major producers to cash in on 
their old movies by fast sales to 
television. 

Spyros P. Skouras, president of 
the company, which is staking its 
future on three-dimensional mov- 


that the industry switch to depth 
films will make 20th Century more 
receptive to advances from TV. 
He said: “In the past we have 
consistently refrained from placing 
any valuation on our library of 
older motion pictures, which total 
approximately 900. Since the ad- 
vent of sound motion pictures, with 
the potential market of these sub- 
jects for television, however, such 
a library is becoming increasingly 
important. As the stations increase 


wide circle coverage 


KNBC’s 50,000 watt non-directional 
transmitter blankets the great San Francisco- 
Oakland Metropolitan Market —and all 


the thriving plus-markets of Northern " 
California....The narrow elipse represents » 
the coverage pattern of the other two cr 
dominant 50,000 watt, directional - 
transmitters. Tiny circle represents “a 


Northern California’s TV coverage. 


Bars represent homes reached by KNBC, 

San Francisco...by second dominant radio 
station... by dominant TV station... and 

by circulation of Northern California's 

largest circulation newspaper. 

Actual figures (Nielsen) :—KNBC, night, 
1,402,100... 2nd station, night, 1,215,910 

... Top TV station, night, 496,130... Largest 
circulation newspaper (Standard Rate & 
Data) daily, 215,362; Sunday, 527,095. 


BC 


make KK 


northern California’s No. 1 


advertising medium 


Represented by NBC Spot Sales. In the Southern States, by Bomar Lowrance and Associates, Inc., Charlotte, North Carolina and Atlanta, Georgia 


Available to TV, Although Not Right Now 


‘in number, so is there a potential 


Century-Fox Film Corp. has increase in the revenue possibili- 
= ‘started what could be a rush by ties of these pictures for television 


uses. 


ls “Up to this time, for our own 
sound business reasons, we have 
refrained from disposing of these 
|pictures to television stations. 


=» ies, told stockholders this week | Among the reasons have been that 


/we are engaged primarily in the 
‘making and distribution of pic- 
‘tures for theater purposes and the 
re-issue from time to time of the 
‘older pictures. 

“However, with the advent of 
Cinemascope and other new tech- 
niques, it is anticipated that the 
theater demand for motion pictures 
will be generally for pictures of 
the new type and it will become 
|increasingly advantageous to make 
‘available some of the older pic- 
tures for television. ‘ 

“The value rising from these de- 
velopments and changes cannot be 
estimated with accuracy but we 
hope that these pictures will derive 
for your corporation very large in- 
come, running into millions of dol- 
lars.” 


@ Mr. Skouras made it clear that 
Fox will not jeopardize its rela- 
tionship with theater distributors 
by putting them in direct competi- 
'tion with TV. He indicated that 
release of the old “flat” movies to 
_ television would not begin until 
most of the theaters his company 
|services have been equipped for 
the exhibition of wide-screen Cine- 
| mascope. 

This week Mr. Skouras con- 
cluded an agreement with Bausch 
'& Lomb for the manufacture of 
‘lenses which are used to adapt 
cameras and projectors for Cine- 
mascope. Like Cinerama, the Fox- 
backed Cinemascope creates the il- 
_lusion of three dimensions without 
‘requiring the audience to wear 
special glasses. 

In another major development 
on the equipment front, Fox set 
up a subsidiary, Cinemascope 
Products, to act as the sole dis- 
tributor of the Miracle mirror 
screen, manufactured by the Mir- 
acle Mirror Screen Corp. This 
screen is an all-purpose, wide 
screen, which purportedly can be 
used for Cinemascope and other 
_three-dimensional systems and 
| movie-size telecasts. 


|@ Equipment of theaters for Cine- 
/mascope is moving at a fairly ra- 
'pid pace; the process is relatively 
‘inexpensive, since the main costs 
are for lenses, re-wiring of sound 
and the outsize curved screens. 

| Several New York houses—in- 
‘cluding the Roxy Theater, where 
‘there will be a press showing of 
,excerpts from the first cinema- 
/scoped movie, “The Robe,” next 
|Wednesday (April 22)—are al- 
‘ready equipped for the system. 
| First-run houses in about 500 other 
cities are in the process of installa- 
tion. 

With Fox having forewarned the 
competition of its intention to 
make some money in TV, the ques- 
tion arises as to whether some of 
the other top producers may not 
decide to get there first before the 
market is flooded with movies 
from Hollywood libraries. Repub- 
lic Pictures already is doing busi- 
ness with video stations. 


Mrs. Smith Named Ad Chief 
Mrs. Tille Smith, formerly as- 
sistant advertising manager, has 
been promoted to advertising man- 
ager of Handmacher-Vogel Inc., 
New York, women’s suit manufac- 
turer. Mrs. Smith succeeds Mrs. 
Bella Crawford, who has resigned. 


Booth Names J. J]. Weiner Co. 

F. E. Booth Co., San Francisco 
fish and fruit packer, has ap- 
pointed J. J. Weiner Co., San 
'Francisco, to handle advertising. 
|Previously, the company was a 
direct advertiser. 


Hie Pe ue i SB RAS. sae Ob SA le “ be yt ata of” Be Ae es eS Pate LS cele ere Bes SE ee OS el pee aaa ee ee ee ee a es rl ae ee he ea nt a Ca aay ne +5 Bey. < AO Ea eas aS Ate ey : Pie tue oe. 1 a a SLY. = oe ee 
me ei Eg RR na) 9) Aad to a eR PTE, BBS Se irae Merl ee oct at TRE HIT mien wis ee FRE a whe tae, ese Ps Bets aa is be i 0d Siar aaa ce ae a Ke ; aes. z eel A Raa eee ge ce ioeme? : us ee a i > 3 Baal ah ee 
Pesca ila ata ol sett Sear eet se 7 SS Me KS aR ns PLAST, Hons ois oes a a Rimiacbae e Pae E Cc ape ees. Ee woe ta Rae ea mes RSC, meen Seg eed oan 4 0,0, I Gert 4a 9 bee “S BGs ie 2 Oe Dae oe Sea 
eee, SOS Tatas Fe ee es Reba. Si ist 2 iy: a rw RMN he mes Cte, elds Rie ait gt ROR COM. AE ey =o 3 ee et ec read Meh wed eee iawn Wee fae fay meas ees RRS BEM pe) Trae ERRATA ES ERAT OT stains =~ Laaearaee oan 
ae ae pee are tc ap aie sy a! ROA: aot Sen ‘ is RA nese Reig ar ges lot ate “ee ena seem. YC ; ex. eS Pag Niamey er ah hares eas viata oe Seige AOR Na pee Bes tet 
et 5 % ee ; Cee pore k 7 Apia Merah lds 5 sae be 3 Beate ee is cae}. | se - wt 3 3 : <3 es we! an pre mie Gina ‘ 
; the = rasta . ; ea : Pare rte SS eae sy i e ‘ Hee es i N A oa Roy ie areca eee aT) ce Bee 
‘ chine “if a cad aoe. gestagy io Rear 2 Psat : = fst oS eh. a Patt Le Eolas ae wets ws Cais Comma ete tu yey Reem ee 
ae wast: 4 ae a ae te a, ‘ aes : = Te We: sehr inne Fk x ae Sigs Ges : a = a e tr Aes Lt ete : See 3 eae a Fm panna Panne SON 
~ 4 aa ae 3 Bro ae r ate $ Lad eae = “ Saami p eee ‘ eo ate eat "eel pac ats mS ¥fux a pe A ee Br | ce ae NSE ee Se aR 2 pads aoe Mga Aes or Sy cet aise vatlttes ea Lay Be 8 pe a Re 5 Se ae ste Se Beeb ae 
ats, ake : ; ; £ £ = : oy : vy» a : : ee A Se a Bae te SRS oe . 
ei , : . , : , pis. Aes EES Sa Ee at ae 
ee = nl vasa eee an 
ic. ns REET... Lee Sa a a toe! 7 . 
e 
= <p pe ee ee 
j A ee : 
' SEs ee a ear ; 
> ; 
uf 
a ¢ 
ee ; 
Tiki oe 
cell 
a a 
S 
: 7 eae——_— om 
= * “ ee F 
ie ae ae 4 
: y ee 
J rr x 
i i 
: — Pui) ae 
' : i P t 
= Z : ¥ 
-—-, ? J # q 
_—— ; : ‘? '- ‘ = on | 
i ‘ - 1 Pan vf 
3% oO ae 4 “ 
; Pie: Eom 2 gost 
ee beers MN Ae Pie es re ‘ : @ q 
Pap eC Te 4 Re eer ee BAe : 
> Coens AP epee ef aaa ‘ : 
4s eae ee! ee ee em ae 
hig Veda Us oe : eet Bae ee at ae _ i ca it 3 cad 
— pce ope aR ue aN a tae Ao” oa ea 
Jeera Fe nha OU UU Reena ge ee Be SER ARE i eeepc. 2 aR eee 3 
a $ a BE eae nn EN ee Ee a ee RE 2 Bas ig Key yin Te € 
ee : ree CaciOnRsi oF Gece id nal be. 
eee — PA ae 0 ere eee kaa SE TE bE 
set be — carey Saree are ac ON AY PELE ae Mae at, Seco A RIS te ; 
oa ag oS Pe sae itt OS oS Mae ee ape ace ESE SR Eh me 
Roig b ~. i elie Tg Saat 3 t vm Roar, woes Monsey Shea 
ocky een see ae F i ae ay ae ; ‘ 
ss NE t a a : ie fir lies ot ‘i ; i 
sige Cie Bee TTS SEO TE Rs EN Ss OED 
i a ST gee. NRE entice irs | MpeMecras (5A. eee ios, Nae iy ee 
Saree a Pee, oc Mean By baad cao a a ER 
a yes 7 ne “ Bas 4, 
a ee 
Mais 3 ‘ ‘ : ‘ 
2S Re or 
Shee: 
WEE as 
Sane 
? eae y : 
Se 
—- ea 
ites i 
Sera 
< 
% 
ay 
, 
wh 3 OF, 
Cae 
= rs 
si ast 
oa = 
Bees Sa per E463 
cae ce PO % eed 
Renate: ‘ #4, 
vos @) 
<< aoe % 
te se 2 - Se ' ‘ 
ae Big BS ig ° 
ran eet ‘ 
iat ¢ 
Raia", 
Bite ned 
Poe | 
iene 
eran os 
ed * a 
eae we: ai 
nee ae 
tape Pec «a 
5 Be = La o S: ig ee ee © ia 
a a ee 
eee Ne e ee oh ‘eg 
See 4 ; ; 2 es 
ee pre aes 
ase a ots ee 
et ie ey 
Ber a i 3 oy 
cee : a ed a ‘peed 
gil “a 4 ce ke 
Perey es oo € Bee 
: f Fog bre 4 
2 > ss ee ae 
ae ee “7 m ee 
4 7" 3 eo 
am be iy ae 
oy ae aa gh ad 
sy me Sl mcr 
Pte pl 2 pe Pe os 
5 arse es Ss ie Y ee 
es z 4 a fe = 
Lc ee s s 
z a ; y 
“i e A a 
= oa ; a ” SUNDAY 
4 : : : Bi oe 
fs ae. ie ee - Torgaret, 
bio eae z aH (ater me ‘oq 
: eee & va . Bee PE 
¥ a # Fs ca ‘oe eae 
Maer eo ye 2 <a. ae 
cape 3 Pc ae Bak ey ae ee 
ae Ie ‘ Sess £" m4 5g Beas. fe 568 
es Ed < ea + oo se? ti: 
ee te i! ae 2% eee (Oe ae, dina ie OAL 
naire be Sie be te he a pe Re 
ies end, + cs +. eS 2 - ages 
See. ae nat. PRs a Pe rs, Re i 
Aes ae me ot ef. get Os wees ee 
Saas ee ah oe ee sae 3 ae 5 
ee Bae: a . hae 
ace ee Oe ae OS aa Pa. eee ane 
é) > Ace - 
cite KNBC SECOND DOMINANT TOP TV LARGEST CIRCULATION 
Bae: RADIO STATION STATION NEWSPAPER ‘ 
were ice 
; 4 
= + 
Bae ei. 
: } 
i) + 
Ny Were 
Sea es 
eee” ee 
Sh hind y aay . Lf ‘ ‘ = ; , r . 
. x # ey Ki 3 es = ri * a x 
Bye ey ee : ee ? Se eet a ; ; ; : ao Sere vee. ots f - 
3 * 4 SS Ax. ; “ ~ se ‘ +3 7 7 Fare, , f ee | F r t * , - 


... YOUR BRAND NAME THEATRE 


Produced, Directed by and Featuring one of the 
greatest names in show business—available for 
exclusive local sponsorship at a local price. 


Look at the record: Research Company predicted it would be... with 

, ; every group of people from every section of the 
Recent Sponsor-Telepulse ratings place this show country. Now sold in 56 markets, Douglas Fairbanks, 
third for the entire country among all film programs. Jr. Presents is SOLD BECAUSE IT SELLS. 


One beer sponsor who originally bought Douglas And you get the program PLUS N&C-prepared 
Fairbanks, Jr. for two cities was sv pleased with local advertising, promotion, publicity, exploitation 
initial results he added fowr new markets. Another — and merchandising. 


started with three, now has siz. : ; 
There are still a number of markets open, if you 


It’s a show as popular as the independent Schwerin act fast. Call, wire or write today. 


ee ee oe wr ae 
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7 is growing by; 
oe The Best.Media Story 
}" of the Year! 
} 
BIG CIRCULATION LEAP , 
\ New Guarantee 1,800,000 . . . effective Sep- : 
t tember 1...AND you get a big bonus every 
7 month. Our policy is exclusive distribution 
pease ~ in important food chains which dominate 
3 their trading areas. 
OUT-JUMPS ALL OTHERS IN 
CURRENT ADVERTISING GAINS 
Everywoman’s—a magazine distributed ex- 
clusively by food chains, has the largest 
gain in pages for the first quarter of 1953. 
ae “@ In fact, a larger page gain than any Food 
s o =2* @e =. Store or Woman’s Service magazine. 
=> @ ar F 
 ) 2 > - en eo - 1 
— ee 
* aS = >. = po Sp © mg 
YOU NEED ALL THREE YOU CAN REACH 88% OF 
To dominate food chain stores you need these ALL FOOD DOLLARS SPENT 
: er IN FOOD CHAINS 
= Everywoman’s 
ig laiioale Day The chains distributing these three maga- 
.. zines account for 88% of all U. S. retail food 
Family Circle " | 
a nua heal at chain store sales. ‘ 
YG ere is a difference between food stores E 's 22% 
ee ' and food chain store distributed magazines. me te Day 29% 


Everywoman’s limits its distribution to the Family Circle 37% 


important chains in their markets, as does 


» 
: : 
: Woman’s Day and. Family Circle. 88% 
r 
: 
ome NEW YORK CHICAGO 
16 East 40th Street 35 East Wacker Drive 
New York 16, N. Y. Chicago 1, Minois 


MU 9-4757 


YOU NEED ALL THREE (EVERYWOMAN’S, WOMAN’S DAY, FAMILY 
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BOUNDS TO NEW ADVERTISING , . 
HIGH EVERY SIX MONTHS 


Everywoman’s—the only one among the major Food 
Store or Woman’s Service magazines with an unin- 
terrupted page gain every six months for the last two 


years. be 
This is in keeping with phenomenal advertising gains 

for all three magazines distributed exclusively by .% 
food chains. Fastest growing of all magazines directed 9, 


to women. 7 
7 i “9 
se ® e* 
rete S252 250 
NUMBER ONE IN MANY MORE POWERFUL CHAIN- 
MARKETS WITH THE NUMBER INSPIRED MERCHANDISING 


ONE CHAIN 


Everywoman’s—a major factor in all other 
markets—with 73.9% of its U. S. circulation 
in the 162 metropolitan areas. 


Everywoman’s Magazine offers the adver- 
tiser more opportunities to participate in 
powerful national merchandising and promo- 
tion programs—more than any other mag- 


EVERYWOMAN’S CHAINS azine. : 
ARE YOUNG, PROGRESSIVE All promotion programs are national in scope 
Because of store locations in suburban areas, but local in application to specific local con- 
Everywoman’s has a higher concentration of ditions. OUR chains like it that way—so do } 
married women than any other magazine. we—so will you. 3 


WEST COAST... W. F. COLEMAN CO., INC. 


Seattle, Wash. Sen Francisco, Calif. los Angeles, Calif. 
1038 Henry Bidg. 300 Montgomery Street 3055 Wilshire Bivd. 
ELIOTT 4315 EXBROOK 2-0159 DUNKIRK 9-4905 


CIRCLE) TO DOMINATE THE FOOD CHAIN STORE FIELD COMPLETELY ! 
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Seen Your Doctor Lately? New Parke, Davis 


Consumer Campaign to Promote a Checkup 


Detroit, April 14—Parke, Davis 
& Co. has disclosed plans for a 
new series of ads that represent a 
radical departure from customary 
medical promotions. 

The series will be addressed to 
the general public, starting this 
month, on the importance of 
prompt and proper medical care. 
It was scheduled, Parke, Davis ex- 
plains, only after receiving the en- 
thusiastic endorsement of physi- 
“ians, medical groups, the cancer 

nd heart groups and industrial 

ygiene leaders. 

Ralph G. Sickels, director of ad- 
vertising and public relations for 
the pharmaceutical firm, said the 
central theme of the promotional 
series will be: “In the hands of 
your physician, you’re in good 
hands.” 


= The ads, he added, will empha- 
size that medical science has a vast 
store of new knowledge, and that 
this knowledge is constantly in- 
creasing through research. 

Although Parke, Davis has been 
stressing the “See-Your-Doctor” 
theme in its national advertising 
for 25 years, the new series will 
present “copy and layout which 
we think are not only different, 
but unusually fresh, provocative. 
and effective,” Mr. Sickels said. | 

Neglect and delay in seeking the | 
physician’s help are viewed by 
many as the greatest problems 
facing medica! science today, he 
pointed out. The problems may as- 
sume even greater’ significance 
with the rising incidence of the de- 
generative diseases. 


s “We believe it is part of our re- 
sponsibility, as a maker of medi-| 
cines, to reason these people away | 
from the pitfalls of neglect and | 
delay,” Mr. Sickels said. 

Four ads already have been pre- 
pared and scheduled, and others 
will follow. All are four-color 
pages or spreads. 

The first, slated for The Satur- 
day Evening Post (April 25) and 
This Week (May 17), shows a man 
who will “speak to no doctor, see 
no doctor” and “hear no doctor.” 
The copy emphasizes that such a 
man is his own worst enemy. | 

“Your doctor has at his disposal | 
all of the discoveries, all of the 
knowledge, of modern medical sci- 
ence,” the ad says. “But you are 
the only one who can put those 


| 
| 
| 
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Smart refiners know free 
balloons bring people to 
service stations for gas, 
oil, grease jobs. People have children — 
children love balloons! Attract kids, sell 
parents with PIONEER Qualatex “Float- 
ing Billboards”! Refiner buys balloons or 
splits cost with distributor or station. 
Whatever your product, pinpoint sales 
efforts at point-of-sale with PIONEER 
balloons. Printed in non-fading crackless | 
pigments. Our Ad Service Department | 
gives you ideas, samples, imprint infor- | 


Te gsr a mation. Write today— } 

Guaranteed by ™\ The PIONEER Rubber | 

Company,408 Tiffin Road, | 
Cisne Willard, Obio__ 


satoon YOUR SALES 

WITH PIONEER QUALATEX 
* RP of LBOARDs 
nos the a! oT ae 


vast resources to work to help. 


you.” 


s The second ad, headlined “Ever 
see a ‘telegram’ from your heart” 
and showing a cardiogram report, 
says that “by taking advantage of 
the help your doctor can give you 
now, you increase your chances of 
living a good life with a bad heart.” 
It is scheduled to appear in Good 
Housekeeping, Newsweek, This 
Week, Time, The Saturday Evening 
Post and Woman’s Home Com- 
panion. 


Cancer is the subject of the third 
ad which will run in Collier’s, 
Good Housekeeping, Life and Wo- 
man’s Home Companion. The 
fourth in the series goes back to 
heart disease. It is slated for Col- 
lier’s, Life, Newsweek and Time. 

Parke, Davis is telling the medi- 
cal profession about the new cam- 


/paign in a double page announce- 
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GENTLE WARNING—Parke, Davis & Co., Detroit pharmaceutical manufacturer, has 
started a new campaign in consumer publications emphasizing the need for medical 


checkups. The first ad in the series is at left. Young & Rubicam, New York, is the 
agency. 


Advertising Age, April 20, 1953 


added, “the advertisements keep 
away from statements that might 
cause undue optimism or raise 
false hopes.” . 

Young & Rubicam, New York, is 
the agency. 


Wagenvoord Appointed 

Fred W. Wagenvoord, formerly 
general manager of KCRG, Cedar 
Rapids, Ia., has been named man- 
ager of WONS, Hartford, Conn. 
The latter is owned by General 
Teleradio, principal stockholder of 
Mutual Broadcasting System. 


‘Sport’ Adds Section 

Macfadden Publications’ Sport 
will publish a West Coast edition 
effective with the June issue. This 
will consist of a special section 
devoted to sports of that area in 
the national edition. 


Bruning Promotes Norris 
Charles Norris, advertising man- 


ment in the April 18 issue of The 
Journal of the American Medica! was carefully worked over to avoid 


Mr. Sickels said copy for the ads ager for Charles Bruning Co., Chi- 


cago manufacturer of technical 
copying papers, has been given the 
added responsibility of handling 
sales promotion. 


Assn. Similar announcement ads the possibility of stimulating hypo- 
will appear in state medical jour- chondria and encouraging self- 
nals during May. | diagnosis. “Equally important,” he 
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CITY & SUBURBS\ 


New York Sunday News Sections circulation 
& percentage of family coverage 


FullRun ...... 3,947,424—total city, suburban, and country 

Country ....... 1,615,541—outside New York City and fifty mile zone 

City & Suburbs . . 2,331,883—59.0%, in New York City and fifty mile zone 

Split Run...... 1,165,942—29.5%, every other copy in New York City & suburbs 


Manhattan .... 1,090,085—59.9%, in Manhattan, Bronx, Staten Island: suburban 
New York, Connecticut, & Northern New Jersey 


Manhattan-Bronx 656,237—59.5%, in Manhattan, Bronx, Staten Island 
Westchester.... 147,454—68.4%, in Westchester, Fairfield & Putnam counties 


Brooklyn ...... 943,619—62.2%, in Brooklyn, Queens, Nassau & Suffolk counties 
GD cccccscs 431,614—54.2%, in the borough of Brooklyn only 

Queens-Long Island 512,005—70.9%, in Queens, Nassau & Suffolk counties 

Queens ....... 312,042—67.6%, in the borough of Queens only 

Nassau-Suffokk.. 199,963—76.8%, in Nassau & Suffolk counties 

Newark ....... 310,132—49.1%, in Newark & nearby Southern New Jersey counties 
Passaic-Bergen . 177,303—60.9%, in Passaic and in Bergen and Sussex counties 
Hudson . w+ 109,091—63.3%, in Hudson county, except Arlington, East Newark, 


Harrison and Kearney 
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Industrial Ad Group Elects 


Douglas Williamson, sales pro- 
motion and advertising manager 
of American Hard Rubber Co., has 
been elected president of the In- 
dustrial Advertising Assn. of New 
York. Other officers elected are 
Alan T. Walcott, manager of me- 
dia services, General Electric Co., 
Ist v.p.; John C. Lucas, account 
executive, Hazard Advertising Co., 
2nd v.p., and Richard Ciovine, ad- 
vertising manager, industrial 
chemicals division, Commercial 
Solvents Corp., secretary-treasur- 
er. 


Richardson Handles Ads 


Howard Richardson has tempo- 
rarily taken over the duties of 


sales, service and advertising man- | DEFROSTER FIRE—Dealers will receive this 


ager left vacant by the resignation | 
of H. J. Foster, v.p. since 1949 of | 
Spacarb Inc., Stamford, Conn. 


Thompson Joins ‘This Week’ 
William J. Thompson, formerly 

advertising promotion manager of | 

Mademoiselle, has been named to 


seq 25 Big Brewers Sold 60% of Beer 


| 


‘big brewers were racking up a 
'/5.6% sales gain during 1952 (or 

|2,716,000 31-gallon barrels), small 
brewers dropped about 1,614,125 
barrels. 

That’s one of the highlights of a 
preliminary report on the brewing 
industry by Research Co. of Ameri- 


| ges : rs , 4 Ca. 
fz _ “aa «=S—ti<‘iéséRessecarclh Cj. flour ‘that thee 25 


leading brewers produced and sold 
60.2% of total national beer vol- 


promotional material in Paragon Electric | 

Co.’s drive to warm up sales of its refriger- 

ator defrosting units. Klau-Van Pietersom- 
Dunlap, Milwaukee, is the agency. 


‘boys of the industry. In 1951 they 
-_ 57.7%. In other years: 55.2% 
in 1950, 51.5% in 1949, 49.2% in 
1948, and 46% in 1947. During the 
war, in 1943, the 25 leaders sold 
Y | 41.4%, comparable to the 41.5% 


’ 


WOR-TV Names St. Georges 


Joseph F. St. Georges, former] 
of St. Georges & Keyes, New Yor 


New York, April 16-—While the, 


/ume last year, high tide for the big. 


Magazine. 


the promotion staff of This Week has joined WOR-TV, New York, as | they sold in 1941, the year the war 
| promotion manager. 


began. 


weston Last Year, Research Co. Data Show 


The preliminary report remarks 
the rise of Miller Brewing Co., 
‘which muscled its way into the top 
five this year; the success of Rup- 
pert with Father Knickerbocker 


beer (which brought Ruppert back | 
into the first ten for the first time |: 


since 1948); and a phenomenal 
surge by Drewrys Ltd., from 23rd 
place to 16th, assisted by its acqui- 
sition of two Chicago plants in 
1951. 


@ Here's the Research Co. of Amer- 
ica ranking of the top 25 brewers 
in 1952. In general, it corresponds 
closely with the listings of Ameri- 
can Brewer and Modern Brewery 
Age (AA, April 6), but differing in 
\that Pabst listings do not include 
Los Angeles Brewing Co. Schaefer 
and Piel sales are estimated. 
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“i want one my OWN SIZe... 


Nature puts up pooches in varied packages 
and sizes, for such assorted purposes as pointing 


a pheasant, retrieving ducks, chaperoning cows, 
stalking stags, finessing foxes, finding truffles, 
sitting on cushions, following fire engines, rat 
catching, playing with children, pursuing pumas, 
discouraging intruders, or conversation pieces 
... You pick the dog you can afford, for whatever 
you have in mind. 


A .or of advertisers have looked longingly at 
New York, the biggest dog show of all the local 
markets, but lacked the capacity, courage or cash 
to move into the greatest metropolitan market. 

Now the national advertiser can sell the New 
York market piece by piece ...with Sunday News 
Sections! He can pick a New York market area 
that matches his scale of operation, production, 
or budget; one that he knows, or where he has 
relatives, or where his competitor isn’t. 

Long Island, Westchester, Connecticut, New 
Jersey—the best and richest suburban markets in 
the world—come neatly packaged in Sunday News 
Sections. So does New York City and suburbs, 
with either full or half coverage; and two separate 


boroughs. And Full Run, with almost 4,000,000 
circulation, includes the metropolitan market plus 
a large chunk of national coverage! 

Each Sunday News Section takes in an area 
of more population and sales potential than most 
metropolitan markets... reaches more families 
in its area than any magazine, TV station or other 
New York newspaper. 


Reva advertisers for years have been moving 
trainloads of merchandise every week with these 
Sections. All are proven volume producers. 
They can use them to sell intensively in an area, 
localize sales messages or appeals, test a product 
or promotion in a limited field—get more effort 
from a limited budget, and reach more prospects, 
at the lowest cost! 

The Sections listing opposite offers a lot of 
choice—and opportunity. Ask any News office. 


THE & NEWS, New York's Picture Newspaper 


with twice the circulation of any other newspaper in America... 
220 East 42nd Street, New York City... Tribune Tower, Chicago. .. 
155 Montgomery St., San Francisco ... 1127 Wilshire Bivd., Los Angeles 


23 
Rank 1952 Sales 
*S1 ‘S32 Brewer (1,000 bbls.) 
Ps Jos. Schlitz (2) ........ 6,347 
i 2 Anheuser-Busch (2) .. 6,034 


1 

2 

3 Pabst Brewing Co. (3) 
4 P. Ballantine & Sons ...... mn 
5 Miller Brewing Co. ............... 
6 Liebmann Breweries (3) .... 2,875 
7 ¥F.&M. Schaefer Brg. Co. (2) 2,400 
8 Falstaff Brewing Corp. (5) .. 2,277 
9 Jacob Ruppert (2) ................ 1,800 
10 Blatz Brewing Co. ................. 1,662 
ll Pfeiffer Brewing Co. (2) 1,504 
12 Lucky Lager Brewing Co. (3) 1,475 
13 Goebel Brewing Co. (4) ........ 1,445 
14 Griesedieck-Western (2) ... 1,424 
15 Theo. Hamm Brewing Co. .... 1,380 
BOE BENE) cccscscncrcctorns 1,222 
17 C. Schmidt & Sons ................ 1,213 
ke & 3g. . Beane 1,200 
19 San Francisco Brewing Corp. 961 
20 Brewing Corp. of America. 893 
21 Griesedieck Bros. Brewery .. 850 
22 Stroh Brewery Co. ............... 822 
23 Genesee Brewing Co. ............ 790 
24 National Brewing Co. ............ 775 
25 Jackson Brewing Co. ............ 767 
()Denotes number of plants operated by 
brewer. 

*Not included among first 25 leaders in 
1951. 


Brother Expands Media Dept. 


D. P. Brother & Co., Detroit, 
will expand its media department 
with the addition of C. Watts 
Wacker, who will assist Carl 
Georgi Jr., v.p. and media director. 
Mr. Wacker will concentrate on 
magazine and trade publication 
space buying. Additional space has 
been acquired in the Boulevard 
Bldg. William J. Davis, assistant 
media director, will head the Boul- 
evard Bldg. media section. Stan- 
ley P. Costan has joined the me- 
dia department. 


ABC Radio Names Pelzer 


Bernard H. Pelzer Jr., formerly 
of Edward Lamb Enterprises, ra- 
dio-TV station representative, has 
joined American Broadcasting Co., 
New York, as a radio account ex- 
ecutive. 


Cohen Co. Elected to 4 A's 


Harry B. Cohen Advertising Co., 
New York, has been elected to 
membership in the American Assn. 
of Advertising Agencies. 


IT TAKES ILLINOIS’ 


nd LARGEST 
EVENING NEWSPAPER 


The DAILY 
PANTAGRAPH 


to Deliver 


ILLINOIS’ 


Div Largest Market 


(Chicago Excluded) 


BLOOMINGTON 


AND ITS GREAT PLUS MARKET 


Here’s a growing, buying 
market that produces results. 
Bloomington leads, among 
Illinois cities between 25,000 
and 50,000, in effective 

per capita buying income. 
Sell this great potential with 
the only media offering 
complete coverage. 
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| Represented by Gilman. Nicoll & Ruthman 
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Hammond Shoe Elects Schiro 
Sidney W. Schiro has been elect- 
ed treasurer and sales manager of 


SIGHS OF LONG LIFE* 
FOR QUANTITY BUVERS 
THE ARTKRAFT* SIGN CO. 

+ ge iislon of 
900 Kibby St., Lime, Obie, U.S.A. 
“Trademarks Reg. U.S. Pet. Of. 


Hammond Shoe Co., Bangor, Me. 
The company, formed recently for 
the purchase of Hammond Mocca- 
sins Inc., will continue to make the 
same type of footwear, loafers and 
camp moccasins, and will feature 
the Pine Tree trademark. 


| Walker Heads KGDE 


William G. Walker, formerly 


‘production manager of KOA, Den- 
'ver, has been appointed manager 


of KGDE, Fergus Falis, Minn. 


Using QUEUEEIEMEMD 21 Point-of-Sale! 
| 


Tue AD-VER-TIS-ER, Inc., Fort WayYNe, INDIANA Benson & Mather, New York. 
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.KSTM-TV Plans Own Center 


KSTM-TYV, St. Louis, will con-| 


struct a $200,000 building to house) But Publisher Denies 
its studios and offices. The televi- 


sion station, which started opera- New York, April 15—Family 
tions recently on Channel 36, is a Shopper, which published its first 
basic American Broadcasting Co. issue in November, is now in a 
affiliate and carries CBS shows aS «suspended state of publication.” 
well. | Thomas F. Buck, head of Buck 
|Publishing Co., contends that the 
|'magazine continues in business, 
Dwain Esper, formerly with/adding that “there are no bank- 
Walter McCreery Inc., Beverly |ruptcy proceedings that I know of.” 
a se ‘a a ey | Explaining further, Mr. Buck 
ublici i ae “pc egg ear 
Ke Voit Rubber Mong Los Angeles said that the publication is “in a 
manufacturer of athletic equip- 
ment. 


WEWS Promotes Skirbunt : te a hae 
Adelbert A. Skirbunt, in the sta-| before we og tary eS 

tion’s accounting department for |W 4re Now In. 

the past six years, has been pro-— 

moted to the sales staff of WEWS, |g when Family Shopper was first 


Cleveland TV station. announced, a guarantee of 1,000,- 


| 000 circulation (AA, March 31, ’52) 
| Blair Heads HOBM Research — with a “projected circulation in 
William S. Blair, account execu- 


tive, has been promoted to re- | excess of 10,000,000” was forecast. 


‘search director for Hewitt, Ogilvy, The actual number published of 
| the first edition was 750,000, Mr. 


Esper Joins Voit Rubber 


don't sell 
Detroit “short” 
by using only HALF 
of this great and growing 
Detroit Market 


at the expense of the 
“HALF 


covered by the Detroit Times. 


—in Detroit you need 
BOTH segments! 
BOTH audiences! 
BOTH markets! 


The Detroit Times “HALF” of the Detroit Market 
Is Just as Important as the “Other Half” 


REPRESENTED NATIONALLY BY HEARST ADVERTISING SERVICE 


‘position now of trying to raise ad-| 
'ditional capital—it is a matter of, 
finance—and there are lots of, 
'probleras. It may be six months) 


Advertising Age, April 20, 1953 


‘Family Shopper’ in ‘Suspended State’ 


Bankrupt Condition 


Buck said. 

Revenue for the Shopper was 
initially raised by the sale of fran- 
chises to retail stores at $250 each, 
from advertising placed by parti- 
cipating manufacturers, and from 
3% of the gross volume of new 
business, up to $100,000, from the 
participating retailers (AA, April 
21, °52). 

In addition, retailers were to 
pay the publication 5% of any- 
thing over the $100,000 gross rev- 
enue. 


| The format of the Shopper was 
| to carry informative editorial ma- 
| terial, and carry a coupon which 
would enable customers to order 
directly from retailers. 
| Arrangements have been made 
between the publication and the 
| participating manufacturers for a 
|sample of each advertised item to 
'be displayed in the participating 
retail stores. 
| The retailer mailed copies of 
| the Shopper to his customers, they 
| selected items from it, or visited 
'the retail outlet to see a sample, 
and the order was deposited with 
the retailer. The latter forwarded 
| the order to the manufacturer, who 
| shipped directly to the customer. 


s The advantages of this mer- 
|chandising process were cited as: 
(1) offering manufacturers dis- 
tribution at no cost in at least 100 
stores— and “probably 500 stores” 
|—in most marketing areas, and 
/10% more revenue from the sale 
of his merchandise without in- 
creasing the consumer price, or, 
as an alternative, a 10% reduction 
in the consumer price; (2) retail- 
ers, exclusively franchised to mer- 
chandise the advertising in the 
| Shopper, would get a crack at an 
| estimated $100,000 additional gross 
/annual business—with double their 
|normal profit. 

The retailer thus eliminated the 
need for clerks—Shopper was the 
| salesman—heavy inventory, cost- 
‘ly local delivery, and high ad- 
|ministrative control and _ paper 
work. 


s At the end of each month, man- 

ufacturers were to bill the retailer 

at the exact retail price of the 

merchandise, less 30%. This 30% 
| was the markup, or the retailer’s 
| profit. 

Bozell & Jacobs, New York, 
| handled advertising and promotion 
of the Family Shopper and con- 
| tinues to represent the publisher. 


'Yantis Heads Chase Candy Co. 
| W. A. Yantis has been elected 
|president of Chase Candy Co., St. 
| Louis, to succeed Neal V. Diller, 
who has resigned. Mr. Diller will 
take an extended vacation before 
making any commitments for the 
future. 


Justi & Son to Lamb & Keen 


| H.D. Justi & Son, Philadelphia 
‘manufacturer of dental supplies 
/and dentures, has appointed Lamb 
_& Keen, Philadelphia, to handle its 
‘advertising. Promotion in trade 
and professional publications will 
be continued. 


Wulfhorst, Kammerer to K&E 

| Robert Wulfhorst, formerly with 
Biow Co., and William Kammerer, 
previously with Ruthrauff & Ryan, 
have joined the media staff of Ken- 
yon & Eckhardt, New York, as time 
buyer and space buyer, respective- 
ly. 


Ossola Names Paris & Peart 

| J. Ossola Co., New York, has 
appointed Paris & Peart, New York, 
‘to advertise its Torino brand of 
specialty foods. Radio and TV will 
be used. 


Miss Groff Joins McCann 

Jane Groff, formerly research 
librarian at Fuller & Smith & Ross, 
Cleveland, has joined the copy 
research staff of McCann-Erickson, 
|New York. 
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1902 AUVERTISING 


ENTER IT FOR THE 1953 


A Magazines (general)— including supplements 


1. Product selling campaign—Color 
2. Product selling campaign—B&W 
3. Institutional campaign-—Color 
4. Institutional campaign—B&W 


B Magazines (industrial and business) 


1, Product selling campaign—-Color 

2. Product selling campaign—B&W 
: 3. Institutional campaign—Color 
4. Institutional campaign—B& W 


C Farm publications 
1. Product selling campaign—Color 
2. Product selling campaign—B&W 
3. Institutional campaign—Color 
4. Institutional campaign—B&W 


D Newspapers (national and regional—local) 
1. Nat'l or regional campaign, institutional 
2. Nat’l or regional campaign, product selling 
a. Over 400 lines 
b. 400 lines or less 
3. Local Retail Advertising (any size) 
a. “Sale” or “Bargain” omnibus ad. 
b. “Sale” or “Bargain” single item ad. 

c. Item ad omnibus—page unit—minimum of 6 
items (not one depending on price appeal only). 
‘f d. Single item ad. 

e. Seasonal promotion—Father’s Day, Back-to- 

School, Easter, Christmas, etc. 

f. Campaign ads (3 or more ads written in con- 
tinuity within 3 months). 

g. Food or drug ad. 


h. Institutional ad. 
Includes all processes of newsprint and roto. 


eo was Owe OS ae 


ie fe ie ee 


E Outdoor and transportation 
1. Poster campaign—24-sheet 
2. Poster campaign—3-sheet or less 


_—rwese we 


Pbelirgeenmoetia ti 
This ad, in behalf of Chicago advertising, published by Collins, Miller & Hutchings, Inc. 


* “—_ | - 


TOP awards in 9 major classifications 


} 


mmm 


/ 


3. Painted boards and spectaculars 
4. Car cards 


F Direct mail 
1. Single mailing piece 


2. Mail campaign 
3. Catalogs and external house organs 


4. Booklets and brochures 
5. Annual reports 


G Point of purchase 
1. a. Window displays, temporsry 
b. Window displays, permanent 
2. a. Counter displays, temporary 
b. Counter displays, permanent 
3. Signs and wall displays 
4. a. Floor and island displays, 
merchandisers temporary 
b. Floor and island displays, 
merchandisers permanent 


H Radio (separate awards for local 
and network entries) 

1. Programs—Drama, Variety, Music, 
Audience Participation, Juvenile, Disc 
Jockeys, etc. 

2. Special features—Sports, Public 
Service, Women’s Shows, News, etc. 

3. Commercial announcements, 
including station breaks. 

Awards will be given in each category of 

the above classifications. 


| Television (separate awards for 
local and network entries) 

1. Programs—Drama, Variety, Music, 
News, Juvenile, Audience 
Participation, Sports, etc. 

2. Commercial announcements, 
including station breaks—live and 


film. 
Awards will be given in each category of 


the above classifications. 
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You may win one of C Meare's most 

coveted advertising awards. The Chicago 

Federated Advertising Club 11th Annual 

Awards Competition is open to every 

advertiser, agency, radio and television 
producer...every printer, lithographer, 
engraver, art studio and typographer in the 
Chicago area. Perhaps your work is among 
Chicago’s best. Pick your classifications 


now and get your entries in this week. 
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Better Living has ended its first 2 years with the biggest first-24-months’ dollar volume of | 
advertising ever carried by a monthly magazine. ¢ 


April 1953 issue was a record-breaker, with 118 advertisers investing more than $386,000. 


Better Living is sold by the smartest merchandisers in the grocery business. 


You're in good company in 
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Harper Associates Gives 12 Suggestions for 
Handling an Export Direct Mail Campaign 


New York, April 15—Twelve| public has not been exposed to all 
rules to make an export direct mail sorts of attention-getting blasts.” 
advertising campaign click are giv-| 
en in a new booklet just issued by # The booklet points out that suc- 
A. Harper Associates, international cess or failure of campaigns de- 
advertising and marketing organi- | pends at least 60% on reliability 
zation. \of mailing lists. It suggests as 

The 12 rules given in the booklet sources the U.S. Department of 
are as follows: 'Commerce trade lists, foreign trade 

“1. Prepare your letters and lit- | publications, and a number of well- 


known directories 


and market | 


guides. 


greater action and gives them ‘im- 
petus to conduct their own direct 


aT soe 
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| Willard Battery Names Spence 
| Thomas J. Spence Jr., formerly 


On results to expect, the booklet mail campaigns, tailored to local in the advertising department of 


notes that too many factors enter 
the picture to apply any hard and 
fast rule. There is no such thing, it 
SayS, aS an average return meas-~ 
ured in terms of inquiries or orders 
received. 

“While a direct mail campaign 
will always produce quick results,” 
it is pointed out, “it is even more 
noteworthy for the effect it has on | 
distributors. It prods them into) 


conditions.” 

Copies of the booklet may be 
obtained from A. Harper Associ- 
ates, Empire State Bldg., New York 
1, N.Y. 


Unwin to Cherry Hill Cheese 


V. K. Unwin has been appointed 
sales promotion and advertising 
manager for Cherry Hill Cheese 
House, Brantford, Ont. 


'Gray Drug Stores Inc., has been 
‘appointed editor of sales publica- 
‘tions for Willard Storage Battery 
|Co., Cleveland. 

| 


Winkler Joins Dan Edelman 

Gordon Winkler, formerly a re- 
porter for the Chicago Tribune, 
has joined Daniel J. Edelman & 
Associates, Chicago public rela- 
tions consultant, as an account ex- 
ecutive. 


erature in the language of the re- 
spective country. 
“2. Make your direct mail cam-. 
paign tie in with your over-all ob-| 
jective. The best way to sell is to 
combine skilfully the use of every | 
method. Publication advertising, 
house organs, direct mail and other 
media all go hand in hand. Success | 
of a sales development program | 
depends on the extent to which 
the various media are woven into 
one over-all pattern with a com- 
mon objective. 
es “3. Use a machine gun, not al 
rifle. Fire at the target once and 
chances are you will miss the bull’s 
eye. Spray the target and you will 
be bound to score. 
“4. Combine samples with your 
mailings. Seeing is believing. The 
actual product or its miniature is 
the best tangible sales argument. 
“5. Always use postage stamps. 
Avoid metered mail. Stamps give 
a letter a more personal touch. 
Their cost is only slightly higher 
than that of the metered imprint. 
“6. First and third class postage 
will do the job. Consult your local 
post office for specific advice. 
“7, Make a form letter look ex- 
actly like a personal one. Sign 
them yourself. 


# “8. Conduct your direct maii 
campaigns both from this country 
and on a local level abroad. In 
case of choice, mailings should go 
out from here since recipients are 
more responsive to, and curious 
about, mailings originating in other 
countries. 

“9, Use of color increases returns. 

“10. Send mailings at spaced in- 
tervals. Time intervals between 
mailings should vary from ten days 
to six weeks. 

“11. In the export business, as 
in domestic, Tuesday is generally 
considered the best day for pros- 
pects to receive mail. 

“12. Beware of gadgets—they can 
backfire. In foreign markets the 


The House Trailer Industry annual sates _ 
volume is now over $248,000,000. These _ 
mobile homes are completely furnished 
units using such items as electric refrig- 
erators, bottle gas ranges, heaters, bed- 
ding, chairs, water heaters, baths and 
toilets, etc. Each unit needs insulation, 
lighting equipment, plumbing and other 
items used in the building of homes. The 
national government now recognizes | 
trailers as homes and over 1'/, mililien | 
people now make their homes in trailers. 


complete information on this 
growing industry get the facts 
teday — one magazine covers dealers, 
manufacturers, and trailer supply stores. 


Dealer acceptance of a product is neces- 
sery to sell the trailer manufacturer. 


TRAILER DEALER 
MAGAZINE 


Chicago 41, Iilinois 


4006 Milwoukee Ave. 


Ye 


For the best spot, at the right time, at the right place 
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Bozell & Jacobs Forms 
Nuclear Energy Division 


A nuclear energy information 
division, headed by Charles Rob-| 
bins, senior v.p., has been organ-| 
ized by Bozell & Jacobs, New York 
agency. 

Believed to be the first such_ 
step in the public relations-adver- 
tising field, this development is in 
line with the agency’s belief that 
it should be prepared to advise 
clients concerned with peacetime 
applications of this source of en-| 
ergy. 


‘Congoleum Returns 


to TV and Garroway 


for Spring Promotion 


Kearny, N.J., April 14—Just) 
two years after it canceled his first 
video show, Congoleum-Nairn Inc. 
has announced that it will again 
sponsor Dave Garroway, on his 
current NBC morning show, “To-) 
day. ” 

This return of the original Gar-. 


|roway sponsor marke.’ yet another 
return: It came ju about 15 
months after Congolei-Nairn an- 
nounced it would wait ‘or color TV 
‘before resuming tele. sion adver- 
‘tising (AA, Jan. 21, °2). 

‘= Congoleum’s five-wcek sponsor- 
ship of Garroway is part of a 


spring package on Goid Seal Con-| 


gowall which includes a spread in 
'the May 4 Life. Also included is 
‘a heavy dealer tie-in with the Gar- 
roway show. 


As part of the dealer push, Con- 
goleum is offering free display 
racks for 36” Congowall to dealers 
who purchase rolls of the enamel | 


} 


surfaced wall covering. 
| 


| Weisenburger Joins Compo 


Emil Weisenburger, formerly 
manager of the photographic divi- 
sion of Charles Bruning Co., Teter- 
boro, N. J., has joined Compo Pho- 
tocolor Studios Inc., New York, as 
special representative and consult- 
_ant in graphic arts reproduction. 


than others 


You’re always sure of top coverage when you sponsor 


local Radio news programs. 


More people depend on Radio for rapid news reporting 


than on any other medium.* The news programs on the 
five Radio Stations represented by NBC Spot Sales 
feature the top newsmen in their markets. They 


command attention for your sales message by giving 


your customers the local and national headlines first... 
long before the extras hit the street. 


To get the scoop on sales with local Radio news, call 
your NBC Spot Radio salesmen for programs available 
now and throughout the summer. 


SPOT 


Chicago 


SALES 


30 Rockefeller Plaza, New York 20, N.Y. 


Cleveland Washington San Francisco 
Los Angeles Charlotte* 


Atlanta* 


representing 
RADIO STATIONS: 


Remington Rand Boosts Spahn 


George R. Spahn, since 1949 
sales promotion manager of the 
international division’s systems 
products department, Remington 
Rand Inc., New York, has been 
promoted to coordinator of adver- 
tising for the international divi- 
sion. In his new post, Mr. Spahn 
will expand advertising and sales 
promotion for Remington Rand 
products in all overseas markets. 


Malloy TV Bows on Coast 


Glenn Miller, formerly produc- 
tion manager for Horace Heidt 
Productions, and Al Gannaway, 
television personality, have organ- 
ized Mike Malloy Productions Inc. 
at 1600 N. La Brea Ave., Holly- 
wood, to produce TV films. 


Yale & Towne Boosts Lynge 


Carl M. Lynge Jr., advertising 
manager of the Stamford and the 
Salem, Va., plants of Yale & Towne 
Mfg. Co., Stamford, has been pro- 
moted to director of advertising 
and sales promotion of the Yale 
lock and hardware division, a new 
unit. 


Stickin’ Around 


with KLEEN-STIK 


When you goitaglow, useDAY-GLO"! 


“Brightest colors in the world!""—that’s what 
everyone's sayin’ about the new DAY-GLO 
papers that literally make your advertising 
message “leap out” from the printed surface. 
‘These super per-thor Bag overs are now available 
backed with KLEEN-STIK, the super-stick- 
ing moistureless adhesive. Together, they make 
patra RA P, mp eel and ek: 

ow signs, la ter stick- 
ers and lots more! RLEEN-STIK. goes 
easily without glue, tacks or tape. . rane 
tight to any smooth, hard surface. 


Here’s How HIXSON Did It! 
These bright shelf strips, printed in 
black on Neon Red Day-Glo KLEEN- 
STIK, are in big demand among food 
stores in the Hixson markets. Gro- 
cers like ’em so well they keep putting 
up more and more, until nobody can 
Hf out of their stores without know- 
ng about HIXSON’S COFFEE! Sales 
and Ad Manager JOE FOLEY con- 
ceived this dazzler, —_ by 
ADVANCE LITHOGRAPHING, Chi- 
cago. 


KLEEN-STIK, 
Disney 
Inspire 
COLGATE 


A whole slew of 

rushed to tie in with Walt 

Disney's “Peter Pan’’—but 

none more dramatically than 

COLGATE-PALMOLIVE- 

PEET’s ot A Pan Soap. 

BILL TROY, rt, Dicester, 

and HARRY MIEERER. 

Advertising Production 

i“. of C-P-P, 

er shelf yO nn towith ita “take one”’ 

ali “Attached to the shelf with two KLEEN- 
IK Stri it’ll withstand the veeee . 


WMAQ Chicago 
D KNBC San Francisco 
CH WAM Cleveland 
wre Washington 
WNBC New York 
representing 
TELEVISION STATIONS: 
KPTV Portland, Ore. 
WRGB ss Schenectady- 
Albany-Troy 
WNBY New York 
WNBQ) Chicago 
KNBH Loa Angeles 
*BAB wetz Philadelphia 
WBZ-TV Boston 
WNBK Cleveland 
WNBW Washington 


*Bomar Lowrance Associates 


hundreds dean little hands. Product 
pokey handled by READ PRINTING, 


"it's Always a Pleasure..." 


+++ to eee such a handsome bagh-bee 
sign as this one for I, W. Har 
iskey. Beautifully done in mult i 
e colors on gold metallic Mirro- 
rite acetate, it has an all-over back- 
ing of wonderful KLEEN-STIK. Gets 
it up easily to deliver full oapes to 
a in better rs, 
arper outlets! C Han LES 
ENCLEBA DT and KEN PEARSON 
of Schenley Distilling Corp. collabo- 
rated with KLETTNER AGENCY on 
this prize piece, while PARAMOUNT 
DISPLAY STUDIOS of New York did 
the prestige production. 


You can get pecate KLEEN-STIK on DAY- 
GLO metallic acetate, foil and fine printing 
papers rough your printer, lithogra- 
pher or silk screener. just so you won't 
run out of | bright ideas for using it, our 
“Idea-of-the- Month” Clab— a 

writing on your company letterhead today 


KLEEN-STIK PRODUCTS, INC. 


225 North Michigan Avenve * Chicago 1, illl. 
Pioneers ia pressure sensitives for Advertising and Labeling 
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Delta Air Boosts Schwaemmle _KELO.-TV, Sioux Falls, Bows 


rm F. J. Schwaemmle, assistant to. KELO-TV, Sioux Falls, S.D., 
the general sales manager, has been National Broadcasting Co. 
promoted to director of group pres-| American Broadcasting Co. affil 


public relations department of Del- | be represented nationally by O 
ta Air Lines, Atlanta. Taylor Co., New York. 


and | 


Easter Leaves ‘53 Sales Gain at 6% 


entations, a new position in the!iate, has begun operations. It will| 


ok Be ea he 


a 


Department Store Sales... 


WasHINGTon, April 14—The 


OF the Armed Services 


a 


ARMY TIMES AIR FORCE TIMES 


rs Avda Bureau ob Cicaplotions 


NAVY TIMES 


_W. McCarney, 1015 Chestnut 


Aliso LONDCN-FRANKFURT-TOKYO. | 


Philadelphia, represented by 


FOR the Armed Services 

every week — everywhere | 
all over the world. 

Let us show vou how to sell this 

rich market. Send for New Market 

Book — it's yours | for the asking! 


, week ended April 4 closed the 53 
|Easter shopping season with de- 
partment store sales 8% up from 
the corresponding week a year ago, 
accoreing to the Federal Reserve 
Board. 

This left the big retailers with 
an 11% gain for the four weeks 
ending April 4, indicating a good 
Easter season which snapped sev- 
eral areas out of January-February 
Sales slumps. 

Biggest sales thaw was of course 
|in the ice-bound Minneapolis dis- 
trict, which went from a 3% de- 


a peak 35% sales boom in the 
March 21 week, and a 20% cumu- 
lative gain for the four pre-Easter 
weeks. 

But the March sales spurt was 
nearly as marked in some southern 


‘cline for January and February to. 


territories, namely, the St. Louis, 
Kansas City and Dallas districts. 
The result for the U.S. as a whole 
was an increase from a 2% gain 
for the first one-sixth of the year 
to 6% for the first 14 weeks. 
_ For the April 4 week a tapering 
off was felt chiefly in the North- 
east, where the Philadelphia dis- 
trict showed a 4% decline while 
the New York district registered 
no gain. 

% Change from ‘52 


Week Ended 
Federal Reserve 


Mar. Mar. Apr. 


District, Area, and City 21 238 4 
|UNITED STATES ................ 16 11 8) 
Boston District ............... 19 6 3 
Metropolitan Areas 
New Haven ................. _— | 10 20 | 
Lowell-Lawrence ll 18 35 
Cities 
Downtown Boston ... 15 8 —s§ 
Springfield ............... 14 13 7 
PROVIGEMOD  vvsvseccscesssss ‘ 37 —9 8 
New York District ........ 10 ri 0 


IN CINCINNATI... 

in 18 of America’s 

20 greatest markets... 
the favorite 

reading matter 

has been and is 


the evening paper. 
And for 


THE 
evening paper... 


EVENING — MORNING 
Cincinnati 248,007 : 125,135 
Baltimore — 365,401. 3 154,919 
Boston . 424,739... 470,879 
Buffalo . a 97,149 
Chicago i. ee 686,884 
Cleveland 352,772 176,898 
Detroit S6,Fan 247,235 
Houston aaa 114,263 
Kansas City ee + 220,508 213,004 
Los Angeles — 464,303 388,105 
Milwaukee — 240,028 93,833 
Minneapolis lt — 99,358 
New York 2,522,559 
Philadelphia 352,257 
Pittsburgh 133,691 
Providence 28,363 
St. Louis 174,566 
San Francisco 156,110 
Seattle 106,334 
Washington, D. C. i 240,706 

some 4 a 

rs 6,582,248 


Circulations are for the principal part of the publishing week, are for respective City 
Zones and are from the Feb. 9 issue of SRDS. Excluded are foreign language, commer- 
cial and sports dailies. All-day papers divided equally between a.m. and p.m. 


NEW YORK 17: 60 E. 42nd St; CHICAGO 1; 228 WN. LaSalle St.; WEST COAST: John E. Lutz Co., 435 N. Michigan Ave., Chicago 11 


DEPARTMENT. STORE 


SALES INDEX 


1947-49 equals 100 — 


Week to Apr. 4, '53*..p118 
Week to Apr. 5, ’52*....109 
Week to Mar. 28, ’53*....112 } | 
Week to Mar. 29, ’52*....101 fF} 
Week to Mar. 21, ’53*....109 
Week to Mar. 22, ’52*......94 |}! 


*Not seasonally adjusted. 


pPreliminary. 
2 
Metropolitan Areas 
III hcsonsacésacsoscaces ; i oe r7 12 
Rochester .......... : 19 r7 12 
BCR CUSD ....ccceviciceess . 13 ri5 9 
Cities 
New York ....... . 8 r—2 -4 
a ae 2 -—2 
Philadelphia District i oe rz —4 
City 
Philadelphia . ; = r4 —7 
Cleveland District ....... 17 ri2 9 
Metropolitan Areas 
ne 8 19 10 
Cincinnati ..... ncuiebethaa: Oa 21 20 
Columbus ..... . = 18 22 
—— 8 13 
a senteioncht 14 12 19 
Cities 
Cleveland .... 17 13 19 
Pittsburgh ......... nieaney,’ ae 6 —6 
Richmond District .......... oe & rz 4 
Metropolitan Areas 
Washington ... ll 9 4 
Downtown Washington 6 1 —1 
| Ee 7 1 
Atlanta District | or Ta 11 
Metropolitan Areas 
Birmingham ......... a! oe 19 ° 
Jacksonville ........ ne a 2 
| eee ‘ — 17 8 
fa Te r9 8 
TIT, vcssssvsccsssces mn ae 8 11 
New Orleans ..................... —8 9 bd 
EC: 18 11 
Chicago District ee 9 
Metropolitan Areas 
ID dcertesccivsoess . a 14 8 
Indianapolis .... 22 11 8 
EIOTOTE  cesececisessss:s , — 20 9 
Milwaukee ...... 12 9 4 
St. Louis District : 19 14 7 
Metropolitan Areas 
Little Rock .........00.... 19 9 19 
Louisville _............. Makcsteal 17 8 a 
er 16 5 
I ich sciatniansees tse ccc, 19 4 
Minneapolis District ...... 85 19 17 
Metropolitan Areas 
Minneapolis-St. Paul .... 35 19 17 
Minneapolis City ......... 35 19 15 
ee rE 20 21 
Cities 
Duluth-Superior 30 18 21 
| Kansas City District . 19 12 9 
Metropolitan Areas 
BIN « xctancesssscives , 26 11 11 
I sctincsinens 11 26 8 
ae ine ae 18 11 
St. Joseph ... —— 8 6 
Oklahoma City .... —— 9 9 
o_o . a 9 8 
City 
GONE iviicesicsotsnce 2 10 11 


Dallas District .. 
Metropolitan Areas 


, 13 21 9 
El Paso . iaiahasc a 5 29 
Fort Worth . eeecnraseiel aed; oe 8 11 
EE ssdisecssasecvsensis 10 29 25 
San Antonio ..... ‘ we 38 —T 16 
San Francisco District ... 9 10 15 
Metropolitan Areas 
Los Angeles ........ , 10 17 
Downtown Los 
EE iiisvtetcdecsdin ‘ 2 8 13 
Westside Los 
pee 4 9 13 
el 2 4 18 
San Francisco- Oakland 4 12 14 
San Francisco City 0 6 10 
Oakland City ....... 13 21 21 
ans 22 12 3 
Salt Lake City a 9 23 12 
pee 11 6 22 
Spokane .... 4 bd 23 
| r—Revised. 


| *Data not available 
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Coast Cinerama to McCann 


The Los Angeles office of Mc- 
Cann-Erickson has been appointed 
by Hollywood Cinerama Corp. to 
handle promotion in all media for 
the Pacific Coast premiere of 
“This is Cinerama,” which opens 
April 30 at the Warner Hollywood 
Theater. 


To Rosenbloom Advertising 

The Abbell Hotels, a national 
chain of hotels and resorts with 
headquarters in Chicago, has ap- 
pointed Irving J. Rosenbloom Ad- 
vertising Agency, Chicago, to han- 
dle its advertising. Magazines, 
newspapers and direct mail are 
being used. 


Market Facts Boosts Peterson 
Peter G. Peterson, since 1948 


\study director for Market Facts 


Inc., Chicago marketing research 
organization, has been elected ex- 
ecutive v.p. 
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Sales Area Widened 


will solve the problem of stale| Cleveland 4 A's Ele-ts 


loaves for the grocer as well as Kenneth E. re. vp». of Fuller 
the consumer. '& Smith & Ross, has cen elected 
by Arnold Bakers | chairman of the Clev and chap- 
f a In the past year, more than 1,- ter of the American -.:sn. of Ad- 
or Frozen Bread 000,000 loaves of Arnold frozen Vertising Agencies. O cr officers 


New York, April 14—Stale bread bread have been sold experimen- ¢le*ted are Andrew 8. Meldrum 


may soon be a thing of the past if tally in the southern coastal region. 


Arnold Bakers Inc. has its way. 
The company announced today trucks. 
that, beginning immediately, it will 


‘of Meldrum & Fewsmith, vice- 
chairman, and John F. Wilson, ex- 


Delivery is made by refrigerated ecutive v.p. of Carr Liggett Ad- 


'vertising, secretary-treasurer. 


There will be no advertising for | 


market frozen bread to consumers the frozen product at present be- Allen & Reynolds Gets Account 


in many areas of the country “for| cause the company is intent on 


the first time in the history of the | getting distribution first. 


bread industry.” 

Bread that is frozen shortly 
after it comes out of the oven will | 
last for years, the company said. | 
It can be put directly into a toaster 


| Andrews to Wallace Orr Inc. 


The Woodmen Accident & Asso- 
ciated Companies, Lincoln, Neb., 
has appointed Allen & Reynolds, 
‘Omaha, to prepare a monthly 
series of newspaper insertions for 


Richard C. Andrews, for many its insurance agencies. The com- 


} 


years in agency work, has been) pany sells life, health and accident 
|appointed art and production di- insurance in 26 states, from Ohio 


or thawed at room temperatures rector of W. Wallace Orr Inc.,| to the Pacific Coast. The campaign 


in about two hours and supposedly | Philadelphia. 


| will run through 1953. 


Pacific Vogue to Knight 


Pacific Vogue, Los Angeles. 


| Kramer Heads White Cap Sales 
Stan Kramer has been appointed 
maker of phonographs, radios and | sales manager of White Cap Brew- 


television sets, has appointed Vick ery, Two Rivers, Wis. 


Knight Advertising, Los Angeles, | 


to hande advertising. The company | 


plans to set up national distribu- | 
tion. 


Wine Institute Reelects Petri 


Louis A. Petri, president and 
general manager of Petri Wine 
Co., San Francisco, has been re- 
elected president of the Wine In- | 
stitute, San Francisco. 


Paris & Peart Adds Three 


Paris & Peart, New York agency, 
has appointed Mary Montz and 
Barbara Hotchkiss to its copy staff. 
John Grubel has joined the agency 
as associate art director. 


DERUS ASSOCIATES 


The Leader in Rapid Production 
and Effective Distribution of 
Radio Releases and News Mats 


Home Office 
420 N. MICHIGAN 
CHICAGO 11 
Phone SUperior 7-4360 


Look! No bulbs, no batteries, no costly current... 


_ each ee aia Rises tT a 


LOAF ALL NIGHT! 


Be Ordinary signs 


liluminated signs 
COST ALL NIGHT! 


WW, 

rom - _-_ Reflectorized signs 

= ie ~ SELL ALL NIGHT on 
= ‘- BORROWED LIGHT! 


Signs Like These Sell 24 Hours a Day! 


Made in U.S.A. by Minnesota Mining & Mfg. Co., St. Paul 6, Minn. —also makers of “Scotch” Brand Pressure- 
Sensitive Tapes, “Scotch” Sound Recording Tape, “Underseal” Rubberized Coating, “Safety-Walk” Non-slip Surfacing, 
“3M” Abrasives, "3M" Adhesives. General Export; 122 E. 42nd St., New York 17,N.Y. In Canada: London, Ont., Can. 
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SWINE SNAK 
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INCHER MOTORS — : . 


& oe Fi SUMION ST. Adwtawer 
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| FINCHER MOTORS 


18 S.UMION ST. A lnvtawer 


REG. VU. S. PAT. OFF, 


BRAN 


You double the sell of your outdoor advertising signs with 


SCOTCHLITE 


REFLECTIVE SHEETING 
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ull-color brilliance 


erste 
; 
m 


See how “Scotchlite’’ Sheeting re- 
panesse se hag messages in 
a 


Write today—no obligation, of course. 
MINNESOTA MINING & MFG, CO. Dept. AA43, St. Paul 6, Minn. 
MAME... ccccccccccsccccceseccsesesecesocses 
COMPANY «6 oc cc ccccccsscces eoceevcccccces 


y and night. 


STATE... 0.255505 
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Stokeley-Van Camp Is Turning Its 


Stockholders Into a Sales Force 


INDIANAPOLIS, April 17—If Stoke- | 
ley-Van Camp’s plans go as holder, I have a few shares of. 
planned, scenes like this will be Stokeley-Van Camp. You ought to 
enacted in grocery stores around know we, my company, has a May 
Basket promotion every year. | 


the country this month: 


W@MAN: I’m here as a stock- 


Ae a 
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get in on our special deal, if you grocers during the promotion, April! “I hope you will ask your friends 


aren’t already. You get an extra 
25¢ a case for mass floor displays, 


minimum five cases of Van Camp) 


pork and beans. (Etc., etc.) | 


® Aud so on, until the clerk—who 


it turns out is really the owner 
himself—buys an extra 10 or 20 or 
100 cases. 

Every stockholder, it seems, has 


CLERK (behind counter): Next. There’s a lot of advertising going been urged by H. F. Krimendahl, 
WOMAN: I’m a stockholder in on about it right now, I’m surprised president of the food canner, to 
you haven’t seen it. You ought to make retail calls on the retail 


Stokeley-Van Camp. 
CLERK: Yes, ma’am...Pardon 
me? 
WOMAN: I’m a stockholder in 
Stokeley-Van Camp. 
CLERK: Well, well. . .That’s fine. 
I—uh, can I help you? We have... 
WOMAN: Do you know about 
our May Basket? 
CLERK: No, but I’m sure it’s 
nice. Uh, ma’am, if you'll excuse 
Fae Pee 
WOMAN: You listen to me, 
young man. Don’t you go thinking 
I’m crazy! 
CLERK: No, ma’am. It’s just I’m 
busy. If... 


Trade Names 
Wy time counts — {| « Corporate 


know the brand name of a | * Advertising 
product — what company | ¢ Sales Manager: 
makes it — the names of | * Printing Buyer 
the officers (especially the Agent 
Advertising Manager, the |, Handling ” 
Advertising Agency) — Account 
where they advertise and Ennsviives 
how much they 


TISING REGISTER be- | ¢ Character, 
longs on your desk. Extent of 


Better get the facts. Just i 
— us a line on your company letterhead and 
we 


THE AGENCY LIST 


Srendord gosge of information 
ebout 3 U.S. and Canadian ad- 
vertising egencies with data on 


their ition, sonnel, ond 
30,080 clients. leeu 


NATIONAL REGISTER PUBLISHING CO., INC. 


Advertisers 
Believe in 


b STANDARD 


The Register 
Contains 

* The Advertiser, 
Address, 
Copitalization 

* Products with 


and you want to Executives 


* Account 


nd — | * Advertisi 
u'll realize oer the | , Mecle Us 
TANDARD ADVER.- feorialiens 


do the rest. 


clients. Issued three 


tins Information about the 
ISTER ond Supplementary Ser 
vices, {t's yours for the asking. 


130 West 42nd Street (333 N. Michigon Avenve 
New York 36, N.Y, Chicage 1, Ilineis 


13 to May 23. As a matter of fact, to make a Van Camp purchase of 
Mr. Krimendahl has just informed |one to three cans during this peri- 
the share owners that the company od,” Mr. Krimendahl adds. 

is enlisting the aid of “our sup-. 

pliers of machinery, suppliers of |= He has also sent the stockhold- 
raw products, the railroads, and ers a three-color folder to give to 
everyone with whom we do busi- the independent grocer. It contains 
ness plus all of our employes, an order form and tells about at- 
brokers, sales organizations, retail | tendant advertising—full-color ads 
men, as well as the executives of in Better Living, Ebony, Everywo- 
the company, in making some re- |\man’s, Family Circle, Ladies’ Home 
tail calls” to push the May Basket Journal, Life, McCall’s, Woman’s 
idea. |Day and Western Family, Garry 


Reprinted from Fortune 
April, 1953 


Often exasperating, frustrating, tedious, 
and futile, a big-company committee meet- 
ing —when rightly handled—can usually 
come up with fresher ideas and wiser de- 
cisions than can its members individually. 


Management by Committee 


by Herrymon Maurer 


When the chairman declares the meeting adjourned, the dis- 
cussion has already gone on for an hour beyond schedule. One 
member has expressed opposition to the project at hand because 
he is in the habit of expressing opposition. A second has discussed 
extraneous issues in detail until finally ruled out of order. A third 


.has asked the chairman to explain the project more fully. A 


fourth has repeated what the chairman has just said. And two 


» members have fallen into an actimonious dispute, using the proj- 


ect under discussion for display of personal rivalry. In the course 
of the meeting, one member dozed off; two others lost themselves 
in doodling; another began writing a memo on a different topic; 
and the chairman—uncertain at the beginning of the meeting as 
to the merits of the project—finds himself addled and exhausted 
at the end of it. 

This committee meeting could have taken place in the Congress 
of the United States, a women’s organization, or one of a number 
of large corporations. Obviously, committees too often are merely 
exasperating. They frequently waste time, frequently fail to 
produce decisions, frequently start off on the wrong tack and 
spend several hours trying to come around to the right one. They 
can be slow, aggravating, hopeless. There is a good deal of 
justification for the remark, ‘‘We spend so much time:in com- 
mittees deciding what to do that there is no time left to do it.” 

But in another sort of committee meeting, no such futility is 
apparent. The project to be discussed is fully known to the 
members, and only a short time is required for reports on partic- 
ular details of it. One member supports. the 
project and suggests a method to make it work. 
A second and third toss in further ideas. A 
fourth is opposed and states his reasons. A 
fifth is undecided, but peints out the merit of 
certain ideas for and against. A sixth is enthu- 
siastically in favor of the project, and a great 
burst of talk follows, terminated by the chair- 
man’s suggestion that it may be well for the 
committee to sit quietly and think for a few 


minutes. Thereupon someone in favor of the ¥) 


project sees the value of objections raised by 
the opponents and suggests an important mod- 
ification. Other committee members approve 
this change and fill in details. One person, for- 
merly opposed, warns against watering down 


“This committee is called to con- 
sider why so much time is spent 
in committees” 


the project and throws the discussion in another direction. Talk 
becomes general, and the chairman, noting a coalescence of 
views, restates the project in terms of the synthesis that has 
emerged. One man, however, remains opposed. He is encouraged 
to speak his objections fully. The rest of the committee listens 
with attention but without change of mind. The chairman then 
asks whether the project had better be tabled, since the com- 
mittee is not unanimous, but the objector decides, on reflection, 
that his arguments are not strong enough for him to stand in the 
way. After a short discussion of ways of getting the project into 
operation, the meeting breaks up. 

This meeting could have occurred in such dissimilar organiza- 
tions as the wartime Joint Chiefs of Staff, the Religious Society 
of Friends, the Standard Oil Co. (N. J.) or a number of like- 
minded large corporations. What is important about these com- 
mittees is their method of reaching a decision that is better than 
any an individual committee member could have reached by 
himself. Committee unanimity—when it emerges from individual 
interplay of ideas and not from “groupthinking” uniformity— 
fits very well the logic of the giant modern corporation, which 
is essentially a cooperative enterprise. 

The large corporation may encourage rivalry between its divi- 
sions, but it cannot flourish with chronic discord amgng the men 
who decide its strategy. Nor can it flourish with a system of 
one-man rule. Dictatorship and dissension alike rob a large 
company of the basic element of any business decision—expe- 

rience. Only a group of men can encompass the 


experience—and judgment—ofacompany com- 
plex in organization, gigantic in size. Hence 
committees. 
( The passing one-man show 
According to older methods of business, the 
2 rt president was supposed to direct the vice 


presidents, the vice presidents the men under 
them, and so on until orders reached the fore- 
men, who directed the workers—much like an 
army in the field. This system, of course, pre- 
vails in very few large, modern corporations, 
aside from the railroads, where even details of 
operations have to be subject to top-level 
command. 
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Advertising Age, April 20, 1953 


Moore's show on CBS-TV 68 sta- 
tons on Thursdays, and display 
material and newspaper mats. 
Calkins & Holden, Carlock, Mc- 
Clinton & Smith, New York, han- 
dles Van Camp foods advertising. 


Cadie Names Whitehorn S. M. 


Wilbert P. Whitehorn, formerly | 
with the merchandising division of | 


Reuben H. Donnelley Corp., Long 

Island City, N. Y., has been ap- 

pointed general sales manager of 

—— Chemical Products Inc., New 
ork. 


‘Two Name Scott Associates NY Auto Show Bre:«s Record 


P. T. Scott Associates, Kansas; Attendance at the | «ster Parade 
City, Mo., has been appointed to of Stars automobile «now at the 
handle advertising for the Cotton Waldorf-Astoria Ho‘~\ sponsored 
Belt Group of seven radio stations by Electric Auto-Lii: Co. (AA, 
in Arkansas. Initially, promotion April 13), reached a toa! of 181,374 
will consist of public relations at/|in the four and a half day run. On 
the local level. Reddy Travel Serv-| two days the show broke all one- 
ice, Kansas City, has appointed the day attendance records at the hotel. 


agency also. | 
Dick Boyer Studios Bows 
Dick Boyer Photography Studios 


Roth Boosts Jensen in Sales 


| 


Roth Rubber Co., Chicago, has has been opened at 548 Lake Shore 
| Promoted Emil O. Jensen from /|Dr., Chicago, by Dick Boyer, for- 
| Seneral manager to v.p. in charge | merly on the staff of Kling Studios, 
' Chicago. 


'of sales. 


Forjoe Adds Two Stations 
Forjoe-TV, New York, has been 


Gives A&M Study Grant 
McCormick-Armstrong Co., Wi- 


appointed national representative | chita printer and lithographer, has 
for WBOK-TV, New Orleans, and established a $1,000 college schol- 


KVOS-TV, Bellingham, Wash. 
KVOS-TV is due to go on the air 
May 1. WBOK-TV has set a fall 
opening date. 


Food Distributor to Gardner 
Food Enterprises Inc., New York, 


‘national brand foods distributor. 


has appointed Fred Gardner Co., 
New York, to direct its advertising. 
Plans call for newspapers, business 
‘publications and direct mail. 


mulating new ideas that broaden th 
S reading may come wiser deci 


Therefore, your advertisin 
of statements, ask yo 


“all or write FORTUN 


TH : ASon 


| 
| 


arship in industrial editing. The 
fund provides a grant of $250 per 
year during the four years re- 
quired to earn a bachelor of sci- 
ence degree in industrial editing 
at Oklahoma Agricultural & Me- 
chanical College, Stillwater, Okla. 
Details of the scholarship, open to 
the best qualified student graduat- 
ing from any U. S. high school, 
are available from Clement E. 
Trout, Department of Technical 
Journalism, Oklahoma A&M Col- 
lege. 


Eugene Gilbert Expands 

Eugene Gilbert & Co., New York, 
has set up a media research divi- 
sion, specializing in rating and 
evaluating advertising directed at 
young people. Barbara Sherman, 
formerly with Emerson-Rogers, 
heads the division. Other members 
include field staff supervisor Joyce 
McCord, formerly with Young & 
Rubicam, and supervisor Howard 
Kent. 


Add the 
IMPACT 
of 


in 
ALTOONA 


Add reader-pulling color, 
matched to your exact spe- 
cifications in the Altoona 
Mirror every day. 


Use the combination you want 


Black plus 1 COLOR 


Black plus 2 COLORS 


Remember, color adds 
pulling power to your 
story, helping you sell ALL 
the over 33,000 daily cir- 
culation of the Mirror. 


ALTOONA, PA.’S ONLY 
EVENING NEWSPAPER 


RICHARD E. BEELER 
Advertising Manager 
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The things some buyers say to us... 
“Nation’s Business has too many small 
businessmen.” 

“You reach too many distribution people.” 
“Too many owners and partners.” 

Too many of this. Too many of that. 

Any wonder we're going off our noggin? 
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Too many owners and partners, huh? Did you know that 70% 
of all manufacturing firms are run by owners and partners? 


Wanna try another? 


Too many little businessmen? Did you know that only 3,100 firms 
out of about 4,000,000 have over 1,000 employees? 


Too many non-manufacturing subscribers? Well, 9 out of every 
10 business firms are not even in manufacturing. 


Too many small town outfits? Across the country one out of every 
four manufacturing plants is in a farm county. Why, in many 
states from half to three-quarters of all manufacturing is done in 
rural counties—and the trend is more and more that way. Watch 
where the big new plants are going up. 


But don’t forget while you’re at it, that NB is second only to 
Time among all news and management books in the number of 
executives reached in the big metropolitan markets. And second 
to none in the cost per thousand. 


So far as we can see, matching NB’s paid circulation against the 
pattern of U. S. business, we look pretty darn good whether you 
measure manufacturing, service, transportation, construction, 
distribution or what. 


Too many? Glory be, even with 800,000 circulation, handsomely 
more than any business neighbor, we don’t think even we have 
enough! 


Business is a big market. World’s biggest. Hundreds of billions 
of dollars big. Hundreds of thousands of firms big. Several mil- 
lion men big. Big all over. And 12 pages a year to NB’s 800,000 
audience will put 9,600,000 mass sales impressions right square in 
the middle of this market. 


And that’s not enough either. But it’s still a whale of a lot more 
than you can buy anywhere else, outside maybe the Post or the 
Sunday newspapers. 


mass coverage of business management sates 


Nations Biubinvad 


A GENERAL MAGAZINE FOR BUSINESSMEN * WASHINGTON 6, D. C. 
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WH ATS GOl NG ON ? | Baltimore Brewer's TWA Constellation planes accounts | 


for the beer’s flavor. It is this im- 
Clippings from the business press, Kid Drive Features | ported yeast which is insured. 
farm papers and consumer maga- _ '_ “By insuring the imported yeast,” | 


zines can keep you posted on what's s ‘Francis McNamara, president of 
going on. The 2,272 publications we $1,000,000 Flavor the company, pee “we are 
read are listed in the 192-page BALTIMORE, April 14—Hals guaranteeing the uniform consis- 


Bacon's Publicity Checker in 99 ; ” 
market groups, Brewing Co., through VanSant, |tency and flavor. 


Dugdale & Co., has launched anew! Newspapers, 24-sheet posters, a 
“tacapaiae daetices yy Ae nehees campaign for Hals Premium beer 15-minute radio show three times 
. proclaiming that the brew’s flavor a week, radio spots and trans- 

Order Bacon's Publicity Checker on Approvel * | ' ae 
Price $6.00— it will seen seve its cost. is insured for $1,000,000. ‘portation advertising in Maryland, 
All advertising stresses the fact the District of Columbia and Vir- 

‘’ 

BACON’S CLIPPING BUREAU that the imported yeast used in ginia are being used. Company 
Hals and flown to the brewer on shows on all three of the want 


343 So. Dearborn St., Chicago 4 


CHRONICLE [==] 


eae Ove ere 


“KAR )”... upper left or 
right corner of newspaper 
_ page designating edition 
or section, or containing 


T=) THE HOUSTON 


COME TO LIFE—Actor Mike Keene is shown portraying “The Laughing Cavalier,” 
from a painting by Franz Hals, 16th Century Dutch painter, for the new Hals 
Brewing Co. ‘‘flavor-insured for $1,000,000" campaign. 


more TV stations also carry the any insurance on a culture is re- 


weatl ier ‘ report. sd Sth Li | ‘message. Television commercials quired, AA was assured that a 
2 : z if : - K i ‘ 


‘feature an actor dressed up as brewer might insure an imported 
'“The Laughing Cavalier,” a paint- Culture in order to assure “flavor 


ing by Franz Hals, which is re- characteristics,” but that the 
produced on the label of Hals amount for which it is insured 
Premium beer. “is strictly up to the brewer.’ 


. } 
/@ Out of curiosity, ADVERTISING Johnson Wins Parlin Award ‘ 


AGE called up the headquarters of | Robert Wood Johnson, chair- 
the Small Brewers Assn. in Chi- ™4" of the board of Johnson & 


- - ., Johnson, New Brunswick, N. J., 
cago to find out how important it »,anufacturer of surgical dressings, 


is to keep importing yeast cultures has been named recipient of the 
for the manufacture of beer. AA ninth annual Parlin Memorial 
was told that ordinarily continual Award for outstanding contribu- 
‘yeast imports are unnecessary to tion to the field of marketing given 
keep a culture going once the ini- by the Philadelphia chapter of 
tial culture has been received, pro- American Marketing Assn. 
vided the brewer has what is called =— 
a pure culture apparatus. This | 
apparatus will continue to keep | 
growing the original yeast. AA was | 
told that most brewers have such | 
an apparatus. 

The association also said that 
imported yeast cultures are rela- 


RSS 


You're Also Right 
When You Use 
The CHRONICLE 
To Sell HOUSTON 


ponnee-t inexpensive. As to whether 
Here’s why... 


The CHRONICLE’S LEAD IN WD, L q3 ’ HOMEMAKER 


HOME DELIVERED CIRCULATION IS: She is a Homemaker and Needlecraft Enthusiast 
20,381 more than Post (Daily) F a. 
21 ,2) 9 more than Post (Sunday) 38.63 . . . Freeze fruits and vegetables 
44,926 more than Press (Daily only) 


~ o—_ 


SS 


LUxemburg 2-0466 
37 West 47 St. N.Y. 


in home freezer (47.57%) — in locker plant (52.43%) 


SHE REFERS TO WORKBASKET “WITH THE COOKS” 
for ideas and help 


This lead represents a sales potential of: Shea. . - inane tides 4th ab om ~ 
Pe 43.62% make pin money from their handwork 
$120,728,280.17 over Post (Daily) SHE STUDIES The WORKBASKET for directions and ideas 
: $125,692,231.83 over Post (Sunday) ggg ie 
8 $266,122,305.82 over Press (Daily only) 68.95 .. . Are gardeners 
ni SHE WATCHES WORKBASKET "FLOWER & GARDEN 
This tremendous sales potential is not available FORUM" for Helpful Hints 
through any other Houston newspaper | 9.84% . . . Attend sewing clubs 
THE WORKBASKET IS USED for reference 
Sources: Sales Management (per Family income), May, 1952. | Mrs. ©. B.*, the Homemaker and Needlecraft Entha- Read her life story! Find out who she is, where she 
Publishers’ Statements, September 30, 1952. siast is influenced more by The WORKBASKET, and lives, what the bays, how she buys, ete. It will pay 
| ib tes ealae aiden’ f us a dene oe Sifice acorest you for FREE copy of the NEW 
her activities wouKe rete r SURVEY — 39 pages of interesting 
For additional facts about the No. 1 “Gebctisewse Renine dh thesis dient teas Genin 
paper in the South’s No. 1 market, contact * WORKBASKET SUBSCRIBER Sth ~ Reader's Digna 


e NO OTHER GATZINE OFFERS NEEDLECRAFT DIRECTION SERVICE 
your nearest Branham Company office MAGAZINE OF LECRA 


HORTICULTURAL FEATURES — PLUS C 
INFORMATION — PLUS CLUB NEWS 


edvertising offices: 
NEW YORK — 489 Fifth Avenue, Phone: Murrayhill 72-2492 


CHICAGO — 360 N. Michigan Avenue, Phone: Andover 3.6929 


The WORKBASKET 


Published by Modern Handcraft, Inc 


DETROIT — 1005 Park Avenve Bidg.. Phone: Woodward 2.7298 


PASADENA — 234 E. Colorade Street, Phone: Ryan 1-9155 


JESSE H. JONES, Publisher R. W. McCARTHY, Advertising Director 


: 2401 Burlington, Kansas City 16, Missouri 
JOHN T. JONES Jr., President M. J. GIBBONS, National Advertising Mgr. . a eee eee Sepecs* 
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CATCH BASS TRIS SEASON 
LEARN WOW IM THIS ISSUE 


MEW FISHING LAWS 


was chosen to become 


a Hearst Magazine 


tha Hearst Corporation has purchased Sports A field, 
leading outdoor publication. We are proud to welcome this 


excellent magazine to the thriving Hearst Organization. 


One of the most important trends in American Living 
since the close of World War II has been the enormous 
growth of interest in participation sports. People are tak- 
ing up hunting, fishing, sailing, and other related outdoor 


sports in ever-increasing numbers. 


Naturally, the outdoor magazines have attained new 


and major importance with parallel growth. 


We have been watching these magazines closely and 
have purchased Sports A field not only because it is a lead- 
ing authority in the field today but also because it offers 
the surest prospect for future growth. 


Sports Afield becomes the 13th of the distinguished 


yroup of magazines published by the Hearst Corporation 


... America’s largest publisher. 


Its acquisition is a step in the new, long-term expan- 


ston on the part of our great and growing group. 


Technical improvements are already under way at 
Sports Afield, under the direction of Mr. Ted Kesting, 
who (Sports Afield readers will be pleased to know) has 


just been signed to a new long-term contract as editor. 


The present policies of Sports A field will be continued 
and expanded. 


We know that all of our friends share the confidence 
that every one of us here at Hearst feels about the new 
Sports A field. 


AMERICAN DRUGGIST HARPER’S BAZAAR MOTOR BOATING 
COSMOPOLITAN HOUSE BEAUTIFUL SPORTS AFIELD 


GOOD HOUSEKEEPING MOTOR 


TOWN & COUNTRY 


In Britain: CONNOISSEUR, GOOD HOUSEKEEPING, HARPER’S BAZAAR and VANITY FAIR 
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Insecticide Maker 
Wins Case Involving 
Seizure of Product 


Cuicaco, April 14—The govern- 
ment has lost out in a case involv- 
ing advertising claims by Victrylite 
Candle Co., Oshkosh, Wis., for its 
mosquito repellant. 

_ Uncle Sam was also required to 
| pay storage charges on shipments 
|of the product which had been 
| seized. 

| The case, which came before 
_Judge John P. Barnes in the U. S. 
'Circuit Court here, involved the 
Insecticide, Rodenticide & Fungi- 
cide Act passed in 1947. According 
to Attorney Frank E. Gettleman, 
‘representing Victrylite, it was the 
first time a seizure under the act 
had been contested. 


It’s the IDEA that makes a Display a 
standout .. UNLAND Ideas are fresh 
and different ..and we doa honey of a 
production job—colorful and eye-com- 
pelling. Let us think up a‘‘ Look Again’”’ 
Display for you. . Ask us over today! 


IDEAS 
EXPERIENCE 
FACILITIES 


LATOR COMPANY 


s Victrylite’s Moskeeto-Lite con- 
sists of a glass jar and candle made 
with a chemical insect repellant 
,developed by the Navy during 


World War II. 


When the company attempted 


|to register the product with the 
/Department of Agriculture—a re- 
/quirement for all so-called “eco- 
nomic poisons’—the government 
“not be effective when volatilized, 
|and that therefore any advertising 
claims for Moskeeto-Lite would 
necessarily be false. 

Under the terms of the Insecti- 
cide Act, however, the government 
is required to register such a prod- 
uct “under protest,” but the quali- 
fied registration constitutes a 
warning to the manufacturer that 
his product may be seized after 
being put on the market. 


® Victrylite went ahead with pro- 
duction on the Moskeeto-Lite and 
the government promptly seized 
approximately 8,000 cartons from 
McKesson & Robbins and Wie- 
boldt’s department store here, in- 


stigating court action on the part 
of Victrylite. 
When the case came to court 


|objected that the chemical would | 


MAY THEME—National Biscuit Co. has 
scheduled a heavy promotion for May to 
push its various snack products. Arthur 
Godfrey will feature Nabisco snacks on 
CBS Radio, and TV, magazines and dis- 
plays like this will clso be used. McCann- 


The product with an attractive eye-catching label 
gets the jump on competition when customers come 
along. Hands reach out instinctively for the container 
that looks most inviting. All Purpose Litho can add 
important sales appeal to your product, too. See 


your Champion paper merchant. 


THE CHAMPION PAPER AND FIBRE COMPANY 
HAMILTON, OHIO 


District Sales Offices in New York, Chicago, Philadelphia, Detroit, 
St. Louis, Cincinnati, Atlanta, Dallas and San Francisco. 


Symbol of 


WHATEVER YOUR PAPER PROBLEM 17°S A CGCHWALLENGE 


TRADE-MARK 


Quality 


TO CHAMPION 


Erickson is the agency. 


Feb. 15, Victrylite produced Mos- 
keeto-Lite users to testify to 
its effectiveness in discouraging 
insects. After considering the gov- 
ernment’s reports of tests on the 
chemical, Judge Barnes decided 
that Victrylite’s advertised claims 
were true and that there was no 
evidence of misbranding. 


s There was no question, appar- 
ently, of harmful properties in the 
Moskeeto-Lite candle. The gov- 
ernment’s seizure order rested 
solely on its decision that the Navy 
chemical, developed for use in a 
lotion, would not be effective when 
burned in a candle. 

Victrylite has never advertised 
the product nationally, but has 
achieved national distribution via 
department stores using co-op ad- 
vertising funds. 

J. P. Flanigan, Chicago sales 
manager for the company, said fu- 
ture plans for Moskeeto-Lite may 
‘include some national advertising 
but that the company will stick to 
its current distribution setup for 
the present. 


Hood Rubber Boosts Shoes 


Hood Rubber Co., division of 
B. F. Goodrich Co., Watertown, 
Mass., is using spreads in the trade 
publications to announce major 
promotion for Sun-Steps, casual 
type footwear. Full pages in 
Charm, Glamour, Life, Mademois- 
'selle and Seventeen will be used. 
Dealers will be provided with a 
promotional package _ including 
display and merchandising mater- 
'ials. McCann-Erickson, New York, 
is the agency. 


KTLA Boosts Two, Adds One 

| KTLA, Los Angeles, operated by 
|Paramount Television Productions 
Inc., has appointed Joe Coffin, for- 
merly account executive for KLAC- 
TV, director of sales development, 
|a new post. Bob Mohr, talent di- 
rector, has been promoted to sales 
‘manager. Harry Maynard, sales 
‘manager, will become director of 
|advertising, sales promotion and 
client relations, another new post. 


Bagg to Waring Products 

| Clarence K. Bagg, formerly mer- 
\chandise manager of Kenyon & 
'Eckhardt, has joined Waring Prod- 
jucts Corp., subsidiary of Claude 
|Neon Inc., New York, in the new 
/position of merchandise director. 
Mr. Bagg will direct advertising, 
|promotion, and merchandising of 
the Waring line of home appli- 
ances. 


Hanley Boosts Ale, Beer 
James Hanley Co., Providence 
producer of ale and beer, will 
|maintain its 1952 advertising ap- 
| propriation, using newspapers, 24- 
| sheet posters, truck sideboards, ra- 
dio and point of purchase mater- 
ials, covering the New England 
market. Ted Black Agency, Read- 
ing, Pa., handles the account. 
| California Agency Moves 
Irvin Rose Agency, Hollywood, 
has moved its offices to 8747 Sun- 
set Blvd. 
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MPORTANT NEWS 


I. A new and separate department of 
The Milwaukee Journal operating in 
cooperation with Lake Shore Electrotype 
of Chicago 


2. A “color service center” for inter- 
change of materials for broader use of 
ROP color 


Here's the answer for local and national advertisers seeking 
a convenient way to utilize the impact of dynamic ROP color 
in newspapers! Yes, even modest-budget advertisers now find 
run-of-paper color advertising in newspapers within their reach. 


National advertisers can combine the proved selling 
ability of color with the intensive coverage of selected markets 
which only newspapers can provide. ROP Color Service will 
act as a clearing house for your distribution of color repro- 
duction material. Your instructions for use at local levels 
can be included . . . markets, schedule dates and other 
details coordinated. 


Local advertisers can get the finest color material for 
exclusive use in their city . . . at a fraction of the cost it 
would require to prepare it themselves. At your fingertips 
will be successful ideas created by advertisers in other parts 
of the country. And you'll get fast service on mats already 
made up . . . assured high-quality reproduction. 


Recover part of your costs — By placing your own 
re-usable color advertisements in the color pool, you give 
other advertisers, agencies and newspapers a chance to utilize 
them. Their payments offset part of your preparation costs. 
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A GREAT NEW SERVICE 


HERE 1S WHAT SUBSCRIBERS RECEIVE 


1. WEEKLY COLOR FILE — Contains tear sheets and proofs 
currently available . . . units in two, three and four colors — from 
simple Ben Day and tint work to process color. Also a selection of 
pages included just for their idea and information value. This mate- 
rial will be contributed by all participating sources. 


2. LOW-COST MATS— Under arrangements made by The 
Journal, you will be able to get the type of reproduction mat you want 
— of items from the Color File — at moderate prices. Simply make 
your selection from the Color File tear sheets — then order mats for 
reproduction from ROP Color Service. Through fast-working service 
with Lake Shore Electrotype, prompt shipment of materials will be 
made. The quantity production possible makes prices surprisingly low. 


INVESTIGATE THIS OPPORTUNITY NOW 
You can get started immediately. Find out how ROP Color Service 
can serve you. Phone or write us today. 
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. Establishes a ‘‘Color Service Center’ — 


ROP Color Service creates a central source for 
newspaper color, setting up in one place a color 
library from which reproduction materials can 


_ be ordered for your use in newspaperadvertising. 


Provides more color material for adver- 
tisers—ROP Color Service permits fast inter- 
change of better color ads between advertisers. 
It offers national and “cooperative” advertisers 
a service center for distributing their color 


source material. 


Brings down color costs— Many color plates 
now being destroyed after use by newspapers 
or advertisers can be of service to other papers 
at a fraction of original production costs. Near- 
ly 200 such subjects are available in the first 
three releases of the ROP Color File. Contribu- 
tors of re-usable material can recapture part of 
their original costs from mat purchasers, 


THE MILWAUKEE JOURNAL © 


ROP COLOR SERVICE 


FOR NEWSPAPERS iit 


333 West State Street 


: - Milyggildee 1, Wisconsin 
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Support Claims with 
Unbiased Research, 
Kobak Urges Reps 


New York, April 14—The im-. 
portance of unbiased research as 
a practical tool for use in the 
everyday work of newspaper rep- 
resentatives was stressed last 
Thursday night by Edgar Kobak, 
president of Advertising Research 
Foundation, at a meeting of the 
local chapter of the American Assn. | 
of Newspaper Representatives. 

“Anyone can do a better selling 
job if he is backed up by facts,” 
Mr. Kobek said. He cited the audi- 
ence study of the Des Moines Sun- 
day Register, which ARF recently 
published, as a noteworthy exam- 
ple of such research (AA, March 
30). 

“Some of you representatives 
may have heard advertisers and 
buyers complain about the lack of 
authentic facts to support some of 
the claims made by media,” he 
said. “These complaints would 
dwindle and a lot of current con- 
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Promotions | 
are Successful ! ! | 


World's Largest Producer 


Big Variety Line 


Exclusive Novelty Balloons 


Famous Action Balloons 


Wide Promotion Experience | 


Pleasing Factory Cooperation 
| 
| 


Prompt, Fast Delivery 


Yes, it’s a pleasure to 
do business with Oak 


drop us a line 
ond let us suggest how we can be 
of service to you. 


Ravenna, Ohio 


a 
The OAK RUBBER CO 


220 Sycamore 


fusion would vanish 
backed up their claims with down-|for them.” 
to-earth, impartial facts based on | 
sound research.” dation’s work, in which it has made | 

142 readership studies of daily and! 
® He suggested that the repre- Sunday papers, Mr. Kobak de-} 
sentatives let their papers know clared: “ARF’s work with news- 
that an invitation had been ex-/papers has not been, and will not 
tended to them to join the ARF in be, restricted to readership studies.” | 
the same manner as other media,|The first newspaper audience, 
including magazines and broad- study for the Des Moines Sunday | 
casters (AA, April 13). Register, he said, is evidence of. 
“Not only is the door wide open this. 


for newspapers to come in,” he| Mr. Kobak pointed out that ARF 


j 
| 


soon as a sufficient number of 
them join the foundation.” 


Mcxinley Named Ad Head 


Richard S. McKinley, for the 
past three years the editor of 


| 
} 


alumni publications for John Car-| 


roll University, Cleveland, has 
been appointed advertising manag- 
er of Jackson Tool Supply Co., 
Cleveland. 


Se ES 


Advertising Age, April 20, 1953 


if media | said, “but the ‘welcome mat’ is out “has kept one media directorship! Miss Steckelberg to Susong 
open so that newspapers may be 
After briefly reviewing the foun- represented on the board just as 


Dorothy Steckelberg, for the 
past two years in advertising and 
public relations in Dallas, has been 
named copy chief of James H. Su- 
song Advertising Agency, Dallas. 


Western Elects E. H. Yewer 


Edward H. Yewer, general man- 
ager and sales manager of West- 
ern Leather Co., Milwaukee, has 
been elected president. He suc- 
ceeds Malcolm K. Whyt, who con- 
tinues as a member of the board. 
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Productioneers Elects combination storm doors, has ap- 

David Saltman, of CQ—The Ra- pointed Albert P. Hill Co., Pitts- 
dio Amateur’s Journal, has been burgh, to handle its advertising. A 
elected president of The Produc-| greatly expanded program is 
tioneers, New York production Planned to broaden national dis- 
men’s group. Other officers elected tribution and improve consumer 
are Stephen Bazdan, Chilton Co.,|demand. Previously, Shephard & 
v.p.; Helen Weyl, School Pub- | Edwards, New York, had the ac- 
lishing Corp., secretary, and John | count. 


Favat, Printing Magazine, treas- 
3 Buy Flack Advertising 


urer. 
Three employes of Flack Ad- 
Challenger to Albert Hill vertising Agency, Syracuse, have 


Challenger Products Inc., Pitts- _ purchased the agency from the es- 
burgh manufacturer of Challenger tate of the late John B. Flack, who 


founded the busines: ‘ 1932. They 25 years. Known as Distribution’s 
are William F. Con<\in, formerly Hall of Fame, the event will mark 
v.p.; Grover P. Hu>vell, account the 25th anniversary of the organ- 
executive, and Mrs. Johanna E. ization Oct. 19-20. 


Bowman, treasurer. 
Bradley Heads ANPA Unit 
Conference Lists Leaders | Lester G. Bradley, chairman of 


The Boston Conference on Dis- ‘the board of the San Diego Union 
tribution, sponsored by the Boston|& Evening Tribune, has been 
Chamber of Commerce in cooper- elected president of the Pacific 
ation with university schools of Coast division of the Bureau of 
business, will make public a list Advertising, American Newspaper 
of the 100 men and women mak- Publishers Assn. He succeeds 
ing the most significant contribu- _the late Philip L. Jackson, publish- 
tions to distribution in the past er of the Oregon Journal, Portland. 
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Sanford Appoints Segall 


D. E. Sanford Co., San Francisco, 
exclusive importer of Descoware 
porcelain enameled cast iron cook- 
ware, made in France and Bel- 
gium, has appointed Theodore H. 
Segall Advertising Agency, San 
Francisco, to handle advertising 
and sales promotion in Northern 
California, Nevada, Utah, Colorado 
and Hawaii, effective May 1. 


Storer Builds in Miami Beach 

Storer Broadcasting Co. will 
move its executive offices to Mia- 
mi Beach, where a new building is 
under construction to house the 
operation, in mid-September. The 
company now has executive offices 
in Birmingham, Mich., Toledo and 
Miami Beach. It will continue to 
maintain offices in New York and 
Chicago. 


To Handle Airport Displays 

Transportation Displays, New 
York, will handle the special illu- 
minated advertising displays in 
the new Newark Airport Terminal, 
which opens in July. The terminal 
will be operated by the Port of 
New York Authority. 


The 
Bright 
Side 


Your advertising dollar can 
still buy a dollar's worth of 
action. Radio is the shining 
example! 


Put your dollars on the air. 
You'll not only escape such 
terrific increases as, for ex- 
ample. . 


engravings up 106% since 1942 
typography up 85% since 1942 


.. but you'll enjoy tremen- 
dous bargains! For example: 
a popular daytime partici- 
pation on KDKA now costs 
only 16%% more than it did 
10 years ago! 


PITTSBURGH 


50,000 WATTS 


WESTINGHOUSE 
RADIO STATIONS Inc 
WBZ WBZA KYW KDKA 
~ WOWO KEX WBZ-TV 
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A show that wins customers for the lowest cost in network television 

—less than a dollar a thousand! 

It’s made for all kinds of budgets and sales calendars: 

It can be bought in any number of five-minute segments for only $355 each, plus time 

...a Single insertion for a special holiday promotion— 

or a seasonal or year round campaign. 

It's on Monday through Saturday...11 to 11:30 between “Arthur Godfrey Time” and “Strike It Rich.” 
Its rating is almost half as high again as the next best “magazine-insertion” show. 


It’s the hottest buy today in all advertising. 


It’s called “There’s One In Every Family.” It’s on CBS Th LEVISION 
“A 
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Bolta Plans Toy Promotion 
Bolta Products Inc., Lawrence, 
Mass., manufacturer of Boltaflex 


lr Tampa Armature Works Inc., 
ampa, 


Fla., maker of power 


| Griftith-McCarthy Gets Account Offers New Premium Plan 


Devoe & Raynolds Co., New York 
int manufacturer, is offering 


vinyl plastic material, has sched- | equipment, has appointed Griffith | Boek merchandise premiums to 


uled a national promotion for in- 
flatable toys. The campaign will be 


timed to coincide with a full-page | 


full-color ad on the inside back 
cover of the June issue of Parents’ 
Magazine, with retail promotions 
beginning about May 20. H. 
Humphrey, Alley & Richards, Bos- 
ton, is the agency. 


'McCarthy, Tampa and St. Peters- 
burg, to handle its advertising. | 
Richard W. Mulville, formerly 
‘trade reiations manager for the} 
Florida Citrus Commission, has | 
joined the agency’s Tampa office. 


B. | He will handle copy and work with | 
clients on their merchandising and 
| promotion plans. 


MATRIX COMPANY 


517 SOUTH JEFFERSON STREET, CHICAGO 7, ILLINOIS 


| tions. 


dealers priced to cover the cost 
of their direct mail pieces. Three 
mailings, to the dealer’s list or a 
| list selected for him, are scheduled 
(May, June and September) to tie 
in with the manufacturer’s nation- 
al advertising. J. Walter Thompson 
Co., New York, is the agency. 


AMF Promotes McDonald 


W. N. McDonald, publicity man- 
ager of American Machine & Foun- 
dry Co. since 1946, has been named 
assistant to the v.p. of public rela- 
Alan L. Berckmann, for- 
merly with the sales promotion 
department of McGraw-Hill Pub- 
lishing Co., has joined AMF as 
publicity manager. 


Scott Joins Picard, Marvin 


Margaret Goddard Scott, for- 
merly director of public relations 
at Dowd, Redfield & Johnstone, 
New York, has joined Picard, Mar- 
vin & Redfield, New York, in the 
same capacity. 


Crown Zellerbach 
Drive Will Exploit 


New Plant Facilities 


San Francisco, April 15—A new 
“largest in history” advertising 
campaign is now under way on its 
consumer paper products by Crown 
Zellerbach Corp. 

Held down for ten years by lack 
of production facilities, Crown Zel- 
lerbach was forced to allocate its 
products to dealers, and even re- 


tire from some territories. Now, | 


it says, it is in a position to capital- 
ize on an enlarged sales and ad- 
vertising program. 


s The company’s main ’53 drives) 


are on its Zee and Chiffon toilet 
tissue brands, 
plugged, respectively, as “powder- 
puff soft” and “facial-tissue soft.” 

The campaigns will include 
four-color and b&w pages in The 
American Weekly, Everywoman’s, 
Family Circle, Farm Journal, Im- 


A 


reno 


New Car 


BOUGHT every AY minutes ! 


New car dealers in the Cleveland area step lively in this business of getting new 
cars and prospective buyers together. They are outstandingly successful! 


Added up, they make more new car sales than are registered in anyone of 26 
entire states! That’s the pace set by Cuyahoga County in 1952. 


The Press is proud to play so effective a part in this sales performance. 
Undisputed leader in automotive linage, once again The Press pulled 
away from all other media in pre-selling 7 out of 10 responsive Press 

families in this rich, brisk-buying market. Accelerated acceptance 
in all quarters of the county points to greater sales ahead. 


Today 312,730 Press families in Ohio’s primary 
market are reading about, evaluating, and 


deciding on the car of their choice — the car 


they’re going to buy. 


When you sell more new cars in, 
Cuyahoga County, The Press will 
help to sell them first. 


For the complete analytical 
story of 1952 sales in this top 
market write for “New Car 


Sales Analysis”. 


which are being) 
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Advertising Age, April 20, 1953 
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| Bet 
ANGEL-FACE—Illustrator Fritz Willis strayed 
| (not too far) from his glamor girl beat in 
|creating this little “angel.” She's for the 
‘53 toilet tissue drive of Crown Zellerbach 
Corp., San Francisco. 


provement Era, Parade, Parents’ 
Magazine, Pictorial Review, Sun- 
set Magazine, This Week Maga- 
zine and Western Family. The Zee 
tissue will also be pushed in 1,000 
and 600-line ads in a list of 56 
western newspapers. 

The schedule on Zee paper nap- 
kins, towels and waxed paper in- 
cludes two-thirds pages in maga- 
zines, plus periodic newspaper 
drives through the year. Point of 
sale displays will be used on all 
products. 


® Getting high-traffic store loca- 
tions for its wares is a major ob- 
jective of its sales drive, says 
Crown Zellerbach, since impulse 
purchases account for 65% of all 
paper products buying. 

For that reason, the company is 
making a heavy pitch to dealers on 
the high yearly turnover of paper 
goods, compared with other food 
store products. The turnover, rang- 
ing from 10.2 times on paper tow- 
els to 14.7 on toilet tissue, com- 
pares, says Crown, with 6.2 times 
for canned peaches, 6.0 on canned 
corn, 7.8 on canned fruit juices, 
6.5 for detergents and 6.8 for cof- 
fee. 

Brisacher, Wheeler & Staff, San 
Francisco, handles the Crown Zel- 
lerbach account. 


Two Join Richard Hirsch 


Bennett A. Kaye, formerly na- 
tional advertising and Chicago 
sales manager for Superior Sleep- 
rite Corp., has been appointed a 
v.p. and account executive for 
Richard I. Hirsch & Co., Chicago 
agency. Albert Borde, who will 
continue in his present capacity as 
president of Central Booking 
Agency, has joined the agency as 
an account executive and radio- 
television director. 


Witter to Crow Publications 


| Don R. Witter, formerly pro- 
|motion manager for Watt Publish- 
ing Co., Mount Morris, Ill., has 
joined Nelson R. Crow Publica- 
tions Inc., Los Angeles, as adver- 
tising promotion manager for Farm 
Management, Western Dairy Jour- 
/nal and Western Livestock Journal. 


Forms Publishers’ Rep Office 


Richard Marshall has resigned 
from the media department of 
Foote, Cone & Beiding, Los Angeles, 
'to form a publishers’ representa- 
tive office with his brother, Jerry 
Marshall. The organization will be 
known as Marshall & Marshall, 
1054 Broxton Ave., Los Angeles. 


Vonckx to International Shoe 


| Paul N. Vonckx, formerly sales 
/manager for Holly Shoe Co., has 
been appointed sales and service 
manager for International Shoe 
|Machine Corp., Cambridge, Mass. 


|\KTVH Names H-R Rep 


KTVH, Wichita, Kan., has ap- 
/pointed H-R Representatives to 
| represent it nationally. The station 
| expects to begin commercial op- 
erations July 1 
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This V.1.P., a doge of Venice at the turn of the 16th century, 
was never on the radio... 


Never, that is, until Producer-Director Sherman H. Dryer 
originated a new radio program for the ABC Network: “Herit- 
age,” the program that dramatizes last year’s amazing best seller, 
“LIFE’s Picture History of Western Man.” (8:30-9:00 P.M.,E.S.T., 
Thursdays.) The series, like the book, is based primarily on 
material that originally appeared in the pages of LIFE. 

In “Heritage,” the doge himself, Leonardo, Shakespeare, Ben 
Franklin, Marco Polo, Joseph Lister, Boccaccio, and many an- 
other illustrious figure of the past are bringing to life for U. S. 
radio listeners how our Western civilization came about—how 
we inherited our rich and unusual combination of good business 
sense, romantic yearning, scientific skepticism and religious faith. 


an with no previous experience in radio 


“Heritage” has been acclaimed by critics and lauded by edu- 
cators and leaders of cultural thought (see quotes). 


Through sound, story, music, and drama, ABC and LIFE are 
giving millions of Americans a new look at themselves in the 
mirror of the past. 


Philosopher Wil! Durant: “LIFE has already done great public services 
in spreading a knowledge of our rich, cultural heritage. We may be 
yrateful that in the enterprise of making education fascinating, LIFE is 
now to have the cooperation of the American Broadcasting Company. 
Radio is looking up.” 

Pastor Reinhold Niebuhr: “1 am delighted that ‘L/FE‘s Picture History 
of Western Man’ is going to be made the basis of a series of dramatic 
programs. This will be a splendid educational project designed to ac- 
quaint our people with the rich treasures of our heritage.” 
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N°: matter how New York’s bigness 
dramatized, by its people, its 

a Si its retail sales, by almost any 
measure of market size, inevitably you 
are led to one advertising certainty...to 
tap this giant-sized market effectively, 
you have to think in terms of volume. 
Here, where your sales opportunity 

is limited only by your sales effort, the 
Journal-American is read and shopped 
by 4 of every 10 families who read a 
metropolitan evening newspaper. 


That’s 112,000 families more than the 
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second evening paper; 264,000 more 
than the third. 

And the Journal-American is read 
at home, where it influences every 
member of the family when they get 
together to plan their purchases... 
during the leisure hours of evening. 

For greatest family coverage in 
America’s greatest family market, place 
your sales message in the home-going 
Journal-American New York’s 


largest evening audience by an over- 
whelming margin. 


New SPAPER 


NATIONALLY REPRESENTED BY HEARST ADVERTISING SERVICE 
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Trip to Paris Contest Tried by Seiberling 
to Lure Women Drivers to Tire Salesrooms ™"* select the feature of the tire 


|register with dealers and obtain 
the required entry blanks. They 


they like best and state why in 25. 


Akron, April 17—A free trip into dealer stores for a sales talk | words or less. | 
to Paris for two persons will be on Seiberling “safety” tires. It also 
dangled before the eyes of women will provide dealers with names /|tire manufacturer and dealers with 
drivers by Seiberling Rubber Co. and addresses of prospects. 


in a contest to begin May 1. 


To compete for the trip and nine 


A concentrated promotion by the 


a tie-in for Trans World Airlines, | 
which will fly the winner to France | 


Purpose of the contest is to lure cash prizes, car owners, or wives and back, has been drawn up by. 


the women, and their husbands, or husbands of car owners, must, 
,drum & Fewsmith, Cleveland. 


(ADVERKTI 


er. 


“Power Engineering” 
Likes This Movie! 


In its January 1951 issue, Power 
Engineering carried a_ six-page 
article about the Commonwealth 
Edison Company’s new Ridgeland 
generating station. A conspicuous 
item on the first page was this) 
editorial box: 

“On December 7, the Common- 
wealth Edison Co. of Chicago for- 
mally dedicated its new Ridgeland 
Generating Station. It was the 
first time in 25 years that the Com- 
pany had constructed a completely 
new station, all the other capacity 
additions having been made in ex- 
isting stations. Ridgeland is a sleek, 
shiny, beautifully-engineered pow- 
er station—one Chicago may well 
be proud of. The dedication, De- 
cember 7, began with a luncheon 
at the Stevens Hotel attended by 
over 600 of Chicago’s leading citi- 
zens. Before the special busses took 


SEMENT) 


the 600 guests to the station for an 
inspection they were shown a mo- 
tion picture describing the station 
and explaining its operation by 
means of animated diagrams. This 
motion picture was a notable 
achievement in its own right, by 
far the simplest and clearest ex- 
position of the complex workings 
of a power station for non-engi- 
neers we have ever seen. The mem- 
bers of the Commonwealth Edison 
organization are to be compli- 
mented upon having done an out- 
standing job not only in the design 
and construction of this new sta- 
tion but also upon the thought and 
skill that went into this remark- 
ably good motion picture.” 

Ask the Commonwealth Edison 
Company who produced this “re- 
narkably good motion picture”’— 


Seiberling and its agency, Mel- 


® Direct mail aimed at the nearly 
18,000,000 women drivers in the 
country is the backbone of the 
campaign. Although men are eligi- | 
ble to compete, promotion material 
will be addressed to their wives. 
About May 1 women will receive | 
a formal note inviting “you and. 
your husband to spend 12 glorious | 
days in Paris.” It will describe the 
joys of a visit to Paris, give de- 
tails of the contest and list the 
name and address of a local Seib- 
erling dealer. 
Three weeks later, a post card 
bearing a picture of the Eiffel 
Tower and a reminder of the con- 
test will arrive from Paris. In an- 
other three weeks, a copy of a TWA 
baggage tag with Paris marked as 
the destination will come through 
the mail to prod laggards. The 


in color. Ask them about how td haan ends July 30. 


| Light schedule allowed for its pro- 


duction was met, with time to spare. 

Also ask them if the producer 
lived up to his price commitments 
as well as to his delivery date and 
promise of a high quality product. 

Producing a top quality sound 
motion picture requires more than 
cameras, sound recorders, and in- 
sulated studio walls. It requires an 
understanding of both the subject 
to be presented and the fluid na- 
ture of the dynamic sound motion 
picture medium. 


Francisco Films 
185 N. Wabash Ave., Phone: STate 2-0798 
CHICAGO 1 


® Dealer cooperation will be en- 
couraged through the offer of dup- 
licates of the top three prizes—the 
trip to Paris or $2,500 in cash, 
$1.000 and $500—if the dealers 
with whom the winners have reg- 
istered help promote the contest 
in the following ways: 

1. Provide Seiberling with at 
least 500 names for the mailing 
list. 

2. Spend a minimum of $100 in 
addition to direct mail costs for 
newspaper, radio or outdoor co-op 


| advertising. 


3. Hold a prize drawing for con- 
testants who register at that store, 
with three sets of four tires each 


Radio's 


GROW 


There are more radio sets in American homes than there 


are beds . . . there are more than twice as many radio | 


ING 


We 


sets as there are telephones. Every two-and-a-half sec- 


onds, someone, somewhere, buys a radio set. 


And in the nation’s second largest market, WGN reaches 


more homes each week than any other Chicago station. 


A Clear Channel Station... 
Serving the Middle West 


MBS 


Chicago 11 


Illinois 


50,000 Watts 
720 
On Your Dial 


i Ht 4 | 
“enh : 


Chicago office for Minneapolis-St. raul, Detroit, Cincinnati and Milwaukee 
Eastern Sales Office: 220 £. 42nd Street, New York 17, N. Y. for New York City, Philedelphia and Boston 


Los Angeles—411 W. 5th Street 
Chicago—307 N. Michigan Avenue 


Geo. P. Hollingbery Co. 
Advertising Solicitors for All Other Cities 
¢ New York—300 Sth Avenue « 


Atlanta—223 Peachtree Street 
San Francisco—625 Market Street 


WIN ATP 


12 wonderful days in the most exciting city in the world 


And Prise: “AOOC28 im cosh 
3rd Prine: *90C20 tn cach 


Grond Prise: TRIP TO PARIS FOR 
Nee tee weeks wath of enpenene punt er $2500.60 we coum 


‘7 ether prises of OO08 cor 


's how to enter this thrilling Nation-wide 


SEIBERLING donosr- 


There ove ae tires te bey cn parchase of omy hind ip requived ber entry in this contest! 
3. Ther pos send im your emery on the 
tral coma form we'll 
Mow fer the contest seelt 
te 2) words, oe bere, cell ett fearare 
ee ee 
Whe bee aed oh one 
When pee ceeme ie fee peer etry Beet el tel pew eventos 
pew end te bnew ahew tee Seteny Few oe pent fewreres 
end Gre pew © fetter eer tele pew of chee he 


DEALER’S NAME 


“oe 


iad! 
ed 


femme e 
SPOCIAL PRIZE ORAWING FoR 
comrestamts! 


(mame OF CITT) 
pom 


CQ OP AD—This page ad is offered to Seiberling Rubber Co. tire dealers by the 
company on a co-op basis to announce the opening of the trip to Paris consumer 
contest. It will appear in newspapers about May 1. 


/as minimum prizes. 


Requirements of the co-op ad- 
vertising provision are that the 
dealers run a half-page and two 
quarter-pages in a local newspa- 
per, sign up for 42 radio spots, or 


buy outdoor space for 60 days to) 


plug the contest. Seiberling offers 
to pay half of the cost of the ad- 
vertising over the $100 minimum. 


® Newspaper ads, posters, radio 
scripts and display material will 
be provided by Seiberling for use 
by dealers. The company also will 
supply lists of prospects for the 
direct mail campaign from auto 
registration lists, for a price, if 
dealers can’t get names and ad- 
dresses. 

Throughout the contest TWA 
will share in the publicity. The 
“baggage check”, post card, ad 
artwork and display material con- 
spicuously show the airline’s name. 
Contest instructions point out that 
the winner will travel via TWA. 

Store displays will feature travel 
poster art of Paris and London— 


the winner can stop off there— | 


and a TWA hostess stand-up. 

The airlines also will assist in 
sending the post cards from 
France. French postage stamps 
will be flown to the U. S. to be put 
on the addressed cards. The cards 
then will be flown to Paris for 
mailing. 


s J. A. Fouche, Seiberling director 


|of advertising and merchandising, 


said he believes this is the first 
time the contest angle has been 


applied to tire sales promotion. 
| 


|He added that he considers the 
woman’s approach also to be a 
unique departure from conven- 
tional methods and that it “should 
make many women drivers more 
conscious of tires and tire care.” 

In addition to its contest pro- 
motion, Seiberling has planned as 
part of its regular advertising 
campaign this year color ads in 
Holiday, Newsweek, The Saturday 
Evening Post and Time, plus space 
in trade publications. 


Sylvania Names Reinhart 


Charles W. Reinhart, a member 
of the advertising department of 
Sylvania Electric Products Inc. 
since 1951, has been promoted to 
advertising manager for fluores- 
cent fixtures of the company’s 
lighting division. 


Names Mahool Advertising 


Maryland Pharmaceutical Co., 
Baltimore, has appointed Mahool 
| Advertising, Baltimore, to handle 
ithe development, testing and pro- 
‘motion of new products. Joseph 
Katz Co., Baltimore, retains the 
advertising of Rem, Rel and related 
| products. 


_Vidoni Homes to Miller 


| Vidoni Homes, Long Island, N.Y., 
/building organization, has  ap- 
|pointed Miller Advertising Agen- 
‘cy, New York, to handle advertis- 


ing and public relations. 


Y&R Promotes Samuel Thurm 


Samuel Thurm of the research 
,department of Young & Rubicam 
|has been promoted to an associate 
‘media relations supervisor. 
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We just made that one up to sound like some switchboards 


we've called. You have, too, but we think we have a better 


way. We don’t believe in bubble gum for switchboard op- 


erators, but do believe in teaching them the names of our 


people with whom customers need to converse. And our cus- 
tomers have told us they prefer the quick clean click of 
Mr. Bell’s plugs to the popping of bubbles. Small thing, 
maybe, but it saves a little time and a lot of temper. In a 


plant set up to do everything in printing that seems important. 


carl gorr printing company 


1801 W. Byron St., Chicago 13, Ill. - Bittersweet 86-1331 
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Selling man’s magazine 


still the leader in the men’s field 


circulation guarantee 1,750,000 


For the period ending December 31, 1952 
TRUE, The Man’s Magazine delivered 
1,761,133 net paid circulation (66.8% 

in newsstand sales) and well over last 
year’s 1,600,000 guarantee! 


TRUE’s current guarantee is 1,750,000 — 
still greater by far than that offered 
by any other man’s magazine! 


As a result of its unparalleled circulation 
record, TRUE continues to maintain 
its position among this select group of 


leading magazines 


. 5,200,000 26.9% newsstand sales fe; “ 
toe: 4,275,000 42.1% newsstand sales 
wamtee: 5,806,008 43.15, newsstand sales 
atte: 285B,000 6.1% newsstand sales 
satse: 1,750,000: F6.5% howsstand saben ae 


vive: 1,790,000 16.4% wewastand sales 


Source: Standard Rate & Data. Source: Pu iors tatecnerils t5 ABC, Cocermnbar 34, 1962, 
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A Year's Direct Mail All Planned. . . 


Rand to Leave Few Stones Unturned 


in Promoting New 


New York, April 15—Pretty | 
soon now, Remington Rand Inc. 
will break some ads on a new Low- 
Cost automatic bookkeeping ma- 
chine. These will be seen in 11 
magazines and business newspa- 
pers. 

However, if all you see of Rand’s 
campaign for this important ad-. 
dition to its line is the magazine 
copy, you won’t see the major ef- 
fort by any means. Remington 
Rand has prepared one of the most | 
carefully worked out, long-range 
direct mail campaigns ever tried, | 
even in this field where the direc 
mail medium is a natural. 

(Curiously, Rand officials who. 
preferred to keep their identities | 
secret were willing to tell Ap-. 
VERTISING AGE almost the whole| 
story of the elaborate direct mail | 
plan.) 


| 
® Publicity broke at a press con- | 
ference here. Newspaper and busi-| 
ness paper representatives were 
briefed on the features of the Low- 
Cost machine by company execu- 
tives and bookkeeping specialists. 
Simultaneously, detailed publicity 
releases for 19 separate markets 
were sent to 1,300 executive, busi- 
ness and industrial publications. 
The May issue of “Systems,” the 
company’s external house organ, 
will carry the first of several ar- 
ticles on the new machine. 
In June, full-page ads_ will 
break in Business Week, Dun’s Re- 
view, Fortune, New York Journal 
of Commerce, Nation’s Business, 
Newsweek, Rotarian, Time, U. S.. 
News & World Report and Wall | 
Street Journal. In most of these 
publications, ads will run regularly | 
through March, 1954. 


# While Remington Rand Inc. ad- 
vertising, publicity and public re-| 
lations are intra-company func- | 
tions, set up within departments | 
under the same roof, the company’s 
advertising for this campaign is) 
being placed by Leeford Advertis- | 
ing Agency. | 

Sixteen special markets, such | 
as automotive dealers, banks, in- | 
surance companies, local govern-| 
ments, accountants, etc., will be. 


NO. | 


DAY-JEWISH JOURNAL 
Is The Most 
Potent Force in Jewish- 
American Journalism 


READER INFLUENCE: It combines 
the editorial power and wide 
range of features formerly di- 
vided between the two great 
Jewish newspapers that are now 
merged under The Day-Jewish 
Journal masthead. 


ADVERTISING INFLUENCE: Its 


greater circulation is concen- | 


trated in homes of the nation’s 
biggest-per-capita buyers of 
food, drug and household prod- 
ucts—of appliances, radios, TV 
sets, autos, etc. 


Joseph Jacobs Organization 
National Advertising Representative 
1 East 42nd Street, New York 17, N.Y. 


MUrray Hill 7-6234 


Low-Cost Machine 


reached by a total of 74 full-page 


ads in 30 business publications. 

First of the series will be an- 
nouncement ads. These will em- 
phasize “the new Low-Cost ma- 
chine which gives complete book- 
keeping results, including full de- 
scription of entries, for large or 
small business.” The “low cost’ 
factor will be stressed to develop 
inquiries and requests for demon- 
strations. 


s Coinciding with the announce- 
ment ads will be displays in win- 


offices of the company. 

Early in June a five-phase di- 
rect mail campaign will get under 
way. This calls for an estimated 


direct mail monthly. 
@ Phase 1 is an announcement let- 
ter with mailings spaced through- 
out the eight weeks of June and 
_July to provide an even flow of in- 
quiries. Two market groups have 
been designated as targets. 
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. will switch to inquiry ads. The tion material are expected to be ob- 


theme will be built around a large tained from these field reports of 
illustration of the product folder. salesmen and engineers. 


This is intended to serve the double | 
purpose of perpetuating announce- 


Also in October, the inquiry ads 


will give way to a continuing 


ment of the machine while seek- | series of ads in all publications to 


ing more inquiries. 


| be used. The theme will stress the 


The first group is made up of e Phase 3 calls for use of specific concrete advantages of the Low- 
application letters. These will be Cost machine and reasons for hav- 
sent to selected executives in those ing a demonstration. Additional 
markets only that can be reached offers will be made of literature, 
economically by direct mail. Vol- which, it is expected, by October 
ume will be commensurate with will have been broadened in scope 
the ability to assimilate and serv- to include examples of actual use 
ice inquiries previously received of the machine in a number of dif- 


CPAs, financial institutions, ac- 
counting and office managers of 
‘manufacturing plants. Reply-O- 
Letters and cards will be used. 
Copy is to be of an introductory 
nature. It plays down the product 
‘folder in favor of a demonstration 
offer. 

The second group is composed 
of 17 categories of retailers and 
| wholesalers. 
|@ Phase 2 is a followup letter to 
_be mailed to the first group during 
the four weeks of August and to 
group two through the four weeks 
of September. Emphasis will be 


letter and will play up the product 
folder and give the demonstration 
(offer second place. 

| As the followup letters go out in 


from other solicitations. 


e Phase 4 calls for mailing speci- 


‘ferent business situations. 
Concurrently, a change in win- 


fic market letters in September and|dow displays will complete the 
| October, as vocation folders cover- |fadeout of the original announce- 
ing pertinent markets are pro- ment theme. 

duced. In contrast to the product | Phase 5 will consist in the use 
folder, which deals with the ma- of certified report letters. These 
chine and its features, the vocation are personal testimonials by users 
folder narrows down the applica- of Remington Rand products. 


business field. 


} 
t\dows of 200 branch and district the reverse of the announcement | tion to performance in a specific | 


The company’s use of sales pro- 


} ° ° . ° 
motion literature is also varied. 


| An important source of vocation|' The program for the new Low- 
‘folder material is expected to be|Cost machine calls for early com- 


developed from sales 


reports. | pletion of a number of brochures 


mailing of about 250,000 pieces of September, the advertising motif Fresh ideas for additional promo- for direct mail use, and distribution 


@ As a businessman. 


He is one of more than a million TIME-reading family 
heads who buy, or influence the buying of, goods 
and services for their companies. 


# 


prt 


gaews 7 Ud ™ . Per 


M@ Evidence on request. 


The following research reports present the facts of 
TIME’s readership among the top men of each market 
listed. Please send, by number, for the reports you are 


interested in. 


MAGAZINES READ BY: 


Executives who ship by rail 
Buyers of materials handling equipment 


NO. OF REPORT: 
1090 
1111 


Best customers and prospects of 60 industrial 


companies 


Presidents of U. S. corporations 


1053 
1110 


Top executives and professional men in the 


construction industry 
U.S. purchasing agents 
Engineers listed in ‘‘Who’s Who in Engineering” 


Bank presidents 


Government officials in Washington, D.C. 
“‘Men on the Way Up” 

Buyers of office machinery and supplies 
U. S. truck owners and prospects 


1093 
1124 
1069 
1047 
1111-A 
1102 
1096 
1105 
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by salesmen, totaling about 300,000 date. 

pieces. These range in type from Requests for demonstration will 
two-color, four-page vocation fold- be signaled on the day received by 
ders to three-color, six-page prod- teletype to the branch manager 
uct folders and application folders. concerned. The original inquiry 
The latter illustrate results which will be forwarded to the salesman, 
can be achieved with the machine together with a 5x3” card remind- 


in specific accounting jobs. 

It is confidently expected that | 
the initial stages of the campaign | 
will produce a substantial number 
of live inquiries. 


s The procedure established to 
assure maximum coordination be- 
tween headquarters and the field 
makes provision for two courses of 
action. Both are provisional and 
subject to change as circumstances 
require. 

Requests for literature only will 
be acknowledged by letter trans- 
mitting the appropriate material. 
Carbon of the acknowledgement 
will be attached to the original in- 
quiry and sent from New York to 
the covering branch office. This 
will inform the salesman of the 
steps already taken and urge a fol- 


lowup call at the earliest possible 


ing him of the teletype memo. 


® Remington Rand’s business serv- | 


ices division will make a monthly | | 


tabulation of all inquiries not re- 
ported on by the field. Sales pro- 
motion will then urge branch man- 
agers to make certain that these 
prospects are properly serviced. 

As sales progress, application, 
vocation and case history material 
is obtained, it will be used as the 
basis of future publicity releases 
and magazine features, and will 
also be used in both internal and 
external house organs of the com- 
pany. 

An extremely important theme, | 
and one which will be developed | 
later, will be integration of the | 
Low-Cost bookkeeping machine) 
with other Remington Rand prod- | 
ucts to produce a complete, well-| 


varies with the organizational 
needs of particular companies, the 
services of a staff of qualified sales 
and systems engineers to make the 
necessary analyses wiil be given 
special emphasis in the advertis- 
ing and sales promotion copy. 


Mullins Mtg. Boosts Alderman 


C. D. Alderman, regional sales 
manager in the Washington-Phila- 
delphia-New York area for Mul- 
lins Mfg. Corp., Warren, O., maker 
of Youngstown Kitchens, has been 
promoted to v.p. in charge of mer- 
chandising. 


Boston Hose Boosts Maloon 


Fred V. Maloon, manager of the 
i New York office, has been pro- 
 . , ted to general sales director of 
GOOD HUNCH?—Tying in with the Ken. ™O0! : 
tucky Derby classic, Glenmore Distilleries rarest hh ge Hose & Rubber Co., 
Co., Louisville, has rigged up this counter ambridge, Mass. 
display showing Col. Glenmore with the 


winner. Associated Display Services, Chi- Daisley Heads WIS-TV Sales 
cago, built the piece which, incidentally, ‘ : 

shows that the Derby winner is No. 3. | Thomas F. Daisley has been pro- 
/moted to sales manager of WIS- 
|TV, new Columbia, S.C., station. 


rounded installation. Since the ex- He has been a sales representative 


act nature of any such installation | for WIS, the radio operation. 


| positions to buy | 


@ As a family man. 
He and his wife and their friends are consistent best 


customers for all types of better products and serv- 


ices. Their interests 


are broader, and their means 


way above the national average. 


@ Evidence on request. 


The following reports present the facts of TIME’s reader- 
ship among known buyers of better merchandise. Please 
send, by number, for the reports you are interested in. 


MAGAZINES READ BY: 


NO. OF REPORT: 


Best charge-account customers in 21 leading 
department stores 1089 
Home appliance buyers 1117 
Television set buyers 1122 
New auto buyers 1108 
U.S. college graduates 1015 
U. S. holders of air travel cards 1061 
U. S. college students 1121 
Women members of department store is 
college fashion boards 1070 
Life insurance buyers 1128 
Buyers of men’s shoes 1068 
Guests at U. S. resort hotels 1083 
International air travelers 1131 


e aiged : mer 
_ 


Q.E.D. 


Whatever you are marketing—from tur- 
bines to tourist tickets—your prime pros- 
pects are the readers of TIME. Circulation 


now 1,700,000 families — America’s largest 


audience of best customers. Best customers 
in two positions to buy. 


IGA Stores to Boost 
Newspaper Volume 
in ‘53, Says Johler 


LINCOLN, Nes., April 14—The 5,- 
000 member stores of Independent 
Grocers’ Alliance will boost their 
|newspaper advertising from $1,- 
,800,000 in 1952 to more than 
'$2,000,000 in 1953, according to 
Orville Johler, IGA’s national ad- 
vertising manager. 

In making his prediction at the 
annual IGA retail store owners’ 
meeting here, Mr. Johler reported 
an IGA finding that in the food 
field “there is no practical substi- 
jtute for newspaper advertising.” 


s “We find newspapers the most 
effective medium for selling . food 
at the retail level because we like 
to give our customers the news of 
reduction in food prices at the 
same time they receive the news 
of local, national and international 
events,” he told the grocers. 

“The newspaper is a handy ref- 
erence for shopping at all times,” 
he added. “It is doubly important 
to have these references readily 
available now, as food prices are 
on the downgrade.” 


2 Named Noyes Art Partners 


A. J. (Jack) Blyth, with the 
studio in a creative capacity, has 
been admitted to partnership in 
E. H. Noyes Art Studios, Detroit. 
John M. Ambrose, formerly in the 
advertising and sales promotion 
departments of Gar Wood Inc., has 
been made a partner also. 


Gold Star Names Miss Poplett 


Mary Z. Poplett, formerly pub- 
lic relations director with Henry 
M. Hampstead Co., Chicago agency, 
has been appointed public informa- 
tion officer for the Gold Star 
Wives Service Foundation, Chi- 
cago. 


Dailies Promote MacMannis 


Kenneth L. MacMannis has been 
promoted to manager of general 
advertising for the Telegram and 
Gazette, Worcester, Mass. He 
joined the dailies’ retail advertis- 
ing staff in February, 1950. 


Sellavision Names 2 Execs 


Alfred T. Horn has been elected 
president and secretary of Sella- 
vision Corp., Hartford visual sales 
counselor and designer. Bernard 
S. Vinick has been elected v.p. and 


treasurer. 


*on a European Tour he saw 
advertised in his favorite 


magazine, AMERICAN ARTIST. 


And he's just one of the 220,000 
commercial artists, hobbyists, 
teachers, students, ort supervisors, 
architects and craftemen whose 
buying is influenced by the 

hour or MORE they lavish on each 
issue of American Artist! 


These people spend over 10% 

of their earned income on Iuauries 
like cruises ond vacations — 

over $250,000,000 on necessities like 
ort supplies! 


If you sell Paper, Engravings, 
Typography, Printing, Photo Supplies, 
Art Materials or Courses, Books, 

Resorts or Travel, write today for details. 


american artist 
24 W. 40th St.,N. ¥.18,N. ¥. CH 4-2678 
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America’s 


‘Plan $25,000,000 Center | 


Capital Co., wholly-owned real 


Magazine Bureau, Never a TV Enthusiast, 
Points to Decline in Number of TV Shows 
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eet me estate subsidiary of Transamerica 
"ee FORE M 0 ST Corp., Beckett & Federighi, East. 
We Gib eee: a eine Bay, land developer, and Macy’s 
\ _Magarine ~ 
| Only ABC Toy Poper ‘nounced plans for the develop-| 


Oldest in Field iment of a $25,000,000 shopping 


New York, April 15—The Mag- 


San Francisco, a division of R. H. |azine Advertising Bureau, which 
Macy & Co., New York, have an-| never misses an opportunity to 


call attention to a slackening of 


Leads in Lineage 


1 Write for New Market 
Dato Folder 


center in the East Bay area, 


‘of 1955. 


the pace in television, points out 


that the number of sponsored net- 
tween San Leandro and Hayward, | , ‘ 
Cal. Construction of the 48-acre| Work TV hours declined in 1952, 


\\ center will start in the spring of | although billings climbed to a new 
rr Weed t a. e /1954 and be completed in the fall 


high. 
| The billings gains, MAB pointed 


ANNOUNCEMENT 


he hyip ting, nea ig Ining 


sept tek! + ci here # Rt bare THE 
ee Serer GIBRALTAR CORRUGATED PAPER COMPANY 
peepee INC. 


of North Bergen, New Jersey 
' has purchased the Display Division of the 


RIVER RAISIN PAPER COMPANY 
of Monroe, Michigan. 


2 


This Division, which specialized 
exclusively in point-of-purchase displays, 
will now be moved to North Bergen, 
where it will be operated in 

conjunction with GIBRALTAR’S 
Merchandising Display Division. 


To its many clients and friends 
GIBRALTAR is happy to offer 
these increased facilities for the 
creation and manufacture of 
proven corrugated floor-stands 
and counter-displays. 


8101 Tonnelle Ave., North Bergen, New Jersey  LOngacre 5- 


3405, N. Y. or UNion 3-4700, N. J. 


out, were due partly to higher 
rates and extra stations going on 
the air. 
This is how MAB summarized 
the story: 
GROSS NETWORK BILLINGS 
(IN THOUSANDS) 


Per Cent 
Gain or 
1952 1951 Loss 
Ist quarter $ 45,674.3 $ 26,408.4 73.0 
2nd quarter 42,941.8 28,839.7 48.9 
3rd quarter 40,226.5 30,136.7 33.5 
4th quarter 51,952.1 42,6047 21.9 
Total $180,794.7 $127,989.5 41.3 
SPONSORED NETWORK HOURS 
Per Cent 
Gain or 
1952 1951 Loss 
Ist quarter 1490.8 1,5885 — 62 
2nd quarter 1,312.3 1,568.0 —16.3 
3rd quarter 1,209.6 1,315.3 — 8.0 
4th quarter 1495.6 1,725.46 —13.3 
Total 5,508.3 6,197.4 —11.1 
MAGAZINES’ 3-MONTH 
BILLINGS GAIN 8.1% 


New York, April 14—Magazine 
billings hit a new high of $132,- 
900,000 in the first quarter of 1952, 
the Magazine Advertising Bureau 
has reported. 

This represents a dollar volume 
gain of $10,000,000, or 8.1% over 
the $123,000,000 recorded in the 
first quarter of 1951. Magazines 
carried $553,000,000 in 1952. If the 
present rate were to continue, the 
1953 figure would be nearly $600,- 
000,000. Pages also increased, but 
less than 1%. 


Book, Movie Get Joint Drive 


Paramount Pictures Corp., New 
York, and Pocket Books Inc., New 
York, are conducting a joint pro- 
motion for the science fiction 
movie, “The War of the Worlds,” 
and a paper-back reprint of the 
H. G. Wells classic. Book dealers 
will be supplied with streamers ad- 
vertising the book and film. Bu- 
chanan Co., New York, is the 
Paramount agency and Lawrence 
Fertig & Co., New York, handles 
Pocket Books. 


Ted Sommers Inc. Adds Two 


Ted Sommers Inc., Bridgeport, 
has been appointed to handle ad- 
vertising for Parker Herbex Corp., 
Stamford, Conn., maker of a hair 
preparation. The account formerly 
was handled by Calkins & Holden, 
Carlock, McClinton & Smith, New 
York. WICC-TV, new Bridgeport 
television outlet, also has appointed 
the agency. 


Petrik Co. Adds Partner 


John G. Petrik Co., Philadel- 
phia agency, has added a new 
principal and changed its name 
to Petrik-Kevis-Greenfield. The 
new partner is David Kevis, for- 
merly an account executive with 
National Transitads, who becomes 
a v.p. John Petrik and William F. 
Greenfield continue as president 
and v.p., respectively. 


Thibault & Walker to Ovesey 
Thibault & Walker Co., Long 
Island City, N. Y., manufacturer 
of vehicles and basic varnishes for 
the paint industry, has named 
Ovesey, Berlow & Straus, New 
York, to handle its advertising. 
Plans call for business papers and 
direct mail. Pavar Agency, New 
York, formerly had the account. 


Five Added to AFA List 

Kircher, Helton & Collett, Day- 
ton agency; the Journal and Cour- 
rier, Lafayette, Ind.; Child Life, 
Boston; Paul Grant Advertising 
and William Hart Adler Inc., both 
of Chicago, have been elected to 
sustaining membership in the Ad- 
vertising Federation of America, 
New York. 


Crosley OKs Aerojet Merger 
Stockholders of Crosley Motors 
Inc., Cincinnati, have followed 
stockholders of Aerojet Engineer- 
ing Corp. in approving the merger 
of the two companies. The combine 
will be known as the Aerojet-Gen- 
eral Corp. Plans are being made 
for the manufacture of metal parts 


for JATO and other rockets. 
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Already, during the first 100 days of the year, House & HOME has gained 100 

new advertisers. For any magazine, this is no mean feat. But, for a new professional 
magazine to chalk up 100 new advertisers in 100 days is an unheard of accomplishment 
and complete confirmation that nothing succeeds like success — for advertisers. 


house+home 


PUBLISHED BY TIME INC., 9 ROCKEFELLER PLAZA, NEW YORK 20, N.Y. 


. Oy cc. ‘ay a rere > ea we ye Basis £ ee lt a ae kee i eae at ie oe es oe: Pees hr ee ag kta ete ee ee ea ek, ORL gee a eS ae § » SE De a ae ce, ee eee vee Gg ee Se Si gh he has Te ee aS SP RLY Le eer a aw 
Lene? hee a ts, a eee eae ae Ser oh SPOR te rites, a ale Cee ay ae we ee Beer afte 2 FARM TS a rc ks at te hn ta S Ans § oe eae eo teg Maan eM cee es is cs ow, bere 4. gO 4 fe tae ma Me Sage 3 aR a “Otay 32 aie Ry 
pe aes, Ce 4 ’ EO ee ee a Pt ie fe PP et oe pe ie He Treigrta Pee gS a, oh eee eden i. 7 mm ean tepa: 8 C * ey © aged ae ery Sees ee eas ile re * Me da Sar , Ora vara NERO feet i roa ie ies te 
Os Peet py RN Rafe ag ee Na SG AD Se AS ecm — ¥ * ee een iene pieced ASI, RR TNT Sh ee Tere Ana edie tte Foes Ree a. ae oor eepdent “eat 3 
SE ee sae eee Lae Near? eae ee ae Sean Ven Seegecs es eee a ea” ; ae fg rs) : ad is Ee te sees eet Metros ia Re Sha a a : oy Theat 
"| : eee Pea eg : : as a be ees ie . ets oe ne 5 Sra ; ae Peet Sse ee hee! wae Prete ibang! ay. ap aera al ee ey 
; pe es Sa Berea Sst taken epee eaigaaiale seipeagt Maen sink a Ze bis Seat iie) ra tee ¥ bre Bon las “eg oo ee oa BPS ee UEP, polities Net Sea ‘ DB oe oe hae Dee Sains Cae aid Mes ~ ee aaa eee Oa ee 
Nees 23 oS ee Ae mes peo Bee ee ee Sage ee pe he | RANEY Toate Meee Se oe Sh een, 3 Ark Je in tetas aren aT MES mg Toy. 42 ae SWE pt a 4 a) ty, Gaeta ia ieee 7 ote aeRNE oe eee hee 
5 ’ ’ en - ‘ : cron 
)] ; 
} } 
: 
| : 
| 
| 
i 
‘ 
{ 
eae 
eat 
ie eae, Ae 
ti: ey: 
4 ‘ age c Pe 
WE See 
E. : eam we 
z Ree 
i : ‘ cee 
| a § = yi os 
iz? : i . Bete rae 
| { 5 ee bao ee < a ah 
14 a ‘3 3 ae r é a 
{ 43 —— 
' es : ces 
i 5 : . ae? 
ay . ‘ Been ie 7 24 
| ite : Re 
if P é : 
} 
- 
| ( 
te sh 
q = : 
A = cs cot Fe 
. Bes 
| mp 
, } 
ee pore 
‘ Rees ss 
: : 2 
| boat . Ae 
; | : ‘ SASS 
} ie yg 4 
> x * ~— ass “ ie i 
i e : c a hee 
d ; j 
, * co Sagi 
' 4 a 5s r : ; i s a 
Be i re + ee 
ate aeagt 
hg 4 Ee 
7 _ q > ei ale 
eon 
. = ‘ 
, > Pics ts 
" a 
, = 
: 
> rae 
J ete 
Ses 
ee 
’ ee 
: S pS 
ets 
weer 
, 7 “sie 
: i ie 
4 f Pace 
i q ia! es 
- a at > 
7 De 
q Q Lary me 
! ‘a - a aie 
if er 
} : 
» a 
> : . 
< i = 2 « 
4 s 2 
1 en oe 
q oe 
5 i | 
t e. ds 
‘ ee of 
i" yeaa 
i j 1 ene 
Le Ne 
‘ Areas ten 
it ok Ae ian 
t Pe 
| , 2 Be 
Pee 
ie Be sie 
ta 2 . 
ph <7 ans 
% AE ee 
F 
* 
- q 
- “ 
y } 
“4 } 
' 
D i : 
} 
= } 
? 
ls | 
' ; 
. 
' as 
d Oe ON Ht 
“ ; 
Tr 
f 
e i] : 
\- ( 
le i 
ie ; z '- i y wf % > ’ ‘ oy oe aye ye Rm = Co ie = 4a. mw a ey ; “iy oe rs ; x fe: . . as ots 


54 


‘Sunday Post' Hikes Price | Carlier Boosted to Ad Head 

The Sunday Post, Bridgeport, Richard Carlier, since 1949 ad- 
Conn., has increased its price to vertising manager for Bigelow- 
15¢, a boost of 5¢. Sanford Carpet Co., Thompsonville, 
Conn., has been promoted to ad- 
vertising and sales promotion di- 
rector. He succeeds the late Bruce 
K. MacLaury. 


Stove Firm Promotes Two 

Paul Inskeep, sales manager, has 
been promoted to director of sales 
for Detroit-Michigan Stove Co. to 
succeed L. E. Clancy, who has re- 
signed. Mr. Inskeep is succeeded 
by Milton W. Elert, his assistant. 


New Sales Opportunities 
for Fishing Tackle and 
Equipment Manufacturers 


It will pay to investigate this new tackle and 
equipment merchandising medium. Write or 
phone Fred E. Owens, Publisher. 


Fishing “Tackle 


Whirlpool Appoints Snyder 

Louis M. Snyder, formerly sales 
manager of General Appliances 
Co., Omaha, has been appointed 
director of sales training for Whirl- 
pooi Corp., St. Joseph, Mich. 


Wo0Dland! TY 


7 TRADE NEWS | 


Phone Wilmette 4714 


ee 
Wilmette, Hlinors . 


its Co Fe 


Woodland is summer's 
cool spot for hot profits 


Take it from the tax collector. There are more people 
spending more moola in this area in summer than in the 
average months for the rest of the year! And these sales 
tax figures from Michigan’s Revenue Department prove it. 


44% of Families 
Own Video Sets; 
65% in Northeast 


New York, April 14—Forty per 
cent more U.S. families owned TV 
sets in January this year than a 
year earlier, according to Market 
Research Corp. of America. It re- 


ports that 19,500,000 families 
(44%) owned video sets the first 
of the year. 


The northeastern section of the 
nation showed only a 30% gain in. 
set ownership last year, but it led | 
at the beginning of 1953 with a 
65% saturation figure. This com- | 
pared with only 27% saturation | 
among families in the Southwest, 
although southwestern families 
_with TV sets increased 145% from 
January, 1952, to January, 1953. 


© The Market Research Corp. an-. 
alysis shows that the market at} 
the start of 1953 still had approxi-| 
mately the same proportion of up- | 
per, middle and lower income fam- | 
ilies as it had a year earlier. How-| 
ever, white collar families com-_ 
|prised a lower percentage of the 
|total TV market than a year earli- 
er, and more childless families are 
now in the audience. 

There also are fewer people with 
college education in the TV audi-| 
/ence, proportionately, than a year |! 
/ago. The number of farm and small | 
town families with sets doubled 
‘during the year, against only a 
|27% gain among metropolitan area 
‘families. 


@ The report gives the following | 
|'breakdown of TV set ownership: 


\starting on May 1. 


Television Set Ownership 


% of Total Families in| 


Each Market Division 


J FIMIi|AIM{5S/}|43I/}|A/iS|}O;}N! OD 
$4,200,000 anaes Barts wnat 
4,000,000 \ oe moet ors a 
3,800,000 . Sn PP at = 
3,600,000 + avenge monn om Stan — 9406.48 38 é a 
3,400,000 val 
ae rae a 
3,000,000 7 1 


Based on 1952 receipts from 19 Woodland 
counties. Receipts of each month reflect sales 
of month preceding. 


ame The U.S. Department of Commerce 
ss gets into the act by estimating three 
to four million tourists spend more than $200,000,000 in 
Western Michigan each year. Most of this boom business 
occurs in summer, of course. 


So, “Dig that cra-a-azy Woodland market”, Hazel. You'll 
hit paydirt every time. 


GRAND RAPIDS, MICHIGAN 
Grandwood Broadcasting Company 


NBC — Basic; CBS, ABC, DuMONT — Supplementary 
National Representatives: Katz Agency 
Associated with 
WFBM-AM and WFBM-TV — Indianapolis, Ind., WFDF —- Flint, Mich, 
WEOA — Evansville, Ind. 


Jan. Jan. % In- 

\Type of Family 1952 1953 crease 
| Regions: 
| PRREIROREE crcsescecrsasceseese 50 65 30 
SEE “dadibsibckoiyvedennessieceh 14 24 71 

North Central ............ 31 46 48 

Mtn. & Southwest ...... 2 27 ~=145 
| PECIFIC .......sssrerseeseeeeseees 30 43 43 
City Size: 
PRE dscsartinsedeissesscsseeess - 18 100 
Under 2,500. ..ccscsces. W 22 +=100 
| 2,500 to 50,000 ........ 13 26 100 
50,000 to 500,000 .... 31 47 52 

500,000 & over ........ 59 75 27 
Ec ic Class: 

By ID Slihansisereeranees 38 55 45 

SE 35 50 43 

LOU Een 33 45 36 

0 eee 20 29 45 
Education: 

Grammar school ........ 26 38 46 

High school ................ 38 53 39 

EE vatsovcsintictesesvnis 30 45 50 
Occupation: 

Prats, G BneG,. cccrcescssss 36 53 47 


Cler., Sales & Serv. .... 34 49 44 
Crafts, Skilled Labor .. 41 56 37 
Laborer & Operator .... 35 47 34 


2 Nye 9 16 77 
Size of Family: 

| 1 & 2 members ........ 22 34 55 

2. eee 35 47 34 

| 4 & 5 members ............ 38 54 42 


| 6 members & over .... 32 47 47 


Presence of Children: 

| 5 Years & under .... 41 54 32 
| 6 Thru 12 years ........ 40 55 38 
| 13 Thru 20 years ........ 33 47 42 
. 7 |. eee 23 35 52 


| United States Totol ...... 31% 44% 40% 


Source: National Consumer Panel of Mar- 
ket Research Corp. of America. 


‘Stuart Joins O. L. Taylor 

| Robert E. Stuart, formerly an 
account executive for Lannan & 
Sanders, Dallas agency, has been 
‘appointed Dallas office manager 
‘for O. L. Taylor Co., radio-tele- 
vision station representative. He 
succeeds Fred Vance, who has re- 
' signed. 


Michael Joins Bruce Brewer 

| Warren J. Michael, formerly an 
account executive with Nelson- 
Willis, Cincinnati agency, has 
‘joined the Minneapolis office of 
| Bruce B. Brewer & Co., agency. 


tee ee one ee ton 


Advertising Age, April 20, 1953 


| sonowmnt executive with Ruthrauff 
: i : : . |& Ryan, has been appointed to the 
ne “ae Bees Ag ngage 1 Roi |new post of advertising and sales 

many pape 'promotion manager of Schaible 


between five and 11 years of age, set : P 
has made its appearance on news- _Co., Cincinnati producer of plumb 


stands. Leader Enterprises Inc., | 128 and heating equipment. 

New York publisher, has appointed |, E 

Larry Gore Associates to handle | ‘News’ Shifts Grevin to N. Y. 

press and public relations. Robert Grevin of the Chicago 
| Daily News retail advertising staff 


‘has been promoted to the New 
Test Campaign Planned York office to handle retail adver- 


Prince Macaroni Co., Lowell, | tising. He succeeds Lee Terry, 
Mass., manufacturer of spaghetti, | who has been promoted to the New 
macaroni and noodles, has ap- York national advertising staff. 


pointed Reingold Co., Boston, to 
conduct a special newspaper and KOA Appoints Atkins 
James Atkins, previously with 


spot radio test campaign in Maine, 
_American Broadcasting Co.’s tele- 


New Hampshire and Vermont, 

| vision — in New York, has 
‘been appoint assistant to Don 
Geis Joins Schaible Co. Searle, general manager of KOA, 


Richard M. Geis, previously an Denver radio outlet. 


WOODland! AM 


‘Children’s Times’ Bows 


el 
From the desk 5 
ALLEN eDwA 
ed 


Easy on that hiatus, Hazel 


Maybe you have pegged Grand Rapids as a 
typical midwestern city. And maybe some 
of these cities do look like good axe bait for 
your summer cut-back. But, hold it, Hazel, Grand 
Rapids is different. 


There are more people in and around Grand 
Rapids in summer than in winter. And they spend 
more dough. Because Grand Rapids is right smack 
dab in the middle of “The Vacationland of the Mid- 
west”. (Western Michigan, of course.) 


Not only do Michiganders know how lucky they 
are and stay home summers... millions come up 
from less fortunate states to enjoy the woods and 
the lakes and the weather. A glance at the opposite 
page will tell you they come “loaded”. 


So play it smart. Keep your schedules on WOOD 
and WOOD-TV this summer. Tell the client why 
(Katz has all the dope) and he’ll tag you as a real 
smart doll, Hazel. 


GRAND RAPIDS, MICHIGAN 


Grandwood Broadcasting Company 
NBC — 5,000 Watts 
Associated with 
WFBM-AM and WFBM-TY — Indianapolis, Ind., WFDF — Flint, Mich. 
WEOA — Evansville, Ind. 
National Representatives: Katz Agency 
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NEW AGENCY—This page color ad for 
Saginaw Steering Gear division of Gen- 
eral Motors ran in The Saturday Evening 
Post April 11 and Life April 20. It is one 


in a series prepared by Saginaw’s 
new agency, D. P. Brother & Co. (AA, 
March 16). 


Novel About Admen 
Is Good-Natured, 
But Lacks ‘Whoopee’ 


New York, April 16—Rinehart 
& Co. considers “The Glorification 
of Al Toolum” a _ good-natured 
spoof of certain phases of the ad- 
vertising business, and this is true. 
TV writer Robert Alan Aurthur’s 
novel, which Rinehart publishes at 


$3, is as good-natured as it is hard- |. 


pressed for the “hilarious whoo- 
pee”’ which Rinehart also promises. 

The story starts with a Dagwood- 
style “average man,” endows him 
with a wife and three engaging sons 
—an athlete, a poet and a “prob- 
lem”’—and then gets him named 
“Yankee Doodle ’52” by an enter- 
prising adman. The ensuing up- 
roar is like something out of a 
Preston Sturgess movie, only some- 
how not half so funny. 


# The trouble is that the gags on 
modern Americana, while certainly 
current enough, are a little too ob- 
vious. Al tries a new drink with 
great fanfare—and doesn’t like it. 
He gets in trouble, as Mr. Average 
Man, for not having, or wanting, a 
television set. He turns out to have 
joined a novelist’s version of In- 
stitute of Pacific Relations. Worst 
of all, he gets all worked up upon 
hearing that his problem son is to 
be given a “Roaring Shock Test.” 
Then, of course, there’s the 
Bright Young Exec who at the 
story’s end leaves his Madison Ave. 
office and heads uptown to “be a 
writer and starve in a Bronx walk- 
up.” It looks suspiciously as though 
he is planning a book on “The Glo- 
rification of Al Toolum.” 


‘Gravy Planet’ Will 
Be Published Soon 
as Ballantine Book 


New York, April 15—Advertis-. 


ing agency men, cruelly hurt by 
the barbs of fiction, are due for an- 
other archery session, this time 
with science fiction writers han- 
dling the bow. 

Readers of ADVERTISING AGE may 
remember the account in AA, June 
2, 1952, of “The Gravy Planet,” 
which ran serially in Galaxy, a 
science fiction magazine. it con- 
cerned the efforts of an agency to 
handle the Venus account, includ- 
ing the colonization of the new 
planet, and feuds between agencies 
in which the account teams are 
likely to be liquidated, and an 
underground organization of Con- 
sies (an abbreviation for conserva- 
tionists). 


a Well, this story (revised, and 
equipped with a new ending) will 
be published by Ballantine Books 
on May 18. Its title has been 
changed to “The Space Merchants,” 


} and its hard-cover edition will sell 


for $1.50, the paperbound edition 
for 35¢. A business which still re- 
members “The Hucksters” can see 


what happens when science writers | 


plot a marketing curve. 


Robert Feldman Joins WHYN 


Robert Feldman, since 1946 sales’ 
manager for WMAS, Springfield, 


Mass., has been appointed sales 
manager for WHYN and WHYN- 
TV, Springfield. 


Gibralter Boosts Boochever 


S. Paul Boochever, director of 


merchandising displays and spe-| 


cialties, has been promoted to v.p.. 


in charge of the display division of | 


Gilbralter Corrugated Paper Co., 


New York. 


Geoghegan Elected a V. P. 


William C. Geoghegan, formerly 
v.p. at Compton Advertising, has 
joined Sherman & Marquette, New 
York, as v.p. 


: in the Oregon Country 


| ONLY home-owned newspaper 


you get 
ction 


when you use Portland’s 


cawoin the JOURNAL 
REYNOLDS-FITZGERALD, Inc. 


Member Metropolitan Comic & Pacific Sunday Magazine Groups 


Prospecting for customers? 


Use Trade Mark Service 
in the ‘yellow pages’ of 
the telephone directory. 
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20 Industrial 
Ad Campaigns 


Win ABP Awards: 


Directness, Logic and 
Simplicity Given Most 
Weight, Winners Told 


(See Pictures on Page 88) 
MILWAUKEE, April 15—Twenty 
companies and their agencies re- 
ceived awards in six divisions in 
the 1ith annual competition for the 
most effective use of advertising 
in industrial publications spon- 


Publications here tonight. 

The winners were chosen by 18 
Milwaukee executives who read 
business papers regularly and eith- 
er buy or influence buying for 
their companies. George L. Staudt, 
advertising and sales promotion 
manager of Harnischfeger Corp., 
was chairman of the group. 

First award winners in the six 
divisions are: 


rials): United States Steel Corp., 
Pittsburgh. Agency, Batten, Bar- 
ton, Durstine & Osborn, Pittsburgh. 


® Division 2 (maintenance and 
service equipment, parts and ma- 
terials for installation in residences, 
stores, factories, etc.): United 
States Steel Corp. Agency: BBDO. 

Division 3 (operating machinery 
and equipment; equipment used 
in the production of goods or in 
industrial operation): White Mo- 
tor Co., Cleveland. Agency: D’Arcy 
Advertising Co., Cleveland. 

Division 4 (primary and process 
materials; “unfinished” or raw ma- 
terials used in the production of 
goods): 
Co., Canton, O. Agency: BBDO. 

Division 5 (component parts and 
materials, containers, 
supplies; “finished” items used in 
*the production of goods or in pack- 
aging): General Electric Co., 
Schenectady. Agency: G. M. Bas- 
ford Co., New York. 

Division 6 (public relations and 
services): Westinghouse Electric 
Corp., Pittsburgh. Agency: Fuller 
& Smith & Ross, Cleveland. 


sored by the Associated Business 


Division 1 (construction mate- 


Timken Roller Bearing 


packaging 


s In making the presentations, Mr. 
Staudt told the greup of companies 
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,and agencies that the judges had Memphis; agency, Greenshaw & Niles, Mich.; agency, Jones andj ical Co., Springfield, Mass.; agen- 


given heavy weight in their selec-| Rush, Memphis. Detroit 
tions to directness, simplicity and Products Co., Detroit; agency, 
| logic. | F&S&R, Cleveland. Portland Cem-. 

“Straight thinking consistently ment Assn., Chicago; agency, 
‘outweighed ‘addy’ writing,” he Roche, Williams & Cleary, Chi-| 
said. | cago. 

On design, illustration and ty-| 
pography, he explained, the judges | ® Division 2: American Optical 
looked for effective presentations |Co., Southbridge, Mass.; agency, 
‘and compelling ideas that com- | Sutherland-Abbott, Boston. Atlas 
| manded attention. |Chain & Mfg. Co., Philadelphia; 
| Winners of merit awards were: agency, A. E. Aldridge Associates, 
Division 1: E. L. Bruce Co.,! Philadelphia. Tyler Fixture Corp., 


| 


Division 3: 
Mfg. Co., Towson, Md.; agency, 
Van Sant, Dugdale & Co., Balti- 
more. Cincinnati Milling Machine 
Co.; agency, Keelor & Stites Co., 
Cincinnati. Ohio Crankshaft Co., 
Cleveland; agency, Carr Liggett 
Advertising, Cleveland. 

Division 4: Crucible Steel Co. 
of America, New York; agency, 
G. M. Basford Co., New York. 
Plastics division, Monsanto Chem- 


Steel Taylor & Associates, South Bend. | cy, Gardner Advertising Co., New 
Black & Decker) 


York. Sandoz Chemical Works, 
New York; agency, James Thom- 
as Chirurg Co., New York. 


® Division 5: Milprint Inc., Mil- 
waukee; agency, Baker, Johnson 
& Dickinson, Milwaukee. Packag- 
ing markets and consumer goods 
division, Reynolds Metals Co., 
Louisville; agency, Buchanan & 
Co., New York. Reynolds Metals 
Co.; agency, Price, Robinson & 


A 


| 
| 


Anheuser-Busch 
ihe Picks WDIA, Memphis 
ee For Delta Syrup 


werful selling impact in 
the great emphis NBGRO market 
Anheuser-Busch has selected WDIA as 
have so many other radio-wise national 
advertisers. For over 4 years now 
WDIA has completely dominated in 
selling to this great brand-conscious 
conmeet $62,212 Negroes in the 27 

IA ielsen counties). Join the 
big list of blue chip accounts includ- 
ing Came ab, Jello, Vicks, 
Pet Milk, Maxwell House ee, ys 
Cola, Arrid, and many more. Get full 
facts today! 


HOOPER RADIO AUDIENCE INDEX 
City: Memphis, Tenn.  Monthe: Jan.-Feb. ‘53 
Time WO 8 C BD E€ FG 


T.A.T.P. 26.8 26.0 18.2 14.8 10.7 7.3 5.7 
(Note: WBIA’s share Sat.: 27.9; Sun. 47.8) 


mers WIDIA tenn 


John 8. Pearson Co., Representative 
Seutheest 


To gain a 


Dora-Cleyton Agency, 


Wh ere is farm 


one 
(SR 


ncome both 


—S 
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Frank, Chicago. 

' Division 6: American Optical 
Co., Southbridge, Mass.; agency, 
Sutherland-Abbott, Boston. Bell 
Telephone Laboratories, New 
York; agency, N. W. Ayer & Son, 
Philadelphia. General Electric Co., 
Schenectady; G. M. Basford Co., 
New York. 


Milwaukee, has been appointed | Joins Magill-Weinsheimer 
manager of dealer cooperative ad- Terence P. McDonough, for- 
vertising for Magnavox Co., Fort merly with Benton & Bowles, has 
Wayne, Ind., manufacturer of elec- peen appointed New York sales 
tronic equipment. ‘representative for Magill-Wein- 

‘sheimer Co., Chicago printer and 
N. Y. Agency Names Fla. Rep lithographer. 


Calkins & Holden, Carlock, Mc- | F 
‘Clinton & Smith, New York, has Wallace Joins Baird Inc. 
Gene Wallace, formerly of Mc- 


| appointed Bacon, Hartman & Voll- 1 ly 

brecht, St. Augustine, Fla., as its Graw-Hill’s technical writing serv- 

Magnavox Names Carstens representative agency to handle |ice, has joined Gordon Baird As- 
Karl H. Carstens, formerly ad- advertising for the South-Central | sociates, New York. Mr. Wallace 
vertising and sales promotion man- home office of Prudential Insur- | will handle technical publicity for 


ager for State Distributing Co., | ance Co. of America, Newark. iLuken Steel Co., Coatesville, Pa. 


'on a promotional project involving 
_an eight-page insert in four colors and Philadelphia Inquirer (all Al 


is eet an 
are bit a ek gat 


es 
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7 Delaware Valley 
Advertisers Planan | 
their agencies: 


8 ’ - a 
8-P age Ad in Time Atlantic Refining Co. (N. W. 


PHILADELPHIA, April 14—Six cor- Ayer & Son); Drexel & Co. (Dore- 
porations and a civic organization | mus & Co.); Pennsylvania Co. for 
in this area have banded together [manned & Trusts, Pennsylvania 

| Railroad, Philadelphia Electric Co., 


{oe largest area promotion ever . 
‘undertaken. e.. 

Participating in the promotion ee 
are the following companies and 


to appear in Time, June 29. |Paul Lefton Co.), and Greater 
This advertisement for Delaware Philadelphia-Delaware-South Jer- 
Valley, U.S.A., is believed to be sey Council (Batten, Barton, Dur- 


Planned diversification is the Ohio farmer's advantage over farmers in most 
states ... his income stabilizer when the market for some product is unfavorable. 
Something to sell every month keeps farm revenue at a high, steady level 

in productive Ohio, a top-third income state. 


The Ohio Farmer doesn’t put all his eggs in one basket. Loss of a lone 
crop won't cripple him. 


Big earnings the year ‘round mean big spending the year ‘round. This 


exceptionally rich market is best reached through the homestate farm paper — 
THE OHIO FARMER. Three out of four Ohio farm families look to 

THE OHIO FARMER for down-to-earth features edited for them about people 
they know and about their own farming methods. 


More farmer-interest makes THE OHIO FARMER preferred reading and your 
strongest selling medium... brings greater returns per advertising doliar. 

Two comparable publications, PENNSYLVANIA FARMER and MICHIGAN 
FARMER, also serving top-third income states, are equally effective and 
economical. Investigate all three. Write T1013 Rockwell Ave., Cleveland 14, Ohio. 


(Percent Farm Cash Income Received Each Month) 


11.0% 
10.3% 10.3% 
91% 8.9% 
71% 79% hs aks 
a | ed i 
| 2 ] 
| j 1 fora J 
if | j } 
Riba eit ita | to) ea 
1} i | t ' ge 
a el ed ed de ed 
jen. Feb. Mer Apr. Mey june july Avg Sept Oct Nov 


Based on eight-year study of Ohio farm 
income — 1940 through 1947 
(Government payments not included) 


PENNSYLVANIA FARMER, Harrisburg, Pa. 
MICHIGAN FARMER, East Lansing, Mich. 


stine & Osborn). 


® Each company will have its own 
four-color page and will share the 
first page of the insert. The jointly- 
sponsored page will be a topo- 
graphic painting, spanning the 105- 
mile Delaware Valley from Wil- 
mington, Del., to Trenton, N. J. 
The idea for the insert was re- 
portedly conceived by Doremus- 
Eshleman Co., Philadelphia divi- 
sion of Doremus & Co. To avoid 
mechanical difficulties because of 
the early insertion date, the insert 
was limited to eight pages. How- 
ever, other interested companies 
have been invited to advertise in 
the same issue and to use the 
“Delaware Valley, U.S.A.” insig- 
nia. 

General theme for the ads will 
bé to point out advantages of lo- 
cating industrial facilities in the 
valley, to emphasize future possi- 
bilities of the area, and to point 
up the consumer buying power 
concentrated in the territory. 


American Dairy Boosts Milk 


The American Dairy Assn., Chi- 
cago, wili promote its May Milk 
Festival with a color page in the 
May issue of Ladies’ Home Jowr- 
nal and a color spread in the May 
19 issue of Look. Campbell-Mith- 
un, Chicago, will handle. As part 
of the same promotion, the asso- 
ciation will tie in with General 
Mills, Minneapolis, in a spread in 
the April 20 and May 18 issues of 
Life. The joint promotion features 
Bisquick, fresh and frozen berries 
and whipped cream for strawber- 
ry shortcake. Knox Reeves Ad- 
vertising, Minneapolis, handles 
Bisquick. 


NEW SALES TOOL 


ia “Ty 


sets AMAZING RESULTS 


View-Master stereo color pictures will 
add a dynamic new selling dimension to 
the portrayal of your products and serv- 
ices! Salesmen like to use View-Master 
“come to life’ pictures because they get 
and hold attention, because they're 
lightweight, compact, easy to carry and 
show. Sales managers like View-Master 
stereo pictures because they get results 
at low cost! If you have a selling prob 
lem, big or small, View-Master stereo 
pictures can help you solve it. Write for 
complete information, 


STEREO SELLING PICTURES 


« 


Sawyers Inc 


SAWYER'S INC., Dept. AA 
Portland 7, Oregon 


Plense serd information about View-Moster 
three dimension pictures for commercial use 


Company Nome 
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Esty Tries Direct 
Approach on Radio 


Station Discounts 


New York, April 14—William 
Esty Co. believes in the direct ap- 
proach, 

When the agency heard that an 
advertiser had placed non-cancel- 
able April-to-September spot con- 
tracts with some radio stations at 
a 10% discount, it moved promptly 
to find out if the same treatment 
would be accorded other adver- 
tisers. 

Esty wrote to major station rep- 
resentatives asking them if they 
had stations which had given this 
discount to sponsors on spot busi- 
ness and if so would the stations 
make the privilege available to all 
advertisers. The representatives 
were asked to list the stations of- 
fering the incentive discount. 


@ The agency had no special cli- 
ent in mind when the letter was 
written, but merely felt that such 
concessions—once made—should 
be offered generally. 

By midweek, the station had 
answers from about 20 representa- 
tives, but only a few stations said 
they provided such a discount. 

The Esty letter grew out of re- 
ports surrounding Whitehall 
Pharmacal Co.’s buy for a summer 
campaign for Anacin on approxi- 
mately 150 stations. 


Denham Adds News Service 


Denham & Co., Detroit agency, 
has formed an industrial news 
service to provide radio, television 
and general media with the indus- 
trial and technical developments 
of‘its clients. Paul L. Stewart Jr., 
formerly news editor of the Daily 
Sentinel-Standard, Ionia, Mich., 
will head the office. Murat Boyle, 
formerly with National Twist Drill 
& Tool Co., Rochester, Mich., has 
been appointed to the technical 
copy staff. 


Cadillac Boosts Schaupner 


Cadillac motor car division of 
General Motors Corp., Detroit, has 
promoted J. P. Schaupner, public 
relations director, to new duties 
in the merchandising department. 
Mr. Schaupner will direct the sales 
organization’s publications, cus- 
tomer relations and special activi- 
ties. He will be responsible also 
for phases of Cadillac’s national 
advertising program and its special 
roe showings throughout the 


The fabuhus Southwest 


The Biggest 30c Buy 
In The Nation* 


Blanketing 24 Counties 
of West Texas 
and Southern New Mexico 


/z BILLION DOLLAR 


RETAIL SALES 


Covered Exclusively by 


Che Zl Puso Cimes 


An Independent Newspaper 
Morning and Sunday 


E) Paso Herald-Post 


A Scripps-Howard Newspaper 
Evening 


‘ONE LOW RATE 
BUYS BOTH! 


| Kopin to ‘Facts on File’ 


Export Advertising Agency, Chi- 
|cago, and the Bureau of National 
| Affairs Inc., has been appointed 
| representative in the Chicago area 
‘for “Facts on File,” New York 
| weekly news digest. 


Line Material Boosts Standley 

Line Material Co., Milwaukee, 
‘has promoted Stacy Standley to 
manager of its lighting sales. He 
succeeds W. H. Edman, who has 
resigned. 


Midwest A Elect 
Harry L. Kopin, formerly with | gencies 


Samuel L. Abrams, president of 


Ohio Advertising Co. and retiring 


chairman of the Cleveland chap- 
ter of the American Assn. of Ad- 
vertising Agencies, has been named 
president of the Midwest Adver- 
tising Agency Network. 


Foster Names W. S. Roberts 

Foster Mfg. Co., Philadelphia 
maker of printing equipment, has 
appointed W. S. Roberts Inc., Phil- 
adelphia, to handle its advertising 
and merchandising. 


Speedy Specialties Drives 

| Speedy Specialties Co., Oakland, 
|Cal., has started a campaign using 
|television primarily. The Speedy 
|potato cutter and dicer are being 
promoted. Alan Cameron Co., San 
Francisco, is the agency. 


Greenwald Elected a V.P. 
Gene A. Greenwald, account 
executive in charge of the Miami 
Beach office, has been appointed a 
v.p. of Advertising Trade Service 


in New York. 


Inc. The agency’s headquarters are 
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Crafts to Warner & Swasey 
Edward F. Crafts, who has been 
free lancing since he left Dresser 
Industries Inc., Dallas, as ad man- 
ager, has joined the advertising 
|department of Warner & Swasey 
Co., Cleveland maker of turret 
lathes. 


Promotes Hans Winter 

Hans Winter, in the welding 
division of Harnischfeger Corp., 
Milwaukee, has been promoted to 
supervise sales of welding equip- 


; ment in all foreign markets. 
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Raytheon Promotes Argento 
Henry F. Argento, assistant v.p. 

and assistant manager of the pow- 

er tube division of Raytheon Tele- 


been promoted to v.p. and general 
manager. 


Life’ Sets Ad Volume Record 
_The April 13 issue of Life car- 
ried more than $3,000,000 in ad- 
vertising in a 192-page book, which 
is believed to set a record for in- 
vestment in a single issue of a 
weekly magazine. 


vision & Radio Corp., Chicago, has. 


With Ho for Tobago and 50¢ Scotch, 
‘Reynolds Leaves Clients and Commuting 


agement and direction of the Ar-| 


New York, April 14—For Fred- 
‘erick P. Reynolds Jr., who has 
spent 25 years in the agency busi- 
ness, it’s Ho! for Tobago! 

Most recently director of re- 
search for Hewitt, Ogilvy, Benson 
& Mather (where he’s been suc- 
ceeded by William S. Blair), Mr. 
‘Reynolds will soon kiss Madison 
| Ave. goodby to take over the man- 


nos Vale Beach Hote! in Tobago, 


‘British West Indies. 

Mr. Reynolds, onetime v.p. of 
Geyer, Newell & Ganger and as- 
sociate research director of Young 
& Rubicam, was smitten with the 
beauties of Tobago as long ago as 
1935. Only two years ago he made 


an eight-month “research” tour of. 


21 islands in the Lesser Antilles to 
confirm his belief that Tobago of- 
| fers the best location for a post- 


/agency career. 


® He grew lyrical about Tobago’s 
attractions at a luncheon last week 


with guests drawn from the ad-. 


vertising press. The island, it 


seems, boasts a climate that never | 


59 


vowed, will never settle for any 
other vacation spot. And the price 
is right, too, he said: $700 for 
round-trip transportation for two, 
$18 a day for room and meals for 
two and, best of all, 48¢ for Scotch 
and soda. 

Mr. Reynolds, who is champing 
to get to the island Defoe is sup- 
posed to have had in mind when 


sees the thermometer climb above he wrote “Robinson Crusoe,” said 
84°, nor the humidity higher than there are some things about New 
50%. York he may miss, Definitely not 

Admen who travel there, he among them are plans board meet- 


Last year advertisers and agencies placed 7,336 pages of paid adver- 
tising into The IRON AGE. 7 


This is only a few hundred pages fewer than Life and Satevepost added 
together, in case you like statistics. 


More pertinently, The IRON AGE carried almost 500 pages more than 
the next metalworking magazine, close to 1,000 more than the next 
weekly. 


This piles up devastating proof that The IRON AGE is the most decisive 
medium in the greatest market in the world. 


This breaks down into hundreds and hundreds of thoughtful, measured 
decisions by responsible media buyers, advertising and sales managers, 
top executives and boards of directors. 


This is the combined result of an editorial job that’s all red meat. . . of the 
earned proprietorship of the No. 1 spot on most everybody’s readership 
studies . . . of a renewal batting average of 81.06% .. . of an ever- 
widening dominance in delivering the real horizontal buying coverage of 
metalworking—administration, production, engineering and purchasing. 


No deadheads here. No non-profit circulation. Just that advertiser- 
happy combination of big coverage at frugal cost. 


: Y f 


ings, entertaining some clients and 
| wavering more than 12,000 miles 
‘annually between White Plains 
;and Manhattan. 


es Advertising is wonderful, Mr. 
Reynolds conceded, but he’s going 
to depend, initially at least, on 
publicity and word-of-mouth to 
|attract guests to Arnos Vale. There 
|will, however, be a direct mail 
/campaign at which he is rather 
anxious to try his hand. 

Meanwhile, he invites the atten- 
tion of one and all to the Trinidad 
& Tobago Tourist Board, Chanin 
Bldg. here, which will gladly sup- 
|ply details of the delights avail- 
lable only in Tobago. 


Boosts Bookkeeping Machine 


Remington Rand Inc., New York, 
‘in June will launch its new low 
|}cost mechanized bookkeeping ma- 
chine with full pages in Business 
|Week, Dun’s Review, Fortune, 
Journal of Commerce & Commer- 
cial, Nation’s Business, Newsweek, 
The Rotarian, Time, U. S. News & 
World Report, and the Wall Street 
Journal. In addition, 50 business 
and industrial publications will be 
used. Direct mail will run 250,000 
mailings a month, plus merchan- 
dising at the dealer level. Leeford 
Advertising Agency, New York, 
| has the account. 


Servel-New York Names Manne 


Arthur Manne, formerly associ- 
|ated with Columbia Pictures Corp., 
|New York, has been appointed 
sales manager of the Wonderbar 
division of Servel-New York Corp., 
distributing subsidiary of Servel 
| ne., Evansville, Ind. He will super- 
| vise sales of the new Servel porta- 
ble refrigerette in the New York, 
Brooklyn, Bronx, Queens, Nassau 
and Suffolk areas. 


Says a leading industrial weekly 

‘Much pleased with the re- 
sults Western Union produced 
in securing verification of our 
circulation to meet A.B.C, and 
C.C.A. requirements it worked 
where other methods were unsuc- 
cessful.”” 


Establish 


circulation facts by 


Western Union — 
VERIFICATION © 


Western Union ver- 
ifies your full circu- 
lation list — quickly, 
accurately, econom- 
ically. Tell you who 
reads your publica- 
tion, his title, purchasing position, buy- 
ing influence, range of products, accuracy 
of address, and other vital facts. 


Other Western Union Services 

@ MARKET SURVEYS— Fast, efficient way to 
check consumer attitudes and brand 
preferences. 

@ DISTRIBUTION—F ast distribution by de- 
pendable messenger service. 

@ PUBLIC OPINION POLLS—Spot checks on 
media coverage and consumer prefer- 
ences. 

@ “OPERATOR 25°— Enables advertisers to 

give prospects the names of local deal- 

ers by telephone— bridges gap between 
advertiser and consumer. 


for further information on any or all 
these services, call your 


veto WESTERN 
UNION 


— 
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Information for Advertisers 


Vending Machines. 


Vend’s census analyzes sales of | given, 


candy, nuts, hot and cold drinks, | 
gum, cigarets and ice cream over. 
a three-year period. Brand prefer-. 
ences in candy and cigarets are 
listed. It also gives data on buying 
and selling, size and diversification 
of routes, number and types of 
machines. 


No. 4632. Farm Data of Eight Mid- 
western States. 

_A comparison based on tabu- 
lations compiled by the Bureau of 
the Census shows percentages of 
income, real estate values, equip- 
ment, purchases, and production 
for subscribers of Wallaces’ Far- 
mer as against farm averages for 
the U. S. and for the northern 
states. 


No. 4623. How to Set Up Sales 
Program in Metalworking In- 
dustry. 

“The Metalworking Industry by 
Industrial Areas’—volume II in 
Iron Age’s new series of basic mar- 
keting data books—is now avail- 
able. This is a detailed and exhaus- 
tive analysis designed to enable the 
user to establish logical sales terri- 
tories and quotas, analyze sales 
potentials and quotas within exist- 
ing territories, and determine mar- 
ket potentials on an area basis. 


No. 4625. Variety of P-O-P Ideas. 

From Hinde & Dauch comes a 
booklet, “How to Select Vending 
Displays That Increase Sales,” 
which tells of the company’s long 
experience and special facilities in 
the design and production of corru- 
gated merchandise display stands 
for easy set-up, long life, and re- 


Note: Inquiries for the items listed above will not be serviced beyond June 1. 


USE COUPON TO OBTAIN INFORMATION 


—please print or type) 


Renee ORE OR ERE Renee reese 


No. 4631. Census of Sales Through | tailer acceptance. More than thirty | 


_case-history type illustrations are 


Readers Service Dept., ApverTistInc AGE 
200 E. Illinois St., Chicago 11, Ill. 


Please send me the following (insert number of each item wanted 


‘foodstuffs, candies, drug items, 
groups of related drug items, in- | 
_secticides, bandages, soap powder, 
chinaware, bird seed, cheese, choc- | 
olate, etc. Recommended reading. 


THE ADVERTISING MARKET PLACE 


Rates: $1.00 per line, minimum charge $4.00. Cash with order. Figure all cap 
lines (maximum—two) 30 letters and spaces per line; upper & lower case 40 
Per line. Add two lines for box number. Deadline Wednesday noon 12 days 
Preceding publication date. Display classified takes card rate of $12.75 per 
colump inch. Regular card discounts, size and frequency, apply on display. 


showing applications for | | el home. Fast, accurate, reasonable rate. 


HELP WANTED 


HELP WANTED 


PROMOTION AND SALES 
REPRESENTATIVE 
| Better Homes & Gardens - one of Ameri- 
ca’s leading magazines - offers a challenge | 
to the man looking for dynamic sales and 


| promotion work. A field sales job with 


No. 4627. The Teen-Age Cosmetic 
Market Analyzed. 


Seventeen offers “The Girl Un- 
der Twenty’”—an exhaustive, de- 
tailed study undertaken to deter- 
mine the personal grooming habits 
of teen-age girls, their use of beau- 
ty products, their brand prefer- 
ences, and their buying habits. 
Ninety pages of statistics on 30 
product categories. It is a good bet 
that a girl on a date has just gar- 
gled with Listerine and swabbed 
Evening in Paris behind her ears. 
No. 4630. $2 Billion Nebraska- 
Western Iowa Market. 

Facts about this market, involv- 
ing over 1,000 urban centers, more 
than 25,000 retail stores, 720,000 
urban and 830,000 farm population, 
are detailed in a new Omaha 
World-Herald brochure, “A Two 
Billion Dollar Market ...a Thrifty 
Way to Sell It!” Charts show 
above-average growth of income, 
sales, etc. Available route lists, and 
merchandising services provided 
by the newspaper are summarized. 


No. 4624. Waterloo Area Grocery 
Route List. 

The Waterloo Daily Courier of- 
fers a new “1953 Waterloo Trade 
Territory Grocery Directory” 
which gives route lists for the city 
itself and for 190 surrounding Iowa 
communities. A list of city drug- 
gists is included. 


Perret rir) 


NAME TITLE 
COMPANY 

ADDRESS 

CITY & ZONE STATE 


= 
jot a 


SERVICE 


a fart of your 
SALES DEPARTMENT 


SPECTACULAR 
ELECTRICS 


SS SS 


IS YOUR 
BUSINESS 
FOR SALE? 


The classified columns of 
Advertising Age are often 
used successfully to start 
negotiations on major 
deals. Advertising Age 
reaches an important 
group of people—many 
of them with important 
money to invest. 


the magazine’s expanding General Promo- 
tion department is now open. The job in- 
cludes top-level PR activities with radio- 
newspaper-television outlets, selling books 
to retailers, department store merchandis- 
ing, and a refreshing variety of promotion 
work. There’s unlimited opportunity for a 
man in the 26-32 age bracket. Experience 
in sales, promotion-publicity, or depart- 
ment store work preferred. Send resume 
to Better Homes & Gardens, Personnel 
Department, 1716 Locust, Des Moines, 
Iowa, for immediate reply. 


SALESMAN WANTED - excellent terri- 
tories open for men who know advertising 
sales. Substantial commission with long 
term override for aggressive salesman to 
promote development of new award-win- 
ning national publication. Only men inter- 
ested in high level selling will be con- 
sidered, Send full information about your 
sales experience and preferred territory. 

Box 5676, ADVERTISING AGE, 

200 E. Illinois St., Chicago 11, Il. 


FRED J. MASTERSON 
ADVERTISING - PUBLISHING 
PERSONNEL 
All types of positions for men and women. 
185 N. Wabash Fr 2.0115 Chicago 


CREATIVE COPYWRITER WANTED 
Small, growing mid-South agency offers 
opportunity to outstanding creative copy 
man. Must be able to develop fresh, sound 
campaign ideas and copy for all media on 
all types of accounts. Must be of potential 
management calibre. Some _ production 
know-how and previous contact experi- 
ence or ability desirable. Please send com- 
plete resume, including salary require- 
ments. Your letter will be kept confidential. 

Box 5663, ADVERTISING AGE, 
200 E. Illinois St., Chicago 11, Il. 


BARNARD 

A service for employers and applicants 
in the fields of advertising and publishing. 
Office and Professional. CEntral 6-3178, 
176 W. Adams Street Chicago 3, Ill. 
Nationally known advertising book match 
manufacturer offers you opportunity to 
place space contracts on advertising book 
matches on low cost distribution plan. If 
you can sell magazine, radio, TV, etc. 
space, you can sell space on advertising 
book matches. We pinpoint metropolitan 
areas in the United States. Liberal com- 
mission. Outright sales to hotels, indus- 
trials, etc., also offer substantial compen- 
sation. Can be worked full or part time. 

MATCH CORPORATION OF AMERICA 

3433-43 W. 48th PI. 
Chicago 32, Ill. } 
Attn: W. E. Scaman 


Advertising Manager Wanted 
Well known, highly respected, adequately 
financed camera manufacturer wants 
smart young man in his early thirties with | 
good advertising background. Knowledge 
of printing and production processes, im- 
agination and copy ability essential. Ideal 
community in which to work, live and 
grow. Wonderful opportunity on the right 
man. Send complete resume to: 
Box 5677, ADVERTISING AGE, 
801 Second Ave., New York 17, N. Y. 
ADVERTISING & PUBLISHING 
FOR ALL TYPES OF POSITIONS 
GEORGE WILLIAMS-PLACEMENT 
209 S. State St. Ha 17-2063 Chicago 


INDUS. ADVERTISING SALESMAN 
Excellent opportunity for industrial ad- 
vertising salesman experienced in Chicago 
area, representing an established indus- 
trial publication which is regularly ranked 
among first 25 in advertising volume. This 
job requires ability to work constructively 
with some of the countries foremost in- 
dustrial advertisers and agencies, where 


| publication already is well established. 


Age 30-40. Suitable resume will lead to 
interview, which may be the most im- 
portant contact of your career. 
x 5678, ADVERTISING AGE, 
801 Second Ave., New York 17, N. Y. 


ACCOUNT EXECUTIVE 
for growing, progressive N. Y. advertising 
agency. Excellent arrangement and facili- 
ties for the right man who can grow with 


us. 
Box 5675, ADVERTISING AGE, 
801 Second Ave., New York 17, N. Y. 


POSITIONS WANTED 


ART DIRECTOR - Seasoned creative lay- 
out and design artist - contemporary and 
advanced modern thinking - production 
know-how - experienced on top level na- 
tional accounts - 12 years - N. Y. area only. 
Box 5679, ADVERTISING AGE, 
801 Second Ave., New York 17, N. Y. 


ILLUSTRATOR - who can do layout and 
lettering seeks position with advertising 
agency outside Chicago where opportunity 
for continued growth in work is assured. 
Over 25 years experience. 

Box 5680, ADVERTISING AGE, 

200 E. Illinois St., Chicago 11, Ill. 


COPYWRITER - Strong consumer mer- 
chandising, sales promotion, public rela- 
tions knowledge. Department store, agency 
experience. Age 36. 
Box 5684, ADVERTISING AGE, 
801 Second Ave., New York 17, N. Y. 


House Organ Editor 
Young man with plentiful exp. in writing, 
photography, and with sound knowledge 
of people to edit employee journal, other 
house organ. 
Box 5669, ADVERTISING AGE, 
200 E. Illinois St., Chicago 11, Ill. 


MOLENE PERSONNEL 
SPECIALISTS IN GOOD JUDGMENT 
ANdover 3-4424 
BANKERS BLDG. CHICAGO 11, ILL. 


CHALLENGE WANTED 
in Marketing - Sales Promotion 


Hard-hitting, aggressive, publication 
business manager wants new chal- 
lenge in marketing, sales promotion 
or publication field. Heavy on mar- 
ket research and sales. Top-flight 
agency and media exper. Has oper- 
ated own successful marketing organ- 
ization. Now employed, but stymied. 
Box 473, ADVERTISING AGE 
200 E. Illinois Street, Chicago 11, Il. 


PUBLISHERS 


Dependable, experienced adver- 
tising representative of leading 
national business publications is 
starting own business. Wants to 
build a small list of general and 
trade magazines to represent in 
Chicago and Middle West. Has 
established contacts in most 
ageacies. Your inquiry will re- 
ceive a prompt reply and be 
treated in strict eonfidence. A 
personal interview ean be 


arranged. 
Box 454 ADVERTISING AGE 


PICTURE OF A MAN 
LOOKING AROUND 


He is presently under contract as 
publisher of a number of trade pub- 
lications with circulations in excess 
of 80,000. He was called in to re- 
habilitate these magazines. He is 
doin1 just that. 


His background includes editorship 
of a number of trade publications 
and the handling of publicity (as 
vice-president in charge of public 
and trade relations) for a number 
of corporations. 


He knows every facet of the pub- 
lishing business by experience, 
from typesetting to advertising 
sales. He knows and is known in, 
radio and television as an author- 
ity, an acceptance also achieved 
by working in these fields. 


Whether he renews his current 
contract depends upon what may 
be offered between now and re- 
newal time. 


You can contact him in confidence, 
through Box 478, Advertising Age, 
801 Second Ave., New York 17, N.Y. 


| 


} 


200 E. Illinois St., Chicago 11, Ill. 


POSTERS and 
___ | eae DISPLAYS 


™ 


OUTDOOR. 


wR OVERTISiING 
Since 1894 


Advertising Age, April 20, 1953 


POSITIONS WANTED 


COPY CHIEF available May 20 copy/con- 
tact with agency where copy is king or 
as asst. advertising manager substantia] 
firm. 10 yrs. big-league dept. store, mfr., 
| newspaper exper. All replies answered. 
Box 5683, ADVERTISING AGE, 
801 Bhan "Awe., New York 17, N. Y. 
I'M YOUR EXTRA COPYWRITER 
| Let me write your overload copy, direct- 
mail, catalog preferred. 5 yrs. fulltime 
exper., 1 yr. free lance. Must work at 


Box 5681. ADVERTISING AGE, 
200 E. Illinois St., Chicago 11, Il. 


WANTS A CHANCE 
27, Single, University of Texas BBA grad- 
uate, specialized in Advertising, 3 years 
newspaper and oil experience, will relo- 
cate, Advertising Agency preferred. 
521 S. Fleishel Ave. 

Tyler, Texas 

CREATIVE AD-MAKER - Produce believ- 
able adv. for all media. Pkg. goods, fash- 
ions, appliances. AE, adv. mgr. exp. Free 
lance or fulltime. E. Breitman, 6402 S. 
Sangamon St., Chicago. 


AD MANAGER - AGENCY LIAISON 
10 yrs. copy, production, Sales Prom. and 
Adv. Mgr. planning and admin. experi- 
ence. Responsible, capable, 38, married. 
Box 5682, ADVERTISING AGE, 

200 E. Illinois St., Chicago 11, Il. 


Young, Direct-Mail Copywriter - Has 
very best circ. experience, lucid, incisive 
copy style, for publisher addressing con- 
sumers, industrialists. 

Box 5670, ADVERTISING AGE, 

200 E. Illinois St., Chicago 11, Iil. 


DO YOU SELL THRU THE 5 & 10'S? 
Hire this variety store distribution spe- 
cialist as your advertising and sales pro- 
motion manager—or as sales manager! 
Over 20 years experience available in this 
creative, sales-minded man who has both 
drive and ability. Successful direct-mail 
business getter. Wholesale and manu- 
facturing background, broad merchandis- 
ing and store operations knowledge. Now 
earning above $10,000 in executive post. 
Box 5673, ADVERTISING AGE, 

801 Second Ave., New York 17, N. Y. 


MISCELLANEOUS 


MAGAZINE PUBLISHERS - Specialists in 
resort or sponsored company publications 
slanted for public interest. Southern loca- 
tion beneficial to Northern firms inter- 
ested in lower prices. One fee guarantees 
layout, editorial, production. Tailored to 
fit your needs. Write Holiday Publications, 
P. O. Box 6085, Daytona Beach, Fla. 


CANADA’S BEST MAILING 
200,000 live names on Elliott stencils. 
Call your list broker - TO-DAY 
or Tobe’s-Niagara on the Lake, Canada 


DESIGNER FOR 
POINT-OF-SALE 


We are large creators and pro- 
ducers of point-of-sale material for 
national advertisers. Business de- 
mands expansion of our art depart- 
ment. 


The man we must get will have 
a broad point-of-sale background. 
He should be able to carry a dis- 
play problem from the creative 
stage to a clean “comp” for client 
presentation. Experience in success- 
fully creating point-of-sale material 
will be an important factor in our 
final choice. This is an opportunity 
to develop in working on large 
national accounts. 


Call or write our art director: 


%> 


221 N. LaSalle Street, 
Chicago 1, Illinois FRanklin 2-8767 


de OO Be 


Is there a job 
for this man? 


MICHAEL J. PAYSON 
Asst. Personnel Mgr. 
32-year old WW2 Tank 
Destroyer plotoon com- 
mander, wounded in ac- 
tion, resulting in deformity of right leg, corrected by 
brace. Unmarried, NYC resident. Gets about easily, 
works extensively without tiring. Doctors find him 

helpful, dependable, personable. 
EXPERIENCE: Employment during and after college 
included circulation manoger for Arizona newspaper, 


| high school teacher, asst. engineering personnel man 


ager of aircraft co., organization and methods exam- 
iner of regional Ordnance district. 


EDUCATION: BBA (NYU ‘5S0), majored in Personnel 
Management, Industrial Relations. Ranked in upper 
third of class. 

JOB PREFERENCES: Personnel Assistant, Industrial 
Relations, Administrative Assistont, Sales. 
CONTACT: Mrs. Alfreda Burnette, Just One Break, Inc., 
Bellevue Hospital, Mew York 16, W. Y. 


THIS COLUMN PRESENTED AS A PUBLIC SERVICE BY 
ADVERTISING AGE IN COOPERATION WITH JUST 
ONE BREAK, INC. AND THE ADVERTISING MEN‘S 
POST NO. 209, NEW YORK AMERICAN LEGION 
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Advertising Age, April 20, 1953 


SALESMANSHIP FOR SALE 


in both consumer and trade media would 
like to meet with you at your expense or 
his. Box 471 Advertising Age, 200 E. 
Illinois St., Chicago 11, I. 


YOUNG ADVERTISING SALESMAN 
WITH MANAGEMENT POTENTIAL 
Industrial magazine in its first year needs 
salesman with professional interest in busi- 
ness paper publishing. Must be able to 
handle all sales aspects of his own Eastern 
territory; capable of creative contributions 
to clients and publication. This job re- 
quires more than usual effort, with far 
more than usual rewards. Our employees 
know of this ad. Send resume to Box 472, 
Advertising Age, 801 Second Ave., New 

York 17, N. Y. 


SPACE SALESMAN 


Young self-propelling college graduate 
desires space sales position with either 
consumer magazine or trade paper. Suc- 
cessful newspaper background. Capable of 
meeting top management, securing NEW 
business and INCREASING old. Eastern 
home office preferred. Excellent references. 
Own car and tux. Will travel and produce. 


Contact me only if I can build my future 
with you. No fly-by-night positions 
wanted. Box 475, Advertising Age, 801 
Second Ave., New York 17, N. Y. 


Advertising Man. with 
Credit Jewelry Exper. 


CALIFORNIA OPENING 


Unusual opportunity for a thorou 

ly experienced, seasoned man, a le 
to carry heavy load. Must have 
understanding of retail jewelry mer- 
chandising, ability to create and 
write sparkling, compelling adver- 
tising, and knowledge of production. 
Reply in confidence, giving complete 
job and earnings resume, all other 
facts about eg Box 476, Adver- 
tising Age, 200 E. Illinois St., ‘Chicago 


Publication’s Kit 
Aims to Help Dealers 
Tap Remodeling Field 


Cuicaco, April 14—Because a 
survey made for Domestic Engi- 
neering in Bay City, Mich., re- 
vealed that the home remodeling 


/potential in kitchens, bathrooms, 


laundries and heating plants offers 


a large market, the publication has | 


prepared a giant-size sales kit for 
retailers. 

The kit will be issued quarterly 
at $15 a year, although there’s a 
$7.50 tag on the first kit as a “try- 
out.” Each kit contains enough 
merchandising aids, mewspaper 
ads, sales letters and radio com- 
mercials for a three-month cam- 
paign. All in all, there are 64 pieces 
in each kit to guide plumbing, 
heating, air conditioning and appli- 
ance dealers. 

The kit will give the dealers in- 
numerable hints and specific pro- 
grams for tapping the field of con- 
sumers who wish to modernize 
their homes. 


s In the kit is included a home 
efficiency questionnaire. Using the 
questionnaire, prospects can evalu- 
ate their homes in terms of re- 
modeling needs and thus furnish 
specific information to the dealer. 
It covers heating, basement drain- 
age, water heating, the laundry, 
the kitchen, the bathroom and 
cooling. 

In addition, dealers are supplied 
with a financing plans book, which 


will aid the dealer in working out|J 


a finance plan for his customers. 


Can you write copy 
that sells Air Conditioning? 


Are you good enough to fill an important spot in the advertising 
department of the leading manufacturer in America’s fastest-growing 
industry? Would you like to work for a company where the adver- 
tising department commands respect, where ideas of merit are wel- 
and rewarded? Would you like to be part of a team that is 
intensely proud of every piece of advertising it creates . . 
doing it? Are you flexible enough to write trade paper advertising, con- 
sumer advertising, catalogs, literature, and direct mail? Are you famil- 
iar with distributor and dealer problems in the appliance business? 


comed ... 


If your answers are “yes,” 


Box 477 ADVERTISING AGE 
200 E. Hlinois St., Chicago 11, Mil. 


tell us about yourself in a letter— 
your age, your experience, your education, and your income. We'll 
keep it confidential. Our staff knows of this advertisement. 


. and has fun 


Would you like to purchase profitable off- 
set and letterpress business with little cap- 
ital? Volume over $500,000 in 1952. Must be 
under 45. Must have $50,000, as part pay- 
ment for receivables, cash and inventory. 
You can buy machinery on long term pay- 
ments with nothing down; or you can rent 
machinery. Must have proved record of 
good management and sales. If not, do not 
reply. Ability, as much as money, will be 
considered. Plant located in Northern Ohio. 
Millions of dollars of printing bought each 


year in this city. 


Box 474 ADVERTISING AGE 


200 E. Illinois St. 


Chicago 11, Ill. 


Ad Execs’ Children Show Art 


Cunningham & Walsh, New York 
jagency, has held its annual “Big 
|Exhibition by Little Artists,” | 
a showing of the drawings and 
/paintings submitted by children of 
‘the agency’s executives. Work of. 
the 49 young entrants was judged 
by Worth Briggs, art director for | 
the New York Daily News: Edward 
D. Fales Jr., associate managing 
*\editor of Parade, and William 
| Schneider, president of the Society 
of Illustrators, New York. 


Farber to Waters Associates 


S. W. Farber Inc., New York, | 
has switched its stainless steel 
cookware division to Norman D. 
Waters & Associates, New York. 
Previously, Posner-Zabin, New 
York, had the division. Women’s 
and home service magazines will | 
be used. Waters also handles ad-/| 
vertising for Farber’s electric ap-. 
pliance division. 


Scandling Heads Todd Sales 


Frederick D. Scandling, formerly 
a specialist in merchandising in- 
dividualized checks, has been ap- 
pointed sales manager for Todd 
Co., Rochester maker of check 
writers and signers. 


Resigns Caloric Stove Account 


McKee & Albright, Philadelphia, 
has resigned the Caloric Stove) 
Corp. account, effective June 30. | 
Caloric manufactures gas ranges | 
and gas clothes dryers. 


car for every family 


buy. 
it all at one low cost! 


other JOWA DAILY 
1,357,188 LINES 


JUNE 1 THRU DECEMBER 31, 1952 WE CARRIED A TOTAL 
OF 167,944 LINES OF NATIONALLY ADVERTISED PROD- 
UCT TIE-INS in 6195 INSERTIONS .. . 


are cooperative. 


Ask for FREE copy of our TIE-IN Report on how your 
products rated in our advertisements. 


Naily Conrier 


i WATERLOO, 1owa 


tory, Brooks & Finley, Natiendl Adverts og ® 


Already first in construction and second in per capita drug sales, Greater 
Miami now ranks third in the nation in per capita car ownership, with one 
*. This high rating and its record registration of 262,480 
vehicles is more than matched by The Miami Herald, which is far ahead of 
all other U.S. media in automotive advertising,with 2,177,985 lines in 1952. 


Whether you're selling vehicles or vitamins, you'll find that Florida’s Gold 
Coast is a high-powered market with a billion dollars worth of git-up-and-go 
And The Miami Herald is the streamlined sales medium that delivers 
See your SB&F man today. 


JOHN S. KNIGHT, Publisher 
STORY, BROOKS & FINLEY, Notional Reps. 
Affiliated Stotions — WQAM, WQAM-FM 2 


proof our grocers 


eS ees 2 eae 


epresentotves 


*Automobile 
Manutacturers 
Assn. 
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WOMEN’S STORE 

LINEAGE 1952 

1,324,375 lines 
665,562 lines 


Daily 
Sunday 


ROP Full Color available 
both Daily & Sunday 


BUFFALO 
COURIER 
EXPRESS 


Western New York's 
Only Morning and Sunday Newspaper 


REPRESENTATIVES: 
SCOLARO, MEEKER & SCOTT 


‘West Coast Agency 
Finds Screwball Ad 
Copy Does the Job 


| 
| San Francisco, April 15—A lot 
of the ads which come out of Guild, 
| Bascom & Bonfigli are strictly 
| zany, but the agency is convinced 
| they pay off. 
Take, for example, a current 
newspaper campaign which the 
aguas is placing for Girard’s Inc., 
San Raphaei, Cal., to promote its 
French dressing in California. 
Girard’s has changed the design 
of its bottle, lowered its price and 
added a new dressing to its line. 
These were the elements of the 
drive, but David Bascom, who 
combines the duties of board chair- 
man and copy chief, dug up ma- 
terial for the campaign from a 50- 
year-old elocution book. 


@ Whai he found in this improb- 
able source—and subsequently 
slapped into a series of full-page 
and smaller newspaper ads—was 
a collection of pictures of female 
figures in heavily dramatic poses. 
The first ad in the series featured 
seven of these tragic damsels wear- 
ing grecian robes and pointing 
| mournfully to heaven. 

_ Copy suitable for this illustra- 
tive material runs: 

“NEW BOTTLE! The gorgeous 
| new Girard’s French Dressing bot- 
tles are so glamorous they may 
give all other bottles in your pan- 
try an inferiority complex. 

“NEW LABEL! (Warning: New 
Girard’s labels look so tasty & 
scrumptious that some people have 
been shredding them, and adding 
_ them to their salads. DO NOT DO 
THIS. The labels do NOT taste as 
good as what’s inside the bottles.) 


~ 


s “NEW LOW PRICE! Mr. Un- 
derpriced Girard persuades gro- 
cers to sell his dressings for less 
than they charge for lots of ordi- 
nary dressings. Yet Mr. Yummy- 
Scrumptious Girard frankly ad- 
mits he makes the world’s finest 
French dressings.” 

Giving still greater emphasis to 
the headline “Same Mad Mad Fla- 


vor” is the fact that some of the 
ladies have yo-yos, and an extra 
arm (with yo-yo) extends from 
behind their grouping. ‘ 

After luring readers this far, Mr. 
Bascom’s small-type copy says: | 
“WARNING TO WOMEN: Don’t 
dab Girard’s Original San Fran-. 
cisco French Dressing behind your | 
ears. Men can’t control themselves 
when they sniff that mad, deliri-_ 
ous aroma! 

“...No other French dressing 
gives you so LONG a name for so) 
little price: Girard’s Valley of the | 
Moon Dry Wine Vinegar French | 
Dressing.” 


® This type of advertising isn’t) 
new to GB&B, either. In 1949,. 
when the agency was just getting 
under way, a campaign for Stryk- 
er’s soap said: “Washday is a pain 
:n the neck no matter what soap | 
you use (even Stryker’s). But} 
Stryker’s does help you get the | 
thing over and done with fast... 
Stryker’s is the only soap recom-| 
mended (by Stryker) for cleaning | 
other soap when it gets dirty. . .It’s | 
just good soap.” 

In those days, the agency’s an-. 
nual billings came to approximate- |, 
ly $200,000. Since then, with plenty | 
of crazy copy under the dam, the 
agency has grown to the point, 
where it beats that billing figure 
every month. 

“Don’t make us all sound like 
zany characters,” Walter Guild, | 
a former vaudevillian, told AA. | 
“We do plenty of real serious stuff, | 
too.” 


GF Appoints Wiggins 

Charles A. Wiggins, formerly | 
sales and advertising manager of | 
the Calumet and Minute-Pectin 
divisions of General Foods Corp., 
has been promoted to associate 
advertising director of General | 
Foods. Mr. Wiggins has been with | 
GF and its predecessor, Postum | 
Co., for 36 years. | 


U. S. Rubber Boosts Parsekian 


Harold M. Parsekian, sales man- | 
ager for Marvinol vinyl] resins, has | 
been promoted to sales manager 
for all plastics made by the chem- 
ical division of U. S. Rubber Co., 
Naugatuck, Conn. 


| 


| 


SS 


| Assn. and the Southern Industrial 


| —Ist award to Yale & Towne Mfg. 
| Co., Philadelphia; honorable men- 
| tions to the Carborundum Co., Ni- 


NEW BOTTLE! 


The gorgeous nee (arard's French Dressing botthes are 
© @amorous they may @ve all other bottles = your 
paren ar y comptes 


¢ 


te figure out how te 


(@) of the world’s finest FRENCH DRESSINGS 


A Fovstmediger Gerd he Beer Beenng hn brems out — irying 


URFPOVE bes tronchy Wench Grovemgs 


Girards 


2 


GRAND | PEENCH OHESSIMES. 

COMTAIM HO SUGAR 

te tow  sateome 
eet sorte sate 


Ger tot GROUE PROOF ante 
CORSET FRENCH DRESSINGS 


9 LADIES, 3 YO-YOS—Guild, Bascom & Bonfigli, a specialist in creating daft ads, 
seems to have outdone itself in this newspaper copy for Girard’s Inc. 


Industrial Distributors’ 


Miami, April 14—Awards for 
1952 advertising that did the best 
job of telling the benefits of buy- 
ing through industrial distributors 
were made here last week. 

The awards are sponsored by the 
joint advertising committee of the 
National Industrial Distributors’ 


Distributors’ Assn. The two groups 
are meeting jointly at the Triple 
Industrial Supply Convention at 
Municipal Stadium. 
Winners and honorable men- 
tions in the various categories are: 
Class A, single direct mail piece 


agara Falls, and Henry Disston & 
Sons Inc., Philadelphia. 

Class B, series of two or more 
direct mail pieces—lst award to 
Carboloy department of General | 
Electric Co., Detroit; honorable | 


Co., St. Louis. 
Class C, single business paper | 


Awards Made 


er-Kalon Corp., St. Louis; honor- 
able mentions, Carboloy depart- 
ment of General Electric; Columbi- 
an Vise & Mfg. Co., Cleveland; 
Henry Disston & Sons, and Nichol- 
son File Co., Providence. 


# Class D, series of two or more 
business paper advertisements— 
lst award to Jenkins Bros., New 
York; honorable mentions, New 
York Belting & Packing Co., Pas- 
saic, N. J., and Standard Pressed 
Steel Co., Jenkintown, Pa. 

Class E, manufacturer’s catalog 
—Ist award to the Bristol Co., 
Waterbury; honorable mention to 
Firth Sterling Inc., Pittsburgh. 

Class F, manufacturer’s or man- 
ufacturers’ association house or- 
gan—l1st award to Armstrong Ma- 
chine Works, Three Rivers, Mich.; 
honorable mention to Broderick & 
Bascom Rope Co., St. Louis. 

The purpose of the awards is to 


'mention to Lincoln Engineering encourage manufacturers to capi- 


talize more fully in their advertis- 
ing on methods of distribution 


advertisement—l1st award to Park- | through industrial distributors. 
j 


Now It's Goldman & Shoop | 
Whitman & Shoop, Pittsburgh | 


jagency, has changed its name to) 


National Gypsum Boosts Two 
National Gypsum Co., Buffalo, 
has promoted Patrick H. Ryan, 


of all Canadian retail 


—— are made in Ontario, and 
~ the Toronto Daily Star influences 


Goldman & Shoop, incorporating | anager of the St. Louis division 
the names of the president, H. Nor- Of Asbestone Corp., New Orleans, 
man Shoop, and the v.p., Al Gold- to sales manager of its asbestos 
man. Mr. Goldman joined the Products division. William U. 
agency in 1949 as an account ex- Townsend, export manager for Na- 
ecutive. At the same time, Mary | tional Gypsum, has been promoted 
Lou Tardio has been promoted to|t© commodity manager of the di- 
radio-television director, Ruth Vision. The new division is an out- 
Hirschfield to account executive, 8™Owth of National Gypsum’s pur- 
and Sue Davis to assistant in the Chase of Asbestone Corp. and of 


the buying habits of one out 


_ of every three Ontario househo ds 


ONTO DAILY 


. 80 King Street West, Toronto 


Bre: 


= a See Re ORE SEN 


| 


television production department. | 
Marlun Mfg. Co., maker of Black 
Angus rotisseries and boilers, has 
named the agency to handle its 
advertising. | 


Ebco Opens 2 Branch Offices | 

Ebco Mfg. Co., Columbus, O., | 
manufacturer of refrigeration ap- | 
pliances under the Oasis trade- 
mark, has opened branch offices 
in New York and Chicago, the first 
company offices to be opened out- 
side of Columbus. 


Names Mitchell WerBell 


Frank Fehr Brewing Co., Louis- 
ville, has appointed Mitchell Wer- 
Bell Advertising, Atlanta, to han- 
dle advertising for Fehr’s X. L. 
beer. Previously, McCann-Erick- 
son, Chicago, handled the account. 


Smith Asbestos 
Millington, N. J. 


Two Join KOA Sales Staff 


KOA, Denver, has added two to 
its sales staff. Robert S. Hix, for- 
merly manager of KRES, St. 
Joseph, Mo., has been named sales 
manager. He succeeds Duncan Mc- 


Products _Inc., 


|Coll, who has been named sales 


manager of Tivoli Brewing Co. 
Gene V. Grubb has joined the sta- 
tion as a sales representative. 


‘Emery Joins Affiliated Net 


Emery Advertising Corp., Balti- 


/more, has been elected to mem- 


bership in the Affiliated Advertis- 
ing Agencies Network, Washing- 
ton. This brings the group’s mem- 
bership to 43 agencies in 43 U. S. 
market areas. 
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Why traveling is 
second nature to Americans 


Land, sea and air carriers have revolutionized the ways 
and comforts of travel. And by word and picture they 
paint new horizons — tell of modern services and facilities 
to carry you there. Today’s American passenger-mile 
score is beyond reckoning. 

..- Countless appealing travel brochures and folders 
appear on Oxford paper. When brilliant color 
reproduction and accuracy in the finest detail are essential 
Oxford grades are fit foundation for pages that sell. 
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For your next letterpress job 
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Polar Superfine Enamel 


OXFORD PAPER COMPANY 


RUMFORD, MAINE * WEST CARROLLTON,OHIO | 


This finest of Oxford enamel papers has unexcelled 
gloss, bright white color with no undertone and excep- 
tionally pleasing appearance. It provides maximum 
smoothness and a superb printing surface. Polar 
Superfine is admirably suited for highest quality color 
process and black and white halftone reproduction. 


COATED PAPERS 


Polar Superfine Enamel 

Maineflex Enamel 

Maineflex Enamel Cover 

Maineflex Enamel, Coated One Side 
Mainefold Enamel 

Mainefold Enamel Cover 

North Star Dull Enamel 

Seal Enamel 

Engravatone Coated 

Coated Publication Text 


IT PAYS TO ASK FOR — AND USE THESE FINE 
OXFORD AND OXFORD MIAMI PAPERS 


UNCOATED PAPERS 


Carfax English Finish 
Carfax Super 

Carfax Eggshell 

Wescar Offset 

Wescar Satin Plate Offset 
Wescar Gloss Plate Offset 
English Finish Litho 

Super Litho 

Duplex Label 


OXFORD PAPER COMPANY, 230 Park Avenue, New York 17, N. Y. % OXFORD MIAMI PAPER COMPANY, 35 East Wacker Drive, Chicago 1, Ill. 


Advertising Age — April 20, 1953 


Nation-wide Service 


Through 


Albany, N.Y. . . 
Atlanta, Ga. 
Augusta, Maine 
Baltimore, Md. . 
Bethlehem, Pa, 
Boise, Idaho . 
3Zoston, Mass, 
Suffalo, N. Y.. 
Charlotte, N, C. 


Chattanooga, Tenn. 


Chicago, Il. . . 


Cincinnati, Ohio . 


Cleveland, Ohio 
Columbus, Ohio 
Dayton, Ohio 


Des Moines, Iown 
Detroit, Mich. 
I'resno, Calif. 
Hartford, Conn. 
Indianapolis, Ind. 
Jacksonville, Fla. 
Kalamazoo, Mich. 
Kansas City, Mo, 
Knoxville, Tenn. 
Lineoln, Neb, 
Little Roek, Ark. 
Long Bench, Calif. 
Los Angeles, Calif, 
Louisville, Ky. 
Lynchburg, Va. 


Manchester, N. H. . 


Memphis, Tenn. 
Miami, Fla. . 
Milwaukee, Wis. 


Minneapolis, Minn, 
Nashville, Tenn. 
Newark, N. J. 
New Haven, Conn. 


New York, N. Y. 


Oakland, Calif. . 
Omaha, Neb, 
Philadelphia, Pa, . 


Phoenix, Ariz. 
Pittsburgh, Pa. 


Portland, Maine . 
Portland, Oregon 
Providence, R. I 
Richmond, Va. 
Rochester, N. ¥ 
Sacramento, Calif 
St. Louis, Mo, 


Oxford Merchants 


- « « W.H. Smith Paper Corp. 


- « « »« Wyant & Sons Paper Co. 


- « « « Carter, Rice & Co, Corp. 
The Mudge Paper Co. 
Wilcox-Walter-Furlong Paper Co, 
. « Blake, Moffitt & Towne 
Carter, Rice & Co. Corp. 
Franklin-Cowan Paper Co. 
Caskie Paper Co., Ine. 

The Charlotte Paper Co. 
sond-Sanders Paper Co, 
Bermingham & Prosser Co, 
sradner, Smith & Co. 

The Whitaker Paper Co. 

The Johnston Paper Co. 

The Whitaker Paper Co. 

The Cleveland Paper Co, 

. »- « « Scioto Paper Co. 
Cincinnati Cordage & Paper Co. 
The Whitaker Paper Co. 
Bermingham & Prosser Co. 
Chope Stevens Paper Co. 

Blake, Moffitt & Towne 

Green & Low Paper Co., Ine. 
MaecCollum Paper Co, 
Jacksonville Paper Co. 
Bermingham & Prosser Co. 
Bermingham & Prosser Co. 
Louisville Paper Co, 

Western Newspaper Union 
Roach Paper Co, 

Blake, Moffitt & Towne 

Blake, Moffitt & Towne 
Louisville Paper Co. 

Caskie Paper Co., Ine. 

C, H. Robinson Co, 

Louisville Paper Co, 

- » « « « Everglades Paper Co. 
Allman-Christiansen Paper Co, 
Sensenbrenner Paper Co, 
Wileox-Mosher-Leffholm Co, 
Bond-Sanders Paper Co, 

Julkley, Dunton & Co., Ine. 

— Sulkley, Dunton & Co. 
(Div. of Carter, Rice & Co. Corp.) 
. Baldwin Paper Co., Ine. 
Bulkley, Dunton & Co., Ine. 
Green & Low Paper Co., Ine. 
Miller & Wright Paper Co. 

The Whitaker Paper Co. 

Blake, Moffitt & Towne 

Western Paper Co, 

ss + «6, « Atlantic Paper Co. 
Wileox-Walter-Furlong Paper Co. 
Blake, Moffitt & Towne 

General Paper Co. 

Brubaker Paper Co. 

C. H, Robinson Co, 

Blake, Moffitt & Towne 

Carter, Rice & Co. Corp. 
Cauthorne Paper Co. 

Genesee Valley Paper Co. 
Blake, Moffitt & Towne 


Bermingham & Prosser Co, 


Shaushnessy-Kniep-Hawe Paper Co. 


Tobey Fine Papers, Ince. 


San Bernardino, Cal. . . . jlake, Moffitt & Towne 


Salt Lake City, Utah 


San Diego, Calif. 


San Francisco, Calif. 


San Jose, Calif. 
Seattle, Wash. 
Sioux City, Iowa 
Spokane, Wash. 
Springfield, Mass. 


Stockton, Calif. 
Tacoma, Wash. 
Tampa, Fla, . 
Toledo, Ohio . 
Tucson, Ariz, 
Washington, D. C, 


Western Newspaper Union 
Blake, Moffitt & Towne 

Blake, Moffitt & Towne 

Blake, Moffitt & Towne 

Blake, Moffitt & Towne 

Western Newspaper Union 
Blake, Moffitt & Towne 

—_— ae Sulkley, Dunton & Co, 
(Div. of Carter, Rice & Co, Corp.) 
Blake, Moffitt & Towne 

. Blake, Moffitt & Towne 
Tampa Paper Co, 

. « « Paper Merchants, Inc. 

. « « Blake, Moffitt & Towne 
. The Mudge Paper Co. 


Worcester, Mass., Esty Div. Carter, Rice & Co. Corp 


Mills at Rumford, Maine, and West Carrollton, Ohio 
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DO-IT-YOURSELF—This spread in the April 13 issue of Life kicked off Reardon’s 
spring campaign for its masonry paint products. The same spread will appear in 
the May 19 Look, and newspapers, TV and trade publications also will be used. 


Reardon Capitalizes on ‘Do-It-Yourself’ 
Trend in Its New Spring Paint Promotion 


Sr. Louis, April 14—Reardon 
Co., local masonry paint manufac- 
turer, has announced a campaign | 
to introduce its new “double-wa-_ 
ter-proofed”’ formula being used i in 
its Bondex products. The company 
termed its promotion “the biggest 
concentrated campaign” 
paint industry this spring. 

In a major push to capitalize on 
the current “Do-It-Yourself” trend 
in home maintenance, Karl B. Mc- 
Kenzie, Reardon ad manager, said 
that the drive is being launched | 
with b&w spreads in the April 13 
issue of Life and May 19 issue of | 
Look, Fifty-four newspapers will 


carry 600- and 1,200-line ads, with | 


in the 


| 


stage of the comprehensive survey. 
Contributing factors to the “Do-It- | 
'Yourself” trend as uncovered by 
the survey include shortage of pro- 
‘fessional painters, the high cost of | 
labor, and the great increase in| 
home ownership, especially in the, 
middle and lower income groups. 

One part of the Krupnick survey | 
indicates a sharp change during 
the past ten years. For example, 
the professional painter a decade | 
ago used about 60% of all the 
paint manufactured; today, with | 
gross paint sales more than dou- | 
bled, he uses less than 25%. And | 
the upward trend of amateur appli- | 
cation is still continuing. 


nine television stations in six ma-| 


jor markets and a unique trade 
paper follow-through rounding out | 
the campaign. In addition, king-_| 
size mailings, measuring 23%x30” | 
unfolded, will be made to 115,000 
dealers. 


® Campaign themes have been 


built around ease of application, | 
values and) 
moisture control. The heavy con-| 


increase in property 
centration on the “handy-man- 
around-the-house” market is the 
result of an extensive nationwide 
survey just completed by Rear- 
don’s new agency, Krupnick & As- 
sociates. 

A six-page “gate-fold” insert in 
the May issues of American Paint 
& Wallpaper Dealer and Western 
Paint Review give the campaign 
an unusual approach to reader- 
ship control in the paint and hard- 
ware field. The spread, glued on 
for easy removal from the maga- 
zine, gives the appearance of a 
streamer when opened up. It is a 
handy reference guide for the full 
story on the new products, the 
planned promotion, and the in- 
stallation of the special window 
displays to be used. 


s To dramatize the new “double 
water-proofed” formula, pictures 
of fullsize concrete blocks float- 
ing in water and sponges that re- 
fuse to absorb any water after 
both are coated with Bondex prod- 


ucts, will be featured in the Life | 


and Look spreads. Display units, 
built around the sponge demonstra- 
tion, will be provided to all Rear- 
don dealers. 

Before the campaign planning 
started, Krupnick staff members 
beat the bushes coast-to-coast for 
a period of six weeks, interviewing 
home owners, paint dealers and 
distributors, contractors and ar- 
chitects, and paint manufacturers. 

Their probings covered the full 


range of subjects in the paint in-| 


dustry, including consumer pref- 
erences, retail promotions and 
sales techniques, and_ internal | 
problems like comparative freight 
costs in various regions, and dis- | 
tributor incentive programs. 


® The trend towards non-profes- 
sional home maintenance was 
stressed again and again at each 


|@ Capitalizing on this trend, the | 
Reardon spring campaign will ed 
aimed at high attention value, by | 
not only showing what to do, but | 
how to do it. The Life and Look | 
spreads will incorporate a chart | 
' showing home maintenance prob- | 
‘lems to be met, and the special | 
| selling features of each of the three 
products featured. | 

The products included in the) 
campaign are “Bondex” cement | 
'paint, “Bondex Heavy Duty,” and | 
Reardon’s “Quick Plug.” The first | 
two employ the new formula for 
moisture control, with the heavy 
duty especially applicable to seri-| 
ous wet basement problems. The | 
Quick Plug is a fast-setting patch- 
ing material, designed to stop 
within five minutes active flow-| 
ing leaks in masonry surfaces. 


SHERWIN-WILLIAMS PLANS 
PUSH FOR EXTERIOR PAINT 


CLEVELAND, April 8—Sherwin- | 
Williams Co. is swinging a one- 
two punch at the paint market. 


Already sponsoring a_ spring 
campaign for its Kem _ interior 
‘finishes, the firm is ready to 


‘launch a record drive for SWP ex- 
| terior house paint. 

The campaigns, while separate | 
and distinct, will be conducted | 
simultaneously, C. F. Toll, adver-_ 
tising manager, said. 

Mr. Toll described the house 
paint promotion as the “most ex- 
tensive” ever conducted by Sher- 
win-Williams. It will be paced by 
a total of 38 insertions in 11 con- 
sumer publications and 18 inser- 
tions in three trade publications. 


8 This campaign will break in 
The Saturday Evening Post on 
May 9 and introduce the com- 
pany’s new slogan: “There IS a 
difference in House Paints.” Six 
more full-page four-color inser- 
tions are set for the Post before 
Aug. 1. 

The Mavy-to-August schedule 
| also includes American Magazine, 
American Home, Better Homes & 
|Gardens, Capper’s Farmer, Col- 
| lier’s, Country Gentleman, House- 
| hold, Progressive Farmer and Suc- 
cessful Farming each with three 
insertions, plus Popular Mechanics 
and Popular Science, with two in-, 
| sertions. 


In the trade publication field, 
six insertions each are iisted for 
‘three magazines: American Painter 
'& Decorator, National Painter’s 
Magazine and Western Paint Re- 
view. 

Basic copy theme will be that 
the best paint is the cheapest paint 
in the long run. 


s In the spring offensive for S-W’'s 
Kem series—Kem-Tone, the la-! 
tex-base wall paint, and Kem- Glo, | 
the company’s alkyd enamel—the | 
easy-to-apply features of the fin- | 
ishes are plugged. Amateur brush- 
wielders are urged to try the plans) 
set forth in S-W’s decorating chart, | 
“Style Guide and Color Com- 
panion.” 

Thirteen national consumer mag-_ 
azines and eight trade publica-'| 
tions will be used in the campaign | 
featuring Kem-Tone, Super Kem-| 
Tone and Kem-Glo, which started | 
in The Saturday Evening Post. The 


| ported by a wide range of point 


re a 


DISSAPOINTED 
WITH YOUR 


peproducton® 


Post will be used again on ath 
18 and May 23. 

A four-color spread in Life on 
April 13 will be followed by simi-_ 
lar Life insertions on May 18 and 
June 28. 


ule are American Home, Better | 
Homes & Gardens, Country Gen- | 
tleman, Good Housekeeping, | 
Household, Living for Young | 
Homemakers, Progressive Farm- | 
er, Successful Farming, Sunset, 
Woman’ s Day and Woman’s Home 
Companion. 

Both the house paint and the | 
Kem publication schedules, ac- 
cording to Mr. Toll, will be sup- 
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of sale materials. 

Cooperative newspaper adver- 
tising will be used in metropoli- 
tan markets. 

The agency is Fuller & Smith & 
Ross. 


Call Pontiac and 


let us tell you why 
the six services that 


Landmarks in history..and... 


— ee 
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Pontiac offers assures 


you of so much 
in reproduction values. 

No doubts as to the 
results and a consequent 


realization that art, 


ee 


AEDS US RSP ERI photography, typesetting, 


photoengraving, 


electrotyping or color 
process all should be 
considered for that perfect 
job! And whether you try 


one service or all you'll 


love those results! 


The Nation’s Capital 


is 


If you’re looking for land- 
marks, try the Lincoln Me- 
morial .. . if you’re looking 
for a landslide in sales, buy 
Bob Reed’s “Timekeeper” 
show on WRC radio 

participations on this lively 
morning show will help you 
reach the wealthy audience 
in the Washington metropol- 
itan area, with its annual 
income of $7,282 per house- 
hold. 


NBC 


980 on AM @ 
Represented by NBC Spot Sales 


Call or write and let us 
tell you more. 


des = § 


TYPOGRAPHY 
ENGRAVINGS 
PHOTOGRAPHY 
ELECTROTYPING 
COLOR PROCESS 
ART WORK 


famous for both... 


in Washington 
93.9 on FM 


812 WEST VAN BUREN ST. 
CHICAGO 7, ILLINOIS 
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a city the size of Rochester, N.Y. 
is being added to the market 


There are 333,000 more people in America right 
now than there were two months ago. 


In a year, there will be 2,000,000 more. 


In the next fifteen years, we will add as many 
people to our nation as the entire United States 
contained at the outbreak of the Civil War! 


This population boom has been going on since 
1940. Manufacturers of products used by chil- 
dren felt it some time ago. Schools which were 
already overcrowded are now bulging with stu- 
dents. ‘The teen-age market is due for a surge far 
beyond normal growth expectations. 


We're watching the expanded markets of the 
1960’s growing up. And industrial markets, too, 
must grow in the same proportion. These added 
millions will generate a tremendous demand for 
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the products of American industry. New plants 
will be built and old plants expanded. Thousands 
of pieces of new equipment and mountains of 
materials and supplies will be consumed to meet 
the ever increasing demand for goods. 


The huge industrial markets of the 1960’s offer 
an opportunity and a challenge. While we are 
looking forward to greatly expanded business, 
there is a big job which must be done. New men 
will head industry ten years from now—men who 
are working their way forward in lesser positions 
today. Their knowledge of your company can 
never be taken for granted. 


Why not have a frank discussion of this problem 
with your advertising agency? They know how 
to use advertising effectively to gain a firm 
position for a company in its markets—both 
present and future. 


™ DENTON foueine 
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Salesense in Advertising... 


Idea-the Most Maltreated Word 
in the Lexicon of Advertising 


By James D. Woolf 
Advertising Consultant 


No word is used more thoughtlessly by 
advertising people, it appears to me, than 
IDEA. 

Any sort of concept concerning anything 
and everything in the business is loosely 
acclaimed as an IDEA. 
Green comes up with 
an IDEA when he illus- 
trates his campaign 
with color photographs 
of puppets. Brown 
gives birth to an IDEA 
when he illustrates his 
pipe tobacco ads with 
photos of creeping in- 
fants. White produces 
an IDEA when he 
“echoes” his radio commercials. Blue hits 
on an IDEA when he blurbs his copy 
through the vocal chords of cartooned 
characters. Black delivers himself of an 
IDEA when he portrays the virtues of 
his gasoline with pictures of monkeys and 
giraffes. Gold unburdens himself of an 
IDEA when he composes his copy in 
clever jingles, or in free verse, or in what 
he fancies is “‘smart set” dialog. Silver 
brings forth an IDEA when he dreams up 
a new twist for a contest. Rust gives forth 
with an IDEA when he uses drawings by 
Dali, or sketches by Bemelmans, or leg 
art by Petty, or funnymen by Vip. 


James D. Woolf 


Devices Are Not Advertising Ideas 

Webster’s New International Dictionary 
offers ten definitions of IDEA, the first of 
which is this: “A concept, a representa- 
tion, or a presentation of sense; also, 
sometimes, the object of a concept.” Pos- 
sibly the foregoing examples are em- 
braced by this vague definition in the 
sense that they are “concepts,” which 
this same dictionary defines as “thoughts.” 

But these kinds of concepts or thoughts 
are not the advertising ideas so often re- 
ferred to in this column. These concepts 
are mere devices—more or less mechani- 
cal “things,” so to speak—that are pre- 
sumably useful, like sky writing, in cap- 
turing the attention of the reluctant reader 
or listener. But they are not ideas in the 
creative man’s supreme and_ ultimate 
sense of the word. When in this depart- 
ment I speak admiringly of this or that 
fellow being a prolific “idea man,” as I 
occasionally do, I am not thinking of his 
accomplishments in what, for a better 
name, I call “devices.” 

What, then, is an advertising 
Here’s my notion: 

A concept concerning a CONSUMER BENE- 
FIT—made possible by a superior product 
virtue—so desirable to a given market of 
potential buyers that its skillful presenta- 
tion results in a profitable volume of sales 
for the advertiser. 

Walter O’Meara, a Grade-A idea man 
in my book, says it more simply, I think: 
“To be persuasive the copy promise must 
be related to real human wants and based 


idea? 


on a significant product advantage. To 
bear repetition, it must be expressed in 
simple, understandable and, perhaps most 
important of all, rememberable terms.” 


No General Accord 


Don’t you think almost any adman or 
advertiser would say Amen to that? It is 
possible that almost any adman or adver- 
tiser does, but, if so, this general agree- 
ment does not reveal itself convincingly 
in advertising today. There appears to be 
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a great deal of confusion concerning what 
is a bona fide advertising idea as against 
what is a mere device. 

Note, for example, the Johnson’s baby 
oil and baby powder advertisement, re- 
produced herewith. If the concept in this 
presentation is an advertising idea, which 
it isn’t to my way of thinking, its octane 
rating is lower than the horizon at the 
ebb of sundown. This ad is “cute”—and 
nothing else, or very little. Sure, there is 
a copy promise of a sort—namely, the 
Johnson’s soothers will keep baby chuck- 
ling. But this “thought” is not supported 
by a reason-why explanation. If there 
actually is an important and perhaps 
exclusive product difference, why not let 
Mother in on the secret? 

Note, also, the Havoline motor oil ad- 
vertisement. The concept here may be a 
“thought,” but it certainly isn’t the kind 
of advertising idea under consideration 
here. To be sure, there is a copy promise 
—to wit, “That Havoline is the best motor 
oil your money can buy.” Seemingly the 
writer faced a dilemma. Lacking an idea 
that, in Mr. O’Meara’s words, is “based 
on a significant product advantage” the 
writer resorts to the familiar device of 
ferocious beasts to draw attention to his 
unproved assertion “That Havoline is the 
best, etc.” 


Advertising Idea Par Excellence 
Now note, refreshingly, the Bauer & 
Black advertisement, herewith. Here you 
see a genuine, honest-to-goodness, 18- 
carat advertising idea. This ad is superb. 
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Device—not an idea 


It has everything: (1) a persuasive copy 
promise; (2) a significant product advan- 
tage, but not necessarily an exclusive one; 
(3) a skillful presentation in simple, un- 
derstandable terms; (4) memorability. 
(Plus splendid art treatment. Congratula- 
tions, Mr. Art Director!) 

It might be argued that the writer of 
this advertisement was most fortunate in 
having a product in possession of an ex- 
clusive and unique point of difference. 
This does not appear to be the case. John- 
son & Johnson is also advertising Band- 
Aid plastic strips that “Won’t loosen in 
water!” And I have no doubt that there 
are—or soon will be—other brands of wa- 
terproof plastic bandages on the market. 

The fact is, obviously, the creator of 
this Curad advertisement recognized, with 
an instant flash of light, a red-hot adver- 
tising idea when it stared him in. the face 
—and he forthwith gave it the full treat- 
ment. Not for him any men fooling around 
with enraged elephants, Dogpatch deni- 
zens, Little Lulus, one-eyed men of dis- 
tinction, or babes in Bikinis and babies in 
diapers. 


Drene Ad Has Everything 
The full-color Drene advertisement, re- 
produced here, is also a fine example, in 
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my judgment, of an advertising idea. Like 
the Curad page, this ad meets all of the 
specifications: (1) it has an appealing 
headline copy promise, “A shampoo that 
Silkens your hair,” that is related to a 
real human want; (2) a gorgeous color 
photograph of a perfectly luscious head of 
silken hair that highlights dramatically 


Given full treatment 


the promise in the headline; (3) simple, 
understandable copy; (4) memorability. 
Well done! 

I suspect it is true that a competent ad- 
vertising idea can be found in almost any 
really fine product. Sometimes, when an 
excellent product possesses several desir- 
able virtues, it is an effective procedure to 
focus all, or nearly all, of the emphasis on 
a single consumer benefit—even though 
competitive products may be capable of 
making the same promise. Thus Swift's 
Premium bacon has for many years been 
bearing down consistently on ‘‘The Bacon 
with the Sweet Smoke Taste” to the vir- 
tual exclusion of other product virtues. 

Quite aside from other considerations, I 
object to “devices” because they slow 
down the speed of idea-transmission. For 
example, the blind “teaser” headlines, 
which are devices pure and simple. Not 
only are they mental roadblocks; they are 
as silly and purposeless as the phone call- 
er who asks us to “guess who it is.” I am 
a strong believer in getting over to the 
reader or listener as clearly, as simply, 
and as speedily as possible the news of 
the important consumer benefit. 


Say Your Say—Quick 

Note, in connection with saying it quick, 
the Borden’s Starlac advertisement, here. 
The writer loses no time in capturing the 
reader’s discriminating attention and in- 
terest with his advertising idea. He real- 
izes, I am sure, that his Starch rating 
might be upped if he were to employ 
“catch” stratagems and artifices, but none 
of this monkey business for this wise and 
discerning adman. 

So there you have it—as I see it: An 
advertising idea is a concept concerning 
a CONSUMER BENEFIT—made possible by a 
superior product virtue—so desirable to 
a given market of potential buyers that 
its skillful presentation results in a pro- 
fitable volume of sales for the advertiser. 
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Mail Order and Direct Mail Clinic... 


Six Ways to Dispose 
of Surplus Inventory 


By Whitt Northmore Schultz 

“How do you dispose of excess inven- 
tory in the specialty mail order business?” 

That’s certainly one of the most fre- 
quently asked questions I hear from mail 
order students and owners of mail order 
businesses. 

There are at least six ways to move out 
surplus inventory: 

1. You can ask your supplier to buy 
back what you’ve not been able to sell. 
This sometimes works, colleagues report. 
But you don’t built supplier good will 
with this practice—and, remember, your 
suppliers are a vital part of your success- 
ful mail order operation. 

2. Swap or sell at cost what you have 
left over to friendly competitors in your 
field. Not too long ago we ran out of 
cowboy suits we had been advertising. 
The manufacturer was sold out, too. But 
one of our friends in the field, we learned 
was overstocked on these suits. We told 
him about our problem. He responded 
immediately. In a day or so a truckload of 
suits arrived. Result? The other company 
moved out non-moving merchandise at 
no loss. We bought and sold the over- 
supply at a profit. 

(Cooperation among competing mail 
order firms, I’ve discovered, is splendid.) 


® 3. Place local, classified “sale” ads. Get 
neighbors to come into your warehouse at 
a specified time and seiect your left- 
overs, offering them at bargain prices. 
Just about everybody likes a _ bargain. 
You’ll be surprised at the turn-out. (And, 
incidentally, pass out to bargain shoppers 
your literature on your good sellers. You'll 
like the new sales you'll generate.) 

4. Sell your excess merchandise to “dis- 
tress merchandise buying” firms. They’ll 
buy up small lots of good, saleable mer- 
chandise that’s not moving for you. Con- 
sult your classified telephone directory for 
the names of such firms. Your local cham- 
ber of commerce may be able to assist you, 
too. 

5. Offer your non-moving merchandise 
to a friendly, nearby store owner on con- 
signment, splitting profits with him on all 
sales he gets across the counter. 

6. In your direct mail literature, offer 
your own customers “Bargain Gift Sur- 
prise Boxes.” This is the most positive 


Employe Communications... 


way of moving “dead” inventory, I be- 
lieve. Dramatize your offer: Use artwork 
depicting happy customers opening sur- 
prise packages. Use testimonials if you 
have them. 

In your description, use “tease” copy 
like this: (a) “Just try to guess what’s in 
*em!”; (b) “A whole box of thrilling gifts 
at less than half the original cost!”; (c) 
“These gifts will solve your gift prob- 
lems for months”; (d) “Made up of our 
finest and most unusual factory samples; 
lots that are too small; new, overstocked 
items”; (e) “One for children; one for 
adults”; (f) “Terrific values,” says an old 
customer; (g) “Guaranteed to please or 
money instantly refunded”; (h) “You save 
up to 60%!” 


® I know of at least three prosperous mail 
order firms which are today successfully 
offering surprise packages which are jam- 
med with overstocked merchandise. Their 
frankness has made their results good, I’m 
toid, for the offers are genuine values 
and real customer money savers. 

One word of caution about this sixth 
method: Make certain that what you of- 
fer is new, quality merchandise, backed 
by a money-back guarantee. Do this and 
you'll find your good customers eager to 
take a chance on one of your surprise 
boxes. 

Of course, none of these six methods 
of moving excess merchandise would be 
necessary if we bought with greater care 
in the beginning on pre-tested items. 
We've got to remember to buy shrewdly 
and sparingly of those items which are 
new in our line and untested. 

But, make certain your supplier will 
back you up—and fill those re-orders in 
a hurry. 


We bought lightly, once, on a pre-tested 
item that showed only modest promise. 
Then, one day, the mail brought an order 
for 6,000 of these units! Luckily our sup- 
plier was dependable. . .and that order was 
filled in record time. 

Intelligent buying in the mail order 
field is an art. It takes a great deal of ex- 
perience. But, when you make a mistake, 
it’s good to know that there are at least 
six ways that will help you out of your 
problem of oversupply. 


Preparing Employes for Retirement 


By Robert Newcomb and Marg Sammons 

A few evenings ago, in a factory town 
in the East, we sat in an industrial 
worker’s living room with a dozen or so 
of his co-workers in local industry. They 
had many interests in common—their 
work, their community, their gardens and 
their grandchildren. But the principal tie 
—and the one that had drawn them to- 
gether—was this: All of them would be 
retired in about a year. 

They gathered, one evening a month, to 
plan for what has been described as the 
“golden years.” This was the period, ac- 
cording to the life insurance advertise- 
ments, to which each worker should look 
forward with a warm, wonderful glow, 
and in many repects this was their at- 
titude. These men relished the thought of 
rising after, instead of before, the sun. 
They spoke of leisurely meals at tables in- 
stead of out of lunch-buckets, of building 
things they had never found time to build, 
of far-away fishing holes, of stretching 
out in the hammock on the front porch 
and letting time slide by. But they shared 
a deep concern: Just how satisfactory was 
all this going to be? 


Esso Standard Oil Co., with a magnifi- 
cent employe relations program that many 
admire and too few emulate, began to be 
bothered by this very question some time 
ago. The story of what Esso has done and 
is doing about it is contained in a modest 
little booklet issued in October, 1950, en- 
titled “Preparation for Retirement.” In it 
the company went to the roots of the re- 
tirement problem, and they are roots that 
anyone in the business of communicating 
with employes should want to examine. 


Briefly, it points out the dual problem— 
the nation’s and industry’s—involved in 
the retirement of growing numbers of 
people. Today, the life expectancy of 
males is a little less than 65; only a hun- 
dred years ago a New Englander over 40 
“was living on borrowed time.” Thanks 
to spectacular medical progress, by 1960 
there will be 14,000,000 people who are 65 
years or older, people in that “golden 
era.” 

The problem of assisting employes into 
a satisfactory retirement has been largely 
shrugged off by industrial management. 


The sentiment appears to be that the re- 
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The Creative Man‘s Corner... 


The Case for the Profit System 
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Like many others concerned with business—and with ideology in general— 
we have long admired the Warner & Swasey campaign. It has talked eco- 
nomics in easy-to-understand, common-sense terms. Appearing chiefly in 
magazines addressed to persons with a like view, its obvious purpose has been 
to curry favor for Warner & Swasey among the already convinced—who, of 
course, might not see it in magazines read by people whose conversion to the 
profit system would do Warner & Swasey’s customers most good. 

Be that as it may, we have come across a recent Warner & Swasey ad which, 
we are sure, boards of directors will loudly applaud—but which, we sincerely 
feel, hurts rather than helps the case for the profit system. 

The advertisement begins on a questionable assumption. “There's a lot of 
loose talk these days,” it says, “about profits, attacking them as though they 
were evil.” We assume that by “a lot” Warner & Swasey means a considerable 
amount, and frankly we have neither heard nor seen a considerable amount 
of talk attacking profits per se. We have heard some talk about excessive prof- 
its, but even that has not been considerable. 

However, Warner & Swasey goes on to another free assumption. ‘“‘The very 
existence of the world,” they say, “depends on profits; the improvement of 
the world depends on big profits. A farmer plants one potato and usually gets 
back 15. Even allowing for all his costs, that’s 1,000% profit! He plants one 
pound of corn and gets back 336 pounds—that’s 33,600% profit. These are 
big profits. Is that bad?” 

This, we think, is a rather specious argument. Warner & Swasey has cer- 
tainly heard about farm surpluses—and what they do to profits. Warner & 
Swasey is also undoubtedly familiar with what a completely unregulated prof- 
it system has done in Europe—and what it did to a large extent here, before 
the Sherman Anti-Trust Law ushered in the present era in which the acquisi- 
tive instinct is actually protected against itself. If businesses were permitted 
to make profits of 33,600%, there would soon be little money in circulation to 
buy what these businesses produce. 

Warner & Swasey concludes by saying that “to legislate against profits is 
as silly as to legislate against things growing.” Our economic system is, un- 
fortunately, not as simple as that—and many farmers, in order to assure 
themselves of a profit, have had to pass their own “legislation” against grow- 
ing too much of one-particular crop. 

Moreover, in our opinion, Warner & Swasey begs the question in assum- 
ing that many people consider profits evil. The revolution through which 
we have been going during the past 50 years has been one directed at curb- 
ing the making of excessive profits—to the point where the money supply 
winds up in too few hands to make further profits possible. The point at 
which profits cease to be good and become excessive has, of course, never 
been clearly defined. But that such a point does exist, few economically 
enlightened people today will deny—and the Warner & Swasey ad to which 
we have reference seems to ignore that fact completely. In our opinion, it 
represents an unfortunate oversight in an otherwise reasonable series. 
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tiree has served his time and that the 
company has nothing further to expect 
from him. So just step aside, Grandpop, 
and make room for a younger fellow. 
Students of gerontology, concerned with 
the adjustment of retiring employes, aren't 
inclined to look upon retired employes 
simply as the wards of the employer. 
They look upon retired employes as an 
important part of our industrial system, 
and if the industrial system doesn’t make 
provision for their moral and spiritual 
peace of mind after retirement, there’s 
something wrong with the system. Too 


many managements neglect the old-timers 
after they have hung up their shop clothes. 

This neglect is not true of all groups. 
A few weeks ago, 30 old-time retirees of 
a steel mill got together for their annual 
“Liar’s Contest,” an amiable little affair 
where the top award goes to the greatest 
trifler with the truth. The awards con- 
sisted of a large box of cigars, a carton 
of cigarets and a bottle of red wine. 

The prizes themselves were not too sig- 
nificant. The significant point is that they 
were given by the United Steel Workers 
of America, Local 65, CIO. 


Pik een he: ngs iy dhe Sa ane se sg ica Wt ay ‘ieee oF i aR Woe ag cea A PN Oe ae suc te pe ae We Rey a re an gee BE Ree. Coe oe PMS ae ny ee Cree | aA, Mie a es sy ae ae Sey aa.” 
bag ha Sb Seo Ee) ee pee ieee: ge Oe Ben yy ai ey erate. c) eA a6 ; 5 et Geeta OO eer 1 ae eta og ho pe) 2 thy chy ali ag eee AS By ipiea ay nds Pea ag a EEN Lor oe Ae Sedna Weenie as 2 ie) ee 
ie 3 Tee ce pegs anne kama‘ giranmnmn mary TOS UIA aati a aS ar Se oes Ra 3 Roark eee pe RE oo a SR BEM and oA ae RO AS Me SON Sa ER me 
Rae ee past Res ok tare a ree BE Sa ACE 9 eat aa Sond nt: See oe tly ae ae: ads ee <r"s é mah Sa mt es are a5 Ei Rares ey Sere: r 1" ene SE OE TEESE D Se eee 
‘apuaihs Jog: PR NAY epee ae pais ey eS. iS aa ic al aie eer jes : Bac a Ra Tie ap ae are eas "oa Bae Ca i Boe ea Hea aN a 2 ied ae Leak 
(ee ce is, Le Yh ap Figs eee ts pe Sac i oat ae pe eae : = als . cei <n gue a> ire ek or . : » ie” Bee. p92 ny opera oa ) 
= “a eae ay ei ty BR Rr eae S st mee: De see ae ee 235 rhs iS : ae a gs Sc ee ry : ui Pat so % x eee Z un a ee 3" Lie a a . sel ¢ es rs eee ; Sieve See ‘eee a ele =: egy hers eye ig Ae : / is 2 eee a as) 
Peer a P 4 " : Bi 7 a o . 2 —_ OY Se Te F a . : 
bs ’ uv : — a = vers Of BEE na j ’ - 
. . ee | 
ee terre errr ------ ee t 
= ee | 
SS , . 4 
| ee : 
2 | 
. 
Ps : ( 
Ae | = | 
a: ‘ 
A . 
ae 
Sa | 
See 
oe | } 
fie 
ee 
spy i 
Eo ooh ‘ ' 
ae! , 
CAae ee ? ‘ | 
ss ae . 4 
Seley ; we , j oe Rae < fis Lae 
ee eer, yaar. ering 
be Mins ae 
ig oie ‘gh ee g 
ay te if b fal > 
fee ae ke ie tea is 
a a Me eye 
eps feet 2S A 
aoaes ee a ee ee lth 
Ser é L - _ ff WARNER 
: M. ols 
‘Texte 
SCS 
fi 
ome aos i 
% is r) F) 
. | 
PRE 
ee ay 
ei | 
! i 
: 3 
eae 
nA 
Sede 
ee ot 
ne Say ? 
Fc aa ‘ 
Et aed 
= Nae 
a ’ 
oe = | 
Si z 
oe ‘ 
jy eae , 
Mn Ee 
ey 4 
= | 
see 
dl 
ae ee 
eet. } 
ee} LE ‘ | 
| ee } | 
' 
} i! 
\ i 
¥ , i 
e ¥ 
H 
piers e" 
pee re : it 
ies {) 
a eke a 5 
“ye ct ] 
‘ : ii 
; ry 
} 
: ; 
eae 
: . ui 
e m : . : 
a \ , - een c i ; Ne me s : - 7 = : - ee Se ar 
fi sth Sh oe gate g : ; ; a ac . 3 é LG % ; 5 £ 3 Py — - ie : se 3 = % io F i ‘ ig 
Cie a 7 i Bhi : "te apt Pts a ; CL ae fa PETE cat Siig eM cea ed eens ee aN iy EOE ES er : ; By : Ps a be ee ri Piet ‘ May ae . ee . ew ot * : : 
ee Wek fr tea ee bn a resis ane Or ok: ne ae Ree aes ae PRI hes Pippo Feder Feat CET MER eh IR 5h ae wie, ee Bry cae’ wae Yee pb ee NOR ena Mam ake ve irate wn 2 Kis eo Nie 3 Lee: Saige ate, Bi JP ae ae : 


ae 


o> > OB~~<~d>-O~>~ >> >>> > > 


LOL LL LL LL LLL LLL LLL 


we 


welC SUC 


First in Chicago in 
eral grocery advertising! | 


$3,378,685 


$1,441,051 
49.1% 20.9% 
Chicago Tribune Chicago Paper B 


General grocery advertising expenditures 


placed in each Chicago newspaper 
YEAR 1952 


$1,435,161 $623,990 
20.9% 9.1% 
Chicago Paper C Chicago Paper D 


In 1952, general grocery advertisers placed more of their promotion funds 
in the Tribune than in any two other Chicago newspapers combined! 


THE CHART above sets out some facts which you will want to keep 
handy when you plan your advertising to get more sales. It shows 
how grocery product advertisers rate the selling power of Chicago 
newspapers. 

As shown, they placed more of their 1952 expenditures in the 
Chicago Tribune than in any two other Chicago newspapers combined. 
The Tribune’s lead over the second Chicago newspaper was more than 
$1,900,000.00. 

This leadership of the Tribune is based on the experience of hun- 
dreds of advertisers who prefer the Tribune because it helps them sell 
their merchandise faster and in greater volume. 


Because it reaches Chicago’s largest and most responsive market 
for merchandise, the Tribune can help you get more sales out of 
every dollar of your Chicago advertising investment. 

The people whose buying attracted over $3,378,000.00 in general 
grocery advertising to the Tribune last year are the people you want 
to sell. They are the people who buy the bulk of the products sold here. 

If you want more business, put the greater selling power of the 
Chicago Tribune to work for you. Ask a Tribune representative to help 
you lay out a program of advertising to increase sales and build a 
strong consumer franchise for your brand in the Chicago market. Why 
not call him now while the subject is fresh in your mind? 


Chicano Tribune 


THE WORLD'S GREATEST NEWSPAPER 


Pe Seca + SP vig Tied Mee ais » Tae! ie Le ers Pe shane Pe Peete a z ~ ese ae ets ne * - A > z i nt o. ear! te Lae aS Tests Ti a bse en ‘ is ey us a ei 
PY BL, ER, teat Suae> ee pee hae Vis ey en ay Sees : ae Tey eh eee ey eee es ir Seas ae bh tae Sead See Peas we Sore). Air iin! AEE eer be ingen? hy BB pag hae ; See iY Nigh 5 se a a EN abe, ayia fee Mae pig, llr ae GIP SERLCE DN Pealt ye) 
pre TM on Ge, gamer hs. eng ee ae ogee sae aoe OSORIO Ge ke ea em Riese lg Se SE SRA ORE, GS easel is es Sage age Ae er a” eee een Seated 5 ened geek Sees Sm <a eC Veatass ae eit 
: a : ae “4 reek ae ean f J : Pes ” ate, AF Re j 6 ie ue “i i Age ie ee ae ae es aS ts 3 in cc en ee 
Boat 2 Reet aes See a eee eae ed, ie see bag Meamiey : . % wo Se : ; ite y ay : ares ger Ss ae f : Fae 
ee cee na ne ene Ae eee, Sa aieimees fo ~ Seeley Ae ees Pe te Pete oe ics i naan <2 ai iN gg co a a ERM SAI Ot CR ne UU ay BN 5 IR amar: eg sare i Zee Ue Sy he aia NE i ee 7 
poe ii Fee ‘vee aA a: oa ms aes SF a : “ et ee a : were mT Fe i apa " : : eye ‘ Re fet! tan eee Oe 
- : . F Ss “ 4 ° 3 . > F : ’ oe eae 
‘ %; ere 
an ; — . * Mises! ‘ats 
i _ ee 
Mae. 
| 
; Z 
| 
| 
} 
mie 5 
mia we 
: 
eer 
1 a 
ee tee 
\ fueea . 
Boo wisi 
chai 
; tig 
nat et es 
EAS SME 
ae) 
PR al 
ta. on 
bas Bed 
sate 
out as 
A baa pia 
« Pe ee : 
gt Store si foi mabe Scbee Sie oes a ra a 
ae ics i a a ee tne ele 
hid 7 = re) Se pete iaraeae 7 izle 
cae ey - a = " i es a 
t. ee ee ee ee 
BG: T+ + Lie TRGO oo, One Keene ois 
. sa cote ian iM sn ad pees ae RtnPe oe 
<n ORTEER o  ae e eer aie ies 
gE eI ok sis 
pe x ToT aE 6 
| | | ee | 
} PE 
OE eg t pe ee eee a 
OE Rel a) in ai 2S Were tan ty 8 eet ‘ oe 
te ae ee hy eee BB Oey eh oy 
ape * 2 hae meets CS) Bare. 4 ee 
eee s eae bY et gl ty Seema, a ie aa 
. Rs A ee Re een ea 
a fl ON aeamtpe et Mee Rol ses umeee Le 
} ee Nasi een Scala tps or penile 
ee wa PSNR ys RS Fea : 5 
SE ee ee ee ee ae Pe ale 5 ee PR een teen ERIS oe Be hoe wae 
ere Bee aay | ee a a eaten nip Poenieteae C2 Pee ee Pope eas ee ae 3 diate 
{ape Be ee a . Tie Pig, : ee ees ce ; pie tas Seal 
: ‘at aga 4 kee Fred e a i Sis (Sieg ie <7 tenet ye ange 
Ra ae : : Palin EC Dise t Saige ie Bee Pee eink ? See hte eae ere ate 
ESO SS eee oa aed ON are aes sat ce gt ile ae Cea ee ei 75 eee RS eg 
Pe ee Se SERGE Rees Rae ls cee sacs cf 
SAR ry yumi ete nate 9 SSS Lae ‘ ; i ead iN otk coe 
seh a, ieee Tes Ben Bice alt : a aes Mahe yh 
= Es ; - jae Ee ; <a be Series 
: : : Ri Sy : oe eat opie ae 
Mice a ets be ¥ Jute Sly hi celine tele eo ve, ; See. oe eat 2 iPr 
ST ae : = Ge ie aia: ee ee et ae ee r penn. ee \ Sen : = ; 
Oe aS ee i ee eee temas Ss Cee nhs elke; ae ee See ‘ a 
(a Be ae Haan ele ee bea eh a ee ey Ck eee ee eee oe 5 pane c 5) cai oy ae aa 
} Oe. gas oe ae es = gues Pama a ih ey pee fi BSC Oe pee), MR Ra Re RS ae a eile ee AES OO aa 
Ne cage Mae t= ga eg a ge as ee Re aa u eee | ae aie aes de i ee se eaters meres, ty i eae 
Baste 7 : * vo a ae * Tae. Sees “a ig een es Se si ee 4 aH Seager) OMB Cen Pera 4 Peleg Nate Bes Rages ote os ot, Moke eo ee SMa oe 2 
a ae eee Sa aie: fe me | a ce POE Some ee 2 
on echt Sag 7 alae oe: 7 eee 6 ea vs Pees EE eee To Ree Me aes Be 2 Sea ie ts rs iyo OMe OF i eee : “ae - ght 
a ee oe aes Lee ce iy oe re ; Po lg ee, sista Me aie Bay - 
Sie slat Lomas brea Agee eae re 5 ae at : wie Levees oe : va elles = es oe i ee a 
Me ae’ See te Spee pore 5 Sere . pci CDOS us 5 * oes A a ie E ae cn 
Ss ale <i a re Fe cee grateeeme oN shar me eran v ele i es. baer sa ever : A eran ‘ eed ae Pag Ae 
pail Sai. on eager S Uva ieee cats Moa : Bs ee ae er ae ifs Li ge pest ees : eee 
ae ae: ee a eee ee eg e Scat ea amet es pe one Fa ca ro Sea hemes” * oy Maer SP AE ee ag je ee rt 
Pe , Renee Ss ee : ge oe ead eae asics Ba oe Re Re ¥ Wes asa ee Mie ef) tT Oh gee ae * eee 
st eee meee Rees ie eros Bhi dest te, Nace a CRU ene ree Behe hain Saat a? y= cen Ota 5 ane Pe eae Salk ae ty 
. . ich poe! 
: : ; oe 
I 
4 : Rae: 
i sah 
: 7 
, 
| i Z 2S 
) . 
) ae 
] i! oe 
Bi ie 
i : Te 
i pao 
Hy bie fe 
; Bee pata 
Sie eae 
; ieee oe 
| H| 
) ‘ ars 
: oe 
‘ EM é 
F ‘ ‘ en 
| t} . 4 
J ie ae 
| > a 
; e. 
| au 
Re 
} s Jae. 
; ‘4 5s 
| } a gas 
j . nk 
° 
. 
. 
. 
* ; ‘ fs 2 1 
ack 
: Se et 
i | 
i 
: 
: ee Rg 
oes is ee ale le ‘ q . es t + . z si iy - 4") pte em . At : "3 ba kee 4. $ peu te on? Ay > “ Y a . Bi j “a Beh ees nh) 
i Rea = : ee =f Pi Sa . of . 7h ee SiN a J f a pds bo . f £ * . aa oe, a 
; a hy i ae F © EBS THK pas 4 : Z oe Ce. oes Pie ee agp ee ne ey Sn, ee Sts f Se me - f a, ary PS Bee: gees, Cone 


~ ae 


70 


LZ2E73SE6ETZESBBECSBSBIL 793679 
BIPGSLNFDVUAEEUVUOUFLVS 
474675467235742635645 
EETTRABUNSVNMOTREWENI 
946726143216546232613429 
WDIEINYSINBTMBBOOTAOB 
SB472EB282863 3678036887863 
NHTNNNEBHDDTNBSOSBENO 
9738682748718988s8 943749 
NODBDSNUODDNOSDNRSS ED 
TAKE TIME... solve your money problems. To get the key number 
count the letters in your first name... subtract 4 if number is 6 or more 
... add 3 if number is less than 6 letters appearing under key number. The 
answer may solve your money problems. 


MYSTERY PROBLEM—To get a little extra oomph into the conventional “buy bonds” mes- 
sage, Elmer J. Michaels, assistant editor of the “B-G Mixer,” employe paper of Barber- 
Greene Co., Aurora, Ill., devised this simple chart, which gets appropriate messages 


across in play fashion. 


The Eye and Ear Department.. 


Catharsis 


It is entirely possible a column like this 
could be conducted endlessly on reviews 
of TV mystery dramas. It might, of course, 
get monotonous—although there seems lit- 
tle danger of that, for the endless round 
of mystery dramas does not appear to bore 
the TV audience. 

Most of these, of course, are concerned 
with murder—evidently an avid preoc- 
cupation of the American reading, listen- 
ing and viewing public. This reviewer has 
never been on the other side of the Iron 
Curtain (although a number of constant 
readers have urged him to take a vacation 
there) but he wonders if such bloody fare 
could possibly gain popularity in countries 
where fiction and drama actually dupli- 
cated reality. If drama, as Aristotle said, 
is essentially a cathartic—ridding the 
psyche of emotional drives not normally 
expelled—the plethora of mystery pro- 
grams on TV can probably be taken as an 
indication of a healthy social and political 
environment. 


# This may be a roundabout way of ar- 
riving at a comment on “Inspector Mark 
Saber— Homicide Squad,” featuring Tom 
Conway, sponsored by Sterling Drug, and 
seen over ABC-TV, Monday nights, 8 to 
8:30. However, there’s little to say about 
“Homicide Squad” that hasn’t been said 
about umpteen other programs of the 
same variety. Because of the normal 
amount of suspense in a murder thriller, 
the writer is not required to rise to heights 
of plotting and writing skill. 

One thing can be said about “Homicide 
Squad,” however, that could not be said 
of other programs of its ilk: It features 
Tom Conway as Inspector Mark Saber, 
and Tom Conway sounds so much like his 
brother, George Sanders, and so little 
like a police inspectcr that “Homicide 


Tips for the Production Man... 


GETTING HOT—Tom Conway, left, as Inspec- 
tor Mark Saber, waits while Sgt. Tim 
Maloney, played by James Burke, gets a 
lead from a tipster. A scene from ABC- 
TV’s Monday night show, “Inspector Mark 
Saber—Homicide Squad.” 


Squad” seems even less real than most 
mystery programs. Nevertheless, for the 
reasons already given, it is entertaining, 
whether you like it or not, and if you 
don’t turn to another channel during the 
first five minutes, you’ll undoubtedly 
stick with it to the bitter end. 


® The commercials, for various Sterling 
products, are average. Like the program 
itself, you feel you’ve seen dozens of 
others just like them. The Phillips Milk 
of Magnesia pitch does have, however, an 
acid-alkaline indicator that shows how 
speedily Phillips makes an acid solution 
alkaline. This is pretty convincing and 
provides an excellent visual demonstra- 
tion of the product. If this is the way it 
acts in the stomach, it looks like a swell 
item to pour over your mother-in-law’s 
cereal in the morning—before, of course, 
she arrives for breakfast. 


Quality Standards for Color Advertising — 


By Kenneth B. Butler 

Run of paper color advertising has in- 
creased 242%, according to a survey re- 
cently made, pointing up a need for im- 
provement in the quality of materials 
used by engravers and electrotypers for 
reproduction. 

A thofough study of the subject has 
been made by the Lake Shore Electrotype 
Division of Electrographic Corp., Chicago, 
and its findings reported in a clearly pre- 
sented brochure, copyrighted by this com- 
pany. This firm states that it still re- 


ceives originals from advertisers or agen- 
cies from which a good newspaper-printed 
result is not possible. Despite this, ad- 
vertisers are looking for the same results 
in newspaper r.o.p. as from high quality 
magazine reproduction. 


= Lake Shore recommends that, when 
possible, art work should be simplified 
by the use of wash drawings with large 
areas. Artists should refrain from small 
intricate designs where poor register 
could result. Opaque colors should be used 


wherever possible. If transparent colors 
are used they should be of sufficient den- 
sity to hide under-color. 

In using photographic separations, care 
should be exercised to reduce heavy un- 
der-color photographically and maintain 
contrast in clean, open values, keeping all 
units large. 

Type composition should eliminate over- 
print as much as possible, because the na- 
ture of newsprint does not permit proper 
drying of second, third, and fourth colors. 
Thin lines or rules and medium or small 
lettering reproduce better under press 
conditions when restricted to one color. 
When necessary to use more than one 
color, register is aided by terminating the 
lighter colors inside of the heavier color. 


s In reverse lettering, if more than one 
color is used, the lettering in the lighter 
color should be made larger than the 
darker color. Small letters with fine serifs 
should be avoided. 

If lettering runs in a band above or be- 
low the illustration, color balance of let- 
tering should approximate that of the il- 
lustration without upsetting the color 
balance of the lettering. 

Lake Shore recommends elimination, 
as much as possible, of the combination of 
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two metals, such as copper and zinc or 
copper and electrotype metal, except for 
type patches. This is likely to distort dur- 
ing molding, producing poor register. 

As to size, Lake Shore recommends page 
area not to exceed 1444” in width and 
20” in depth to fit minimum size of ail 
daily newspapers printing r.o.p. color. 
This minimum size, as reported by an 
ANPA bulletin on narrower column 
widths, is now 143g”x19%”. It is necessary 
to maintain engravings at this size in 
order to meet the specifications of the 
smallest printed newspaper page, elim- 
inating the need for fiat casting due to 
oversized page makeup. 


# The brochure gives additional recom- 
mendations on screen, dead metal, register 
marks, finishing and proofing. 

Interesting is the advice with respect 
to vignettes. These often print poorly and 
are troublesome. The supposedly soft 
edges harden and blacken during print- 
ing, and ruin the effect. Especially are 
vignettes to be avoided in very small and 
completely enclosed areas. 

Copy of the brochure may be had by 
writing F. E. Reilly, president, Lake Shore 
Electrotype Division, 1224 W. Van Buren 
St., Chicago. 
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. Looking at - 
f. the Retail Ads 


By Clyde Bedell 


H. PATENT HAND BAGS.., 
with red leather lining. 
A lovely beg... 8 
marvelous value 8.50, plus tex 


(Actual size) 


Over 105 square inches of space here, and less than 5 square inches devoted 
to the descriptive copy. This is a common fault of retail advertising. 

It’s like designing a big, appealing looking Cadillac, and putting a sewing 
machine motor under the hood to make it go—to give it power. 

It’s like hiring a hall for delivery of an address on a subject you’re promot- 
ing, and then without a public address system, hiring a man who can’t speak 


above a whisper to tell your story. 


It’s like buying a fine and expensive shotgun to go get some geese, then using 


blank cartridges. 


It’s like a concert featuring an opera singer—with the orchestra booming so 
loud that only an occasional little peep can be heard from the singer. 

It’s like designing a delivery truck for furniture, and becoming so interested 
in making the truck good-looking, that no space is left to carry furniture. 


* oe 


* 


Most merchants would know better than to do any of these things. But they’ll 
run ads to tell a story and then become so engrossed in making a pretty design 
of the ad that they forget what the ad is for. 

However, it should be added that in this case, setting the copy in a size suit- 
able for reading without a magnifying glass—would not have helped the ad 
much. For it says so little as to be only annoying to the reader. 

It is unfortunate that great stores do not run great advertising. Greatness in 
advertising is not a matter of space size. Greatness in advertising lies in the 
clarity, interest, adequacy, and persuasiveness with which a worth while mes- 


sage is presented. 


There isn’t a word or illustration or implication here, that couldn’t have been 
run for almost any tiny shop. No word intended to sell, to move, to convince, 
to woo readers! No word to sell assortments (maybe these are the only “gifts 
of quality” the store has to offer), service, the kind of a store this is! 

This isn’t advertising—according to standards in which I believe. It is an 
expensive form of diluted publicity. Advertising can hardly be made profes- 
sional in its powers at appealing to and persuading people, without profession- 
al understanding of advertising—both on the part of management and the peo- 
ple who provide management what management pays for. 
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COMPANION MERCHANDISING MOVES MERCHANDISE 


| “No doubt about it,” says Bob Degen, Ted Bates’ Merchandising and Account Executive 


Top-flight merchandising men like Ted Bates’ Robert F. Degen Here’s just some of the nation-wide applause: 
. .. who is also Associate Professor of Marketing at New York ao As ‘ 

! University . . . are naturally impressed by merchandising results. “Attractive. Women like it. Fulfills a need. Excellent! 

b He and CoMPANION Advertising Manager Ray Alexander — nn 56 ee et ee oS rep 
are shown here discussing one of today’s most impressive “Excellent related-item selling!” 

| merchandising successes. —C. M. Baker, Adv. Mgr., Jefferson Grocery Co. 

They’re talking about the red-hot “Dinner-Winner” Plan “Very practical material. Just the type of merchandising aid we need 

that brings COMPANION food pages to life at the point of sale. for our meat departments.” 
It's a unique combination of (1) full-color display cards that —Ross B. Socolof, V. P., Thomas Roulston 
suggest complete meals ... (2) give-away recipe folders . . . 


(3) shopping lists . . . and (4) reminder-type shelf talkers. It 
benefits advertisers, supermarkets, and their customers. 


It all goes to prove what shrewd merchandising men have known all along: Some () M AN | () 
COMPANION merchandising moves merchandise. 


CURRENT CIRCULATION MORE THAN 4,300,000 


: THE CROWELL-COLLIER PUBLISHING COMPANY— 640 FIFTH AVENUE, NEW YORK 19, N Y.— PUBLISHERS OF WOMAN’S HOME COMPANION, COLLIER’S, THE AMERICAN MAGAZINE 


Fe Bee) ee iene, OO es aa etl hinS Wee Sie ag WRLC nn SN ee eh 7d le Sk 5 Se a ee re — A. 
it 3 Sith acer SN. eee ate eee le” eh SE ee etc in md &e, a Sis Te ey be cadens "eas eo Ai Dd oe mae Cee a Vga a Re ry 5a Tr a te oe ~~ 
Te ea cS res bee OR 2 are dey re Sen Shee as bees i eae Be a ot iti car eae area ali TP yey. Hy np Cd Sa pe, Se re Nek Ree eS ee ee ae ae Sekt . pa at wa a rd ~~ * ae ‘€ 
eRe cre eae fla. og eae ae aia eRe L- < es0gn Wala eae et tani en Me cc SSN uc: ne to | RRR et er ee ie as Oe et emer ea Soe aie See aa ra i ee J Por ag be x 4. “ - £ 4. 
eh pu ? etek f. Gee: 7 Shaheen ee Reh ae epee notte ef RES ee ary a A er ea ae paeeae:: varnee se: apes SRT eS OR ae emt eg Dee eee : St tes ge te CRO a Saale dt. 9) ata “ahi or Feng Pe) CLR santa ice, Satangante iat aaa 
ae oy ME. pot tiac. - egieete Pe Mande tS Fehon tee a Osi nerie wane ott Meats Seay ae: Si dats See ere Be ne oe Neag Ree eo ere a ea Ba re eas Sma | Sealers ae fee Se ane 
Sige : PAPE Gs ies shar eae op i engines ers ih alae : sy cee wR oR ase CO ier ol st ca CMa. SRR ae aM ane te Acc ca ne Ie a ncaa DCRR pe aS RPS oe Mea yee St ON ci Se cg ee es Cai ne ree | “eairae 
isi a os Galan Raed eee oa i sige I SE care s, i no Espteanane ergs Pesta RY . = é ; Eta Pee d Re SS ge ne Wer Ee ye pn oN iter sae Pat Soa MS a oe =; Ses » eR eee aie Lee 
a ones Mae = ee NO Re a, og ee ce ‘ Pe cian ppt aoe Ree eee cou tie Rete egy gs ger sae epen SA ies eee x ae ane 
ee eS = See aie > lua ee eB ns epee eee = ees Pie La es | eet are ‘ Pipe I fee hing Selma MR Sri Bae ct) paid mete A Ppa ae bs er iN 7 met A 
sf ot Meee. 2 Steak ne OR. eee CE sree bi GMS <a digg OR Rie od OR <2 ati as eae See iy a es g hry, Se. Soe ie: Speers ney rage: 
a . = < = , pa ie Bee eae i : Piaeeen ee 2 aes * Seen : ‘ iy eiultee prea 4 < Magee ae Shee ae ‘ = Ei: OO eat f See gee 
’ : ? . ’ ; : “ : S ceegemaen ie gee 
a ee 
by me 
| . 
‘ 
. + “ “f : - : : pe - ‘4 qi oe 6 > Ty 
Weis v4 Nee ee aoe 4 . eae eas ag aati = 29 tert ES ~ 9.000, A 
“ ch Stee Eo gees weg ni eT i ne Rane $ Ce rg RY I J ‘ : - i oe ae Pe 
for ie tas Me Ses ee oo Met ae * : : > 4 ie 
ur- EPL a ay > 5 eee OSG A a aii aaa sai ‘ ie . 4 ne 
tweets : ° : eee (Ree ck ae ey Es. SR ete f Seca : - oe " 
SM a Set St ie : ‘e eee ee 6 ee an Re ee " 2 se es -. 
Peer oes RMR REE OE re se el a y — .< ¢ * : 
es ae ‘ha apa Aa aaa 3 Ce hn . ke ¢ ss a 
age Pe Cee be eh, CO e , : 
} ne RE A Aa paige ae Se eee oe 0 EE he ee ; . e - z ‘ , 2] Beet 
ind Sy a ee emer Se ee ER Re ORE MR PR “% § - : . » th t 
‘ Sink RES Gatley GS aera ie . atin 1 Bh tikes iS { 3 2 as 
ll . i. re ae ae eS sis ‘ a =. > Fest x : . ’ 
SRS Oy in eds eed nytt. ie . 2 Ned ie . , ak a ae ' S 
| rele , ee her ae PP Lh One OEE: ARN eas ope’ ‘ : ~ : ‘ 
Ae Sie Tee wee PS en, et OE eee Eo ce ee Sd : a Raho ; q 
lor. it co ee in Pe Re ee —— — : a 
an | @ er Bie et galt ag aie 4 ‘oe a ? = ‘ 5 ; ; 
‘ TF ot eed ete 3 Bel Ge ats ih ei Ea ase . 4 " ‘ zi < : . 
| se 2 opeccale ee RP Seti ie gal as: Teg eee eee " ee : Pa ‘ i 
3 Sil Os Nee aaah Ss ‘ se : Pe pe ye RE 3 . a ; oe 
q * ankee vues a : ie ieee 
, Pe bie Sirens, ie * — “a Sy?) stay 
: Ae hae £ oki i Se a ca ne ae eS - . 7 Pe an | ome a” ey: 
ary ie on ee rere PNG isis apie ees —— 4 , eR se 
‘ re tay ? ee Kyi” har R SS Sisk): itl ee ae Per et aan * x | on 
TRO ace ae RUE ee he ee vi a fT eee ae 7 ‘ ; } "asin eanirded 
eRe > te aE ee eee a ke: Peo ce ‘ 4 
the ( a oe OE SS Oe er ? eS Sn iaieies . : : 
: a 2 Re Aa as PE ES ES ep ae ? “= Baath oF ‘ 
| - > hae _ =e = 4 bs rioe ; Se ee ee ee ee ee 7 ee ce N : " 
- 7 ve Pe a ee ne ee i i aa ae os % a ae ey : ; 2 
| en a * ‘ om a : . 4 % 
to 'q BR eT ae oe gle ene = tgs F ack . : ; $3 “t 
q oe ae ee 5 at te PP wae a Sc bt * : . 7 >. 3 
eet Se Se ee et ee ney pA SR A EO Seer ene wer phi eae a 2 : ° : 
ee ee eee wi , rn ; . a a } 
rs ee ees eee oe a og Re a 5. : 
Pe maine al Mien ES Ses. eg ss eis nee nn . : a ; 3 
rs Sate se 28 ea ee Bisa aes SIR Me On lag eles veg ® ay ee * : 
Rap 4 ls Me 9 ey hs ph PR ia Beg eS ‘i aes ae ae ewes se ai ie ’ 43 Z + 
m= t eae ROS ai Co an a ag eh ot ee ; ne Sees wees. Be ee ae : 
‘ 1 cn pnenn tes roan oar ate te a te a eS. eu = ‘ j aa 
ter 1 Pane ee teat Ss ~ fee eee . e ms 
; 0 ARS oo en aaa Ag a Se POT car ng ae i oe Reyes oS at Bie coun 2 
é sia Ae ee Soe ea f ie a ea. ‘ ae 4 Fe ipa 
3 , rn vere , : ae ‘ : 44 | aes 3%: 
: re P Bie ats ‘ 5 ne 5 EO é Et ae 
ect one ee . 7 ™ bees * | “eats, 
Qo SE OA tase Shae a eR Rone " . : pat AES , je eee 
r eal ee i re ; 3 — . ere x : te 
vy is ee. ~ > i "ia a ; .e . ae ] a See 
soft . Pe ge Meera teins age a ; 4 Sg is = : : a 
ij Po Vem are cet Dy ee Sa PsP nes 4 : E te 3 , . ¥ S « . : 
nt- : ees ce ee oe 18 ee oe ’ 2 . Fi 7 ea ie ‘ ¥ ae 4 ae a 1 nl pes 
\3 ‘ene isc eS Siar RR Ap ee oe oe , - * 3 ee = ae P a" e. : y spt inana 
are a # Seats . sein ome " 4 a8 : j ee 
DER i ee ¥ Se . i . “a 7 Peale, ie 
ad ARG Oe iggy , i ee Wig > ss ‘ i ‘ ; ‘ bees 
and it eles Nagananeilinia il Se es weaag p aee Z iat 
é LESH iy WES RR URNA Ges B.* a ae : : ' a Se ie Ms ae é i. ed oat 
4 Pa S — a ip ar se 3 ss ee ff a eH pel ige 
re me be a ea UL Bee on a ae F i eek 
by f 2 esa a ’ r> w seni ea i rag ae 
4 y RR Si. Ppt. a se = i , is : / ¥ te ae: ge a ° aes 
ore ae ~~ * es a iv ' ' ey eae Om. tte | teed 
é ln A Ws oe Be ‘ ie eye ot, ‘ if ‘ i ee | Mea 
+ oe a ee ‘ . ey pees, oy ¥ ¥ $ ia , pe i a | yy ne 
ren f “sf la eS — oe a ji piiies - 2 re Peek: 
Z e ‘ we wi ee i ' ay ‘= ieee i. . bee ‘ Saar 
f 4 a oe Pa a ame by ¥ " eo r- d - r Bs: Py ua ites oie ee 
3 : : » . { 2 ER eS Con - * wake er yan | Bee 
4 a wi #4 co 2 ‘ x : ae Oe 2 
’ Age ‘i ™ oe j : “¢..) e ae me 
BS p "1 “ tA J ¥ a * ae nN * 2 ene f 
3 , , r : , “4d - ; “i ay a7 fies 
a o) : .. gf ; - : 5 . he . 7 ; 
wey te ¢ “ a . é 4 , 
: es 7. ; , i: if * ae 
J at > oa a / dl sige oe a : 
—— M —_— ar ; Oe Pm 1 aa Sage? Pe : » bs im * : 
4 a ~ : : wat 3 i * 7 ‘ i : 
y _— hl Le. L 5 ae a d ' a : ; . a | : 
{ Rl Ve * . ae: orgs =. ’ Dd A ete 
tad tee Pesta i 4 pal es 5 i m br ea : Pet othe 
piste i : 8 : ee a 7 — ce 7 #ah ate, 4 2 aD 5 
| Be NPE ME Se Ne ee eee ee BD is Se rah le nal : > . ee ae th ue 5 ie a 
| ' SE Re Gas Soe Gaps ite les. ee ’ ely mow 
‘ . Pee i is, oe z aw ; = vege 
\ ‘ ; Pe. : : i ‘ : ‘ i ee eS Sr a i 
3 i i Be y a — Wintec ia a) a jue oe ae 
; ; ay at! ‘= ey aA my Bays CS : ae TS or ghee 
é —a ' - ae ne ge SS) : ve eet y 
i ; —_ | ‘ K ee Br saree: Brie : 
: ety, fe ia : Fs oe, . : % oy eee : ie bees ; 
13 zy . ae “a 2 3 ie : oe 
4 = Loe ee s + ms are Ye ‘ 4 ‘ ae asi a ee | a i PR » BPn x %. 
are ea _ ' it ~ eee ie : Se oer a eee ‘ sy = . E 
SEG eel te tee iets a ait) “a aan oe e Bp ana blac aa : 
| Pie i ore aes ec eee Bibi): ee tala eT ae ‘ : ‘ : : : : 
VA eh ae cian tee ees Ue Bete s Se nay ee eS! 5 a ogee eh preset See cla a), ey neko : sans 
: cn age aoe eee are ne ca t ae g 4 SONS wea ‘ Breet : Soe ate, Ve Sree eM Ree ys ee Fm at te spe 
erin Risa the ee tere ral ai: ; ‘ itt Sante ed ae" AOR Rea Ts ioe EE eee BSG Jk a eee Fe eae Ask hes y} seat ety 
} ‘ ae i Rote em a , RR cr cn ee eee PE iaigieirar ty. 3-6 2 sien > + alee eS ee 
: it i z fs 9 Bee neat és Toe Sins Fr neM ah Se he Mere tha 3p fe RE xsi et nea 
° ee = - os aie Le oe Bae ne? P seis ‘ Oe aba emanate i oer bik aide 2 dk Se Be . bi sa SU aa 
ta Ruse ne gh a ree: 7 ? ve riod af =o ie . ng eee Sie! «> cate Crea H fe rad 
pro ae Peet eee eB ake Sn ¢ ee iit ktcet Lg ee | ie pic ee : a bee , wm Der i 
4 Pa Sea ASAE et Pac ie eS — pe Ben ee or uae 2 2 ‘ ; 
fio 4 ‘ is a Se. SE Ne 2 ae ‘ : ae é 
ner a a ee fe per ‘ait Sy. ean gu ’ : Fae Pie RE Lee Pri CR Mi pa hie Meee 
S - Cap . ane Fae me Oa . 3 4 oie preuiieaie é ve i at ae 
ieee Ee Ot eee Sc — wee: A ate Te canes 2 eal - cia f a Sa 
Sead “Soham cay em, Sater ak i “a Se Bre : Be Wo ee Pe TN aes Se oe ae ‘ F é ; a oo 
ba as any cs bh aaa pee ee ee Bee sunt eal pe). ia li ye VG tae ce ie it: ey a ee . pe ae. i EE " B cs Red POE 
: rile ents fe See 5, ee me ki saat. OS es eanjk id Been, oe wee cae ae os eee gibt) <i. ages. | Cee ea ee eee WP cd oa PC)! = | f ces Tag gat 
ei hans ee ae ? ge S| ia ean vc we ite Ce nre ec een Poort aR. alee Valle eed MeipereC re rae oe Ly ais ms tases Repay: 
% RE Spay Os Jiao eee 4 : aS . aman < a ae aa Telepanel e (Shes Si agian ty i - ee ee rai rat 
Be eee ve a ae ne ieee ee ie Ne eee 8 sc ea ae 
ee m POS Any as ee * prsepoet eee = ae Bos st a ng Chea eg Se . * I PAO pM et Shes By ce ae 3 Sn are 
06.6, ee Po ee RCS ee ete ee: ’ . . ff a Re RS aetna atk ‘uy Vee — eT en, Wipe re ae ae rae ae. phthS 
pe: ey ad ye PEA hse, i Vee coke Be EDA apn eon Sat Wee ae tara Se SERA: PT salir” de pe so oige Sad a Seaacretnd Sateen eta | Berner i 
a an ee 3 ne t Vereen ee hk ee ee Se aang the ieee ead Bae gee ee eee ae RS 4 ‘ iSite / ‘ ee 
et oe te : 2 es ee tive : : ‘ ; suai anh Teel ay Rage SAR ear : ; i 
erie eon 4 ee en ee aii Pes er: “is : : jayne Kai 5 ae 
} ‘ see = : ee serie oe : i Bhar = x oe i. aes ree Y ; 
i : ; : 5 i A Ms aS Wa ee : zn 
| " to oe stat tea, es . . 
| cab fier. haa Abita de i y a ft ea eer on Seta 
ee See yee Bree ene eg - ere i : ; ine 0, aad ab oe 
| i ie oo Sears, ae Kae aes sort ss he ies eons 9 . 2 et A . 
a See: aise. ee es ee Sate) 2s ir, ae Sty : oe ee Mpa es Tata rae ee See 
ee pai ms 5 SE eae ee ae Ho eel 7 ; Petal oe : by 7 ot. sey a ; : ee eee 
Bem, 22 NS: A ns | 1 act eal ems ett ae GON eo . 0 ae ss 4 pee eee Se er eee) Ree sisi — 
Be Pec a ae ee ate? eh ie ; Fe eRe Ste ee meter es omer, : Boa wen 
bie asa ee renee eRe AS oe gene «Ses os coe ‘ am: on, ; * ; 1 eae ae, ieee ae gerne See ail: ae ees 
1 ng nae i Be SA IS OS. | Gomme Kae hy, een . Balt 7 / eh ies LE) Pe A Saal) ha coe Coty ape ae et 
a ae Sete eos epee oe r tla j ae cilia tes aes a erat i oe pe Bete ee 
= : Sirs me th foc eR a i, mit ie a a w E 2 es ee Pie Pans ae Nua ae 
3 Pesan pO, oh eee ee y rie: — het ge Th i Meee ts oy, nl A SS eae, + RR ae ar eet eee eng ee ee 
; Mins: Se SS eam é ei euler sii a ee 3 SO RY arc Sarr aoe a Ce OPS ae ee Visat Aa Mba sat Ee ) 
ass SL ear ve Ce - a aes —— 435 — SLES OER gE Rte coal ene aE : Be a ae fie ie eee Shee 2a at oe le pa a a 
O ekpe as ary i a ee I ean . Pei be ~ - Re ene ee Ne mec st) ey ate org et CRY es i sgt tated ck Meret iter 
a a i ;, - yt Aaa a) Mr eyes tee baie 
ae oe eepeter pi 5 4 ERG acs 4... oe = . a So. tet: qm A re wy E : . y earn spe Ginn Sains > 5) a he 
x Fe Mase at 9 gaan kg fa ' step : s LL Sea SS MS orca iat ag he ene Paes Aen re ears Tena Be ane 
4 eee a> rae bart aed SOM ge es a ‘ rel Ste aetna eg ad ee . 4s Yin ee Eee eT Pm TN age eg ne ee tea 
a Bag) 2 eC oe Das a Cen | a al = Pegs at Beet jute FRA Nn) aa i a a aa are ces eee: 
Pee, eid 2 pen spre seit: OE it Ran ge emi aoc to > - . 2 Oe ae. ee CARP CS ~ he a areas Nee GS a : Sate 2) ON Raha etic eno pu e ere, eB 
: : ; oe ks aenire <n eh le teehee : ~ tt ec si (Note a wake a -. ee She ‘ s oeaee ee nie oaks te coe suas OR anaes Ls Gi aptegy pak ae thye te , a 
ue 3 ? Fn. ote : . " Sr ya —— pee ripe eh u , . pees Ae lea eRe Se a) hg Es ate aoe Ae am ea ea i pleas a 
r ae ea. ea i ee om Sites = ie kG sua si i oe Ti Cetus 4 Sete ett Bg pe _ — J y See = Peer Sean re 5 Ne Saag Be ee, ste le Sp oS RY Ae yl Re acon 
1 : - ; . ¥ a “ 
i sid eh 
| 2 
Pica 
eo 7 pati 
A ALT ae 
Crain am gst 
| pear ye V5 ol 
Boris y' 
. diay’ ssl 
tere 
1 eae 
Lab t., 
fete 
* Rie Dad 
j Be i 
STOWE oe 
. 


Servel Boosts Ice-Maker 

Servel Inc., Evansville, Ind., has 
begun a saturation promotion em- 
ploying newspapers, radio and 


television in key cities nationally 
to introduce its automatic Ice-Ma- 
ker. More than 100 major cities are 
“EST-IST” never wrinkles | | Uncluded in the localized campaign. 
— wh — dvinks. Ges | Full-page ads or spreads will run 
tubs off deon. ‘in Better Homes & Gardens, Col- 
ppg pe ARTS A = lier’s, Family Circle, Life, McCall’s, 
coe Gee Parents’ Magazine, The Saturday 
be naa ap grab Evening Post, Successful Farming, 
where Sunset Magazine, Time, What’s 
New in Home Economics and Wo- 
‘man’s Day. Keller-Crescent Co., 
BESI-TEST Wawa Evansville, handles the electric re- 
i frigeration division. 


UNION #Ub8ER & ASBESTOS CO 
TRENTON. mA 


| NEW IN PHOENIX—This is the new television center in Phoenix, front to let the public see what's going on inside. The antenna 
: Ariz., of KTYL-TV, which begins operation April 26. The building is 1,550’ high, on a mountain. Avery-Knodel has been named i 
Market Place for 13,700 Ad- has a half-acre of floor area, two large studios and wide glass national ad representative. 


vertising Executives and Sales “ 


Promotion material buyers. Heads BBDO Copy on Coast | Allow Publishers ‘cies covering both advertising and ‘ 


Exhibitors: GRAPHIC ART SUP. Harry Bell, in the New York | editorial copy; 11 on mechanical 


PLIERS © ART SERVICES « | - 
DISPLAY PRODUCERS © PHOTO. copy department of Batten, Barton, Leew j j policies; and 12 on second class 
Durstine & Osborn, has been ay in Matching postal regulations. vy 


GRAPHIC SERVICES * PREMIUM 
MARKETERS © PIL PRODUCERS, named copy chief in the Los An- Gh 
nd allied services. “ ; Lage Pieters 
Sei ana geles office. In its April 6 issue, AA 5 ades, ABP Urges |# Heretofore, the committee points 
stated erroneously that he would) New York, April 14—Advertis- | out, such policies have been stated 
be copy head in the New York of- ers and agencies requesting stand- jn a variety of ways while imply- 
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June 9th and 10th, 1953, 12:30 to 8 PM 

ADVERTISING TRADES INSTITUTE, INC. 
Thomas 8. Noble, Chairmon 


Suite A 511 © The Marguery * 270 Park Ave. 
New York 17, N. ¥. © MUrray Hill 8-0091 
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fice. 


Clyde A. Brown, Jr. 


District Manager 


PERSONAL 
PRODUCTS CORP. 


says this about Tacoma: 


i tor a F a 
5 get 


Be he el BEE 


INCREASINGLY. IMPORTANT IN OU! 
SALES and MERCHANDISING PLANS’ 


Mr. Brown is District Manager, Pacific Northwest 
Territories of Personal Products Corporation, manu- 
facturer and distributor of Modess and its new 
product “Jonny-Mop”. The firm’s district head- 
quarters are in Seattle. 


“Our sales records show the growing importance of 
the Tacoma area,” says Mr. Brown. “The Puget 
Sound country accounts fer about 60% of our busi- 
ness in Washington State, and sales promotion in 
Seattle alone simply cannot cover this prosperous 
market. Tacoma must be included in all our efforts.” 


THINK TWICE ABOUT TACOMA! It's 
a seporate, distinct, important market. 
It's covered ONLY by the dominant 
News Tribune. That's why—on Puget 
Sound—you need BOTH Seattle and 
Tacoma coverage every time. Ask 
Sawyer, Ferguson, Walker Company. 


K TNT 
TV AM FM 
Transit Radio 


Call Weed & Company 
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Yes! Think Twice 
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ard second colors recommended 
by American Assn. of Advertising 
| Agencies for use in business publi- 
cations should allow publishers 
some leeway in matching specific 
shades requested. 

That is the gist of a memo just 
issued by the uniform practices 
committee of Associated Business 


| Publications to member publishers. 


A modification agreed on by the 


Four A’s, the committee points out, 


explains that the original purpose 


‘of establishing standard second 


colors was to provide colors to 
which a publisher would provide 
a “commercial match.” It explained 
that a number of factors often pre- 
vent the guarantee of a perfect 
scientific match, although every 
publisher automatically strives to 
have the printer match shades re- 
quested as closely as_ possible. 
Among the factors the committee 
mentions are temperature, the na- 
ture of the printing plate itself, 
make-ready, over-printing prob- 
lems, and ink flow, which is regu- 


. lated to give the best possible re- 


sults for all colors in a given color 
row. 


@ It is further suggested that any 
advertiser requiring a specific and 
definite shade should specify a 
matched color and pay the matched 
color rate. 
| Copies of the memo are available 
to business paper publishers upon 
|request to ABP, 205 E. 42nd St., 
|New York 17. 
ABP TELLS STANDARDS 
FOR WORDING POLICIES 

New York, April 14—Standard- 


ing the same thing. They have been 
reviewed by the business papers 
committee of American Assn. of 
Advertising Agencies, which of- 
fered suggestions in preparing the 
final versions. 

Single copies are available to any 
publisher requesting them from 
ABP, 205 E. 42nd St., New York 17. 


‘AA’ Gets Heritage Award 
in Get-Out-Vote Effort 


American Heritage Foundation 
has given special awards in con- 
nection with last year’s get-out- 
the-vote campaign to ADVERTISING 
AcE and other advertising and 
merchandising publications which 
supported this effort. 

The campaign, a non-partisan 
effort to get all qualified voters 
to exercise their franchise, was of 
major assistance in developing a 
vote in the Presidential election 
estimated at 70% of the total of 
eligible voters—61,547,861 valid 
votes cast for Presidential electors 
out of a total registration of 74,- 
810,561, and an estimated total of 
87,711,000 adults legally qualified 
to vote. 


Ad Bureau Clinic Set 
for Publishers’ Meeting 


Main feature of the Bureau of 
Advertising’s program at the con- 
vention of the American Newspa- 
per Publishers Assn. in New York 
will be an advertising clinic for 
publishers and advertising direc- 
tors. 

The clinic, set for April 22, will 
be conducted by Allen B. Sikes, 
field director of the BofA. The 


'bureau’s 40th anniversary dinner, 
closing event of the convention, 
will be addressed by Vice-Presi- 
dent Richard M. Nixon. 


ized wording for stating publishing | 


policies on space, copy, mechanical 
and postal regulations has been 
completed by the uniform practices 
committee of Associated Business 
Publications. 

These statements have been spe- 
cially prepared for insertion in 
ABP’s standards binder for easy 
reference. 

The statements number 48. There 
are 16 on space policies; 9 on poli- 


_Ad Essentials Show Set 

The Advertising Trades Institute 
|has set the Advertising Essentials 
‘Show for June 9-10 in the Hotel 
Biltmore in New York. The show 
will include displays of new crea- 
tive and productive facilities of 
graphic art suppliers, art services, 
display producers, photographers, 
premium marketers, film pro- 
|ducers, paper manufacturers and 
others. 


CHOOSE THE MEDIUM THAT'S 


WAY OUT 


IN FRONT 


-«-in South Dakota’s Richest Market! 


THE SIOUX FALLS 
ARGUS-LEADER! 


| The only medium that gives you 
| 98% coverage of the Sioux Falls 
| Metropolitan Area. 66% cover- 
| age in the 14-county ABC Retail 
_ Trading Zone! 


~~ leader 


*Retail Sales Sioux Falls 14-county ABC 
retail trading zone. 
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Next month, in a world-publicized event, 
millions will cheer two famous fighters 
as they vie for a crown. 

Yet every day of the year, millions 
cheer a fighter whose shoes have never 
stepped in rosin— whose head has never 
worn a fistic crown. . 

He’s the pipe-smoking pugilist who 
performs every Sunday for 20 million 
Americans — on the colorful pages of 
PUCK, The Comic Weekly. 

He’s Popeye, the most famous fighter 
of them all. 

Are you curious about the power of 
Popeye to hold the nation’s attention? 
Then read these facts that make this 
power apparent: 


Today, 4 out of 5 American adults of 
all income and educational levels — as 
well as 95% of American youth — regu- 
larly read the comics. Today, 20 million 
Americans regularly read the comics in 
PUCK, the only national comic weekly. 

It’s the power of comics that has 
placed Popeye —as well as Blondie, 
Jiggs, Maggie, The Little King and 
other famous PUCK characters — in the 
hearts of America’s millions. And it’s 
the power of advertising in PUCK that 
has helped place many best-selling 
products in the homes of America’s 
millions. 

Year after year, men who carefully 
watch the effect of their advertising have 


© King Features Syndicate 


is the most famous fighter in the ring ? 


seen ads in PUCK get 314 to 5 times 
more thorough readership—and substan- 
tially more readers per dollar — than 
matching ads in top national weeklies. 

Many of America’s leading adver- 
tisers know the power of PUCK to 
command attention. Perhaps you should 
use PUCK regularly, too. 


THE 


The Only NATIONAL Comic Weekly- A Hearst Publication 
63 Vesey St., N. Y., Hearst Bldg., Chicago 
1207 Hearst Bidg., San Francisco 
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Se et ee ae Gate oo ee om 7 Laidley Joins ‘Better Living’ 


Lever Bros. Co., New York, has 
been appointed to the advertising 


Advertising Age, April 20, 1953 


Kammann to Kammann-Mahan M k t El t 
William M. Kammann, formerly ar e ers ec 

southwestern representative for 

|'Palm Beach Co., Cincinnati, has 


Paul Laidley Jr., formerly as- 
F The QUAD-CITIES are 


among Sales Management’s 164 Metropolitan Areas j | 


i 57% live on the Illinois side! 


ROCK ISLAND — MOLINE 


gee as 


; Bs oe ae ae 
THE ALLEN-HKLAPP CO 


sales staff of Better Living. 
agency. 
Gill-Perna Names Colburn 
Richard B. Colburn has been Standard Makes New Beer 
appointed Chicago and midwestern | Standard Brewing Co., Scran- 
sales manager of Gill-Perna, radio- ton, Pa., is planning to market a 
TV station representative. He pre- new beer called Tru-Age. Intro- 
viously was on the Chicago staff of ductory promotion is being pre- 
Free & Peters. _pared by John G. Petrik Co., Phil- 
_adelphia agency. 
Cronenwett Buys ‘Farming’ 
| Jack E. Cronenwett, formerly Cabot Elects Crandall V.P. 


advertising manager for KSOX, | Courtney A. Crandall, copy 
Harlingen, Tex., has purchased chief, has been elected a v.p. of 
| Texas Farming & Citriculture from | Harold Cabot & Co., Boston agen- 


|Harry Foehner, Harlingen. cy. 


in Spanish for 


in in 


A 


LIFE—in the United States and Canada 
First Issue—November 23, 1936 


LIFE INTERNATIONAL— world-wide in English 
First Issue—July 22, 1946 


LIFE EN ESPANO{—in Spanish for Latin America 
First Issue—January 5, 1953 


History repeats itself 
—in Spanish 


No sooner had the first issue of LIFE EN ESPANOL 
hit newsstands in Latin America than it sold out. 

And so has almost every fortnightly issue of LIFE’s 
new Spanish-language edition. Already circulation 
is more than double the minimum guarantee. 

For the same reason LIFE in the U.S. has won the 
largest circulation of any weekly ...for the very rea- 
son LIFE INTERNATIONAL commands the larg- 
est circulation of any world-wide English-language 
edition ... history is repeating itself—in Spanish. 
LIFE’s picture-and-word reporting, its constant 
freshness of editorial approach, its outstanding true- 
ness of color reproduction have instantly caught the 
eyes and minds of Latin Americans, just as they have 
of people throughout the free world. 

This impact of LIFE’s editorial pages is matched by 
the selling power of LIFE’s advertising pages in 120 
countries. For full information, contact LIFE Interna- 
tional Editions, Time-Life Building, New York, N.Y. 


Hish around the world 


° e | - 
‘een appointed cecount supervisor Borden President 
| 


| Cuicaco, April 15—Neil H. Bor- 
den, professor of advertising in 
‘Harvard University’s graduate 
‘school of business administration, 
‘has been elected president of the 
American Mar - 
| keting Assn. suc- 
|ceeding Gordon 
A. Hughes, direc- 
‘tor of General 
| Mills’ market an- 
valysis depart- 
/ment. 

| Prof. Borden 
|will take office 
| July 1, along with 
|other officers and 
directors elected 
by a mail ballot 
of the association’s 4,500 members. 
As retiring president, Mr. Hughes 
| will continue for the 1953-54 year 
as director and member of the 
|group’s executive committee. 


Neil Borden 


| Other officers elected include: 
Allen K. Gaetjens, manager, mar- 
keting research department, Gen- 
-eral Electric Co.; Dean Lawrence 
| C. Lockley, University of Southern 
California, and Donald E. Megath- 
lin, market research director, Ken- 
| dall Mills, Walpole, Mass., all v.p.s; 
Ira D. Anderson, chairman, de- 
| partment of marketing, Northwest- 
'ern University, secretary; Charles 
|W. Smith, associate manager, Mc- 
|Kinsey & Co., treasurer, and Al- 
_ bert W. Frey, professor of market- 
ing, Dartmouth College, editor-in- 
|chief, Journal of Marketing. 


Appliance Output Showing 
Steady Gain This Year 

| Television output in January 
_(atest figures available) reached 
/7,171,234 units, a gain of 77.6% 
over January, 1952, and radio pro- 
/duction hit 1,093,142 units, also a 
77.6% gain, Electrical Merchandis- 
\ing, McGraw-Hill publication, re- 
‘ports. 

| Other appliance figures, based 
|on factory shipments, are reported 
|as follows: Refrigerators, 347,047, 
ja 26.1% gain over January, 1952; 
electric ranges, 109,240, up 35.2%; 
| washers, 277,309, up 29.6%; iron- 
ers, 24,395, up 56%; dryers, 62,260, 
up 38%; vacuum cleaners, 255,886, 
‘up 11.2%; freezers, 85,114, up 
| 92.8%, and water heaters, 48,292, 
‘up 28%. 


How do Advertisers 
— Spending $1 Billion 
— Select Media? 


See S$ »0nsor’s All-Media 
Evaluation Study 


THE MOST COMPREHENSIVE EVER MADE 
BY AN ADVERTISING TRADE PUBLICATION 


Study, based on personal interviews 
with 158 top media experts (represent- 
| ing all sections of U.S.), was 8 months 
in preparation. 2000 of the nation’s 
| leading advertisers and agencies were 
polled on how they evaluate each 
medium, how they budget, what re- 
search services they use, what they 
are doing about TV’s impact on other 
media, and other key problems. 
| $§tarthg April 26, 14 validated articles 
will be carried in consecutive bi-week- 
ly issueg prior to publication in book 
ferm. alidating board includes top 
agency presidents, national advertis- 
ers, researchers. 
510 Madison Ave., NYC (MUrray Hill 8-2772). 


Branch offices in Chicago and L. A. 


| *FREE ON REQUEST | 


Issue of April 6* cerries introductory 
outlining the 14 articles, telling 
how the study came about, what it 
will do for advertisers. 
If you are not already a subscriber to 
the trade magazine which John Crosby 
says “makes more sense than any 
ether,” write or phone today. Sub- 
a $8 annually (26 issues; 50¢ 


SPONSOR: 


The Magazine Radio and TV Advertisers Use 
510 Madison Ave., NYC (MUrray Hill 8-2772). 
Branch offices in Chicago and L. A. 
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Advertising Pages and Linage in National Magazines 


, Official Figures for March and Year-to-Date as Compiled by Publishers Information Bureau 


r- : Publications with an * report directly to Apvertisinc AGE 
in p —_——————Pages—______-__.. Lines. | — — Pages-——_____——-——- Lines. . 
te March March Jan.-March Jan.-March March March = Jan.-March Jan.-March | t March March Jan.-March Jan.-March March March — Jan.-March Jan.-March ie 
: 1953 1952 1953 1952 1953 1952 1953 1952 1953 1952 1953 1952 1953 1952 1953 1952 
’ f Weeklies, Bi- Weeklies, Semi-Monthlies True Love Stories .. ae 29.7 27.2 71.3 68.2 12,694 11,675 30,588 29,253 oe 
” t*C , | True Romance .............. 29.7 295 71.8 73.1 12,720 12,629 30,802 31,333 a 
apper's Weekly ............ 67 46 221 19.9 14,974 10,345 = 49,398 = 44,803 True Stor 588 584 1363 136.7 25,177 25,017 58,428 58,574 : 
“Christian Advocate .......... 22.0 34.4 65.0 84.5 9,089 14,252 26.894 34,985 — Yo sere soeee . i ae eee . on, aueieeies |. oe 
WINS | wheerducivececteris 113.9 179.2 2784 «= 347.6 77,405 «121,774 189.228 236,317 |, Total Grow... ... SOS BET L349 TASS 251.257 256.067 = SSh.eA9 = GL IBS 
PO eres ee 69.8 85.4 219.1 ‘230.2 29.935 36.660 93.956 98.745 | NOTE: Figures for each publication in the Dell, Fawcett, Ideal and True Story groups include all advertising carried by 
Grit FREES ee ee ee 22.3 20.8 60.6 54.5 22.259 21.852 60.576 57,247 | the group as a whole PLUS additional advertising carried by each individual publication. 
_ SERA aaen 437.2 369.7 910.4 837.3 297,090 251,349 618,784 569,283 ‘ 
Sebi idakceccaveussnar yes 112.2 1244 286.9 306.0 76,288 84.592 195,022 208,067 | Business 
Sh” ERs 318.9 370.1 806.1 800.5 136,594 158,585 345,424 343,042 | {Business Week .............. 472.3 570.3 1,341.0 1389.9 198,228 239,385 562,784 583,327 
TE ssc kp endnedsnnnrisas 286.7 315.1 679.6 727.6 120,223 132,195 285,042 305,193 | Dun's Review ............. .. 735 638 2069 185.2 30,804 26,739 86,801 77,632 
} t*Presbyterian Life ............ 26.6 20.5 63.7 441 11,177 8,623 26,745 18,543 | *Financial World ............. 53.4 37.1 132.4 1168 22,409 15,567 55,556 49,067 
; #S§Quick ..... eee eeeeeeeeenes 44.0 37.0 113.0 80.0 44 pages 37 payes 113 pages 80 pages | Forbes ........... chicas 43.3 38.8 121.1 126.3 18,145 16,295 50,790 53,004 
tSaturday Evening Post ........ 417.7 497.3 965.7 982.4 283,911 338,023 656,435 667,842 | Fortune ................... _ 1318 1213 392.3 351.8 83,266 76,630 247,902 222,306 
, t*Saturday Review ............ 59.3 95.2 197.2 198.5 24912 39,963 82,824 83,349 | Modern Industry ............ -. 1012 1049 2748 2923 62,293 64603 169,246 180,026 
q a BE a tdivens desis 36 me 53.9 64.3 21,232 26,595 58,534 2,760 Nation's Business ............. 410 406 1095 90.4 17.571 17,371 46,904 38,701 
ing op CLS SSS Utd : 70.7 871.8 878.5 152,322 155,634 365,841 368,841 Total Group Dies Die® Z57B0 2552.7 “432,716 456,590 1,219,983 1,204,063 
U. S. News & World Report ..... 220.0 185.9 me _514.0 92,330 78,009 254,003 215,718 | trou issues in March 1953. five issues in March 1952. 
rer ee 2,495.9 2,697.8 6085.8 6,089.9 1,369,741 1,478.451 3,308,706 3,321,735 
pid issues in March 1953; five issues in March 1952. tTwo issues in March 1953; three issues in March 1952. #Not Youth 
S. included in totals. §Only full-page units accepted. fils id ........ . 297 18.8 mT 58.8 9.761 8.066 28.353 25.210 
S ’ Boys’ Life ..... 4igabateen 191 17.5 54.0 45.0 13,009 11,924 36.774 . 
“ Women’s . Cece 20 3.4 4.1 6.6 865 1,454 1,768 2,834 
*American Family ............. 23.7 143 57.9 42.4 10,147 6.115 24,848 18,206 | *Open Road .............. 8.4 8.2 15.9 14.1 3,619 3,517 6.823 6,051 
ie UN BRIE. ocdccsicccaseses 44.2 404 1044 1041 18,967 17,286 44,784 44,586 | Scholastic Magazines ...... . 492 35.0 106.7 73.5 20,673 14,693 44,817 30,846 
(RONPWOMENS 2.0. .c cs ec sense 63.9 509 130.3 116.6 27,413 21,817 55,857 49,959 Dek Ged 6... kos sescenes Tora 820 “2deB “1980 47.027 30.054 118535 95,598 
{Family Circle aidaieoyeselen ad we 67.2 178.3 173.1 33,175 28,771 76,457 74,123 
00 ousekeeping ............ 17.9 133.5 310.9 320.5 50,459 57,177 123,068 137,214 = . 
zs *Holland’s Magazine ........... 16.9 243 48.7 598 7,242 10,423 20,855 25,640 Magazine Linage Trend. figures in thousands 
* Noseehold ar aasaasacenenesss 53.8 41.0 1233 119.6 23,031 17,539 52,815 51,149 
m adies’ Home Journal .......... 120.6 115.7 254.3 262.1 82,100 78,622 172,887 178,237 
| McCall's Magazine ............. 77.0 864 1788 2044 52360 58,738 121.570 139,014 WEEKLIES GENERAL 
: Parents’ Magazine «2.0.00... 827 723 160.3 157.8 35.405 30,979 68.632 67,602 1953 1953 
ONE adbadidd Nas Kawecnste 14 1168 276.9 2685 82,501 79,399 188,246 182,554 
a #iToday'’s Family ............ 3:3. ame St — T4090 «- 16,481 —— | | MAR.| 4370 | MAR.| 582 a 
x Today's Woman ............... 50.6 616 120.7 1416 & 21,689 26,431 51,810 60,720 
oe *Western Family: FEB.) 078 | FEB. 
3; : Southwest Edition ........... 43.7 39.1 978 109.1 18,756 16,761 41,938 46,776 
@ #Mountain Edition .......... 39.2 315 87.5 89.5 16.831 13,518 37,563 38,398 1952 1952 
- #No. Calif. Edition ........ 41.2 346 93.2 97.7 17.684 14831 39.985 41,881 | CR? RESTS ama eG. 5Lid 
: Northwest Edition ........ 42.6 35.3 96.7 100.7 18,261 15,161 41,479 43.223 | MAR. MAR. BIE 
s } Ee re 811 73.8 183.8 208.3 34,709 31,567 78,754 89,082 | 
- Woman's Home Companion ..... 85.9 75.2 183.3 180.9 58.410 51.151 124,668 123,012 | 
- Tetel Group .............. 1,061.0 1.0125 2409.7 “24688 556.364 “532,776 1.257.189 1,287,874 | 
” tSee note at end of linage tabulation. Not included in totals. {Started publication in February 1953. = “eg 
General mar.| 556 | MAR. 
*American Artist. ............ 28.0 28.2 85.0 86.4 11,757 11,853 35,711 36,299 | 
i, “American Forests ........... 21 170 398 447 5068 7140 i676 is7es | | FeB( 455 | FEB YO6 
American Legion ............. 22.2 19.7 63.5 56.1 9,337 8,297 26,701 23,603 1952 
American Magazine «6.00... 30.0 47.9 72.1 93.4 12.586 20,108 30,346 39,195 1952 
Ne Meeca anes acters 283 316 639 605 12114 13554 27390 25,976 | 7 a bas? 
y RRO RRS RE Re 20.6 23.1 68.9 76.2 8,631 9,709 28,917 31,977 | MAR. EEE MARBLES 
1 “Christian Herald ............ 47.5 536 1258 136.2 20,362 23,005 53,956 58,417 | 
7 4 EN, eikby on.cksddexanuas 6.3 9.1 19.3 21.6 4,309 6,165 13,145 14,678 | 
‘ PRE ry 35.0 12.0 66.0 33.0 6,370 2,184 12,012 6,006 Outdoor & Sports 
. Cosmopolitan ..............0- 35.4 46.2 87.3 104.6 15,135 19,770 37,380 44,820 | *American Rifleman ..... ; 55.9 56.9 1494 153.2 23,961 24,397 64,076 65,709 
c *Eagle Magazine .............. 6.6 6.2 19.6 21.8 2,787 2,599 8,241 9,154 Field & Stream .......... 73.0 678 171.3 1562 31,303 29,114 73,472 67,035 
. 2a PeSRORIe eS 57.0 55.8 161.5 146.6 38,729 37,910 109,854 99,620 | *Fur-Fish-Game .......... . 228 240 60.2 61.9 9,798 10,314 25,837 26,553 
. Elks Magazine ............... 12.3 125 34.0 30.7 5,286 5,361 14,583 13,220 | *Hunting & Fishing ..... oe a 74.4 82.2 11,379 18.065 31,916 35,262 
EE: ci bdacvisencisecaeds 449 522 137.6 159.7 30,551 35,469 93,615 108,556 | outdoor Life............ o.. ©6788 6631764 )—Ss«i48.S = 32,092 28,446 75.639 63,736 
| SID. i égwinnnandeheiee’ . 22 ms 61.9 64.3 14,494 15,467 42,576 44,175 | sQutdoor Sportsman ........ - 29.6 32.9 4,862 5,586 12,716 14,112 
i ES EIT 28.0 28.1 64.4 67.0 11,991 12,015 27,557 28.663 | Sports Afleld .....ccccccccees: 67.6 58.1 146.0 128.1 29,006 24,955 62,570 54,962 
*Grade Teacher .............. 41.3 54.0 92.4 116.3 18,204 23,814 40,760 51,276 a> «| BOTS «C630 «142401 4180877 
Harper's Magazine ............ 179 195 54.4 51.4 7.48 8162 22.778 wigan | eet Grew .......0... — we a ~~ eee SS a 
: ae m3 Si Mo Mas BIS Boh ESL SE) | Mechanics & Science 
» SSS ge eee 40.1 35.8 96.6 87.0 27,456 24.507 66 097 59.563 | Mechanix Illustrated ........... 85.7 77.6 249.3 234.3 19,200 17,371 55,850 52,487 
5 *Motor Boating 92.9 83.8 337.3 309.4 54.611 49.245 198.328 181,902 Popular Mechanics .......... ; 171.5 158.1 515.1 558.9 38,416 35,413 115,380 125,195 
, National Geographic .......... 563 445 1251 107.2 13,388 10,591 29.751 25,495 Popular Science ............ 147.6 133.9 435.3 413.4 33,068 29,964 97,496 92,596 
) Ow World ...........0-0.-. 288 27.9 81.2 78.6 19.605 18,990 55,246 $3,468  #f*Science & Mechanics ....... 94.3 741 298.1 218.3 = 21,132 16,607 966,766 8=-_—48, 891 
; #SPathfinder ...........00.0.. — 573 81.4 125.3 —— 24,060 34,179 52,633 Total Group ........... _ HS WG Ti97 T2066 Wet B2768 268,726 276,278 
SPUN. wewdsesssevacees’ 20.3 24.6 60.7 62.8 8,708 10,559 26,063 26,935  #Not included in totals. ¢February-March issues combined. 
Redbook Magazine ............ 23.3 25.2 54.3 62.5 10.012 10,822 23,281 26,799 | 
-  *= aero 126 12.3 30.1 30.7 5.278 5,185 12.605 12,905 Detective & Fiction 
Sidi thats iscedan sid hee 13.2 12.3 28.0 23.6 8,893 8,238 18,805 . GR eee 226 255 59.4 64.9 9.699 10,956 25.550 27,931 
SN hie eis tinted daess 10.9 3.4 34.2 7.9 4.677 1,455 14,669 3,401 b. 
*Popular Fiction Group ........ 17.7 15.6 45.0 51.8 3,955 3,490 10,077 11,588 
Town & Country ..........6.. 90.0 712 1909 2069 60,417 47,831 128,172 138,974 | : 
#1*Macfadden Men's Group .. 744 194 173.7 52.1 31,915 8,321 74,503 22,331 
NR Ee OS 36.9 30.4 84.2 64.0 15,847 13,040 36,162 27,489 | wey ot 
*Vachti | *Thrilling Fiction Group ...... 10.3 192 41.0 53.5 2,307 4,305 6,982 9,490 
WOIOR . gacadacdscdelboanss 91.3 82.2 326.4 289.9 53,684 48,334 191,923 170,461 ay WZéT Teer WI Gas Bw 
We WO bik ce xicenasss 1,117.1 1.084. 2,995.0 2,923.6 581,665 565,758 1,578,511 1,550,034 aunt etre in ‘totals. {Former! mm... # i ag sumee un aie group in a 1982: Climax added 
Not included in totals. §Effective in April 1953, Pathfinder will change from a semi-monthly to a monthly; no issue in le radboy 1953. , 
March. ¢March-April issues combined. {No January 1952 issue. 
| Farm 
Home ¢Capper's Farmer ........ . 691 620 1812 168.2 29,614 42,205 86,590 114,597 
American Home .............. 83.8 69.8 174.2 165.5 52.883 44,068 110,022 104,472 +Country Gentleman ........... 117.7. 111.1 295.0 269.3 50,458 75,566 139,233 183,192 
Better Homes & Gardens ....... 190.1 159.4 377.3 333.9 120.083 100,713 238,472 210,945 | Farm Journal ..............-: 117.0 116.0 288.9 290.9 50,155 49,721 123,897 124,717 
“Flower Grower .............. 68.1 86.0 191.2 197.6 28.588 36,120 80,304 82,992 46 Farm & Ranch—Southern 
House Beautiful .......... . 179 1141 245.6 235.1 74,479 72,035 155,114 148,407 Aericulturist ........... 563 452 1491 1197 24,180 30,740 63,981 81,362 
House & Garden ............. 101.5 117.2 190.3 207.7 64,108 73,995 120,153 131,127 | §Progressive Farmer ...... 133.2 119.3 317.3 282.1 90,508 81,095 215,703 191,661 
SO eee eee 82.7 82.5 147.9 168.7 52.281 52,144 93,441 106.547 | Successful Farming .......... 118.3 119.5 277.7 294.2 53,208 53,740 124,934 132,343 
Sunset Magazine .............. 128.7 108.4 290.1 234.7 54,053 45,529 121,860 98,565 Oe Bet es a dkasksies $116 5731 1.5092 1.4244 208.123 333,067 754,338 827,872 
TRA GRUP: octcccicccesccss 772.8 737.4 1,616.6 1,543.2 446,475 424,604 919,366 883,055  +Changed from 680-line page to 429-line page in February 1953. {Changed from 680-line page to 429-line page in January 
e | 1953. §See note at end of linage tabulation. 
Fashion 
i aS SE eres O15 913 2256 219.6 -—«39.213.-«39,195 «96,754 —-94,2a7 | Newspaper Sections (1) 
| SOFT rere -. 1165 1294 240.0 275.4 49,956 55,539 102,941 118,127 | (Nationally distributed with Sunday newspapers) 
Harper's Bazaar ......... 120.3 133.0 307.8 340.1 75.995 84.005 194,510 214,899 | §American Weekly .........+... 629 41.1 142.7 102.1 53.479 40,968 121,221 101,686 
} Mademoiselle .......... ... 104.2 89.2 2596 268.4 44,671 38,293 122,341 135,173 | Parade ..........c.ceceeee . 62 90 195.7 935 47,606 33104 115,194 79,293 
ye aaa anager | 1795 1748 490.2 466.5 113,474 110,429 309,773 294.747 This Week Magazine ........ 924 835 2035 1761 78,464 70,914 172872 149,561 
IN Sighs axacssdees 612.0 “617.7? 1,523.2 1,570.0 323,309 327,461 “815,319 837.173 eel Pree err ee Mia 1636 “419 “S7i.7 179549 144986 “SOO 287 330540 


§Changed from 1,000-line page to 850-line page on May 11, 1952. 
Movie-Romance-Radio 


Dell Modern Group : Newspaper Sections (II) 


(All other newspaper sections and comics) 
+ nce song ale a - Ue OSes tame? tener OL | Gee 8 Os ee... > 47.4 317 1075 785 40,283 31,625 91,346 78,400 
Modere GOON 2.5. sccccceues 33.4 38.4 83.2 90.4 14317 16,597 35,689 38,904 
i t N. Y. Herald Tribune-This Week . 49.7 368 104.4 87.9 42,310 431,211 88,836 74,644 
SRO NE hobs cdvciaaced 26.9 29.6 69.5 76.5 11,550 12,697 29,830 32,833 : 
. {New York Mirror Magazine .... 56.0 47.1 134.6 111.7 54.816 47,061 131,851 111,578 
Fawcett True Confessions—Motion Picture 
i i New York Times Magazine . . 300.6 264.7 566.3 470.5 255.415 224,972 481,326 399,848 
Motion Pietere 2... ccc cccceee 29.7 33.2 69.7 77.8 12,739 14,248 29,920 33,373 : 17.3 16.6 42.0 40.0 33.017 31.751 80.216 76.428 
True Confessions ........... ms 04 FA M3 468A 07 6 ee | eee... SS oe ae <a : 
Hillman Women's Group ....... 106 13.3 30.6 36.8 4,559 5,744 13,190 15,820 Ce GOD iss dap rseketsees 471.0 396.9 954.8 788.6 425.841 366,620 873,575 740,898 
Hillman Romance Group ...... 7.2 4.3 19.8 16.6 3,103 1,866 8,484 7,122 | Changed from 1,000-line page to 850-line page in January 1953. {Changed from 1,000-line page to 980-line page in 
Ideal Women's Group: June 1952. 
Intimate Romances .......... 329. 27 53.9 65.3 7,681 10,181 23,170 28,084 All figures in the following groups were compiled by Advertising Age 
Movie Life .......... i 175 17.7 49.4 55.3 7,523 7,598 21,235 23,758 
Movie Stars Parade ...... ey 17.5 16.7 49.4 53.3 7,530 7,176 21,256 22,914 i Magazines 
Personal Romances .......... 168 23.1 51.8 64.0 7,205 9,952 22,239 27,526 a = See: 
*Quality Romance Group ..... 6.0 4.0 18.0 12.0 2,268 1,512 6.804 4,536 (Total 2 Units) : 8.0 8.0 15.0 18.5 3,024 3,024 5,670 6,993 oe 
Screenland Unit ............. . 235 273 63.6 69.9 10,076 11,711 27,296 29,981 Heit A .....-- 3.0 3.5 65 95 1134 1,323 2,457 3,591 
“Secrets Romance Group: eS ~ y Pee 5.0 45 8.5 9.0 1/890 1,701 3,213 3,402 
Revealing Romances ... 18.8 15.8 48.7 47.7 8.065 6.779 20,881 20,478 | iprchie Comic Group 25 6.0 £.0 145 945 2.268 3.024 5,481 
SeeES 22. oseceeess. wes «6244 216 64.3 619 10,447 9,278 27,557 26,534 | iHarvey Comics Group . 8.0 6.5 15.0 12.0 3.024 2,457 5.670 4,536 
True Story Women’s Group: Lev Gleason Comics .... 7.3 7.3 21.9 21.9 2,772 2,772 8,316 8,316 
ores 40.7 369 97.1 91.0 17.426 15,790 41.619 38,995 ‘Marvel Comic Group: 
Radio-TV Mirror ........ 27.0 25.8 65.3 65.3 11,552 11,053 27,962 27,980 (Total 3 Units) 298 298 59.6 596 11.430 11,430 22.860 22,860 
True Experience ......... , 30.5 27.6 73.1 66.2 13,042 11,833 31,349 29,202 #Red Unit 99 99 19.8 19.8 3810 3,810 7,620 7,620 
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Advertising Age, April 20, 1953 


intone ey eee es —~— -—--—-— Pages ——______—_ Lines " 
March March Jan.-March Jan.-March March March Jan.-March Jan.-March March March Jan:-March Jan.-March March March Jan.-March Jan.-March 
1953 1952 1953 1952 1953 1952 1953 1952 1953 1952 1953 1952 1953 1952 1953 1952 
SE EE: wiwasen adage anus s 99 99 19.8 19.8 3,810 3,810 7.620 7,620 Newsweek-Pacific: 
0 ere wine 9.9 9.9 19.8 19.8 3,810 3,810 7,620 7,620 I, oe vnccnccces 31.2 36.0 102.7 86.6 13,090 15,120 43,120 36,400 
National Comics Group: SE EEL 9 ba ob osiaies dees 61.7 69.3 168.6 172.8 25,900 29,120 70,770 72,590 
ee” eae 13.0 108 33.2 36.1 4,914 4.098 12.537 13,684 Reader's Digest: 
SE I Bd avedsdcess cade 6.8 5.4 17.2 18.7 2,552 2,049 6,459 7,059 SE  Racecthisssvkens 36.0 45.0 97.0 154.5 6,552 8,190 17,654 28,119 
A 6.3 5.4 16.2 176 2 363 2,049 6.081 6,633 EE, da eaidwab sags xs 45.5 57.0 119.0 150.0 8,281 10,374 21,658 27,300 
Quality Comic Group .......... 6.0 4.0 18.0 12.0 2,268 1,512 6,804 4,536 BE nips i sodas cing 20.0 —— 44.0 a 3,640 — 8,008 — 
‘Standard Comics Group ......... 4.3 4.0 98 10.1 1,625 1,512 3.704 3,818 os 5 hrd bas 0's 64.0 63.0 1650 157.0 11904 11,718 30,690 29,202 
ee Oe eS, 79 764 805 847 3002 29,073 68.585 70.224 ree eee 63.0 76.0 175.0 2025 11,466 13,832 31,850 36,855 
‘March-Aprii issues combined. #Not included in totals. ra da duce da ato aaa 33.5 28.5 92.5 80.5 5,695 4,845 15,725 13,685 
EE ee 9.0 6.0 30.0 19.0 1,674 1,116 5,580 3,534 
P rench (Belgium) .......... . q 114. 56. Fe 8,750 19,950 7, 
Canadian National Weekend Newspapers (Rotogravure Linage) Freeh (Pats) ine caleted a2. $4.0 180.0 192.0 14°380 14,700 31,500 33/600 
DRE: ow nakehen p>.999 2063209 70.5 60.7 141.5 129.9 70,454 60,665 141.465 129,807 French (Provincial) .......... 78.0 76.2 175.0 186.2 13,650 13,330 30,625 32,580 
PG Sess eccnee ess ooa9 0 50.8 64.0 131.2 134.5 50.785 63,984 131,202 134,486 5... BSR er 19.0 23.0 41.0 72.0 3,325 4,900 7,175 12,600 
DE ike vidscdacess des 79.5 81.9 192.9 175.2 75 565 77,828 183,241 166.514 German (Germany) .......... 52.0 45.0 132.0 122.0 9,464 8.190 24,024 22.204 
tWeekend Picture Magazine .... 77.5 74.2 191.5 161.6 75.530 72,315 186,691 157,577 OE ae ere 20.0 31.0 42.0 73.0 3,640 5,642 osdae 13,286 
PE A 76.3 2808 : 12 272,334 ‘ CES aos o0 3. 'ekt hb 25 — 66.0 — 3,731 mae 2,012 — 
Ba 4 March 1953; five eee oar in er ” — a 588,364 Ea Sah weeds oe sh N Gabe 56.0 33.5 144.5 97.0 9,632 5,762 24,854 16,684 
[ER eS peers ae ee 29.5 32.5 87.5 92.0 4,956 5,460 14,700 15,456 
SUPORTE occ cccesecics 20.0 21.0 66.0 63.0 3,640 3,822 12,012 11,466 
Canadian ; agai, « 7 ow 70 —— 117% — 1,176 mame 
Canadian Home Journal ...... . 45.1 383 1109 113.2 30,648 26,017 75,392 76.948 Latin American (English) .... 70 868.0 21.5 30.0 861 984 2,645 3,690 
Canadian Homes & Gardens ... 49.4 59.3 105.2 117.4 33,597 38.274 71.516 77,790 ce ple 648 49 ESS a 0 63.5 70.5 174.5 192.5 11,557 12,831 31,759 35,035 
ES a oe 97.0 27,271 25,823 71,675 66,004 New Zealand ............... 24.0 22.0 68.0 71.0 4,368 4,004 12,376 12,922 
EE -WabesdaeWereuddens's 72.9 53.7 188.9 128.5 49,601 36,490 128,473 87.265 MOPWOGIAN oo cceccccccsecees 15.5 22.0 42.5 46.0 2,635 3,740 7,225 7,820 
CMe sb cedeebedsdeveences 57.1 57.4 150.1 135.3 38,810 39.013 102,090 92,018 CN  Nairnrs saccade eee 70.5 73.0 209.9 206.0 12,338 12.775 36,738 36,050 
Reader's Digest: CN MOND odio vc wiececees 69.6 59.0 173.6 150.0 12.456 10.561 31,072 26,850 
English Edition ............. 72.0 64.0 186.0 165.0 13.104 11,648 33,852 30,030 Southern Hemisphere ........ 37.5 46.0 109.5 126.0 6,825 8.372 19,929 22,932 
French Edition .............. 76.0 655 1920 1675 13,832 11,921 34.944 30,485 Swedish ...... bia ickese 37.0 39.5 81.0 92.5 6,882 7,327 15,066 17,185 
Revue Moderne .......... iene 26.6 30.0 62.5 62.2 18,070 20,381 42,473 42,276 a. a are 71.8 78.8 172.3 191.5 30,135 33,110 72,345 80,430 
SPT ee eres 28.5 32.6 62.2 64.4 19,922 22,836 43,493 45,066 Time-Latin American ........ 94.1 107.5 242.7 270.6 39,515 45,150 101,920 113,680 
Ei oaekieacécaseee 32.4 27.1 82.0 61.9 22,679 18,958 57,433 43,301 Time-Pacifi¢ ...........-. 60.3 60.2 1621 150.3 25,340 25,270 68,110 63,140 
Saturday Night ................ 816 72.4 199.0 198.8 55,481 49,248 135,306 135,185 di aoe OC Oe 340 —— 98.5 — 14,280 —_— 41,370 —_— 
WOE ood viiccccccecsee 196.5 150.5 419.2 344.5 82,530 63,210 176,050 144,690 MN 35sec batdaexace cas 47.7 40.5 122.9 104.5 20,020 17,010 51,610 43,890 
Rk errerrrerereee 7782 CBB 18634 1655.7 405545 363819 972,697 ~ 871,058 POR CID occ ccersinsicnss 1420.1 T4981 37208 39355 374,096 396,860 982,941 1,029,490 
#Not included in totals. ‘Started publication in December 1952. “Started publication in November 1952. ’Started publica- 
F i tion in October 1952. ‘Started pubtication in March 1953. ‘Started publication in July 1952. - 
oreign NOTE: All sectional advertising of Everywoman’s, Family Circle, Woman's Day, Farm & Ranch—Southern Agriculturist and 
Life International: Progressive Farmer is reduced by application of a ratio figure to each advertisement; this ratio is the circulation of the 
ME TEGO Scacccecccccs 49.4 51.6 128.1 142.3 33,575 35,105 87,125 96,815 particular edition carrying the advertisement to the total circulation of the magazine. For example, if a page advertisement 
#'Spanish Edition ............. 4786 —— 134.0 — 32,470 oe 91,120 —— appears in an edition representing 25% of the total circulation of the magazine, it is counted in the totals as .25 pages. 
Newsweek-European ........... 31.8 37.5 84.4 86.2 13,370 15,750 35,490 36,190 No sectional advertising is reported that does not represent at least 20% of the total circulation base. 


Trend Inc. Names Holloway ‘Harvard Review’ to Dunkle _—| Pabst Promotes Shakman 
Trend Inc., Los Angeles, has ap-| Harvard Business Review, Bos-| James G. Shakman, a v.p., has 
pointed Thomas W. Holloway, for-|ton, has appointed Chris Dunkle been promoted to executive v.p. 
merly advertising manager for Sea,| & Associates, Los Angeles, to rep- | in charge of sales for Pabst Brew- 
to the sales staff for Motor Trend,/| resent it in California, Oregon and ing Co., Milwaukee. 
Hot Rod, Cycle, Auto and Honk! | Washington. 
Ulinski to WWOL, Buffalo 


In its March 30 issue AA stated 
Rich Advertising Moves John A. Ulinski, formerly a U.S. 


incorrectly that Mr. ~ nated had 
been named advertising manager! pion Advertisin , - . ae . 

eer g Agency, Phila- boundary commissioner, has been 
for the Trend publications. delphia, has moved to its own five-' appointed general manager 
| Story building at 317 S. 18th St. WWOL, Buffalo. 


Let us send you free de- 


tric kitchen, tiled bath, 1, 2 
and 3 bedrooms, a lovely 
yard—right at the ocean— 
fun, freedom and privacy. 
g Villas available start at only 
§ $59.50 per week. 


me In addition, quests may 
me enjoy the new Ellinor Village 
ee Country Club — champion- 
me ship golf course, swimming 
ee pool, tennis, clubhouse, 
ae dining and dancing. 

me Write today for colorful 
Be photo folder. 


P.O. Box 178-AA 
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‘Richfield Oil Uses 


| Du Pont Promotes Sinness 


| Dr. Lester S. Sinness, in charge 
| of the manufacture of Orlon acryl- 
jie fiber and acetate for E. I. du 


Several Media on a 
Cooperative Basis i" Sai fut"boenpiomoted 


New York, April 14—Richfield | director of sales for the company’s 


| vs Pah ; five fibres. The move consolidates 
| Oil Corp. starts a drive this week |tyW¥5 sales positions left vacant by 


for a new “J01 Plus” ethyl gaso- the recent death of P. F. Brown, 


of | line using 134 newspapers, A cam-| who headed cellulosic fiber and 


|paign for a new Richlube Super|rubber industry sales, and the 
HD motor oil will break in May.) resignation of M. G. Jones, sales 
Insertions for the gasoline include | director of synthetic fibers. Mr. 
360, 640 and 1,000 lines in b&w. | Jones became president of Robbin 
Both products will also be pro-| Mills. 

moted through a cooperative plan | 

using newspapers, radio, screen| Spencer Rubber Names Lloyd 
broadcast movies, TV and painted Harry R. Lloyd, formerly gen- 
boards. Richfield gas will also get eral sales manager for Davidson 
| station display material, consumer | Rubber Co., Boston, has been ap- 
| handouts and giveaways. Motorists | pointed sales manager of the 


| will also get a 40-page baseball pos «Atri - he tm mi — 
| schedule from dealers. : 


| aa chester, Conn., a new post. 
The advertising program is being 
|explained to dealers via a publi-| 
| cation having a Look cover format. 
|The brochure also explains proper Nim ; 

: a -, | ton distributor of liquors, has ap- 
placement of point of sale material. pointed William Nicosia Advertis- 


Morey, Humm & Johnstone is jing) New York, to handle its ad- 
the agency. vertising. 


Appoints William Nicosia 
Try-Me Distributors, Washing- 


ALL , 
WRAPPED 


Yep, Green Bay’s “all wrapped up” into a neat profits 
package . . . nearly 265 MILLION DOLLARS in wholesale- 
retail sales last year . . . and YOU can get into it, easy-as- 
pie! The GREEN BAY PRESS-GAZETTE blankets Wisconsin’s 
3rd largest market . . . goes into 100% of City Zone homes, 
95% of those in the Metropolitan Trading Area. This is the 
way to reach — and sell — these folks who spend! 


Grocery Store Panel Audit for Brand Tests, plus full mer- 
chandising assistance are ready to help wrap you up a 
nice, juicy portion of Green Bay Sales! Write, wire or 
phone Phil McClosky, Manager, General Advertising — 


GREEN BAY PRESS-GAZETTE 
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For each advertising 


dollar you spend, 
LOOK delivers more 
readers in the 


top 20% income bracket 


than any of the 


other big magazines 

in the weekly field... 
Life, Post or Collier’s. 
LOOK makes your ad 


dollars work harder. 


More than 20 million readers every issue... 


one of the largest magazine audiences ever assembled 


GARDNER COWLES, EDITOR 4 
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Finds ‘It's True—Not Just Advertising Talk’ 
Approach Hurting Entire Advertising Field 


To the Editor: This is being; ple searching for different ways 
written very definitely as a plea and means of getting their mes- 
for help. I believe that the entire sages across—and they settle for 
advertising profession needs help, the approach: “This is true, not 
and perhaps direction from the ed- just advertising talk.” 
itorial pages of Apvertisinc AGe.| During the past weeks, I have 

Certain advertising messages | heard on radio and TV and seen in 
reaching the public are hurting) newspapers and magazines an in- 
the entire field of advertising. It| creased use of this exceptionally 
is the old story of advertising peo- weak and, I think, dangerous ap- 
_proach. As a matter of fact, it is 
very disturbing to me because this 
technique has been used by some 
‘of the top names in consumer 


tting in Engli products and, I imagine, they are 
age eb pr . ‘serviced by leading advertising 
Languages and Dialects 5 °®CN°S- 


| I know that firms using this ap- 
| proach are harming their own ad- 
|vertising efforts and aims, par- 


WORLD'S FOREMOST FOREIGN: 
LANGUAGE TYPOGRAPHIC SERVICE 


HEINN'S ADVANTAGES 

in Your Catalogs 
’ Richly good-looking, with unique 
three - dimensional cover effects, 
Heinn custom-designed binders in- 


vite full attention of your pros- 
pects. 


Carefully engineered mecha- 
nisms guarantee smooth opera- 
tion in the buyer’s office. Sheets 
turn easily and lie flat. And 
Heinn’s top-quality materials 
keep your binders working well 
years longer than you'd expect. 


When prices or descriptions 
change, you can issue an inexpen- 
sive insert instead of a whole new 
catalog. This kind of saving gives 
weight to the assertion: lowest 
operational cost per unit per year. 


Representatives in Originators of the 
Principal Cities Loose-Leaf System of Cataloging 


“jamncma Maiti 
320 W. Florida St., Milwaukee 4, Wis. Al / Thi $ 
Information, please. M C oup on 


(C0 Catalog Covers (0 Salesmen’s Carry-Cases ([() Salesmen’s Binders 
(CD Proposal Covers (] Price and Parts Books (_) Plastic Tab Indexes 
() Easel Presentations (_) Acetate Envelopes C) Sales-Pacs 

(0 Sales and Instruction Manvals 


NAME TITLE 
COMPANY 

ADDRESS 

CITY _-- STATE. 


The Voice of the Advertiser 


This department is a reader’s forum. Letters are welcome. 


his friends. He made it a point to 
attend our Thursday luncheon 
gatherings as often as his health 
would permit. 


ticularly future messages which would appreciate your mentioning 

they will release to the public. it in your paper. 

However, they are also hurting my THE Copy CLUB OF CHICAGO. 

pr pr igor a efforts and the efforts | e e e 

of all other advertisers and agen- | . ? 

cies in the country, for they mis- | Beer Cartoon ‘Delights 

lead the people into believing that| Temperance League 

advertising is “just a lot of bunk.” To the Editor: We are quite de- 

For the record, I must point out lighted with the cartoon on Page 

that the Federal Trade Commis- 12 of the March 30 ADVERTISING 

sion reviewed 636,096 advertising Acre, which carries the line, “We 

messages in the course of a year; ‘hope that you enjoyed the fights 

only 3.8% was set aside as ob- from the arena and that you will 

jectionable; 96.2% of the advertis-_ show your appreciation by drink- 

ing checked was honest and fac- ing plenty of good old Slatz beer.” 

tual. | We are writing to ask if we may 
In messages released by the or- have your permission to reprint 


ganization I work for, we attempt this in our publication, “The Amer- 
to present straightforward, factual ‘ican Issue.” 


material that tells of consumer CLAYTON M. WALLACE, 
benefits. I cbject to the “this is| Executive Director, The Na- 


true, not just advertising talk” ap-| tional Temperance League Inc., 
proach because it indirectly makes Washington, D.C. 


my job, and that of many other 
people in our profession, that much ad ° ° 


more difficult. AA Readership Gets Bouquet 


ADVERTISING AGE has been a : : 
| To the Editor: The Blue Ribbon 
great help to me for a good num- for readership to ADVERTISING AGE. 


Since there are many who may | 
not know of Roy’s passing, we) 
members of the Chicago Copy Club | 


ber of years, and I sincerely hope 
that it can be so in this “plea” | 
of mine. If you feel my criticism | 


Certainly, this citation is in order 
considering the unsolicited evi- 
dence of readership response at 


is valid, please use your editorial hand 
columns to do something about it. yo.) recall the news item car- 


IRWIN REss : : : 
bs Spe 4 ried in the March 30 issue cover- 
ae i Rdg ye aoe ing the announcement of this or- 
York.’ +> ewe on, ew ganization’s opening. Since that 
p date, literally hundreds of letters 


3 A ‘ ‘ 
ne from the nation’s business circles 


* 
Tribute to Roy Dickey 
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have crowded our incoming mail. 
In our business experience of 30 
years, we’ve never seen anything 
like it. 

We've taken the privilege of 
bringing this matter to your atten- 
tion for, in our opinion, you’re 
|worthy of a “bouquet of praise 
and applause” on the scope, time- 
|liness and influence of AA. 

OwEN M. RICHARDs, 

Executive Director, Owen 

Richards Associates, Chicago. 


Takes Exception to Bedell's 
/Comment on Chrysler Ad 
| To the Editor: I feel I must take 
exception to Clyde Bedell’s article 
“Looking at the Retail Ads’ and 
speak up for the young copywriter. 

From my point of view at least, 
these Chrysler Corp. ads are on a 
par with “the man in the Hatha- 
way shirt” and “Never underesti- 
mate the power of a woman.” 
They are fresh and new in their 
approach and courageous in point- 
| ing out that many automobile com- 
|panies’ claims are too ridiculous 
for even a “silly’’? woman to be- 
lieve. I enjoy a good ad and this is 
one of the best. 

JANICE C. ABBOTT, 


D. F. Keller Co., Chicago. 
When you Remember 
need WM. F. RUPERT 
Compiler of NATIONAL 
RECENT BIRTH LISTS EXCLUSIVELY 
BIRTH for over 55 years 


90 Fifth Ave., New York 11 
OR 5-3523 


LISTS 


To the Editor: Several weeks 
ago, one of the really “old timers” 
in this business of advertising went 
to wherever the happy hunting 
grounds are for copywriters. 

ADVERTISING AGE does a pretty 
good job of covering such bits of 
news. But to the best of our coliec- 
tive abilities to read, we of the 
Chicago Copy Club failed to find} 
any mention of Roy Dickey’s pas-| 
sing in your paper. 

As you should know, Roy was| 
one of the grand old veterans of | 
advertising. Old is not really the! 
word unless you think only in| 
terms of chronological age. In a) 
business characterized by youth, 
Roy’s young spirit made you forget | 
that he began in advertising before | 
many of us so-called seasoned | 
writers were born. 

Back at the turn of the century, | 
Roy got his start in advertising as 
an artist. Along with his art talents 
he combined one for writing and 
found himself serving in a dual 
capacity with the original Calkins 
& Holden. 

To the members of the Copy 
Club—and, particularly to those of 
us who have worked with Roy— 
his tremendous fund of advertising 
lore was a constant source of 
amazement. He liked nothing bet- 
ter than to talk of the old days) 
when he was a mainstay with such | 
agencies as the George H. Batten| 
Co. and Erwin, Wasey ... when he) 
shared assignments with such leg-| 
endary advertising greats as O. B. 
Winters and many others. Roy 
knew most of the leading men in 
the agency field by their first 
names, having hired many of them. 

Many of us told Roy that he 
should have put this history of 
advertising down on paper for the 
benefit of us youngsters who have 
had only ten or 15 years behind a 
typewriter. Roy would laugh at the 
suggestion and say “No one ever 
gave me the assignment.” 

This was not intended as a eu- 
logy for Roy Dickey. There are 
too many people in this town and 
|in New York who knew him better 
|than most of us in the Copy Club. 
|Roy left McCann-Erickson several 
years ago after about ten years as 
‘a copy group head and general 
‘creative consultant. Although he 
lived quietly until his death, he 
never failed to keep in touch with, 
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Buffalo Retailer 
Finds TV Sells 
‘Almost Anything’ | 


BUFFALO, April 15—After more | 
than two years’ experience, J. N.| 
Adam & Co. has decided that “al-| 
most anything” sells on TV. 

The big Buffalo retail store has a_ 
daily 15-minute show over WBEN-., 
TV, built around the personality ; 
of John Corbett, WBEN-TV staff’ 
member. “Johnny from J.. N.’s” 
describes four or five items on sale 
at Adam during each program. 

These items are taken from all 
departments of the store, and. 
Adam now believes it can sell 
just about every type of item, 
provided it’s presented correctly. 
Other items, such as a rocking) 
chair which Johnny used during, 
one of last summer’s shows, don’t | 
need any particular promotion at) 
all. The store sold several hundred | 
of the chairs following the telecast. | 


= Housewares presented on the 
show always find a ready market, 
and so do ready-to-wear items, al- 
though Adam has discovered that 
fashions sell better when they 
aren’t modeled. When clothing is 
featured on the show, it is hung on 
hangers or displayed on dummies. 

The store has also found that 
customers buy across a broad price 
front after being pre-sold via tele- 
vision. Phone orders started com- 
ing in almost immediately after 
Johnny presented some table 
cloths priced at more than $200 
apiece on the show. Most of the 
merchandise featured on TV is 
regularly priced, and the store has 
found that special price appeals 
aren’t necessary. 


s Another discovery the store has 
made since it entered television is 
that items purchased after being 
introduced on TV seem to stay 
sold. Returns have been at a mini- 
mum, the store says, because cus- 
tomers know what they’re buying 
ahead of time. 

Adam has reduced its over-all 
ad budget in favor of the TV show, 
which it admits is costly. Current 
returns, Adam says, justify the ex- 
pense, but the store has decided 
that it is using just about as much 
TV time as it can before reaching 
the point of diminishing returns. 

Adam points out, however, that 
the advent of color TV, which it 
feels will increase the sales effec- 
ness of the medium, may make a 
difference in its calculations. 


Two Join F&S&R as A.E.s 

J. P. Elliott, formerly wholesale 
promotion manager of Willard 
Storage Battery Co., Cleveland, and 


George F. DeCoo Jr., previously 
public relations and advertising 
director, Noma _ Electric Corp., 


Cleveland, have been appointed 
account executives with Fuller & 
Smith & Ross, Cleveland. 


Lamson Promotes Story 


Verne C. Story, midwestern re- 
gional manager of Lamson Corp., 
Syracuse, N. Y., has been ap- 
pointed manager of field opera- 
tions. He will be responsible for 
carrying out sales policy, plans, 
and the direction of all field per- 
sonnel in the company’s 22 field 
offices. 


De Gray Gets CBS Post 


Edward J. De Gray, who has 
been with the network since 1937, 
has been named director of station 
relations for CBS Radio, New 
York. He has been a radio station 
relations representative for Co- 
lumbia since September, 1951. 


Hill Inc. Appoints Wilson 


R. O. H. Hill Inc., New York de- 
signer and manufacturer of busi- 
ness cards and letterheads, has ap- 
pointed Edwin Bird Wilson Inc., 
New York, to handle its advertis- 
ing. Business publications and the 
business sections of newspapers 
will be used. 


RADIO BOOSTER—W. J. Hogan (center), v.p. and treasurer of American Airlines, 

gets a warm welcome from CBS Radio President Adrian Murphy as he contracts to 

sponsor midnight-to-dawn programs on CBS stations in New York, Boston, Chicago, 

Los Angeles, San Francisco and Washington. Looking on is C. L. Smith, v.p. and di- 

rector of Ruthrauff & Ryan. To be produced locally in each city, the music, news 
and weather series will start soon. 


| O’Brien & Co. Bows in Boston 

Robert F. O’Brien, formerly v.p. 
with Ingalls-Miniter, Boston, has 
formed his own Boston agency un- 
der the name of Robert F. O’Brien 
& Co., 420 Boylston St. Primarily 
the agency will coordinate sales 
and advertising programs for gro- 
cery-distributed products in the 
U. S. and Canada. Mr. O’Brien still 
directs Scuffy promotion through 
Ingalls-Miniter. 


McGraw-Hill Names Briggs 

| Richard E. Briggs, formerly gen- 
‘eral manager for Charles Pfizer 
* Co. in Havana, has been ap- 
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pointed New York City advertis- 
ing sales district manager for 
Pharmacy International and El 
Farmaceutico, international drug, 
hospital and health publications, 
by McGraw-Hill International 
Corp., New York, publisher. 


IT'S IN THE BAG 
when you use photos in your 
promotions. Surveys prove 
people prefer them. Pictorial 
mags. and newspapers reach 
top circulations because of 
them. SINGLE PRINTS or 
money-saving sub. avoil- 
able. Write for FREE Proof- 
book No. 11. 

EYE*CATCHERS, Inc. 
207 E. 37th St., N. ¥. City 16 


Specialists in SILK 


INCORPORATED 
BOX 2017 TULSA, OKLAHOMA 
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LIKE CALIFORNIA WITHOUT THE 
BILLION DOLLAR VALLEY OF THE BEES 


But even a clock without hands isn’t as preposterous as trying 
to cover California without including the Billion Dollar Valley of 
the Bees. This inland area has more buying power than San Francisco 
and Oakland combined. So make sure your schedule includes the Valley’s 
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(Continued from Page 2) 
of AD-X2 for testing at the Bureau 
of Standards. On May 11, 1950, the 
bureau reported it failed to find 


evidence that use of the mate-| 


rial would justify the claims made 
for the product. 

A full year passed. On May 9, 
1951, the commission, after study- 
ing a complete investigation re- 
port, found conflicting scientific 
evidence submitted by Mr. Ritchie 
and the Bureau of Standards. 
In the belief that the Bureau of 
Standards was right, it requested 
Mr. Ritchie to enter into a stipu- 
lated settlement—an agreement to 
discontinue challenged practices. 

Again Mr. Ritchie questioned the 
validity of the Bureau of Stand- 
ards tests, so new samples of AD- 
X2 were obtained, and, early in 
1952, the Bureau of Standards was 
asked to make additional tests. The 
bureau’s second report, dated 
July 21, 1952, again concluded the 
tests failed to adduce evidence that 
the use of this material would 
justify the claims made for it. 
However, at the time of the second 
report, the Senate small business 
committee intervened to insist on 
further testing. 

FTC took no part in arranging 
further tests, but agreed to hold 
any action in abeyance until the 
conflicts are resolved. 


# On March 18, 1952, while FTC 
was waiting for the Bureau of 
Standards to run its second set of 
tests on AD-X2, the Post Office 
Department issued a complaint 
charging that Mr. Ritchie was ma- 
terially misrepresenting his prod- 
uct and was “conducting a scheme 
for obtaining money through the 
mails by means of false and fraud- 
ulent practices, representations 
and promises.” 

These practices consisted largely 
of mailing reprints of an article 
from a trade publication, “The 
Batteryman,” describing how AD- 
X2 “lessens sulfation” and adds to 
the life of batteries. 


@ Here’s a summary of the Post 
Office Department’s file on AD- 
X2: 

March 24—Chief Hearing Ex- 
aminer Daniel J. Kelly forwards 
the complaint to the postmaster, 
Oakland, Cal., and requests a re- 
port on the quantity of mail de- 
livered to Mr. Ritchie. 

March 26—Postmaster, Oakland, 
reports fraud complaint served. 

March 31—Postmaster, Oakland, 
reports letter en route; says Mr. 
Ritchie March 31 in a letter: 

“1. We are not engaged in con- 
ducting an unlawful enterprise 
through the mails as set forth in 
the subject complaint. 

“2. In 1948 we requested the 
FTC to investigate the business 
practices and policies of Pioneers 
Inc. (Mr. Ritchie’s trade name) 
and they are at this time in the 
process of making further tests and 
investigations to supplement the 
information already in their files. 

“3. Therefore we request that 
the charges be dropped or post- 
poned indefinitely pending the 
findings of FTC.” 

“(Copies to Sen. Nixon, Sen. 
Knowland, etc.)” 


® April 7—Mr. Ritchie appoints 
Washington law firm of Ginsburg, 
Leventhal & Brown as his counsel. 

April 9—Hearing postponed un- 
til May 9 to permit Mr. Ritchie to 
get results of Bureau of Standards 
tests. 

May 11—Further postponement 
until June 16 for bureau tests. 

June 10—Again postponed, until 
July 14. 

June 30—Letter from Ginsburg, 
Leventhal & Brown asking further 
delay. 

“Our reason for requesting this 
extension is occasioned by the fact 


What's Fraud or False Advertising? | 


that, on June 10, the U.S. Bureau | 


of Standards, at the request of 


|Pioneers Inc., undertook certain 
| tests intended to evaluate the ef- | 
ficiency of Pioneers’ product AD- | 
X2. The test procedure was dis-| 
cussed thoroughly with the bureau | 
before this date and it was esti- | 


mated by the bureau that results 
should be available to us by or 


before two weeks from the date | 


the tests are commenced. 


“We are today informed by Dr. | 
Astin, director of the bureau, that | 


the tests results would not be avail- 
able until July 7 at the earliest. The 
only reason given us for this un- 
anticipated delay is a desire by 
the Bureau of Standards to re- 
evaluate the data.” 


® Aug. 4—Hearing postponed until 
Oct. 13. 

Aug. %7—Letter received from 
Ginsburg, Leventhal & Brown, that 
on request firm is withdrawing as 
attorney of record. 

Oct. 13-14: Hearing held. Record 
notes: Government attorney Wil- 
liam E. Kranznish and W. C. O’- 
Brien. Respondent Attorney: None. 
Examiner: James C. Haynes. Mr. 
Ritchie not present. 

Nov. 13: Affidavit by W. C. O’- 
Brien, assistant solicitor, Post Of- 
fice Department: “Ritchie came to 
my office on Oct. 1, 1952, to discuss 
various matters with respect to 
said fraud proceeding. Inspector C. 
E. Dunbar was present. 

“Ritchie stated he would ignore 
the hearing, which was scheduled 
to be held in this case on Oct. 13 
and would let the decision go by 
default, and later challenge it in 
court at which time he would sub- 
stantiate his case by filing deposi- 
tions of various users of AD-X2. 

“I told Ritchie inasmuch as he 
was not represented by counsel I 
believed it to be my duty to inform 
him that the course he then stated 
he proposed to follow would not 
protect him and explained to him 
that the court would not retry the 
case as he expected and that his 
failure to offer a defense at the 
hearing on Oct. 13 would likely 
prove fatal to any future attempts 
on his part to interfere with en- 
forcement of a fraud order if one 
was issued. This explanation was 
repeated one or more times so Mr. 
Ritchie was completely aware of 
the fact that the hearing would be 
held.” 


s Mr. O’Brien states that on Oct. 
11, he received a long distance 
call from Mr. Ritchie in which he 
offered to submit certain docu- 
ments for the record of the Oct. 13 
hearing. 

Nov. 4—Application from Mr. 
Ritchie “for correction of default.” 
He said he will have evidence, not 
available on Oct. 13, of new tests 
now being completed at Massachu- 
setts Institute of Technology. 

Nov. 6—Boston law firm of Hol- 
land & Johnson petitions for furth- 
er hearing. Says Mr. Ritchie had 
understood hearing would not be 
held until MIT tests were com- 
pleted. 

Dec. 19—Memo by Hearing Ex- 
aminer Haynes: Blake O’Connor 
of the Senate small business com- 
mittee staff has called and asked 
that Mr. Haynes reopen the record. 
“He asserts that I, as well as other 
officials in the department, were 
definitely against the MIT report. 
I replied that I could not be in- 
cluded in such an accusation be- 
cause I had not even seen the re- 
port.” 


® Dec. 19—Letter from Ginsburg, 
Leventhal & Brown reviewing their 
participation in the case. At time 
of withdrawal on Aug. 1, had noti- 
fied Ritchie he was to appear at a 
hearing Oct. 13. 

“In October, 1952, though no 
longer associated, called Blake O’- 
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MOTEL-HOTEL FEUD—The Miami Beach Hotel Assn. has put up don’t think they’re in Miami Beach when they stop at a motel 


this outdoor board in North Miami Beach to make sure tourists 


outside of town advertised by Greater Miami Beach Motel Assn. 


Connor of Senate small business 
committee to reassure ourselves 
that Mr. Ritchie would not be un- 
mindful of the Oct. 13 date.” 

Jan. 10, 1953—Stork & Champlin, 
Oakland law firm, petition for Mr. 
Haynes to reopen the record. Mr. 
Ritchie had faith in his product. He 
relied on tests by the noted chem- 
ist, Dr. Merle Randall; the experi- 
ence of the San Francisco port of 
embarkation, the Marine Corps. in 
San Francisco and University of 
San Francisco. 

Admits unfavorable reports by 
Signal Corps, chief of ordnance and 
Bureau of Standards, but has 
favorable reports from U.S. Test- 
ing Co. and the Air Force in the 
Sacramento air material area. 


® Petition stresses events at meet- 
ings held Sept. 29. Morning ses- 
sions, at Post Office, involved 
Messrs. O’Brien, Ritchie, O’Con- 
nor, Prof. Harold Weber of MIT 
and Dr. Keith Laidler of Catholic 
University, Washington. Afternoon 
session at Bureau of Standards 
with Dr. Astin and other staff 
members. Mr. Ritchie, O’Connor, 
Weber and Laidler left under im- 
pression Bureau of Standards tests 
were to be re-checked at MIT; 
that Post Office would withhold 
hearing until MIT tests were com- 
pleted. 

Jan. 23—Counter petition by Mr. 
O’Brien: No legal basis for Mr. 
Ritchie or others to assume delay. 
Gordon Grant of the Justice De- 
partment, who attended Sept. 29 
session, had no impression of 
forthcoming delay. 


® Feb. 18—Mr. Haynes issues pro- 
posed order refusing to reopen 
the record. Says the O’Brien affi- 
davit shows Mr. Ritchie was aware 
the hearing would be held. Identi- 
fies list of nearly dozen Bureau 
of Standards officials who ap- 
peared, and described tests. Points 
out 32 of 54 batteries tested were 
selected by Ritchie. Says Ritchie 
was quoted as saying he would not 
accept results of any test unless 
favorable. Holds “there can be no 
doubt that these tests were ex- 
haustive in nature and conducted 
and carefully analyzed by impar- 
tial scientific experts.” 

In holding Mr. Ritchie guilty of 
fraud, he declares, “The advertis- 
ing claims are shown by an im- 
posing and uncontroverted array 
of creditable scientific evidence to 
be false.” 

Feb. 24—Fraud order signed by 
C. W. Hook Jr., acting Postmaster 
General. 

March 2—Order suspended by 
instructions of Postmaster General 
Arthur Summerfield, at request of 
Commerce Secretary Sinclair 
Weeks. 


e From the record, it appears that 
Mr. Ritchie, a small business man 
who receives only 12 letters a day, 
stirred quite a fuss. 

In his battle, he induced 24 
members of the U.S. Senate to 
write the Bureau of Standards in 
his behalf. He enlisted the help of 
the staff of the Senate small busi- 
ness committee, the laboratories of 


onda 


MIT, and finally the services of 
two members of President Eisen- 
hower’s cabinet. 

On the basis of his fight, the 
head of the National Bureau of 
Standards has been fired, and the 
Secretary of Commerce has issued 
a statement questioning the wis- 
dom of the Post Office’s action, 
and the soundness of existing FTC 
activities in the field of false ad- 
vertising. 


® This week, Bureau of Standards 
representatives said the small busi- 
ness committee is mistaken if it 
thinks there is a major discrepancy 
between the test results at the bu- 
reau and MIT.- MIT itself has 
hinted that the committee is mis- 
taken in interpreting its findings as 
favorable to Mr. Ritchie. 

On the basis of this chronology, 
certain issues stand out: 

1. Since it has never issued a 
complaint, or forced his hand, how 
can FTC be accused of dealing 
harshly with Mr. Ritchie, or per- 
secuting him? 

2. Was this fraud? According to 
postal people, an advertiser who 
solicits money through the mail 
| has an affirmative responsibility to 
be able to support his claims. But, 
says Secretary Weeks, “I cannot 
bring myself to believe that people 
making AD-X2 have the intent to 
defraud—and without intent, I 
don’t see how there can be fraud.” 

3. Finally, if this is fraud—if the 
Post Office is correct in issuing an 
order against Mr. Ritchie—what 
about FTC? Was it leaning over 
too far backwards to be fair to 
Mr. Ritchie? Was it neglecting to 
protect the public against false and 
misleading advertising? 


Campbell-Ewald Appoints 
Chalmers Radio-TV Head 


William A. Chalmers, previous- 
ly v.p. and director of radio and 
television for Grey Advertising 
Agency, has been 
appointed v.p. 
and director of 
radio and televi- 
sion for Camp- 
bell-Ewald Co., 
Detroit. 

Prior to the 
war, Mr. Chalm- 
ers was assistant 
to the president 
of Biow Co. and 
an account ex- 
ecutive, and for 
three years after 
leaving that position he was an ac- 
count executive for Free & Peters, 
radio station representative. Fol- 


‘ 


kes 


Wm. A. Chalmers 


lowing 26 months of service in the 
Army, he was an account execu- 
tive and v.p. and radio-television 
|director for Kenyon & Eckhardt, 
|leaving that post in 1951 to join 
Grey. 


Bartczak Joins Baird 


E. J. (Gene) Bartczak, formerly 
technical editor on special product 
and process advertising and pub- 
licity for the Linde division of Un- 
ion Carbide & Carbon Corp., has 
‘joined Gordon Baird Associates, 
|New York agency. He will coordi- 
nate advertising and publicity for 
|Kel-F materials of M. W. Kellogg 
Co.’s chemical manufacturing di- 
| vision. 


Four A’s Meeting 
Puts Spotlight on 


a Better America 


New York, April 15—The prob- 
lem of raising the living standard 
of America will be the central top- 
ic at the annual meeting of the 
American Assn. of Advertising 
Agencies April 23-25 in White Sul- 
phur Springs, W. Va. 

Sessions on April 23 will be 
closed, and will consist of busi- 
ness meetings and group discus- 
sions of agency management prob- 
lems. On succeeding days, oppor- 
tunities for bettering both prod- 
ucts and ways Americans live will 
be discussed by Dr. Vergil D. Reed, 
J. Walter Thompson Co.; Henry 
Dreyfuss, industrial designer; Mar- 
ion Harper Jr., McCann-Erickson, 
and Bennett Cerf, publisher. 


# John P. Cunningham, Cunning- 
ham & Walsh, chairman of the 
Four A’s, will be the dinner speak- 
er April 24. 

Morning sessions on April 25 
will largely be devoted to creative 
work. On the agenda are Walter 
O’Meara, Lennen & Newell; Wil- 
liam D. Tyler, Leo Burnett Co., 
and John H. Tinker Jr., McCann- 
Erickson. Speaking later on the 
responsibilities of advertising peo- 
ple to society will be Philip L. 
Graham, publisher of the Wash- 
ington Post and chairman of the 
Advertising Council, and Walter 
Williams, Under Secretary of Com- 


merce. 
| 


Gravure Forum Set 
for Chicago May 5 


Cuicaco, April 16—The Adver- 
| tising Agency Men’s Club and the 
| Art Directors’ Club of Chicago are 
| co-sponsoring a gravure forum to 
be held May 5 at the WGN studio. 
| The forum will be under the aus- 


m\pices of the Gravure Technical 
f| Assn. Inc., New York. 


Among the speakers will be Al- 
'bert Benjamin, executive assist- 
|ant, Publication Corp., New York; 
Edwin C. Kennedy, v.p., Hearst 
| Publishing Co., and advertising di- 
|rector of The American Weekly; 
|Beaven W. Mills, sales manager, 
|gravure cartons, Robert Gair Co., 
New York; George H. Carl, v.p. of 
| manufacturing, Woman’s Day Inc., 
New York; Carl M. Metash, pro- 
|duction manager, Parade Publica- 
|tion Inc., New York; Gordon W. 
|Pringle, production manager, Dell 
| Publishing Co., New York; John 


|E. Hazel, superintendent of roto- 
| gravure, the New York Daily News, 
/and Jan C. Mayer, art and produc- 
rss director, Family Circle Mag- 
azine Inc., New York. 

| 

Brown-Forman Names McGhee 
| Addison F. McGhee, formerly 
/western sales region merchandis- 
'ing manager, has been promoted 
to the public and trade relations 
| department of Brown-Forman Dis- 
|tillers Corp., Louisville. Mr. Mc- 
| Ghee will handle community rela- 
jtions and special activities. 
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K; ; Group delivers a highly profitable 
st audience of 53% of all families living in 
“ 6 45 y' the = a pe a 
‘ ounty Areas throughout the nation. with the Sunda 
: These counties account for 25% of % reer ities se Ao 
of 1 Total Retail sales, 23% of Drug sales, ¥ 
a 27% of Food sales, 28% of Furniture ’ . yon ri 
)- and Appliance sales, and 36% of ie : New York Sunday News 
1 total U.S. Apparel sales. F a fm, Chicago Sunday Tribune 
r Increase your sales with this 1 great buy... M ‘ Philadelphia Sunday Inquirer 


> “MARKETS GROUP qm Rotogravure * Colorgravure 
Picture Sections * Magazine Sections 


New York 17,N. Y. News Building, 220 East 42nd Street, VAnderbilt 6-4894 
Chicago 11, Ill., Tribune Tower, SUperior 7-0043 

e San Francisco 4, Calif., 155 Montgomery Street, GArfield 1-7946 

y Los Angeles 17, Calif., 1127 Wilshire Boulevard, MIchigan 0259 
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Racing Assn. to Powell-Grant 


The Michigan Racing Assn. has 
appointed Powell-Grani, Detroit, 


to handle its advertising. 


FOR HIRE! 
THE TOP SALESMAN 
IN THE DAKOTAS 


No other salesman can match 
our twice-a-month call list of over 
100,000 live farm spenders! 


“AKOTA 
einer 


“ABERDEEN, SOUTH DAKOTA 
J P MALONEY, Advertising Manager 


Alexander Film Co. 
Takes TV in Stride 


J. Don and Don M. Have 

Learned Not to Worry 

About New Ad Media 
By Robert Murray Jr. 


CoLorapo Sprines, Covo., April 
15—If you’re worried about what 


the new advertising media and) 


| gadgets will do to your own, may- 
|be you ought to have a talk with 
|J. Don Alexander here. 
| Of course that might be hard to 
arrange. J. Don isn’t here all the 
time. As often as not, he’s travel- 
ing around the country—usually 
accompanied by Ricky, his Ger- 
man shepherd—on business for Al- 
exander Film Co. 
Wherever you see him, he’s re- 
| laxed and affable. J. Don never 


A great 


RESPONSIBILITY 


been placed in our hands 


SERVICE TO 
MEMPHIS AND 
ID-SOLT! 


Before you can sell a market of people . 
you must have their trust and confidence. 


WMC’s privilege of broadcasting, since its in- 
ception in 1923, has always been regarded as 
a great responsibility to its listeners. 


More than thirty years of outstanding public 
service has built for WMC an audience of 
unfailing loyalty . . . has created a prestige 
that is unparalleled for any other station in 
Memphis and the Mid-South. 


WMC 


. MEMPHIS 


NBC 


5,000 WATTS—790 K. C. 


National representatives, The Branham Company 


WME 260 KW Simultaneously Duplicating AM Schedule 


WMT First TV Station in Memphis and the Mid-South 
Owned and Operated by The Commercial Appeal 


ae 


| Don, the elder of the two, dis- 


appears to worry about things 
‘like TV or three-dimensional films 
or other new de- 
velopments that 
are going to af- 
fect his own com- 
pany. For some 
time now, Alex- 
ander Film’s sales 
|have gone up 
about $1,000,000 
a year, and he’s 
sure they will in 
1953, too. As far 
as he’s concerned, 
they probably will next year. 

How relaxed can you get? If 
anyone seemed to have good cause 
to worry about TV a few years 
ago, it was J. Don, president of the | 
world’s largest theater ad film 
maker. Thousands of movie houses 
were going out of business as more 
and more people stayed home to 
watch television. 


| 
| 


J. Don Alexander 


= Two years ago, AA queried Al- 
exander Film Co. about this. How 
much trouble was TV causing it? | 
The answer: TV wasn’t hurting) 
the company at all. In fact, it was 
going to make business better. 

Most of the movie houses, it was 
pointed out, were in the big TV 
cities, where Alexander did little 
business anyhow. More important, 
the theater ad film business fitted 
hand-in-glove with making TV 
spots. 


So J. Don—and his brother, Don 
M., v.p. of the 34-year-old com- 
pany—were not 
worried then, and 
their confidence | 
has been vindi-| 
cated as old and 
new clients 
signed to have 
both theater and 
TV films made in | 
Colorado Springs. 
Furthermore, Al- 
exander has more 
theater clients 
now than ever 


Don M. Alexander 


before. 

The Alexander brothers got) 
started in the film business almost | 
50 years ago, in Keokuk, Ia. J. 


‘covered an ancient, kerosene-burn- 
ing French stereopticon in his 
| grandfather’s attic, along with a 
_set of colored, comedy slides. 
| That gave him an idea. He built 
/an are light for the lantern. His 
|grandmother fashioned two bed 
sheets into a movie screen while 
‘the boys polled the main street 
_merchants, selling screen adver- 
'tising at $4 a week. The merchants 
liked the idea and paid up. The 
bed sheets were hung on grand- 
| father’s store front and the stere- 
_opticon was placed on the opposite 
side of the street. The show be- 
gan. The teen-age brothers prac- 
tically brought the town’s popu- 
lace to a standstill with the opera- 
tion of what was no doubt one of. 
the first open air movie theaters. | 
| 
| 


® It’s said that the horse and bug- | 
'gy traffic became congested and 
the police threatened to stop the 
show. But the screen advertising 
business went on night after night 
until all the slides had been shown 
and public as well as client in- 
terest waned. 

Fifteen years later and a long 
way away, the Alexander Film 
Co. was organized, in Spokane, 
Wash., on Jan. 1, 1919. Business 
prospered. In time, the brothers felt 
the need for a more central ship- 
ping point as well as year-round 
favorable weather conditions for 
outdoor photography, and_ this 
prompted them to move to Colo-| 
rado Springs. 

Today the Alexander studios | 


| 


Advertising Age, April 20, 1953 


sprawl over a 1714-acre area just} cal theaters. 

north of this city. Completely self-| Alexander has made about 50,- 
contained, the company manages 000 films, mostly 20 to 40 seconds 
every operation from scenario long. It makes 2,500 or more a 
writing to final shipping of films year. It pays about $3,000,000 a 
to theaters and TV stations. It does year to U. S. movie houses to have 
everything except make the raw the films shown. A retailer pays 


materials it uses. 


® Production facilities include a 
mammoth stage on which 32 full- 


| size sets are staged (five camera 
|erews are kept going day and 


night); there are large laboratories 


| for processing color and b&w film; 


there’s an art department of 75 
people to handle cartoon celluloid 
animation, stop motion, back- 
grounds and other effects; plenty 
of sound recording equipment, etc. 
Six hundred employes work here, 
and 150 salesmen are on the road. 


For a while, Alexander made} 


airplanes, too. As the film business 
grew, the founders thought it 
would be nice to have a plane to 
travel around in, and this led to 
making planes themselves. In 1926 
or 1927 Alexander was the second 
largest maker of commercial 
planes, turning out nearly one an 
hour. The depression killed this 
end of the business, but some of 


the men in it stayed on and today 
a few, including J. Don, hold com- | 
mercial flying licenses with num- | 


bers under 100, which shows how 
far back they go in aviation. 


® Originally, Alexander made and | 


distributed advertising films only 
for local and regional advertisers. 
These films were and still are 
short ones, none longer than one 
minute. A huge library of these 
was built up for a syndicated serv- 
ice. Later, national advertisers 
became interested in the medium 
and films were made for each spe- 


cifically. Alexander now makes. 


special films for about 75 leading 
manufacturers, used to serve the 


manufacturers’ dealers in their lo- | 


‘Alexander from $5 to $75—the 
| average is about $12.50—to get his 
film run for one week in a local 
|theater. Nearly all contract for a 


| year of service at a time. 
| 


ws Alexander has contracts with 
|about 27,000 dealers whose films, 
|with their local signatures, are 
‘shown in their local theaters (or 
‘in 1,400 theaters in Latin America 
_where theater films are even more 
'important a medium to advertisers 
_than here). About 11,000 U. S. 
theaters are currently under con- 
tract to screen Alexander service. 

Four other companies also make 
theater ad films and have contracts 
with dealers and theaters. These 
are A. V. Cauger Service, Inde- 
pendence, Mo.; Motion Picture Ad- 
vertising Service, New Orleans; 
| Reid H. Ray Film Industries, St. 
Paul; and United Film Service, 
| Kansas City. They have contracts 
'with another 7,000 or more the- 
aters. Through all five, a national 
| advertiser can thus get into about 
18,000 movie houses, or about 80% 
of all in the country. 


® The manufacturers sometimes 
go 50-50 on the cost of showing 
| the films. Sometimes they only pay 
\for making the films, and Alex- 


B PROBLEMS¢ 


| 

Over 3000 nation-wide companies use 
| Hill's special purchase plan for or- 
dering distinctive, expertly designed 
business cards. You, too. can have 


ve powHILLanc. 


Send for 
270A2 Lofayette St., NYC 12 


Card 


| 


FREE Style Book 


Faithfully 


® Dealer 
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GOOD*YEAR 


They stay on 
FAM BELTS lesa 


Field ‘Tested 
AMERICAN POECALS 


It’s absolutely free! Important and valuable 
window, door, and interior space for the 
colorful eye catching American Decal that 
suggests, “Buy my products here!”’ 


product illustration, American Decals offer: 


© Effective point-of-sale promotion 
© Traffic Circulation 


American Decals tie in your other advertis- 
ing efforts at the “point of buying decision.” 


delivering your message day and night. 


reproducing trademarks or 


identification 


the job for years and years — 


sign problems. 


Pree 


Send today for fully illustrated brochure and 
samples. Allow American Decal to solve your 


American Decal window signs may be individually person- 
alized with your dealer’s name or special copy 


A\merican KDecalcomania flo. 


4344 W. Sth Ave., Dept. A, Chicago 24 
New York © Cleveland ® Windsor, Ont, Canada 


Sales offices in all pris 
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Advertising Age, April 20, 1953 


EDITING, RECEIVING, SHIPPING—No doubt about it, Alexander 
Film Co.’s operation is big. At left, for example, is a staff of 27 
engaged solely in editing and cutting films before they (the films) 
are processed. At right, two lines of girls in the shipping depart- daily. 


ander sells their dealers on using 
them locally. 


Frigidaire division of General | ; : : 
| cost licensing plan which makes it 


Motors Corp. is one that produces 


the films through Alexander and | 
sells them through its field offices | 
to dealers. Last year, 2,315 Frigid-_ 
aire dealers bought 37,169 weeks 


of theater film showings. The cost 
was $473,515.35 to reach an audi- 
ence estimated at 130,091,000. The 
cost of reaching the captive audi- 
ence figures out at approximately 
one-third of a cent per actual 
viewer, according to J. Don Al- 
exander. Productions, and Frigid- 
aire’s share of dealer billings, are 
handled through Foote, Cone & 
Belding. 

J. Don adds that this is largely 
small town coverage, too, which 
advertisers sometimes consider a 
problem to reach. Furthermore, he 
says, in most cases the ratio of 
manufacturers’ to dealers’ ex- 
pense is about one to ten, so it’s 
economical for an advertiser to 
use the medium. 


® The five companies in this field | 


have two national selling organi- 


zations, General Screen Advertis-| 


ing for Alexander, Reid and Cau- 


ger, and Movie Advertising Bu-. 


reau for United and MPA. Through 
these two, a national advertiser 
can itself pay for showing a film 
in any or all the 18,000 theaters 
that take ad films. Usually, a food 
or other company with a lot of 
dealers in any town uses General 
Screen or Movie Ad Bureau di- 
rectly, for it can’t often induce one 
deuler to bear the cost of the show- 
ing when it helps his competitors. 
The increase in drive-in theaters 
has pretty much offset any losses 
of audience affecting Alexander 
and its four competitors, and this 
end of the business continues to 
grow, it is claimed. 


s And now the firm is quite ac- 
tive in the television film produc- 
tion world. Well over 100 of the 
nation’s top TV advertisers are 
selling with commercial films spe- 
cially produced for them at the 
Alexander studios. Budweiser, Un- 
ion Pacific, Magic Chef, Kaiser- 
Frazer, Gruen and Fisk are but a 
few of the names on the client list. 

The swing from producing the- 
ater commercials to filming TV 
spots was a natural one. Alexander 
had a third of a century’s commer- 
cial filming experience. And re- 
cent years had seen an expansion 
of Alexander studio facilities. 

Often at a material saving to a 
client, both theater and television 
films are shot on the same produc- 
tion schedule on the same sets us- 
ing the same casts, props, etc. 


= Recently Alexander announced 
the release of a series of “pack- 
aged” commercial films. There’s 
a fully animated series for brew- 
ers; there’s a series for the baker 
and another that features milk. 
Others now in the making cover 
banking, dry cleaning, auto repair, 
drugs, building materials, insur- 
ance, furniture, etc. 

Each is a 17-film package with 
13 20-second spots and four one- 
minute spots. Each tells its own 
complete sales story, yet allows 
plenty of time for product identi- 
fication. The voice copy is the 


for TV. It now has begun to han- 
dle distribution of TV spots for 
agencies and advertisers on a gen- 
eral basis. Thus, an agency can rely 
on Alexander to keep its spots 
(even those produced elsewhere) 
moving back and forth to stations 
on schedule. 

Many agencies find this a bless- 
ing after they begin running out 
|of storage space for TV spots or 
| can’t repair them when they come 
{ back dirty or with breaks. 


ment—one inspecting and cleaning returned films, the other ® As for 3-D films, J. Don and. 
giving a final check to, and wrapping, films for mailing through- his brother are not concerned 
out the country. They handle about 160,000 feet of film shipped about that, either. “When enough 


of the nation’s theaters are equip- 


of mailing films also fits in well | 


83 


ped to handle 3-D, and when our 
clients would benefit from having 
their advertising films so dis- 
played,” Don M. said recently, “Al- 
exander will be ready.” 

And he added, “We have always 
kept abreast of everything new 
in the industry, and have usually 
been ahead.” 


YOU EXPECT from your ads 
| what we expect from ours 


If you offer as much as we think we 
do, there's no reason why we don't 
| J AY P, get together. Samples rushed free. 


WALK advertising typography 
11 E. HUBBARD, CHICAGO 11 MO 4-6134 


sponsor’s all the way. 
All packaged films are available 
from Alexander through a low- 


possible for the lower budget TV 
advertiser to sponsor commercials 
that are on a quality par with those 
used by the big budget advertis- 
ers that can afford expensive spe- 


| 
| 
‘cial productions. 


Alexander’s films are first made 
on 35mm for TV as well as the- 
aters. For TV the 35mm film is re- 
duced to 16mm, then the sound is 
recorded and added. This pre- 
vents fuzziness in either picture or 
sound. 

The elaborate Alexander system | 


REACHES ALL THE DEALERS \ 


IN THE RICH, PROGRESSIVE UPPER-MIDWEST | ge 
100% ‘coverage cf all 4,006 es 


building material and 


aggressive retail | 
coal dealers in 5 state oreo. 


Two official Lumberman’s Association Publications: 
(1) - Northwestetn—covers Minn., Wis, No. & So. 
Dukota. (2) lowa—covers all of lowa. . 


1013 4TH AVE. SO., 


‘MINNEAPOLIS, ‘MINN, 


Most publishers and printers think of 
Huber as an important source of print- 
ing inks. And they know that their paper 
stocks are probably coated and filled with 
Huber clays. But few know that Huber 
makes carbon black for its own use—and 
is a leading supplier of carbon black to 
the rubber industry, as well. 

Behind these operations is a closely- 
knit research program. In developing 
better carbon black, Huber controls the 


quality of inks it produces. In helping ~ 


paper manufacturers develop better 
printing surfaces, J. M. Huber Corpora- 
tion not only develops better clays but 
better inks. 


Printing Inks —Huber’s Printing Ink Di- 
vision, with headquarters at Brooklyn, 
and plants in Brooklyn, Bayonne, N. J., 
McCook, Ill., East St. 
Louis, Ill., Boston, Mass., 
and Borger, Texas, man- 


~ ufactures printing inks 

<a of all types. As you 
[F probably know, Huber 
~~ a ‘ 

ae manufactures inks for 


gy 5/ newspapers, publications, 
s/ comic books, containers 


5 4 and commercial jobs, and 


ot 
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Let’s get acquainted... 


distributes these inks throughout the 
United States and the free world. 


Clay—The Clay Division, with |3\% 
headquarters at Langley, S.C, 
and plants at Langley, Granite- * 
ville, S. C., and Huber, Ga., mines 

and refines kaolin clay. Its major #@ 
uses are in the manufacture of nd 
paper and rubber products. In paper, 
filler clay helps close the surface; coat- 
ing clay gives a smooth, glossy finish. In 
rubber, clay is used for reinforcing and 
stiffening such products as heels and 
soles, insulation, flooring and most light- 
colored goods. You'll also find Huber 
Clay in insecticides. 


Oil and Gas Division —The Oil and Gas 
Division, with headquarters in Borger, 
Texas, operates throughout the South- 
west, producing crude oil and natural 
gas. In 1951, 57 new wells were drilled, 
and most were producing either oil or 
gas or both, at the year’s end. Some of 


HUBER NEWS, a most unusual house organ, takes you 
behind the scenes of all the industries described 
above. Write for your copy of this bi-monthly publi- 
cation—it’s yours for the asking. Address requests 
to: J. M. Huber Corp., 628 62nd St., Brooklyn, N. Y. 


CUBES J. M. HUBER CORPORATION 
INK DIVISION 


Borger, Texas 
+ East St. Louis, I. 


PLANTS: Boyonne, N. J. 
Brooklyn, N.Y. 


* McCook, til. 


SALES OFFICES: Boston, Mass. + Brooklyn, N. Y. 


New York, N.Y. + East St. Louis, Ill. 
HUBER PRODUCTS IN USE SINCE 1780 


the gas is used in our Borger 


carbon black plant, the remain- 
der is sold to pipe line opera- 
tors. You may be using a Huber / 
product when you fill your car 
Jc 
Oo 


or light your gas range. 


Carbon Black 


The Carbon Black Division's headquar- 
ters are at Borger, Texas, where Huber 
produces both channel and furnace black. 
Millions of pounds of carbon 
black are used each year to add 
toughness and wear resistance 
to automobile tires: all the 
large rubber companies and 
many smaller ones use Huber 
YY — carbon black. It’s 
also used in inks, 
paints, and wher- 


os) 
t=. 7] ever black color- 
c Se ing is needed. 
a —. — = 
| iw tH 


Chemicals, Too: the Chemicals Division’s 
new plant at Havre de Grace, Maryland, 
now under construction, will produce 
Zeolex 20, a reinforcing white pigment 
for rubber and plastic products. 


Boston, Mass. 


+ Chicago, III. 
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Huber Hoge Boosts Spector 

Julius J. Spector, art director at 
Huber Hoge & Sons, New York, 
has been promoted to an account| 
executive. 


SMUDGE-proof 


YOUR ARTWORK Ga 
WITH SPREY @& 


70c sooo, SPREY does a 
better SPREY was designed 
for the Artist, Ad Aguney and others 
in the Graphic Arts Field. It is 100% 
clear Acrylic plastic made to smudge- 
of your artwork. Simply press the 
tton and SPREY covers and pro- 
teets your valuable drawings in sec- 
onds. Goes on clear and stays that 
way. Will not yellow or affect deli- Hie 
eate shades. Adds new dimension and 
sparkle to your work while protectin: 
against dirt, moist hands, emear an 
smudge. Dries fast. Artists, Advertis- 
ing Agencies all over use SPREY to 
protect wash drawings, charcoals, 
comps, repro proofs, dummy boxes, 
press clippings, layouts, charts, etc. Ti pecusd in Handy 

1 


SPREY is Only Sold Direct 


jo middieman between you and us. We pass the 
savings on directly to you. . . and you save up to70c¢ 

r can, We want you to judge the merits of SPREY. 
Ree for yourself that it does a better job for less 
money. Send for 2 trial eans or order SPREY by 
the ease (12 cans) for greater savings. There’s no 
need to hesitate .. . no element of risk. SPREY is 
sold with a MONEY BACK GUARANTEE... you 
must be satisfied or your money will be rotunded. 
2 cans for $3.00, 6 cans $8.10, 12 cans $25.00. 
Send check with order and we pay postage or we 
bill you (plus postage). Send your order for 


Ktk teday! You can’t ERP better fixative. ’ 
OLITE INTERNATIONAL | partment of Gray & Rogers, Phila- 


12 Hollywood Ave., Dept. AG-4, Hillside, N. J. 


News here, died yesterday at his 
‘home after a long 


ROBERT C. GOSHORN 


Jerrerson City, Mo., April 16—| 
Robert C. Goshorn, 62, publisher 
of the Post-Tribune and Capital- 


illness. Mr. 
Goshorn was also owner of KWOS 
and KWOS-FM. 


Celotex Issues Homes Book 

Celotex Corp., Chicago manu- 
facturer of building materials, has 
issued its 1953 edition of “Book of 
Homes,” a 32-page book of com- 
ment and pictures in color. Dis- 
tribution is through dealers and 
coupons clipped from Celotex na- 
tional ads, which are serviced di- 
rectly, then passed on to local 
dealers. Magazines carrying ads 
include American Home, Better 
Homes & Gardens and The Satur- 
day Evening Post. MacFarland, 
Aveyard & Co., Chicago, is the 
agency. 


Wayne Joins Gray & Rogers 
Donald Wayne, formerly a staff 

writer for Holiday, has joined the 

public relations and publicity de- 


delphia. 


Imagine a professor of agriculture 
working for an advertising agency! 


You must mean 
‘Needham, Louis & Brorby*®... 
they have a whole group of 
specialists to handle 

agricultural accounts! 


Here are the clients of Needham, Louis & Brorby... 


Morton Salt Company 

The Peoples Gas Light and 
Coke Company 

Phenix Foods Company 

The Quaker Oats Company 

State Farm Insurance Companies 

Swift & Company 

Wieboldt Stores, Inc. 


Cummins Engine Company, Inc. 
Derby Foods, Inc. 

The Eagle-Picher Company 
Household Finance Corporation 
S. C. Johnson & Son, Inc. 

Kraft Foods Company 
Macwhyte Company 

Marathon Corporation 


NEEDHAM, LOUIS & BRORBY, Inc. Advertising 
135 South Lo Salle Street, Chicago 3, Illinois 


Chicago 
New York 
Hollywood 
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Macfadden Estimate of the Distribution of U.S. 
Families by Income Groups as of Jan. 1, 1953 


SAMUEL STRAUSS 

New York, April 14—Samuel 
Strauss, 83, former publisher of the | 
old New York Evening Globe, and 
onetime treasurer of the New York 
Times, died Sunday at his home 
here after a long illness. 

Born in Des Moines, he studied 
at the University of Notre Dame. 
In 1895, Mr. Strauss and the late 
Allan Dawson of Sioux City pooled 
their resources and bought the old 
Des Moines Leader. In 1902 the 
Leader was consolidated with Des 
Moines Register. The following 
year, Mr. Strauss and his associates 
sold the newspaper to the late 
Gardner Cowles Sr. and the late 
Harvey Ingham. 


# Mr. Strauss then came east and 
published the Globe until 1910, 
when he joined the New York 
Times as treasurer. After leaving 
that paper in 1915, he started The 
Villager in Katonah, N. Y., in 1917. 
It was a four-page weekly, with- 
out advertisements, and contained 
only the opinions of its editors on 
what was taking place in the world. 
It was suspended in 1925. 

Thereafter, Mr. Strauss took no 
active part in newspaper work. He 
published a book on economics, 
“American Opportunity,” in 1935, 
and contributed occasional articles 
to magazines. 


JAMES M. BROOKS 


Cuicaco, April 14—James M. 
Brooks, board chairman of Story, 
Brooks & Finley, newspaper repre- 
sentative, died here last Saturday 
in Columbus Hospital after an ill- 
ness of several years. 

Mr. Brooks started his career 
with F. Wallace Armstrong Adver- 
tising, in Philadelphia. Subse- 
quently, he became classified ad- 
vertising manager of the old Phila- 
delphia North American. 


@ Later he took charge of local 
advertising for the Philadelphia 
Record. At one time he was adver- 
tising manager of the Philadelphia 
Evening Telegraph. 

In 1913, Mr. Brooks moved to 
Chicago, and joined Hasbrook & 
Story, newspaper representative, 
which became Hasbrook, Story & 
Brooks. The following year the 
firm changed its name to its pres- 
ent Story, Brooks & Finley. He had 
made his home in Chicago since 
that time. 


RALPH H. WALLIS 

Detroit, April 14—Ralph H. 
Wallis, 56, owner of Wallis Adver- 
tising Agency and Ralph H. Wallis 
Textiles, died yesterday in Dear- 
born Veterans Hospital after a 
brief illness. 

Mr. Wallis organized his two 


All U.S. Families 


“a” “BRB” “ey —y “E” 
$5,000 $3,000- $2,000- $1,000- Under 
& Over 4,999 2,999 1,999 $1,000 Total 
Per Cent of Families in Each Group 
1/1/53 18.1% 31.2% 23.9% . 18.5% 8.3% 100.0% 
1/1/52 17.0 30.5 24.5 19.2 8.8 100.0 
Number of Families in Each Group 
1/1/53 7,767,000 13,373,000 10,231,000 7,915,000 3,552,000 42,838,000 
1/1/52 7,213,000 12,912,000 10,347,000 8,147,000 3,706,000 42,325,000 
Change 544,000 461,000 — 116,000 — 232,000 — 154,000 513,000 
Urban Families Only 
Per Cent of Families in Each Group 
1/1/53 22.0% 41.8% 19.8% 11.5% 4.9% 100.0% 
1/1/52 19.4 39.2 21.1 14.1 6.2 100.0 
Number of Families in Each Group 
1/1/53 6,093,000 11,600,000 5,504,000 3,198,000 1,364,000 27,759,000 
1/1/52 5,349,000 10,793,000 5,796,000 3,880,000 1,693,000 27,511,000 
Change 744,000 807,000 — 292,000 — 682,000 — 329,000 248,000 


Nearly Half of U.S. Families Are Getting 
$3,000 or More, Macfadden Survey Shows 


New York, April 14—The move- ) transfer payments of 10%. 
ment of families from lower into’ Macfadden pointed out that its 
higher income brackets, which estimates on family income don’t 
slowed considerably in 1951, picked compare exactly with the Federal 
up enough last year to move nearly Reserve Board’s Survey of Con- 


2% of U.S. families up into the sumer Finances, which deals with 


jin family 


firms in 1933 after a career in the 
Detroit News advertising depart- 


Py Toronto « 


ment. 


$3,000-and-over class. | 

In explaining the upward shift 
incomes, Macfadden 
points to several economic develop- | 
ments of 1952 that distinguished it 
from the “changeover” depression 
of 1951. 

By December, 1952, the report 
notes, total personal income had 
reached an annual rate of $277,- 
000,000,000. Wage and salary re- 
ceipts, which make up two-thirds 
of all personal income, showed an 
increase of 7.6%. Employment was 
700,000 greater than in 1951, and 
unemployment decreased 11%. 


# Another contributing factor was 
an increase in rental incomes of 
$600,000,000, reflecting the steady 
rise in rental rates throughout the 


year, as well as an increase in 


“spending units.’”’ The FRB’s latest 
estimate for 1952 shows 21% of 
spending units having incomes of 
$5,000 or more, compared with 
Macfadden’s figure of 18% of 
families, it said. 


‘Bulletin’ Erects 2 Buildings 

Ground has been broken for a 
new publication building and an 
adjoining mechanical plant to 
serve the Philadelphia Bulletin. 
The plant will be bounded on Mar- 
ket St., 30th St. and Pennsylvania 
Blvd. The two structures will be 
connected. 


Wickett to ‘Sunset Magazine’ 

R. Morley Wickett, formerly ad- 
vertising representative for Crow- 
ell-Collier Publishing Co., New 
York, has been appointed to the 
New York advertising staff of Sun- 
set magazine. 


PICTURE CHANGE 
TRANSPARENCY DISPLAYS 


Ayer Magic 


BANISH FaCial sHADOWS 


yee frest COmPerety 
wew COSMETIC IY TEARS 


Another* picture-change trans- 
parency display for U. S. Rubber 
used by dealers. The picture- 
change technique provides dra- 
matic, convincing and effective 
displays which combine the ad- 
vantages of light with motion 
effect. Important to our clients, 
we show color comprehensive to 
demonstrate the picture-change 
effect and plate proofs for color 
correction before production 
starts. 

Displays are strong, non-break- 
able, ship flat for easy assembly 
in seconds. 

Economical in quantities over 
1,000 and in sizes from 8x10 to 
11x14 (or much larger if required) . 


Typical picture-change transpar- 
ency display unit used with 
outstanding success by Harriet 
Hubbard Ayer in hundreds of 
department stores as a demon- 
stration counter display. Viewed 
by transmitted light, the face on 
the transparency shows the smooth 
a and even skin texture 
resulting from use of Ayer Magic. 
When back-illuminated by a 
flasher light, the face reveals the 
lines and shadows before use of 
Ayer Magic. Sales stimulation by 
this self-merchandising counter 
display unit was little short of 
phenomenal. 


Also, straight (no picture-change) transparencies for display in light box 
units, frozen food cabinets, vending machines, etc. Prices and samples on 


request. : 


*other transparency displays for Keds, U. S. Rug Underlay, Gaytees, 


Drug Sundries, Koylon Mattress. 


TRANSCOLOR CORPORATION 


527 Lexington Ave. 


New York 17, N. Y, 


Phone: Plaza 1-2800 
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Coming 
Conventions 


*Indicates first listing in this column. 

April 20-23. American Management 
Assn., packaging conference and exposi- 
tion, Navy Pier, Chicago. 

April 20-23. National Premium Buyers 
Exposition, 20th annual, Conrad Hilton 
Hotel, Chicago. 

April 21-23. American Newspaper Pub- 
lishers Assn., annual convention, Waldorf- 
Astoria, New York. 

April 23-25. American Assn. of Ad- 
vertising Agencies, annual meeting, ad 
Greenbrier, White Sulphur Springs, 

Va. 

April 28-May 1. National Assn. of Radio 
and Television Broadcasters, 3lst annual 
convention, Biltmore Hotel, Los Angeles. 

April 30-May 3. American Women in 
Radio and Television, Biltmore Hotel, At- 
lanta. 

May 1-3. Associated Business Publica- 
tions, annual spring conference, The 
Homestead, Hot Springs, Va. 

May 1-3. Advertising Federation of 
America, Fourth District ‘convention, Flor- 
idan Hotel, Tampa, Fla. 

May 3-6. National Newspaper Promotion 
Assn., annual convention, Fort Shelby 
Hotel, Detroit. 

May 5-8. Assn. of Canadian Advertisers, 
Royal York Hotel, Toronto. 

May 7. Export Advertising Assn., fifth 
annual international advertising conven- 
tion, Hotel Plaza, New York. 

May 7-8. Public Utilities Advertising 
Assn., annual convention, Hotel Chase, 
St. Louis. 

May 13-15. National Assn. of Transpor- 
tation Advertising, annual convention, 
Santa Barbara Biltmore, Santa Barbara, 
Cal. 

May 18-19. Magazine Publishers Assn., 
34th annual meeting, The Greenbrier, 
White Sulphur Springs, W. Va. 

May 21-23. Southern California Adver- 
tising Agencies Assn., 3rd annual confer- 
ence, Del Coronado Hotel, San Diego. 

May 25-26. Inland Daily Press Assn., 
spring meeting, Congress Hotel, Chicago. 

June 8-10. National Sales Executives 
Inc., annual convention, Chalfonte-Had- 
don Hall, Atlantic City. 

June 8-10. Assn. of Newspaper Classi- 
fied Advertising Managers, 33rd annual 
convention, Hotel Chase, St. Louis. 

June 10-12. American Marketing Assn., 
summer meeting, Montreal, Can. 

June 10-14. National Business Publica- 
tions, annual meeting, The Broadmoor, 
Colorado Springs, Colo. 

June 14-17. Advertising Federation of 
America, 49th annual convention, Statler 
Hotel, Cleveland. 

June 21-25. Advertising Assn. of the 
West, annual convention, Fairmont Hotel, 
San Francisco. 


Starts Foil Packaging Div. 


Schmidt Lithograph Co., San 
Francisco, has inaugurated a gra- 
vure-printed foil packaging de- 
partment. It will be known as 
Schmidt-Lustour packaging divi- 
sion. The new division was formed 
following agreements by Schmidt 
with Lustour Corp., St. Louis mak- 


|er of rotogravure foil labels. Sales 


for the division will be handled 
by R. E. Burkett Sr. and his son, 
R. E. Burkett Jr. 


Malkin Handles Caravan PR 


British Industries Corp., New 
York, has appointed Seymour: F. 
| Malkin Public Relations Agency, 
"| Maywood, N. J., to handle public 
‘relations and publicity on the Ma- 
chine Tool Caravan, which will 
tour 22 industrial centers from 
coast to coast. The caravan will 
introduce 14 new British preci- 
sion machine tools. 


Holben Named Hess Ad Head 


Wayne W. Holben, a member of 
the merchandising staff of Hess 
Bros., Allentown, Pa., department 
store, has been promoted to adver- 
tising director. 


2 Join WFMY-TV Sales Staff | 


Joe C. McDowell, formerly an 
account executive for WCRS, 
Greenwood, N. has joined 
WFMY-TV, Greensboro, N. C., as 
an account executive. Hanson Dus- 
tin, formerly on the advertising 
staff of the Free Lance-Star, Fred- 
ericksburg, Va., has also been 
named an account executive for the 
station. 


Miss Kent Wins L. A. Ad Honor 


Paula Kent, promotion director 
for the San Diego Union & Eve- 
ning Tribune, has been given the 
grand award in the seventh annual | 
Frances Holmes Awards Competi- 
tion, sponsored by the Los An-. 
geles Advertising Women in the 
11 western states and British Co- 
lumbia. 


Tafel to Technical Publishing 


James B. Tafel, formerly me- 
dia manager of Ketchum, MacLeod 
& Grove, Pittsburgh agency, has 
been appointed Pittsburgh district | 
manager for Technical Publishing | 
Co., Chicago. He will represent 
Plant Engineering and Power En-| 
gineering. 


New Film Guide Published 


The spring edition of “Free 
Films for ’53,” a brochure describ- 
ing 45 industrial films ‘available 
for television use, can be had by 


_writing the television department 


of Association Films, 347 Madi- 
son Ave., New York 17. 


‘Digest’ Names Coast Rep 


The Grocer’s Digest, St. Louis, 


national food trade publication, has 


appointed Gordon Simpson, Henry 


|& Simpson, Los Angeles, as its West 
| Coast representative. 


Medical Ad Agencies Elect 


Dorothy Neyes of Noyes & Sproul 
has been elected president of the 
Assn. of Medical Advertising 
Agencies, New York. Other officers 
elected are William Douglas Mc- 
Adams and L. W. Frohlich, v.p.s; 
Lee Ramsdell, treasurer, and A. D. 
Brewer, executive secretary. 


WCOV-TV Names O. L. Taylor 

WCOV-TV, Montgomery, . Ala., 
has appointed O. L. Taylor Co., 
New York, as its national repre- 
sentative. 


for TV Spots by Mail. With our 35 Years 
Experience , Huge Facilities, and Expert 
Craftsmen, we can produce all types of 
stop-motion, full animation and TV slides! 

.. Send in your Storyboards for quotes. 


FILMACK STUDIOS 1323 SOUTH WABASH AVE., CHICAGO 


June 22-24. Newspaper Advertising Ex-_ 
ecutives Assn., summer meeting, Somer- 
set Hotel, Boston. 

June 22-25. National Industrial Ad-_| 
vertisers Assn., annual conference, Hotel | 
William Penn, Pittsburgh, Pa. | 

June 27-July 1. National Assn. of Dis-| 
play Industries, ‘“‘Christmas Convention,” | 
Conrad Hilton Hotel, Chicago. | 

July 6-11. First Advertising Agency | 
Group, national convention, Benjamin | 
Franklin Hotel, Seattle. 

Aug. 29-Sept. 3. Advertising Specialty | 
Institute, advertising specialty show, La-— 
Salle Hotel, Chicago. 

Sept. 14-18. Outdoor Advertising Assn. | 
of America, 56th annual convention, 
Shamrock Hotel, Houston. 

Sept. 21-23. Assn. of National Adver- 
tisers, annual meeting, Drake Hotel, Chi- 
cago. | 

Sept. 27-29. Mail 
Assn. International, 
Hotel Statler, Detroit. 

Sept. 30-Oct. 2. Direct Mail Advertising 
Assn., 36th annual conference, Hotel Stat- | 
ler, Detroit. 

Oct. 4-8. Advertising Specialty National | 
Assn., annual convention and Spestety | 
Fair, Palmer House, Chicago. 

Oct. 5-6. Inland Daily Press Assn., an-| 
nual meeting, Hotel LaSalle, Chicago. 

Oct. 9-10. Pennsylvania Newspaper Pub- | 
lishers Assn., 29th annual convention, 
Penn Harris Hotel, Harrisburg. 

Oct. 12-15. Financial Public Relations 
Assn., 38th annual convention, Sheraton 
Cadillac Hotel, Detroit. 

Oct. 19-20. Agricultural Publishers Assn., 
annual meeting, Chicago Athletic Club. 

Oct. 19-20. Boston Conference on Dis- 
tribution, 25th anniversary meeting, Hotel 
Statler, Boston. 

Oct. 23-25. Midwest Intercity Conference 
of Women’s Advertising Clubs of the Ad- 
vertising Federation of America, Edge- 
water Beach Hotel, Chicago. | 

Nov. 5-7. Southern Newspaper Publish- | 
ers Assn., annual meeting, 50th anniver- | 
sary, Boca Raton Hotel and Club, Boca 
Raton, Fla. 


Advertising Service 
annual convention, 


‘Star’ Issues Minnesota Data 


The Minneapolis Star & Tribune 
has issued the first of a series of 
consumer market reports by its 
research department called “Con- 
tinuing Survey of Minnesota Liv- 
ing.” 


KFAC, Los Angeles, Moves 
KFAC, Los Angeles, and KFAC- 


FM have moved to 5773 Wilshire | 
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It’s the true story of what happens 


influence in national advertising. 


Test of well-spent retail advertising dollars is in results. When retailers back 


their promotions with House & Garden tie-ins, you can be sure they have seen 


the power and the prestige of the magazine at work. 


House & Garden 


*During the past year House & Garden received 3.111 exclusive mentions in store-paid newspaper advertising by retailers of homefurnishings 


and household and building equipment... 
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Number of 
THE 5 TOP MAGAZINES Exclusive 
Mentions 
HOUSE & GARDEN 3,114 
Better Homes & Gardens 1,626 
House Beautiful 1,333 
Living for Young Homemakers 663 : 
American Home 60 


almost twice the number received by the next national magazine in the home-service field. 
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but—he'll read the May 25 issue of Supermarket News at the oy 


Super Market Institute Convention in Cleveland May 24-27. ness. 
It's going to be a “BIG” issue for Supermarket News in every way— wen 


“Big” circulation - the only national weekly NEWSpaper to give 
complete distribution to every SMI member right at his hotel room door. Gold 


“Big” editorials - the only publication with up-to-the-minute Whe: 
pre-convention news—the only publication with news and pictures from Ba 
the Western States Chain Grocers Meetings of the previous week — 
the on!y paper with all the latest nation-wide supermarket news. Ba 


“Big” advertising - advertisers know the importance of putting their | Ta 
sales message “on record” in Supermarket News. Everyone will be : NL 
competing for the supermarket operator's time. Your message can't = 
be missed in Supermarket News. “i 


To get the most out of this important convention use the pre-convention 
issues of Supermarket News, May 4, May 11, May 18, to call 
attention to your SMI exhibit. 


Use the post-convention issue of Supermarket News to emphasize | 
your sales message. Every supermarket operator will be looking | Y 
for the complete report of the SMI meetings. It will all be in the 
June 1 issue. 


Super Market Institute members want all of the latest news. They are 
avid readers of Supermarket News. Make sure your message is a part 
of that news. Advertising forms close Thursday for Monday's issue. 


Supermarket News 


The Industry’s Weekly Newspaper 


A FAIRCHILD PUBLICATION °* 7 EAST 12th STREET, N. Y. 3 


Other Fairchild Publications: | WOMEN'S WEAR DAILY - DAILY NEWS RECORD - RETAILING DAILY + FOOTWEAR NEWS + MEN'S WEAR + FINANCIAL MANUAL + A.A.T.T. PAPERS + BLUE BOOK DIRECTORIES 
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D-F-S Loses 
General Mills’ 
Mixes to BBDO 


' Dancer, Fitzgerald & McDougall 
—Sperry (Western) Division. 


‘a Some trade sources outside the 
company insist that dissatisfaction 
with the brand position of the 
Betty Crocker products in a field 
|which is becoming increasingly 
‘important was the principal reason 
for the realignment. 


(Continued from Page 1) | Pillsbury mixes are out in front 
tising and public services for Gen- nationally—a position they have 


pat D-F-S on the back for its|ever, the Betty Crocker line is re-| 
work on the cake mixes, and to) | Ported pretty much holding its 


say that D-F-S “will remain — 
company’s principal agency 

terms of billing.” It added that 
Betty Crocker cake mixes “had 
made substantially better progress” 


than the field in the past nine which are having a hard time | 
months—with one source assert- | keeping up in this extremely vola- | 


ing that, whereas the cake mix | 
field as a whole moved up 24% in 
the past six months, the Betty 
Crocker gain was almost 10 per- 
centage points greater. 


® General Mills sources also said 
that the principal reason for the 
shift was the growing feeling that 
Gold Medal all-purpose flour and 
Softasilk cake flour were competi- 
tive with the cake mixes and ought 
not to be handled by the same 
agency. Dancer-Fitzgerald-Sample, 
they said, was given its choice of 
retaining one or the other account, 
and chose the flour. 

It was reported elsewhere that 
BBDO was a somewhat belated 


ay competitively with Pillsbury | 
and General Foods’ Swans Down, 
|the other big mix line nationally. 

All three are certainly better | 


(off than most smaller companies, 


tile field. The half-price offers, | 
couponing to homes and other! 
deals by the big advertisers are 
putting smaller companies under | 
great pressure. 


s (A great deal of the mix volume 
moves under these special offers, 
not all of which are successful 
even for the top brands. General 
Mills is said to have backed a 
half-price sale last summer that 
pushed Crocker’s market share 
*way up—but eventually ended 
with Crocker’s share about where 
it was before.) 

General Mills still leads in the 
West, which Pillsbury didn’t enter 
until three or four years ago. For 


arrival in the competition for the|example, the Seattle Times’ Con- 
account, initial consideration hav-|sumer Analysis survey for 1950 
ing been given to Tatham-Laird | showed Crocker cake mixes had 
and William Esty Co., which re- | 32.9% of the volume against 27.5% 
cently divided the two new Gen- | for Swen Down and 1.3% for 


eral Mills sugared cereals between 
them. 


® As of now, the General Mills 
agency lineup is one of the longest 
and most impressive in the busi- 
ness. If the Minneapolis and New 
York offices of BBDO are counted 
separately, General Mills has nine 
agencies working for it. 


The lineup, with accounts oa | ag (27.2%, down from 29.~ | “false and misleading” letter to 


dled: 


D ancer-Fitzgerald-Sample—| rd 2% to 7.8% in two years) and |has been settled out of court. 


Gold medal flour, Softasilk cake 


flour, Cheerios. 
Knox Reeves Advertising— 
Wheaties, Bisquick, Crustquick, 


Betty Crocker Cereal Tray. 

Batten, Barton, Durstine & Os- 
born (Minneapolis)—home appli- 
ances, Betty Crocker-TV. 

Batten, Barton, Durstine & Os- 
born (New York)— Betty Crocker 
cake mixes. 

Tatham-Lair d—Kix, 
Smiles. 

N. W. Ayer & Son—institu- 
tional. 

Wm. Esty Co.—Sugar Jets. 

Zimmer, Keller & Calvert—Lar- 
ro Division (feeds). 


Sugar 


What General Mills Spent in Five Media, 1948-1952 


ie exci Outdoor, Spot Radio and TV, Etc., Not Included) 


Pillsbury. Its 1952 report showed 
Crocker with 37.6%, Swans Down 
| with 34.6% and Pillsbury with 
2.4%. 

In other western cities, however, 
Pillsbury is doing better. In Salt 
Lake City, the Deseret News’ sur- 
vey showed Pillsbury with no 
'cake mix sales there in 1950 but 
|with 41% in 1952, leading Betty 


%), Swans Down (down from 


Cinch 

16.8% ). 
. An important and unsettling fac- 
tor in many markets in the past | 
year have been the Duncan Hines 
mixes made by Nebraska Consoli- | 
‘dated Mills, Omaha. In its home) 
town, this line has taken No. 1 po-| 
sition among cake mixes (AA,)| 
April 13), and it’s at or near the 
top even in Minneapolis. Nation- 
ally, it already has nearly 10% of 
the cake mix business (AA, Feb. 
2), although it is sold in only about 
one-third of the U. S. However, it 
is said to be slowing down in its 
gains and some believe it may al- 


(down from 27.3% to 


ready have passed its peak 

The cake mix field is still ex-! 
panding at an amazing rate that 
has those in the field gasping. | 
Those with the “complete” cake 
mixes are going farther faster. 
Hot roll mixes and pie crusts also | 
are gaining pretty fast. 


General Mills and 


Crosley Sign Unusual 


eral Mills, went to some lengths to|held for three or four years. How-_ 


Radio-TV Contract 


| CINCINNATI, 
Mills and WLW, 


signed: a contract for a 52-week | 
_multiple-product radio and televi- 
sion spot announcement package. 


mately 5,000 radio spots, 2,000 
'daytime TV spots and 100 night- | 
|tirne TV spots will be used. 

_ Several things are unusual about | 


this contract for General Mills. One| 
is that it is a year-round plan for | 


‘the cereal maker which ordinarily 
confines itself to a summer sched- 
ule on radio. The other is that the 
WLW < stations will supply the tal- 
ent for the deal. 

The stations to be used are 
WLW-TV, television outlet, and 
WLW, radio outlet in Cincinnati; 
WLW-D, TV outlet, and WLW-B, 
FM outlet, in Dayton, and WLW- 
C, television outlet, and WLW-F, 
FM outlet in Columbus. 

It is also the largest contract) 
ever signed by Crosley. 

Two of General Mills’ agencies, 
Knox Reeves Advertising, which 
handles Wheaties, and Dancer- 
Fitzgerald-Sample, which directs 
Gold Medal Kitchen Tested flour 
advertising, had representatives 
present when the contract was 
signed. 


Pulse, Hooper Settle 
Litigation Out of Court 


The suit by Pulse Inc., New 
“York, to restrain C. E. Hooper Inc., 
|New York, from circulating a 


| West Coast clients (AA, Jan. 5), 


It had been originally reported 
in the trade press that a temporary 
injunction had been placed by 
Pulse on Hooper, but in fact, Pulse 
had never put up the $5,000 re- 
/quired to make the injunction ef- 
fective. The present action, accord- 
ing to C. E. Hooper, “is purely 
'voluntary. ..for the purpose of sav- 
ing time and lawyers’ fees that 
would be expended in fruitless liti- 
| gation.” 


4 A’s Elects Bernard Brooks 


Bernard M. Brooks Co., San An- 
tonio agency, has been elected to 
membership in the American Assn. 
of Advertising Agencies, New 
York. 
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FARM 
MAGAZINES 


MAGAZINES 


MEDIA BREAKDOWN-—This chart shows how General Mills, sixth 
largest advertiser in the nation last year, has allocated the money 
it spent in general magazines, farm magazines, newspaper sup- 
plements, network radio and network TV each year since 1948. 
Magazines and newspaper supplements received about the same 
percentage in ‘52 as they got in 1948, while the 69% that Gen- 
eral Mills put into network radio in ‘48 has been cut to 42%, with 
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tures for each year 


Advertisers Inc. 
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1- 511.8 | 1952-s14.6 


NETWORK 
TV 


27% of the ‘52 budget going to television. Total dollar expendi- 


are shown at the base of each column, with 


000,000 omitted. This chart covers only General Mills’ expendi- 
tures in the five media listed, and does not include the com- 
pany’s newspaper advertising, outdoor, spot radio and TV, etc. 
All figures ore bosed on data compiled by Leading National 
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April 14—General | 
the Crosley | 
Broadcasting Co. operation, have | 


| 


Over a 52-week period, approxi-. 


ei 


LULUS—Paula Kent (left), pr 


, San Diego Union and Evening Trib- 


une, won the grand award in the annual Frances Holmes awards competition spon- 
sored by the Los Angeles Advertising Women. With her are actress Loretta Young 
(right), who handed out the “Lulu” awards, and Margot Mallary, advertising man- 


ager, Cole of California, who holds five 


more of the awards and has now won a 


grand total of 25 in the seven years of the competition. 


PHILADELPMIA, April 15—“Omni- 
bus,” the Ford Foundation’s noble 
‘experiment in television, has been 
a commercial success, a program- 
|'ming success and will run again 
jnext year. 
| This news was imparted to the 
'Television Assn. of Philadelphia 
last week by George Benson of the 
Ford Foundation. 

Mr. Benson said that the objec- 
tive of the program was “to prove 
some things about television,” and 
not particularly to raise the quality 
of programs. 

“We wanted to prove that pro-| 
grams with educational and cul- 
tural values can achieve audi- 
ences,” he said. 


a Also, the foundation wanted to 
prove that variety programs can be 
freed of the red tape and limita- 
tions of most commercial shows, 
and yet Omnibus would have to be 
a commercial show if it could be 
described as successful. 

The cost to five sponsors has 
been about $25,000 a show for time 
and talent, but the first 26 weeks 
of Omnibus has cost the Ford 
Foundation over $500,000, Mr. 
Benson said. This he attributed 
partly to lack of experience and 
partly to the fact that for a while 
they had no sponsors. He also 
pointed out that four cf the spon- 
sors had never been on network 
before, and today two of them are 
considering airing their own shows. 

“I believe it has been useful in 
selling network television,” he de- 
clared. 


a The commercial success of the 
program is the real sign of its suc- 
cess, he said. Most of the sponsors 
signed to continue throughout the 
show period even though original- 
'ly only two had signed a firm con- 
| tract. 

He also said that there has been 
a surprisingly high sponsor iden- 
tification as a result of Omnibus. 

“Several advertisers -have re- 
ported sales success and some mer- 
chandising successes,” he said, “but 
we won’t know until next year 
whether it is a commercial success 
or not. We want to see whether 
sponsors stay with the show or 
not.” 

Mr. Benson called Omnibus an 
inexpensive way for new television 
advertisers to get into network TV, 
because they “knew what they 
were getting.” 


® To what extent have they been 
successful? Mr. Benson said they 
now are undertaking a number of 
research projects to answer that 
question. But to date they know 
that the audience has been much 
larger than any one had expected. 
The first show had a Nielsen rating | 
of 30.3; ratings never went lower 


‘Omnibus’ Cost Ford Foundation $500,000 
for 26 Weeks, but It's a Success: Benson 


than 20.2, and the average was 25. 
The smallest audience was 3,300,- 
| 000 and the largest was 4,900,000, 
|with an average of 4,000,000. 
| Mr. Benson admitted they made 
some mistakes. He said Omnibus 
should have had a larger staff, and 
that it failed with its five-minute 
institutional spots because there 
wasn’t enough advance planning. 
Next year it hopes to work out a 
plan to integrate commercials into 
the program and not sandwich 
them between portions of the show. 
Elected president of the Televi- 
‘sion Assn. of Philadelphia was 
Franklin Roberts of W. S. Roberts 
Inc.; vice-president, Walter Erick- 
son of Gray & Rogers; secretary, 
Ethel Foster, free lance; treasurer, 
Gordon Wahl of WCAU-TV. New 
directors are David Kaigler of 
Adrian Bauer Co.; Alexander Dan- 
nebaum, commercial director for 
WPTZ, and Robert Dome of Head- 
ley-Reed Inc. 


Massachusetts Has 
s ’ - 

Nation's First Law 

Against ‘Bait’ Ads 

Boston, April 16—Gov. Chris- 
tian A. Herter has signed what is 
reported to be the first bill in the 
country prohibiting “bait” adver- 
tising. 

Formulated by the local Better 
Business Bureau, the bill provides 
punishment up to a $500 fine to 
businesses or individuals that ad- 
vertise merchandise or services for 
sale “as part of a plan or scheme 
with the intent not to sell said 
merchandise or commodities or 
service” or with the intent not to 
sell at the advertised price. 

An accumulation of cases against 
an advertiser over a period of time 


will be interpreted to mean viola- 
tion of the law. 


s “Bait” advertising is defined 
by the BBB as “an alluring offer 
to sell something which the adver- 
tiser does not actually intend to 
sell, tries not to sell or deliberate- 
ly avoids selling” in order to “get 
the customer into the store or a 
salesman into the home so as then 
to sell something else instead, us- 
ually at a higher price or on a ba- 
sis more advantageous to the ad- 
vertiser.” 

Among those companies that 
most frequently arouse consumer 
complaints are sellers of furniture, 
rebuilt vacuum cleaners and sew- 
ing machines, television service, 
furs and reupholstering. 


Sargent Named Sales V. P. 

George K. Sargent Jr., v.p. of 
|Hirestra Laboratories, New York, 
|manufacturer of beauty prepara- 
tions, has been appointed v.p. in 
\ charge of Endocreme sales. 
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GAGE USERS REPORT 
GRAPH-MO OUTWEARS 


SHE MIGHT DO—Leon A. Danco, product director for McKesson & Robbins’ Tartan 
suntan lotion, checks over the qualifications of Dorothy Dunne for the “Tartan Girl’ 
who will be selected by Ellington & Co. to star in a TV campaign. 
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SPECALETE om rome & 


INDUSTRIAL AD WINNERS—Six advertisers and their 
agencies were presented with first award plaques 
April 15 by Associated Business Publications for 
most effective use of industrial advertising. Winning 
entries were: Div. 1—Advertising of construction 
materials, United States Steel Co., Pittsburgh. (Bat- 
ten, Barton, Durstine & Osborn, agency). Div. 2— 


equipment, White Motor Co., Cleveland. (D’Arcy 
Advertising Co., agency). Div. 4—For advertising 
of primary and process materials, Timken Roller 
Bearing Co., Canton, O. (BBDO, agency). Div. 5— 
For advertising component parts and materials, 
General Electric Co., Schenectady, N. Y. (G. M. Bas- 
ford Co., agency). Div. 6—For public relations and 


THEY’RE OF F—Ready to leave New York for a business and pleasure trip in Europe For advertising of maintenance and service equip- services advertising, Westinghouse Electric Corp., 
via American Export Lines’ “Independence” are (from left) Charles A. Rheinstrom, ment, United States Steel Co. (BBDO, agency). Div. Pittsburgh. (Fuller & Smith & Ross, agency). (Story 


v.p. of J. Walter Thompson Co.; Mrs. Rheinstrom; Mrs. Waldo B. Potter, and Mr. 3—For advertising of operating machinery and on Page 56.) 
Potter, director of advertising for Eastman Kodak Co. 


WHATS YOUR LINE 


3 hr Fall 
/ LOVE LOOSELY 


ae ar. Rae eee 


IT’S LIKE THIS—irving Titel (center), art director for Burton Browne Advertising, 
NOTICEABLE TREND—The Hort Schoffner & Marx sales team Robert Stanton, men’s clothing designer; B. A. Rittersporn, v.p. Chicage, explains some of his work to Harold Walker, Chicago commercial artist 
got a pleasant introduction to the company’s fall ad plans with in charge of materials purchasing, and Jeff Circuit, director and designer, and Joseph L. Strauss Jr., president of Hillison & Etten Co., Chicago 
a skit featuring characters such as Model Marilyn Hadley ex- of advertising for Hart Schaffner. Batten, Barton, Durstine & advertising printer, at a recent meeting of the local Society of Typographic Arts. 
hibiting a trend. Left to right on the “I Love Loosely” panel are Osborn, Chicago, is the agency. Mr. Strauss is president of the STA group, 
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\ S YOU looked at the opposite page, you 
made a basic truth self-evident: nothing 
interests people like themselves. 


"teh Any page that features names and news 
ler about people “close to home” is bound to be 
on just about the best-read page in the book. 

als, 

as- . . 

aie The same basic truth applies — when you 
rp., come to considering the best basic advertising 
ory 


buy in Sunday magazines — to Mighty METRO. 
Only Mighty METRO has such /ocal reader- 


Nothing sells people 
‘ like METRO 


BALTIMORE Sunday Sun Magazine 
BOSTON Globe Pictorial 

and/or Herald Rotogravure Section 
BUFFALO Courier-Express Pictorial 
CHICAGO Tribune Picture Section 
CINCINNATI Pictorial Enquirer 


DETROIT News Pictorial 


MIGHTY METRO magazines are individually owned, 
edited and distributed by these leading American newspapers: 


CLEVELAND Plain Dealer Pictorial Magazine 
DES MOINES Register Picture Magazine 


and/or Free Press Roto Magazine 
HOUSTON Chronicle Rotogravure Magazine 
INDIANAPOLIS Star Magazine 


_ 


_ 
_ 


ship because it is not a single, centrally-edited 
Sunday magazine but a network of 27 different 
magazines — each edited locally and packed 
with “home-town” interest. 


Only Mighty METRO carries so much /ocal 
retail linage — because local advertisers know 
the value of being in the best-read Sunday 
magazine in town. 


Only Mighty METRO, in its member cities, 
gives you such a network of Number One Sun- 


MILWAUKEE Picture Journal 
MINNEAPOLIS Tribune Picture Roto Magazine 
NEW ORLEANS Times-Picayune & States — Dixie 
NEW YORK News Colorofo Section 
PHILADELPHIA Inquirer Magazine — Today 
PITTSBURGH Press Roto Magazine 


na — 
~ 
- ~ 


\ war . ‘\ 

/ Nothing interests 

| people like | 
-\_ themselves! J 


a“ 
- 


\ 
\ 
\ 
\ 


~ 


— ee 


day newspapers. None is “weak”. And all mar- 
kets are major. 


Only Mighty METRO, among Sunday and/ 
or national magazines, has such whopping cir- 
culation — more than 14,000,000 every week! 


Any Sunday advertising plan which omits 
Mighty METRO will snost certainly miss ad- 
vertising dominance in the markets of greatest 
sales potential. 


Because nothing interests people like them- 
selves — nothing sells people like Metro! 


35,000,000 
READERS 
EVERY SUNDAY 


ST. LOUIS Globe-Democrat Magazine 

and/or Post-Dispatch — Pictures 
ST. PAUL Pioneer Pictorial 
SEATTLE Times Pictorial Section 
SPRINGFIELD Republican Rotogravure Section 
SYRACUSE Post-Standard Pictorial Gravure Magazine 
WASHINGTON Star Pictorial Magazine 


LOS ANGELES Times Home Magazine 


PROVIDENCE Journal Magazine — The Rhode Islander 


Metro Group Editorial Bureau (New York) MUrray Hill 9-8200 


METROPOLITAN SUNDAY NEWSPAPERS, INC. + Sales Offices for Metro Magazines and Metro Comics... NEW YORK: MUrray Hill 9-8200 
CHICAGO: WHitehall 4-2280 + DETROIT: TRinity 2-2090 + SAN FRANCISCO: GArfield 1-7946 + LOS ANGELES: Michigan 0259 .. 


ae RSs ete Tae. bh ; ; : Seip Sie! beeen ee i ME ay ok ay iba ti pee erates pee ht sae | 3 aie ser tee as Re 3, atone ih a Bs 8 ig et ce eaten 
rs i Se Al Pegs set URE K ae Se eae, Ue Re pS 7 ae Ps gee <i ae ™ ue BOE) Si oe IO aR A PS : a ae ae Fea i le rs eee trons aad 1 {5} Se ae * pt ae Oo Sa aii 
‘ , ON on 
‘ ae Le Pe RR a ee one 
——_— —— Sb iseckek 
a ay, Seale 
a “ees: dee 
J ™~ BRA a 
™% & eee 
4 \ ae 
o,2 \ 3 
‘ wb 
/ \ ‘ 
| \ 7 
ieee 
‘ \ / cree 
DP ee, 
Lunes 
\ peste 
| ak : eo. 
_— — — \ ae a 
a er 
™ Shee ay 
' Bt 
a oe 
—" Le 
= ae 
oY = wd 
_ SO aes 
Pe ; 
‘ 2 —_— c ae 
—_— $ Hee 
_ * bok 
ce 
por Lena 
ae 
oun 
et oe 
Se 
eStre cam 
es 
eet tee) 
eee 
an 
| = - 
4 « * ; + A id zi yee 
; Wr <2 S } a 
ea —' initia’ - . 
tS 3 
i . a ¢ ‘ i is 
: . , “ee si Aa 
Mn LDS | D a 
* (/ 
> ee : 4 
a » 
J 
l ae Po en 
ising, , 
artist 
icago 
Arts. 3 a. 
, i. 
o #s ori, = <i ¥ : . : . Es 7 F : i é - ‘ 3 P : — " . a 
se Fo ee hte? G gt" ¥ ‘ nd AE GAGS, Abani a a Pod eo ge Or Fee, Pe Ee Ci Ahn Se OY, Bee he =) - . 4 © goby f: s Ea xt 3 oo AgW in ad fake : t Se ; ‘a ed 
: : 1 eters eile en SRE al eee ie Go Ae xs Ss Pea ee ¥ "ES, ST BR = et pSV: st =e? - bis, See Beas ip ae Wik ap oc “Sf = i ge : . i = oe he : 


90 


Cadillac Promotes Faulkner 


H. E. Faulkner, public relations 
supervisor of the tank plant in 
Cleveland, has been promoted to 
supervisor in charge of the public 
relations department of Cadillac 
Motor Car division, Detroit. 


Quill Joins Stanfield 
Berkeley A. C. Quill, formerly 


Ad Budgets Will Probably Be Cut This Year, 


director of the sales promotion di- and Unwisely So, Says Research Institute 


vision of the Montreal 
Press, has joined Harold F. Stan-'| 
field Ltd. as copy chief in the 
agency’s Montreal office. 


The QUAD-CITIES are 


67™ » BUYING POWER 


among Sales Management’s 164 Metropolitan Areas 


You can do business with nearly 
Ye million Quad-Citians when you use 


| mesial emo em | 


- TELCO BUILDING, ROCK ISLAND, ILLINOIS 
Represented by Avery-Knodel: Inc 


| 


| 


‘ 
48 rug Of 


(Continued from Page 1) 

greater advantage?” it asks. | 

“For instance, some companies | 
find that strong backing by nation-| 
al advertising will allow them to 
reduce the number of calls on) 
some accounts. An effective ad-_ 
vertising campaign may also make, 
it possible to sign up new outlets 
for this year’s keener competition 
without incurring additional sales- 
men’s expenses and commissions. | 

“If a review of the over-all sales | 
plan indicates that an advertising | 
cut is the least dangerous way of | 
bringing costs into line, one other | 
point should be considered,” it, 
says. “Will the cutback weaken the 
cumulative effect of your ad pro- 
gram? 


s “This question is especially im- 
portant,” it warns, “if you have} 
made any substantial investment. | 
You may discover that it’s best to) 


iritories will 


delay any action until the ad cam- 
paign has borne fruit. 

“The trend now,” the report 
says, “is away from a uniform 
policy for all territories or prod- 
ucts to a more concentrated and 


‘continuous coverage of a com-| 


pany’s best markets. 

“Facts on the relative effective- 
ness of advertising in different ter- 
show where ads can 
be cut back with least harm to 
sales. Or, if you have extra money 
to spend, say for missionary adver- 
tising of a new product, the break- 
down will spotlight high-potential 
territcries which should get first 
crack.” 


s “Weigh the effects on sales in_ 
“With a. 


54,” the report says. 
business dip probable by next year, 
several companies now test every 
current decision against the ef- 
fects it is likely to have on next 
year’s business. : 


Complete Nervice 
under one rool: 


Quality engravings 


Color process plates 
Commercial photography 
Photo reto 


Ad compos 
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Advertising Age, April 20, 1953 


“Whatever your policy of ad- 
vertising,” the report concludes, 
“don’t be stampeded into follow- 
ing competitors blindly. In a 
buyer’s market it is tempting to 
follow the other fellow in self- 
defense. Nevertheless, it isn’t sound 
budgeting or marketing practice 
‘to match competitors’ moves until 
you have evaluated their reasons 
and decided that you will really 
lose sales and profits unless you 
‘offset their actions.” 


Wedereit Asks 
Funded Reserves. 
for Advertising 


(Continued from Page 1) 

“Simply stated, a funded reserve 
would be an amount of money set 
aside during good times and ear- 
marked for use only on advertising 
or sales promotion when needed. 

“Is that so bad? Is it so hard to 
understand? Is it any different 
than the constant admonition in 
all insurance advertising that we 
put away for a rainy day? Industry 
expansion is contracted for when 
business is good and profits per- 
| mit and the expanded facilities are 
put to full use when conditions re- 
| verse themselves.” 
| 
_@ Mr. Wedereit quoted from Dean 
|G. Rowland Collins, dean of the 
'school of business of New York 
University and an early advocate 
|of funded reserves for product de- 
‘velopment and promotion; from 
| J. K. Lasser, noted tax and ac- 
/counting authority; and from other 
/sources to indicate that there is 
| widespread interest in the subject. 
| Although he did not report specific 
‘action, he left the definite impres- 
sion that the subject is being given 
serious consideration by NIAA and 
other groups. 
Mr. Wedereit discussed funded 
reserves for advertising in connec- 
tion with a three-point program 
for improving advertising and the 
lot of its practitioners—a program 
involving, he said, production, per- 
' sonnel and position. 
| Organized advertising must help 
raise the actual level of effective- 
‘ness of advertising (the production 
phase); it must also make certain 
that intelligent and adequately 
trained personnel come into the 
field; and it must do whatever it 
can to position advertising—‘“in the 
individual company, in industry, 
and in the national economy,” he 
said. 


Timmons Heads Ad Promotion 
for ‘Wall Street Journal’ 


Francis X. Timmons, formerly 
director of advertising and pub- 
licity for the Na- 
tional Assn. of 
‘Ice Industries, 
| Washington, has 
/been appointed 
advertising pro- 
motion manager 
for the Wall 
Street Journal. 

His new post 
marks a _ return 
to newspaper 
work for Mr. 
Timmons, who at 
one time was as- 
sistant promotion 
,manager for the Washington Post. 


Francis Timmons 


‘Washington Star’ Wins 
Ayer Typography Award 

The Washington Star has won 
the F. Wayland Ayer cup for ex- 
‘cellence in typography, makeup 
and printing. The annual award 
was made April 16. Its March 3 
|issue was judged best of 733 En- 
glish-language dailies entered in 
the competition. 

First honorable awards went to 
the New York Times, Providence 
Journal, and Time, Greenwich, 
Conn. The New York Daily News 
won the honorable mention for 
tabloids, 
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Advertising Age, April 20, 1953 


191 Papers Have Cut © 
Columns, Chicago’s 
Next, Says ANPA 


New York, April 16—A total of 
1$1 member papers of the Amer-_| 


ican Newspaper Publishers Assn. | 
have so far reduced their column | 
widths below 12 picas, it was an-| 


Specific reasons why 
its the years smartest buy 


< tee wteee © 


nounced yesterday. The ANPA has | 
780 members. |Z 
The ANPA said the New York. 
Herald Tribune, which cut its col- | 
umn width from 12 picas to 11 pi-| —= 
cas, 3 points, last week (AA, April 
13), is probably the only full-size, ““""""* | | | f 
daily with such a narrow width. ———— 


$300,000 a year. | REASON WHY—General Motors Corp. news- 
| paper advertising for Oldsmobiles puts the 


= Of ' ai : | Stress on specifications of the new Olds 88. | 
special significance is the |This ad, prepared by D. P. Brother & Co., | 


new move of the tabloid Chicago is running in approximately 1,000 news- 
Sun-Times, which on June 1 goes | papers. 
from a five-column to a six-col- 
umn page, reducing its column) 


width from 12 to 11 picas. The Brand Names Elects 

Sun-Times says it is the first ’ 

standard-size tabloid to do this. | Cluett, Peabody’s 
The new Sun-Times page will 


contain 1,200 agate lines, with six Laithead Chairman 


200-line columns to the page. A New York, April 16—About. 
special discount of 17% will be|1,700 business leaders were on 
given advertisers using full page| hand last night for the 10th annual 
ads, so they can buy the new page| Brand Names Day dinner at the. 
unit at no extra cost. The existing Waldorf and the announcement of 
agate-line rates will still hold for /110 retailer-of-the-year awards in 
less-than-page advertisers. 222 retail classifications. (Top. 

‘winners in each category were, 


# June 1 will also see the Chicago | published by AA March 23.) 
Daily News reduce its widths, and| The winners, each of whom got | 


the Chicago American will take the | plaques, were chosen from more 
step June 8. The Chicago Tribune, | than 22,000 entries. 
originally scheduled to make the Earlier in the day, representa- 
change June 23, says it is moving tives of more than 200 companies | 
ag date ahead two weeks to June | attended a luncheon honoring 23 | 


Last Minute News Flashes 


Whitaker, Lokensgard Exchange ‘Better Living’ Jobs 


New York, April 17—O. R. Whitaker, formerly western advertising 
manager, has been named advertising manager of Better Living, store- 
distributed magazine. Melvin O. Lokensgard, who has been advertising 
manager since March, 1951, now returns to Chicago as western adver- 


- tising manager. 


Restonic Goes to Christopher, Williams 


Cuicaco, April 17—Christopher, Williams & Bridges has been named 


to handle the account of Restonic Corp., maker of Triple Cushion mat- 
‘tresses and box springs. Jesse Gorov Co. had resigned the account. 


Clark Co. Back to BBDO; Record Week for Agency 


New York, April 17—Batten, Barton, Durstine & Osborn will shortly 


NBC Boosts Cott 
and Eiges; Madden 
Is Weighing Offers 


New York, April 17—They’re 
playing their favorite game at the 
‘National Broadcasting Co. again 
‘this week. 
| It’s musical chairs, with titles. 
The music starts, a lot of people 
change seats, then the music stops 
and somebody is left standing. 

Changing seats this week was 
V.P. Ted Cott. 


be announced as the new agency for D. L. Clark Co. (candy bars), § Mr. Cott, who came to NBC 
Pittsburgh, an account it had once before. The acquisition caps an esti- from WNEW, New York, in 1950 
mated $5,000,000 new-business week for the agency. In that time it 88 general manager of its New 


‘came up with General Mills, worth about $3,000,000 (see story on| York stations, WNBC and WNBT, 


Page 1), a new network TV vaudeville show for Chrysler Corp., with Was given a promotion—although 
more than $1,000,000; the Maine Sardine Industry, which runs between | he did not get a new title—and the 


$500,000 and $750,000 (AA, April 13), and Clark, about $500,000. 
Vicara Campaign Will Start in Mid-May 


New York, April 17—Virginia-Carolina Chemical Corp. will break 
institutional advertising on its Vicara fiber with a spread in the May 16 


issue of The Saturday Evening Post and the June issue of Ladies’ Home 


Journal. An intensive direct mail campaign will follow. From August 


through October ads will be carried in eight national magazines fea- 
turing fall fashions. Albert Sidney Noble Advertising is the agency. 


Kaiser Sets Contest Campaign; Other Late News 


e Kaiser-Frazer Corp., Detroit, will announce a series of four weekly 
contests Monday (April 20) on Dave Garroway’s “Today” (NBC). A 
53 Kaiser Manhattan, a ’53 Henry J. and 200 other prizes will be 
awarded to persons who make the best showing in predicting the win- 
ners of eight Sunday major league baseball games and writing a 25- 
word “I like” essay about the Kaiser. Local radio, TV and newspapers 
also will plug the contest. William H. Weintraub & Co. is the agency. 


e Arthur Menadier, formerly group head (My-T-Fine and Jonny Mop) 


and before that manager of the marketing and merchandising depart- 
ment of Batten, Barton, Durstine & Osborn, has joined Doherty, Clif- 
ford, Steers & Shenfield, New York, as v.p. and account supervisor. 


e Fedders-Quigan Corp., Buffalo (via Batten, Barton, Durstine & Os- 
born), ran a four-page ad in Life April 20, the last two pages a listing 


A published report that the New 
York Journal-American, Times | 
and World-Telegram & Sun were. 
prepared to make the change to. 
narrower widths was denied by | 
each of the papers, when checked 


by AA. 


CARL M. GREEN 


PASADENA, CAL., April 17—Carl | 
M. Green, onetime agency head in | 
Detroit and Chicago, died here) 
yesterday. 


Mr. Green handled Nash and 


‘founders of the Brand Names| of dealers handling its room air conditioners at $3 down and $3 a week. 


| Foundation. 


s Barry T. Laithead, president of. 
Cluett, Peabody & Co., was elected | 
board chairman of Brand Names| 


|Foundation. He succeeds John W.) 


Hubbell, v.p. of the Simmons Co., | 
who now becomes an honorary 
director. New vice-chairmen of the 
board are Don Francisco, v.p. of 
the J. Walter Thompson Co., New 
York, and Charles T. Lawson, v.p. | 
of Nash-Kelvinator, Detroit. 

James Hill Jr., president of Ster- | 


It’s “a one shot ad looking for promotional tie-ins in newspapers,” Ted 
Shoemacher of BBDO’s media department told AA. 


e New business this week at CBS Radio, New York, included Webster- 
Chicago Corp. (Fuller & Smith & Ross), “Robert Q. Lewis’ Wax Works,” 
starting June 7 over a limited network; Amana Refrigeration (Maury, 
Lee & Marshall), summer sponsor for “People Are Funny” during 
Mars’ hiatus starting May 19, and Corn Products Refining Co. (C. L. 
Miller Co.), “Sunshine Sue,” five times a week over 57 stations be- 
ginning June 1. Willys-Overland Motors will present recordings of 
international musical festivals from Europe as a summer replacement 
for the New York Philharmonic on Sunday afternoons. 


e Kenyon & Eckhardt, which has been on the account for a dozen 
years, has announced it will withdraw from an arrangement with 


Chalmers advertising at one time, ling Drug, New York, was elected Fitzgerald Advertising Agency, New Orleans, whereby both serve 


when head of his own agency in) 
Detroit. He later was president of | 


Green, Fulton & Cunningham Co., of CBS Radio, was named trea- ® 


Chicago agency, when he retired 


about 1927. He had lived in Pasa-| 


dena many years. 


Launch Dresden Rose Pattern 


executive committee chairman; 
Louis Hausman, administrative v.p. | 
surer, and Henry E. Abt was re-| 
elected president. 

Charles A. Halleck of Indiana, | 
majority leader of the House of | 
Representatives, who spoke at the 


Wesson-Snowdrift Sales Co. The withdrawal is effective Aug. 31. 


William W. Brady, formerly general sales manager, has been named 
director of sales for Grand Union Co., East Paterson, N. J. He will be 
responsible for over-all advertising and sales promotion plans. 


e Robert A. O'Malley, western manager, has been promoted to adver- 
tising manager of American Druggist, New York, a Hearst magazine. 


anniversary dinner, said an imme- | 
diate goal of the Eisenhower ad-| 
ministration is the postponement 


Reed & Barton is using a special | 
five-page advertising section in the 
summer issue of Modern Bride to) 
introduce Dresden Rose, its first 
new silverplate pattern in several 
years. The promotion is being mer- 
chandised through 117 jewelry and 
fashion stores, all of which are 
given editorial listing in the maga- 
zine. Additional tie-ins are being 
run in with local florists via Roses 
Inc. and the Florists’ Telegraph 
Delivery Assn. Hewitt, Ogilvy, 
Benson & Mather, New York, is 
the agency. 


budget is achieved. 


Fabric Mfr. Names Agency 


M & W Thomas Cottons, New 
York, fabric manufacturer, has 
named Morey, Humm & Johnstone, | 
New York, to handle advertising 
‘and promotion. Fashion magazines, 
including Harper’s Bazaar, Made- | 
moiselle and Vogue, are planned. | 


National Nielsen-Ratings of Top TV Shows | 


Two Weeks Ending March 21, 1953 
All figures copyright by A. C. Nielsen Co. 


Total Homes Reached 


Program Popularity* 
Homes 
Program (%) 
| Love Lucy (Philip Morris, CBS).. 71.3 
Godfrey's Talent Scouts (Lever- 
Lipton, CBS) 


Homes 
Program (000) Rank 
1 | Love Lucy (Philip Morris, CBS) 15,493 1 
2 Colgate Comedy Hour (NBC) ....11,602 2 
3. Academy Award Ceremony (RCA 


UIE, TIPE + eteirscttasessstceiescocenes 10,912 3 Atademy Award Ceremony (RCA 
4 Godfrey & Friends (Liggett & Ey SD ccdicttrarncscipssosovineionece 53.9 

Magara, GIG . saccssctenigspianeewnivs 10,603 4 Godfrey & Friends (Liggett & 
5 Texaco Star Theater (NBC) ........ 10,249 apg GED. vicvcattncneisieresscssenanions 53.4 
6 Philco TV Playhouse (NBC) ........ 9,688 5 Colgate Comedy Hour (NBC) ...... 53.1 
7 You Bet Your Life (DeSoto- 6 Texaco Star Theater (NBC) ........ 52.1 

ce Nh 9670 7 Dragnet (Liggett & Myers, NBC) .. 50.7 
8 Dragnet (Liggett & Myers, NBC) 9,523 8 Philco TV Playhouse (NBC) .......... 48.8 
9 Godfrey & Friends (Toni Co., 9 You Bet Your Life (DeSoto-Ply- 

ED  dcuhiindasbsdhdsstemeswueninmeeie 9,448 1 ee 45.4 
10 All Star Revue (Several spon- 10 Red Buttons (Several sponsors, 

CR GID scieetntreticonsssscovssaseces 9,274 SCENE ceaivairewinsiscosssiansccaninnseraterseeniie 45.1 


*Percentage of homes reached in oreo where program was telecast. 


Zenith Cancels April Debut Plans for 


Cuicaco, April 16—Zenith Ra- 


dio Corp. has stopped plans for the 


introduction of its new transistor 
hearing aid this month because it 
has discovered “an unexpected 
flaw in transistors as they exist 
today.” 

Zenith President E. F. McDonald 
Jr. announced this week that all 
but one of its test models have 
gone on the blink. He attributed 
the failure of the transistor mod- 
els to “the high humidity to which 
they were subjected when worn 
today.” 

Zenith retooled and began mass 
production of the new instrument 
last year and now has a backlog 
of several thousand. Production 
has been halted and will not be 
continued, Comdr. McDonald said, 
until someone comes up with a 
transistor which will stand up un- 
der normal operating conditions. 


® With failing transistors, how- 
ever, Zenith now says hearing aid 
users would have to pay more 
than $8 apiece for replacements, 
substantially increasing the cost of 
maintaining the instrument. 

In New York, where most of the 
developers and manufacturers of 


of tax reductions until a balanced T'pqnsistor Hearing Aid; Says It Won’t Work 


transistors (RCA, Raytheon, Son- 
otone, Maico) are located, there is 
divided opinion on their use in 
hearing aids. 

“Transistors are working fine 
in hearing aids,” spokesmen for 
Raytheon Mfg. Co., pioneer tran- 
sistor developer, said. “They are 
now being sold to consumers and 
are a blessing because of their 
lightness and almost indefinite 
life.” 


s Transistors “work well in hear- 
ing aids when one is used in con- 
nection with two vacuum tubes, 
instead of the usual three tubes,” 
according to Sonotone spokesmen. 
“The use of three transistors de- 
velops a hum in the instrument,” 
he added. (The Zenith aid has 
three transistors, no tubes.) 

Maico Hearing Instruments Co., 
which started manufacturing a 
practical instrument as soon as 
transistors were available, is now 
delivering “transitized” hearing 
aids to customers. 

“The transistor hearing aid is 
definitely no noisier than the old- 
er type and has been proved acous- 
tically a superior performer,” 
Maico spokesmen said. 


assignment of additional duties in 
‘the owned-and-operated stations 
|division. He also continues, for the 
time being at least, as v.p. in 
charge of the New York stations. 

To one who watches the commas 
closely in NBC press releases, this 
looks as though Mr. Cott was not 
quite promoted to the post vacated 
by James M. Gaines, v.p. for 
owned-and-operated stations, who 
left the network recently to head 
the operation of the Mutual Broad- 
casting System stations in New 
York. 


s Meanwhile, the move again 
doubles up the v.p. hierarchy in 
the o-and-o stations department. 
The man who retains top adminis- 
tration billing in that division is 
Charles R. Denny, v.p. for o-and-o 
stations, public relations and staff 
engineering. The press release on 
Mr. Cott’s elevation said he will 
work with Mr. Denny, who used 
to have the executive v.p. title at 
NBC, on “over-all division man- 
agement matters, particularly in 
the areas of station programming, 
merchandising, promotion and sell- 
ing.” 

Left standing in the shifting tides 
of the network—but not for long 
as he weighs several offers—is 
Edward D. Madden, who has re- 
signed as v.p. in charge of public 
relations. Mr. Madden, a top sales 
executive at NBC until an earlier 
realignment at the network landed 
him in the p.r. department, is taking 
time out to make up his mind be- 
tween posts with a manufacturer, 
two advertising agencies and 
American Broadcasting Co. 


s Sydney Eiges, v.p. in charge of 
the press deparimenrt, is expected 
to move to a higher level public 
relations berth as a result of Mr. 
|Madden’s exit. 

| (If NBC doesn’t enjoy topnotch 
public relations, it certainly isn’t 
because it doesn’t have topnotch 
_brass working on the problem. No 
‘less than three v.p.s have had 
| “public relations or press” as part 
‘of their working titles. Mr. Mad- 
| den’s resignation brings the num- 
_ ber down to two.) 

Other changes in the press de- 
partment include the appointment 
‘of Richard T. Connelly of Young 
& Rubicam as director, replacing 
|\Frank Young, who will announce 
‘his future plans later. 


Toni Introduces Home 


| Permanent for Grandma 

Toni Co., Chicago, has introduced 
'Silver Curl home permanent, a 
special product for women with 
gray or graying hair which the 
company has been test marketing 
since early this year. The new 
home permanent is “guaranteed 
|not to discolor gray hair.” It re- 
tails for $1.50. 

National distribution will start 
May 15 and advertising will kick 
off in June. Schedules call for 
radio, television, newspapers and 
magazines, although no _ specific 
lists of publications have been 
drawn up as yet. The product will, 
of course, get attention on Toni’s 
segments of the Arthur Godfrey 
radio and TV shows on CBS. Weiss 
& Geller, Chicago, is the agency 
for this product. 
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This Week in Washington... 


$177,000 for Office of Distribution? 


By Stanley Cohen 
Washington Editor 
16—T he 


WasuincTon, April 
members of the House appropria- 
tions committee are under tremen- 
dous pressure to trim government 
spending, and clear the way for a 
tax cut. So, it is perfectly normal 
that they should be a bit skeptical 


each time a government official . 


publishing industries: 

For the most part, its staff of 24 
will organize and publish market 
distribution information based 
largely on statistical data already 
accumulating in files of the Com- 
merce Department and other gov- 
ernment agencies. 


Originally, the plan for an office 


steps up with a plan to spend 4 | of distribution had been developed 


chunk of the taxpayer’s money. 

A few days ago, Horace B. 
McCoy went before the appropria- 
tions group to justify a budget of 


$177,000 which Commerce Secre- | 
tary Sinclair Weeks hopes to spend | 


on his new office of distribution. 
This office, Mr. McCoy ex- 
plained, was established at the sug- 
gestion of the National Distribu- 
tion Council, a committee of 35 top 
executives from retailing, whole- 
saling, advertising and business 


HALF-MILLIO 
~ MARKET* | 


leads all others in 


WAGES 


with 
$281,951,558. 


Data from the S. C. Employ- 
ment Security Commission for 
the year ending 3-31-52 
shows the following compari- 
son of Covered Wages for 
S. C.’s 3 leading markets: 


Greenville $281,951,558. 
Columbia $156,464,320. 
Charleston $ 94,807,416. 


* GREENVILLES ABC CITY a 
_ RETAIL TRADING ZONES 


494,212 PEOPLE 


The Greenville Market leads 
all others in Population, In- 
come, Wages, Employment, 
Autos and Trucks, and Retail 
Sales. It is your first market 
in South Carolina. 


MORNING & SUNDAY 


~ GREENVILLE PIEDMONT 


EVENING ’ 


_ Represented Matongily by WARD CRY ITH COMPINY INL 


Operators of WFBC —NBC—SO00 Wofts 


Daily Circulation 96,611 


|by former Commerce Secretary 
|Charles Sawyer. “But only a few 
|days ago,” Mr. McCoy said, “the 


council met with Secretary Weeks, 
Under Secretary Walter Williams 
and Assistant Secretary Craig R. 
Shaeffer and repeated its recom- 
mendation. 

“As defense production de- 
creases and levels off, a large 
amount of industrial capacity must 
be absorbed by higher levels of 
consumer and business buying,” he 
explained. “If we are to continue 
to have a high level of employ- 
ment it will be necessary for man- 
ufacturers and _ distributors to 
greatly intensify their sales efforts 
and develop new and expanded 
markets.” 

Rep. Frank T. Bow had some 
questions: “What type of busi- 
nesses are the 35 men engaged in 
who requested this service? Is 
there any information that would 
be made available to them that 
they could not get themselves? If 
the 35 got together, they probably 
would have no difficulty in putting 
up the $177,000.” 

Mr. McCoy answered, “But they 
are not representing so much 
themselves as they are represent- 
ing a large number of business 
men, the nearly 3,500,000 small 
business men in the fields of dis- 
tribution and manufacturing.” 

On that note, the committee re- 
tired to the privacy of the inner 
sanctum to weigh its verdict. 


The National Foundation for 
Consumer Credit has declared a 
fight to the finish against the Sen- 
ate banking committee’s proposal 
to give the Federal Reserve Board 
two-year standby authority to con- 
trol down payments and pay-off 
periods on such articles as furni- 


John M. Otter, foundation presi- 
dent, and a v.p. of Philco Corp., 
was instructed by his trustees to 
say, among other things, “A large 
segment of American business men 
voted for President Eisenhower 
last November because of cam- 
paign promises to rid business of 
unnecessary controls. In three 
months, the new administration 


has asked Congress for more pow- | ” 


ers than President Truman ever 
thought of. If instalment credit 
controls are finally passed by Con- 
gress, President Eisenhower’s ad- 
ministration will be convicted of a 
broken promise.” 


“ | 


* . e | 


Meanwhile, nine senators—eight | 
Democrats and Sen. Wayne Morse | 
—accused Treasury Secretary) 
George M. Humphreys of engaging | 
in a calculated campaign to force | 
up interest rates—a campaign | 
which would make it more diffi- | 
cult for business and individuals 
to go into debt to buy the things 
that can’t be financed from ac- 
cumulated cash. 

The senators contend the Treas- 
ury’s action is badly timed. With 
deflationary pressures taking hold, 
the brake on credit might speed the 
arrival of a disastrous business dip, 
they say. 

Treasury’s answer was a re- 
minder that the cost of living is 
still at near-record levels. “The 
concentration of short-term debt 
in the banks by the previous ad- 
ministration was one of the causes 
of inflation in the cost of living 
which has cost the American peo- 
ple billions of dollars,” the Treas- 
ury declared. 

° e 

Postmaster General Arthur Sum- 
merfield has taken his first swat 
at the petty restrictions which clut- 
ter up the postal laws and regula- 
tions. And he has acted to elimi- 
nate a major irritant which has 
been bad medicine to millions of 
citizens who have marked time 
in a parcel post line. 

Without negotiating, or an act 
of Congress, or even suggesting the 
need for a special survey by a team 
of business engineering experts, 
he has wiped out the rule that said 
a sealed parcel is unmailable un- 
less it carries a special printed 
label authorizing the postmaster 


to open for inspection. 
Under the new rule, sealed par- | 
cels are mailable so long.as they 


ture, washing machines, automo- have the necessary inscription— | 
biles, refrigerators and personal handstamped, typewritten or hand-' an account executive for WICC- 


money borrowings. 


written above or below the senders’ 


™ 


I 
' 


aa 


/ 
b. 


COME AND GET IT ! 
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TRADEMARK TAKEOFF—Perfection Stove 

Co., Cleveland, is running ads like this in 

trade publications featuring its 65-year- 

old tricngle trademark with illustrations 

of triangular objects. McCann-Erickson is 
the agency. 


return address. 
Let’s have more of this 
oO e * 

Sen. Joseph R. McCarthy (R., 
Wis.) has asked major government 
agencies to provide a list of pay- 
ments which they have made for 
publication subscriptions and ad- 
vertising; also payments to writers, 
columnists and cartoonists for spe- 
cial features. 

“This is in no way an investiga- 
tion of the press or the operation 
of the press,” he said. But at an- 
other point he said, ‘‘I’m interested 
in the amount of taxpayers’ money 
being used to subsidize new me- 
dia.” 

If it will lighten the senator’s 
burden, 
swear right now that he has pre- 
pared material for the use of State 
Department’s overseas information 
staff, on the assumption that every 
good citizen should do everything 
he can to put his special talents to 
work letting the world know more 
about America. 

In this case, the special talent 
consisted of ability to provide a 
special article on the role of paid 
advertising in America. 

The fee for a 2,000-word article: 
nothing. 

Your move, Senator. 


Steiner Joins WICC-TV 


E. Bud Steiner has been named 


TV, Bridgeport, Conn. 
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‘Quick's’ Demise 
Comes Like Its 
Name; 30 Out 


(Continued from Page 2) 


same time, Mr. Reiss said he had 
approved a newspaper ad which 
recited (1) That Quick’s average 
newsstand circulation for the first 
quarter was 669,000; (2) that its 
| total circulation average hit a rec- 
'ord 1,368,000 during the quarter; 
| (3) that its advertising volume 
vas up 41% and (4) a listing of 
ts excellent coupon-pulling results 
‘or advertisers. 


s The ad didn’t run. Mr. Reiss ex- 
plained the _ discontinuance of 
Quick as a story “of costs,” which 
demonstrated that despite adver- 
tising increases “in our judgment 
Quick still could not yield a profit 
commensurate with the continual 
necessary investments. ..”’ 

Look v.p. and publisher Vernon 
Myer notified advertisers of the 
merger of Quick with Look, prom- 
ising unduplicated circulation bo- 
nus, and no change in rate through 
1953. Look’s first quarter, inci- 
dentally, was up 5.2% in dollars 
to $4,443,000, and pages (seven is- 
sues of 1953 vs. seven of 1952) 
showed a 38.6 page gain to 344.5. 

Quick was busy, in the last 
weeks of its life, in claiming a 
husky advertising volume. In the 
first quarter, it carried 113 pages, 
up 41% over the first quarter of 
1952. In 1952, it carried a total of 
428 pages, against 359 in the pre- 
ceding year. By comparison, Time 
|carried 3,562 pages in 1952, News- 
week 3,048, U. S. News & World 
|Report 2,264, and Business Week 
5,501. 


| 


® Quick had gone along with the 
rate increase trend; a b&w page 
started at $1,830 in April, 1950, 
| was worth $2,110 in October, 1951, 
|and was moved up again to $2,405 


| . . 


| O P d re n 


WATERPROOF 


JET BLACK 
PERMANENT 


Also available in 17 wonderful 
transluscent colors! For pen 


or brush work ; . . also superior in the 


airbrush! They produce 
excellent transparent washes. 
All colors intermixable! 


DRAWING 
ina 


A 
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DRAWING § 
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THE CRAFTINT MANUFACTURING CO. + 1615 COLLAMER AVE. - CLEVELAND 10, OHIO 
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in October, 1952. 

A sizable proportion of Quick’s 
advertising revenue came from 
Curtiss Candy Co., Chicago, which 
started a 52-time bleed center- 
spread schedule in 1951. The 104 
pages represented by the Curtiss 
contract accounted for nearly one- 
fourth of the magazine’s total lin- 
age. When the contract was signed, 
it was called “the largest page con- | 
tract in consumer magazine his- 
tory.” 
® While Quick’s newsstand success 


93 


sell advertising. So, in March of Spasek Joins Bob Wettstein 


1950, Cowles prepared to set up an 


Ed Spasek, formerly publisher 


advertising staff, headed by Mr. of Bakers’ Digest and Brewers’ 


Reiss, who came from Time Inc. 
It was a tough struggle from the 

beginning, and apparently never 

became easier. Trade sources be- 


lieve Quick could still be operated | 


profitably on circulation income 
alone, but Cowles management de- 
cided last weekend that it was not 


going to be the advertising prop- | 


erty it was envisaged to become, 
and turned thumbs down on run- 
ning it as an adless book. 


Digest, has joined the San Fran- 
cisco office of Bob Wettstein, pub- 
lishers’ representative. 


"Bout to Give Birth 
to a Business Baby? 


Have nurtured lots of babies, adver- 
tisingiy. I can give yours a healthy 
start, even on an economy budget. 


“That Fellow Bott” % 


Leo P. Bott, Jr., 64 E. Jackson, Chicage 


a 


attracted a considerable number 


of similar publications on news- 
stands, they were largely devoted 
to undraped girls, and none was a 
notable advertising medium. In 
the smaller-than-digest size field, 
Quick carried the advertising ball 


by itself. he CHICKEN PICKER—Bruce Wert (left), advertising manager of Goodyear Tire 
Shortly after Quick hit the mar- Rubber Co., Akron, has a good pons 3 poultry | well a for Sisertaine. Here Me 
ket, Newsweek turned out People| accepts the top award in the fourth annual Poultry Judging Contest sponsored by 
Today, which also found immedi-| Watt Publishing Co., Mount Morris, Ill., from Charles Hall, advertising sales manager 
ate newsstand acceptance. Despite of Poultry Tribune and Pacific Poultryman. 
People Today’s encouraging sales | | | 
(circulation had moved up from) be turned over to Look. Quick sub- people were talking about 3,000,000 | 
100,000 to more than 300,000), scribers will be offered Look to circulation for the pint-size week- | 
Weekly Publications—Newsweek’s fulfill their subscriptions after ly, were genuinely concerned. 
publishing ee ee June 1. Some of the Quick features | 
sell it. In January, 1951, it was sold will be added to Look. Subscribers ; ; 
to Hillman Periodicals. Weekly | who want a cash refund will get it. # But between the test in Philly 
Publications pleaded a paradoxical} ‘The result of this consolidation 24 the million circulation point, | 
situation: The success of People| will be a 3,700,000 net paid circu- the Cowles company reached an_ 
Today had raised a paper supply Jation for Look, starting with the important decision. Quick was “in| 
problem, and it was decided to June 30 issue, and the company the black” on circulation alone; it | 
husband the company’s paper for | points out that this will represent seemed that now was the time to. 
Newsweek. Hillman took over on aq sizable bonus for Look advertis- 


==0= & ADVERTISING DISPLAY CO. 


118-324 WEST PEARL ST, CINCINNATI 2, OHIO 


COMPLETES SALES 
AT POINT OF SALE 


THES IN ALL OTHER 
TYPES OF ADVERTISING 
AT POINT OF PURCHASE 


Producers of illuminated and non-illuminated types of signs. 
Serving manufacturers of brand-name products from coast to coast. 


Representatives in principal cities 


Feb. 13, 1951. (ers. 

| When the curtain was dropped 
s People Today is still a circula- on Quick, it fell on one of the 
tion success. In June of last year its shortest and most spectacular suc- 
circulation was 592,137. Advertis- cess stories in the magazine busi- 
ing-wise, its rise has been some- ness. Quick was tested in Philadel- 
thing less than spectacular. Its phia in May, 1949, and its dime- 
first rate card was dated Sept. 10, grabbing qualities were startling; 
1952, and in November it carried a it sold out in two days. By mid- 
single page from Lionel. In the September, 1950, it hit the million 
first quarter of 1953, it carried six mark in circulation. It carried a 
pages of advertising. |kind of aura of success, and rival 


As for Quick’s circulation, it will publishers hearing that Cowles 


| 
| 


A year ago, the Lincoln-Mercury Division of Ford 
Motor Company launched its first theatre screen 
advertising program. Their campaign consisted of a 
series of thirteen Alexander-produced 26-second 
natural color films featuring Lincoln-Mercury used 
cars and service. During the first year of the cam- 
paign, these movies played to a total audience of 


FOTOTYPE ADDS UP T0 BIG SAVINGS over 20,000,000 theatre-goers. Readership cost to the 


| Lincoln-Mercury Division was less than \gth of 


a cent. 
dding Key to this economical coverage was Alexander 
Cooperative Service. Under this service, a sales 
Big business is every bit as interested in 


saving money as small business. 


And the larger the company, the greater its 
opportunities for slicing the fat out of costs. 
The Victor Adding Machine Co., makers | 
| themselves of equipment designed to increase 
\ office efficiency, have long employed Fototype 
as a fast, professional and remarkably simple 
method of setting their headlines and copy. 
Every year, Victor's advertising department 
produces scores of flyers, brochures, price lists 
and merchandising pieces utilizing Fototype. 
They also publish their company magazine, 
using Fototype for all headlines. 
Victor estimates that Fototype saves them over 
$1,500.00 a year. 
If your business requires printed materials, 
you too can figure on big savings with Fototype. 


force of 300 men merchandised the completed movie- 
ad series to Lincoln-Mercury dealers across the 
nation. Dealers who participated in the campaign 
paid the local film servicing costs, ordering their 
schedules for local theatres of their own selection. 
Dealer cost for the film advertising averaged $2.50 
per thousand readers. 


W. A. Keller, Lincoln-Mercury National Used Car 
Manager states: “Reports from dealers across the 
nation show that first year sales results with theatre 
advertising have far exceeded our expectations. 
Alexander service has done an exceptionally fine job 
for us and we wil! be more than satisfied if our new 
productions are equally successful!” 


for savings! 


1415 Roscoe Street 


S 
» 
CHICAGO 13 


LINCOLN-MERCURY’S FILM ADVERTISING NETS TOP 
RESULTS AT COST OF 1/13 OF A CENT PER “‘READER”’ 


Further case histories in this series will show how 
other sponsors have achieved even greater circula- 
tion with Alexander service at lower readership 
costs! . . . Currently more than 75 of the world’s 
major advertisers are using Alexander theatre screen 
advertising. Here are some of the key reasons: 

EFFECTIVE ELEMENTS: Theatre screen adver- 
tising incorporates a potent combination of the 
advertiser’s weapons: Pictures, printed copy, spoken 
copy, sound effects, color, billboard size, and exclu- 
sive position . . . all delivered in dynamic action 
demonstrations. 

CIRCULATION: Theatre screen advertising now 
offers greater coverage than ever before. A total of 
16,000 theatres (including 3,500 Drive-Ins) are avail- 
able with a weekly circulation potential exceeding 
40,000,000. 

MERCHANDISING: Alexander’s national sales 
force merchandises Dealer Cooperative campaigns, 
relieving the manufacturer and agency of this 
problem. 


DUAL USE: Theatre advertising combined with 
television provides excellent national coverage with 
film commercials. Many sponsors effect important 
cost savings by having Alexander produce their 
theatre and television films concurrently. 


— Write Today for Full Information — 


Anyone in your office can set it—a stenographer 
set this entire ad! X, 

Write today for a free catalog illustrating 250 1 ANDER 
styles and sizes of Fototype. And set yourself Fic Qo. 


COLORADO SPRINGS 
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Tea, tomatoes, fresh corn and fried chicken 
...if they were in color you wouldn’t have to guess! 


Color can make a food picture look good enough to eat...or 
make a piece of furniture seem “just right” for a room. 


Color is especially important where women are concerned for women Tepid. 


EDITORIAL USE OF 4-COLOR BY THE TOP TEN MAGAZINES — 


almost never think of things for themselves and their homes in black ; | 
and white. AVERAGE NUMBER OF FULL EDITORIAL PAGES CIRCULATION* see : . 
WITH 4-COLOR PER ISSUE 
That’s why McCall’s prints more editorial pages in full color than 1952 1951 1950 1952 
a any leading magazine. More last year...more for the last three years! McCall's 35.7 35.7 32.3 4,446,146 
Another measure of McCall’s leadership. Better Homes 6 Gardens oe mA 18.2 3,625,353 
Good Housekeeping 24.7 20.7 20.2 3,364,796 
In April McCall’s 81% of the pages are in color. Check up...thumb Women's Day 245 174 17.0 3,811,320 
th h the i d fi if! Ladies’ Home Journal 24.4 22.8 22.8 4,869,174 
roug € issue and see tor yoursell: Woman's Home Companion 24.4 20.0 17.2 4,315,147 
° as a — Family Circle 17.7 18.3 11.6 3,654,317 
This color advantage puts extra sell in McCall’s ideas on food, a 3 wae sia es ae 
fashion, beauty and home furnishings...creates greater reading | Life 9.0 9.5 9.0 5,311,747 
throughout the magazine. Look “A 2.9 2.2 3,260,850 
* Average ABC circulation tor 2nd six months, 1952 


For advertisers, it provides the perfect “setting” for the things they 
have to sell. 


It is an important reason why your product, too, belongs in McCall’s. = - 
Preferably, in color. 6 aes 
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